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Sparks 


State of the nation’s économy: 


\ Up 

Buast Furnaces at/WorK—There 
were 192 &ctive in the U. S. and 
Canada Novy. 1, confpared with 184 


on same date a ygar ago. For the 
year to date, iney ave used 74,106,- 











111 gross tons of iron ore. That’s 
nearly 5 millio on tons more than 
corresponding ‘51 period. Ore at 
docks now stands at 50,229,034 tons, 
a hefty gain over the 39,710,796 tons 
a year earlier. 


Stock Prices—That thud wasn’t 
an echo from the atom tests, but 
a $2% - million - dollar - decline last 
month in the total value of stocks 
listed on the New York Stock 
exchange. The 1,484 issues, totaling 
2,592,310,888 shares, wound up the 
month with a value of $106,439,230,- 
097. 


$39,- 
000,000 for eleventh week over 
previous period to $7,560,000,000. 


LumBEeR Output—Was logged at a 
41 percent increase above same 
week last year. Was joined by in- 
creases of 5.9 percent in shipments 
and 0.4 percent in orders. 


Store Sates—With a signal from 
Santa, they climbed 6 percent in 
the most recent seven-day period 
over last year. 

s 





* * 


Down 


Tax RevENUE—September collec- 
tions from manufacturers by Uncle 
Sam on gasoline dropped $3,401,155 
from same time last year, while 
lube oil take slipped $1,542,021. 


Crupe Om Stockxs—Weekly re- 
port says they aggregated 261,- 
202,000 barrels, a comedown from 
the 262,161,000, a week before 
that. 


Imports—U. S. Bureau of Census 
puts September figure at $734,700,- 
000, against $880,100,000 in August. 


* * 


General 


Course or Business—It didn’t 
veer either way from the preceding 
week’s level of 171.1, according to 
the New York Times index. A year 
ago this barometer stood at 167.6. 
All components did not remain the 
same, gains in power, paperboard 
and lumber being offset by dips in 
others. 





Top Cars 
New-car registrations for nine 
months, plus 16 states for Oc- 
tober: 
1951 Pos. Make 1950 Pos. 
1—880,289 Chev.  1,120,100— 1 
2—709,359 Ford 933,799— 2 
3—450,937 Plym. 385,419— 4 
4—321,565 Buick 418,433— 3 
5—275,744 Pontiac 348,097— 5 
6—244,844 Dodge 222,065— 9 
7—225,050 Olds. 291,108— 6 
8—189,854 Mercury 250,419— 7 
9—166,738 Stude. 227,878— 8 
10—125,318 Chrys. 107,767—12 
11—110,688 Nash 142,343—10 
12— 90,324 DeSoto 81,032—13 
13— 80,887 Hudson 115,582—11 
14— 77,720 Cadillac 176,281—14 
15— 54,155 Packard 54,582—16 
16— 43,815 Kaiser 69,134—15 
17— 43,315 Henry J 1,675—22 
18— 21,409 Willys 28,098—17 
19— 20,848 Lincoln 26,692—18 
20— 4,460 Crosley 5,564—20 
21— 2,659 Austin 4,561—21 
22— 2,626 Ang.-Pref. 1,293—23 
23— Frazer 11,273—19 
Total All Makes 
4,165,384 4,930,803 
For further details see page 
58, today’s issue. 














It's Hughson's 83rd Birthday; 
William L. Hughson, San Francisco, became the world's first Ford dealer almost 49 
years ago. He was honored on his 83rd birthday last week by his friends and fellow 


dealers. Left to right: 
Earle C. Dahlem, Hughson's partner and 


Dealers Assn.; George T. Cameron, publisher of the San Francisco Chronicle, and 
manager of the San Francisco and Northern California Motor Car 


Amos T. Crowl, 
Dealers Assns. Assns. 





Arthur S. Hatch, Ford's western regional manager; Hughson; 


Ford Dealer 49 Years— 


president of the San Francisco Motor Car 





Sears to Sell ‘Henry J : 
Under Allstate Name 


EARS-ROEBUCK’S second inva- 

sion of the auto merchandising 
field, this time with a car to be 
built by Kaiser-Frazer, left the 
trade interested but skeptical last 
week. 

To be called the Allstate, the 
car will be basically the Henry J 
with appearance modification for 
the sake of individual identifica- 
tion. 


Price is slated to be about the) 


same as the Henry J, although OPS 





Sears Plan Opposed 


By NADA Committee 


WASHINGTON.—NADA’s In- 
dustry Relations committee ex- 
pressed concern over Kaiser- 
Frazer’s plan to distribute new 
cars through Sears-Roebuck. 

George F. Ziesmer, chairman, 
pointed out “that this method of 
merchandising of passenger cars 
can Only lead to disruption of 
established auto retail practices 
and, regardless of promises to 
the contrary, purchasers of these 
vehicles may suffer from the 
lack of availability of replace- 
ment parts and good service. 
This will, of course, increase 
the cost to the motoring public. 
Our committee plans a complete 
investigation and will report in 
full to NADA’s directors.” 


NADA Committee 
Urges Quality 
Dealer Program 


ASHINGTON.—Development of | 
“quality dealer programs” in| 
preference to “indiscriminate ap- 
pointment of dealers in large quan- 
tities,’ was rec- 
ommended here 





NADA’s Industry 
Relations com- 
mittee. 

The committee 
also recommend- 
ed the formation 
of factory - dealer 
councils by the 
several manufac- 
turers which have 
not yet “respond- 
ed to their dealers’ urgent appeals 
rnd the establishment of such coun- 
cils.” 

The committee was unanimous 

(See QUALITY, Page 54, Col. 1) 





George Ziesmer 


last week by the| W 
| tion of only 59,382 cars and 14,850 


said that it had received no request 
for a price on the car as yet. 
+ * * 

+ & WILL start production of 
| the car late this month. Sears 
says it will begin limited sale of 
the car in 17 cities of the South 
and Southwest (mainly Texas) be- 
fore Christmas. 

While some trade observers 
saw the chain store’s auto bid as 
a threat to all dealers, in the be- 
lief that the practice might 
spread to other auto makers, oth- 
ers doubted that the tie-up would 
be successful enough to be tempt- 
ing. 

They pointed out that Sears sells 
on a fixed price policy, while auto 
merchandising is a trading busi- 
ness, with the dealer and customer 
dickering over the price of the new 
car as well as the trade-in allow- 
ance on the used car. 

* a * 
| ig THIS respect, Walter deMar- 
tini, K-F sales vice-president, 
said that Sears will have no price 
advantage over dealers, both buying 





U.C. Ceiling Delay Set: 


Makers to Get Go Sign 
For Capehart Boosts 


OPS May Defer Jan. 1 Depreciation on Used Cars; 
New Production Quotas Believed Ready; 
Conversion Steel Order in Works 


By William Ullman 
Washington Correspondent 
ASHINGTON.—The automotive 
calendar for this week in 
Washington holds almost certain 
promise of the following actions: 

1. A general overriding regulation 
giving automobile manufacturers 
the right to compute new prices on 
the basis of the Capehart amend- 
ment to the new Defense Produc- 
tion Act. 

2. An OPS order postponing the 
effective date of the new used- 
ear ceiling price regulation from 

Dec. 20 to Dec. 31. 

There was speculation that OPS 
may defer the Jan. 1 depreciation 
of 2 percent to avoid refiguring 
prices announced last week. 

3. A congressional quiz conducted 
by the Joint Committee on Defense 
Production, under the chairman- 
ship of Sen. Maybank, to inquire 
into the workings of the amended 
controls law. 

* * + 
N THE uncertain list at press 
time was the NPA announce- 
ment of the planned new car-truck 
percentages which may pop any 
moment. 

On the certain list for the week- 
end (last Friday) was an OPS 
order authorizing increased Pack- 
ard prices at the retail level. 

Among the decisions to come 
shortly—probably next week—is 
that of the Federal Reserve Board 
concerning which old used cars 
shall be lifted from under Regu- 
lation W, and how. 

Also to come at most any early 
date will be the OPS special orders 
in connection with recent CPR 83. 
The dealer forms are out, but not 
the fittings. : 

N THE works, too, is another 

new regulation covering conver- 
sion steel. This will dovetail, it was 





(Continued on Page 50, Col. 1) 


said, with the OPS green light the 





Output. Near 


Extended Holiday, 


By Bernie Thomas 
Associate Editor 
RODUCTION of cars and trucks 
in U.S. plants last week dropped 
to one of the lowest levels since the 
end of World War II, due to ex- 
tended holiday shutdowns. 
| With the exception of Chrysler 
| plants, Chevrolet, Kaiser-Frazer and 
a few small truck makers, assem- 
| bly lines throughout the auto indus- 
| try were closed down last Wednes- 
| day night and thousands of workers 
|}sent home until today (Nov. 26). 


As a result, U.S. plants last 
week accounted for the produc- 





trucks—a total of 74,232 vehicles, 
according to Automotive News’ 
estimates. The previous week’s 
U.S. output was made up of 88,- 
426 cars and 24,101 trucks—a total 
of 112,527. 

During Thanksgiving Day week 
last year, U.S. plants produced 98,- 
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Postwar Low 
Changeovers Drop 


Week’s Total to 74,232 Units 


627 cars and 16,460 trucks for a 
total of 115,087 vehicles. Last week’s 
output was well below that level, 
but U.S. plants did manage to pro- 
duce enough vehicles to tag 1951 
as the second highest production 
year in history. 
* 

O FAR in 1951, U.S. plants have 

built 6,258,000 cars and trucks, 
as compared with 6,250,000 pro- 
duced in all of 1949, the auto indus- 
try’s best production year until 


* * 





8,003,000 vehicles rolled from assem- 


bly lines in 1950. 

It appears now that U.S. plants 
will wind up 1951 having built 
about 5,345,000 cars and at least 

1,400,000 trucks. The car total 
will be 1,313,000 short of last 
year’s record-breaking 6,658,000. 

But this year’s truck production 
will establish a new alltime high, 
despite the likelihood that Novem- 
ber truck output will be the lowest 
since February, 1950. 

On the other side of the ledger, 
November car production will prob- 
ably total 350,000, fewer than have 

(Continued on Page 58, Col. 1) 





agency will give the auto manu- 
facturers to begin figuring their 
costs under the Capehart amend- 
ment. 

The conversion steel order, an 
OPS official said, will provide cost 
allowances for manufacturers forced 
to buy steel in forms other than 
they normally use, and then have 
to pay to have it converted or 
changed to usable types. 

Moving to operate under the 
Capehart amendment, each man- 
ufacturer will have to figure his 
own ceilings, the OPS spokesman 
pointed out. He said there was 

no way the price agency could 
estimate the amount by which 
Passenger cars of any manufac- 
turer would change. 

While OPS, under the amended 

(Continued on Page 51, Col. 1) 





Most Dealers 
Unconcerned 


Used-Car Peg 


By Bob Gordon 
Associate Editor 
SED-CAR dealer reaction to the 
latest OPS order, setting one- 
level dollars-and-cents ceilings for 
used cars, runs the gamut from 
amused to slightly chagrined. 

The majority of dealers appear 
to be either amused or uncon- 
cerned, but a few have risen to 
condemn the edict. 

Dealers’ unconcern stems from 
the fact that OPS ceilings are, for 
the most part, several cuts above 
going market rates, despite the fact 
the new lids are 6 percent under 
the levels of last January. 

a 2 * 
vy objections have been raised 
to the new order are based on 
complaints that tradein allowances 
will be curbed and old cars in ex- 
ceptional condition will be hit hard 
by the lower ceiling prices. 

Most independent used-car 
dealers, of course, heaved a col- 
lective sigh of relief that OPS 
did not install the two-level ceil- 
ing system for used cars. 

The National Used Car Dealers 
Assn. subscribed to this sentiment. 
Walter Wilson, NUCDA president, 
commented: “Our association is and 
always has been opposed to gov- 
ernment control over small busi- 
ness, but we feel good judgment 
has been exercised in determining 
a basis for the dollars-and-cents 
ceilings on used cars.” 

The NUCDA pointed out that it 
had “fought bitterly” to keep the 

(Continued on Page 57, Col. 2) 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





112,557 115,087 
74, 2 
1950 
Week Week Week 


For complete production totals 
by makes, see table, page 58. 
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After Pontiac Press-Preview Misunderstanding . . . 





GM Reveals Price Relief Bid 


By Bob Finlay 

Managing Editor 
ONTIAC.—As the result of con- 
fusien on new-model prices here 
last week at the Pontiac 1952 press | 
preview, General Motors revealed 





r\ 
Arnold Lenz 


L. Whit Ward 


that it has applied for price relief 
under the Capehart amendment on 
all its car lines. 

The increases are not in con- 
nection with new models, how- 
ever, it was pointed out. 

New Pontiacs, with minor ap- 
pearance changes and a new dual 
range Hydra-Matic, are to be an- 
nounced Dec. 3 in the East and 
Dec. 10 on the West Coast, accord- 


Ford Co. Assets 
Put at ‘Record’ 
$1% Billion 


BOSTON—Ford Motor Co. re- 
ported last week that at the end of 
1950 it had assets totaling $1,469,- 
091,000, or $126,742,000 more than on 
Dec. 31, 1949. 

This is believed to be a record, 
although Ford is not certain since 
some of its figures for the 1920s 
are missing. 

The company’s only financial 
statement available for public rec- 
ords was filed here with the Massa- 
chusetts state tax commissioner, as 
required by state law. 

The company’s assets on Dec. 31, 
1950, were broken down as follows: 
cash, notes and accounts receivable 
and investments, $692,617,000; in- 
ventories, $278,948,000; property, 
plant and equipment, net of re- 
serves for depreciation and deple- 
tion, $458,865,000, and prepaid ac- 
counts and deferred charges, $38,- 
661,000. 

Signed by Henry Ford II, presi- 
dent; L. E. Briggs, treasurer, and 
seven Ford directors, the report re- 
vealed that earnings retained for 
use in the business during 1950 
were $623,769,000, as compared with 
$464,412,000 in 1949. 

The report showed that Ford Mo- 
tor Co. has authorized 20,000,000 
shares of common stock with a par 
value of $5, but that only 3,452,000 
shares worth $17,264,500 are out- 
standing. 








Nash First at Rockford 


ROCKFORD, Ill.— Nash led all 
other makes in automobile regis- 
trations during September in Win- 
nebago county, IIl., according to 
statistics released by R. L. Polk & 
Co. Of the total registrations, Nash 
captured more than 15 percent of 
the market. Polk statistics also 


showed that Nash has led all other 
independent auto manufacturers in 
registrations to date this year in 
Rockford. 


jing to Arnold Lenz, Pontiac gen- 
j}eral manager. 

+ . 

| WHIT WARD, Pontiac general 


4e¢ sales manager, predicted that 
|Pontiac dealer showrooms will be 
relatively bare when the new Pon- 
tiacs bow. Cur- 
rent stocks are at 
a minimum, he 
said. 

The press pre- 
view also brought 
a visit from Harry 
Klingler, group 
executive of GM’s 
car and truck di- 
visions, to the 
division he _ for- 
merly headed. 

Klingler pre- 
dicted a car shortage all through 
1952 and a good year for dealers. 

Price cutting at this time is 
foolish, Klingler said, when full 
price might be obtained through 
harder selling. However, he indi- 
cated that most of the price cut- 
ting was being done by makers 
other than GM divisions. 

Klingler said that the Pontiac 
dealer organization was very strong, 
its profit reputation good and its 
used-car performance excellent. 

* * * 


Harry Klingler 


flyer price confusion came about 
when talk of price increases 
was linked with new models at the 
preview. After daily papers re- 
ported that higher prices were be- 
ing sought on the new models, 
C. E. Wilson, GM president, denied 
the tie to new models, but said: 
“The automobile passenger car 
industry has been singled out and 
discriminated against in the pric- 
ing of its products, in that it has 
not been allowed the same price 
relief with relation to increasing 
costs as has been granted other 
manufacturers of durable goods. 
“General Motors for all its car 
lines, along with the producers of 
most other passenger cars, has had 
pending in Washington for many 
months requests for price relief 
under the Capehart Amendment. 








The industry has pointed out that 
the producers of passenger cars 
deserve to be treated the same as 
other manufacturers. 

“So far the OPS has not an- 
nounced the procedures permitting 
car manufacturers to adjust their 
prices under the Capehart Amend- 
ment to the Defense Production 
Act of 1951 as has been granted 
manufacturers; for example, the 
producers of trucks and household 
appliances. It is hoped and ex- 
pected that such an announcement 
will be made soon. When such 
procedures are announced, General 
Motors will review the pricing of 
all of its passenger cars.” 

+ * * 


OME interesting facts about the 

new dual-range Hydra-Matic 
were revealed in a letter from V. 
A. Olsen, GM’s Detroit transmis- 
sion general manager, to Lenz re- 
garding performance in the recent 
midwest blizzard. 

Olsen pointed out that compara- 
tively fast starts were obtained by 
leaving the selector at “LO.” In the 
present setup, “LO” is second gear 
to avoid wheel spinning on icy 
pavements. 

The new transmission also has a 
driving range of first, second and 
third for responsive performance 
in city traffic and a range of first, 
second, third and fourth for open- 
country cruising. 

Lenz said that Pontiac has been 
affected adversely on employment 
because of the car cutback, in 
spite of defense work. The pay- 
roll has dropped from 16,000 to 
12,500. 

Pontiac will build at the rate of 
21,000 cars a month in the first 
quarter, although Lenz hopes for 
improvement later on. 

When the subject of a new V-8 
for Pontiac was brought up, Lenz 

(See PONTIAC, Page 54, Col. 3) 


Early to Bed 


Due to Thanksgiving, this issue 
of Automotive News went to 
press on Wednesday, Nov. 21. 














New DeSoto V-8 Engine Plant— 

Newsmen toured DeSoto's new engine plant last week and saw the final assembly 
line (above), from which will flow the new V-8 engines which will power the 1952 
DeSotos early in 1952. The plant, one of the finest in the auto industry, contains many 


fully automatic machines. 


On the final line, the engines are mounted on movable 


metal plates to permit — to swing the engines into ns working position. 


* * 


* * 


DeSoto’s New Plant Begins 
Production of V-8 Engines 


By Jack Weed 

DETROIT. — DeSoto unveiled 
what is claimed to be the finest 
engine plant in the automotive 
industry last week, a plant in 
which the new 160 horsepower V-8 
DeSoto engine is already in mass 
production and will be introduced 
early in 1952. 

The new engine production 
line—a “push button” operation— 
is packed with new developments 
in machinery and handling de- 
vices that make its operation 
almost entirely automatic. 
Prominent among the new fea- 
tures are the automatically oper- 
ated templates and check gauges 
that check each manufacturing 
step; a continuous conveyor belt 
under the floor that automatically 
collects all drillings and carries 
them to a huge hopper located on 





By Pete Wemhoff 
Editor, Automotive News 

DETROIT.—A new guidebook for 
dealers’ public relations, issued last 
week by General Motors, will be 
implemented by the various GM 
divisions in the field, Sales Vice- 
President W. F. Hufstader revealed. 

The divisions plan numerous 
meetings with dealers and zone 
personnel to explain and expand 
on the GM booklet, which is said 
to be a “first” for any major auto 
maker. 

Chevrolet, for instance, is hold- 
ing over 300 special dealer meetings 
in the field, with district managers 
handling. The public relations 
booklet is presented, along with a 
showing of GM’s “Let’s Get Out 
of the Muddle”’ film. 

The guidebook is titled “How 
GM Dealers Can Make More 
and Better Friends” and gives 
“thought starters” which have 
been used successfully by GM 
divisions and dealers for improv- 
ing relations with their customers 
and the community. 

“Success is a greater challenge 
(to dealers and others) than is 
adversity,” Hufstader said, adding 





that dealers’ postwar problems of 








Pontiac Zone Workers Visit Blood Bank— 
The Pittsburgh blood bank supply got a healthy boost when employes of the Pontiac 


zone office each offered a pint of blood. 


On tables are J. G. Vorhes, J. G. Crew. 


Standing: Miss Jean Pfab, W. R. Candler, C. N. Strotz, J. F. Malone, N. A. Kelley, 


WN. G. Wheeler, and R. A. Spear. 





efficient manpower and car short- 
ages have necessitated increased 
public relations. 


Hufstader also revealed’ that 
there has been a big demand for 
GM’s new movie, “Let’s Get Out 
of the Muddle,” aimed at improv- 
ing America’s present traffic con- 
ditions. More than 400 prints of 
the film are now in circulation. 

The new GM booklet urges 
dealers to take an active interest 
in the affairs of the community 
as being “just plain good busi- 
ness.” It contains a review of 
General Motors material available 
to dealers, including films on safe 
driving and other subjects and 
literature for public distribution. 
It reviews other activities, such 
as the Previews of Progress sci- 
ence show, that are available for 
public showings in local com- 
munities. It also includes a sec- 
tion devoted to instruction of 
dealer employes in dealing with 
customers. 

“General Motors and its divisions 
have long recognized that good 
public relations is essential to last- 
ing success—just as good products, 
good distribution, good service, 
good policies and good practices 
are essential,” said C. E. Wilson, 
president of General Motors, in an 
introduction to the booklet. “Public 
goodwill is an especially important 
factor in the success of a business 
such as ours, because our products 
and services are intimately asso- 
ciated with the home, the family 
and almost every phase of com- 
munity life. Many GM dealers, as 
independent retail merchants, have 
built this same point of view into 
the daily operation of their dealer- 
ships.” 

Said Hufstader: 

“Strong ties of goodwill in the 
community are built through 
policies and activities that reflect 
favorably on the dealer. It is 
simply good business to be a good 
neighbor, but a good reputation 
will come only through genuine 
contributions to the life of the 
community.” 

Paul Garrett, GM’s vice-president 





GM Dealers Get Public Relations Guide 


in charge of public relations, said: 

“No one has ever been able to 
put a price tag on the regard and 
esteem with which a man is viewed 
by his employes and neighbors. 
Every businessman will agree that 
his success is influenced to a great 
extent by what people think of 

(Continued on Page 54, Col. 3) 


‘Cast’ Stranded 
How a Blizzard Spoiled 


An Auto Showing 


SAN FRANCISCO.—How a Mid- 
west blizzard spoiled carefully laid 
plans for a California showing of 
the 1952 Packard was told here by 
Hilary Martin, manager for Earle 
C. Anthony, Inc., California Pack- 
ard distributor. 

The presentation had been sched- 
uled for Wednesday, Nov. 14, at the 
Anthony and other Packard show- 
rooms in northern California. In- 
stead, it was postponed to Friday, 

The others were strung along 
snow-clogged highways from here 
to Detroit where a mass-driveaway 
had begun a week earlier. A large 
number of West Coast-bound cars 
also lay demolished in freight cars 
involved in a train collision in east- 
ern Wyoming. 








Cain Resigns 


NUCDA Post 


DALLAS.—Frank Cain, of Trion, 
Cain, Bergman & Hickerson, has 
resigned as general counsel of the 
National Used Car Dealers Assn. 
His resignation came on the eve of 
the NUCDA annual convention in 
Tampa, Fla., Nov. 27-29. 

Cain pointed out in a letter to 
Walter Wilson, Dallas, president of 
NUCDA, that “directors will elect 
a new president at the convention 
this next week, and all the known 
potential candidates for this office 
live a rather great distance from 
Dallas. This would entail a great 
deal of expense for us to get to- 
gether...” 


the rail siding so that freight cars 
can be easily filled, and tool boards 
at each important station with a 
full complement of tools for instant 
replacement should a tool break. 

So complete is the installation of 
automatic machinery and materials 
handling equipment in the plant 
that hand labor has practically dis- 
appeared. Everything that moves 
is moved electrically, hydraulically 
or mechanically. 

“We started out, from the ground 
up, to build the finest plant that 
we could devise in which to build 

(Continued on Page 55, Col. 1) 





Olds Announces 
1%-Million Mark 
For Hydra-Matic 


LANSING.—A million and a half 
Oldsmobiles equipped with Hydra- 
Matic drive are now on the road, 
it was announced 
last week by J. F. 
Wolfram, general 
manager. 

This figure rep- 
resents more 
fully - automatic 
transmissions in 
use by Oldsmobile 
than in any other 
make, according 
to Wolfram, who 
was instrumental 

Jd. F. Wolfram in the develop- 
ment of the transmission as former 
chief engineer of the division. 

He said that more than 1,300,000 
Hydra-Matic equipped Oldsmobiles 
have been sold since World War II. 

The company first introduced 
Hydra-Matic in 1939 for the 1940 
Oldsmobile models. 











Funds for Freedom— 


Henry Ford II, president of Ford Motor, 
presents a check for $90,126.19 to Gen. 
Lucius D. Clay, national chairman of the 
Crusade for Freedom. This sum, repre- 
senting Michigan's contributions to date 
in that state, where Ford is state Crusade 
for Freedom chairman, is almost five times 
the $18,300 contributed last year by Mich- 
igan. Ford told Clay Michigan contribu- 
tions still were coming in for the support 
of Radio Free Europe's anti-Communist 





broadcasts over five stations abroad. 
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— is a saying in this trade, | 
“As the used-car department | 


goes, sO goes the business.” 

That is trite, but true. That is 
the reason we discuss used-car op- 
erations in this column frequently. 
The discussion is not limited to 
promotion and includes such impor- 
tant items as appraising and buy- 
ing technique, reconditioning, short- 
cuts and methods, inventory control 
and balanced stock, appropriate 
and attractive display, a_ well- 
trained and pepped-up sales force. 

Used-car advertising, however, 
has always come in for the great- 
est share of interest. In recent 
columns I have discussed the 
necessity for improvement in this 
field of endeavor. Today I have 
good news. It’s just like manna 
from heaven. Three outside agen- 
cies offer important cooperation 
to help reach the goal of better 
used-car promotion. 

Recently, for more constructive 
selling, I suggested in this column 
a text for a booklet that could be 
printed over a dealers’ name and 
given out to prospects who were 
waiting for salesmen on the lot or 
prospects who wanted to shop fur- 
ther before buying. The text also 
could be utilized for salesmen can- 
vass and effective advertising. It 
recited the investment value of a 
used car, the benefits that come to 
the purchaser of a used car and the 
fact that they could be purchased 
with safety. . 

. 


Almost Psychic 


A GOOD many dealers had books 
printed locally, using this text, 
and they were nice enough to send 
me copies. Other dealers deferred 
because of the expense connected 
with a single edition. Now I have 
good news for all who were im- 
pressed, but haven’t printed a book. 
The Advertising Golf Ball Corp., as 
a service to dealers, has set up this 
book in an attractive two-color 
form and are offering it for $15 a 
thousand with the dealers’ name 
and address, car emblem, and slo- 
gan on the back cover. 

In another column, I talked 
about the need for a book that 
would give original catalog infor- 
mation on all makes of cars. Of 
course, any dealer knows his own 


make inside-out, the current as well | 


as the past vears’ models, but he 
stocks “foreign” makes of cars on 
his lot. Salesmen usually know very 
little about them. Every dealer 
knows that knowledge of the prod- 
uct is the surest way to a quick and 
satisfactory sale. 

With such a book a salesman’s 
selling talk, as well as the deal- 
er’s advertising, can be specific 
and definite. For instance, if 10 
vears from now you had a 1951 
Desoto on your lot, if you could 
say or print, “This is the DeSoto 
that had the Oriflow Shock Ab- 
sorbers, Tiv-Toe Hydraulic Shift 
and Fluid Drive, Big New High- 
Compression Engine and 12-inch 
Brakes for Safety, and new easy 
applied Parking Brake,” would 


Dealers tell me 


By John O. Munn 
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that not be a much better mes- 
sage than just the plain state- 
ment of the make, model and 
price. 

It was almost psychic. On the 
very day that the column appeared 
I find that the Dealers’ Supply Co. 
of Detroit had the first proofs of a 
complete manual filling this very 
description. If it wasn’t psychic, it 
was certainly a coincident. I have 
examined a copy of the book and 
recommend it most highly. It is en- 
titled American Automobile Man- 
ual. It is pocket size and is bound 
in a flexible, durable cover with a 
loose leaf ring for the easy addition 
of supplements which will be issued 
each year after the new models are 
announced. It contains the descrip- 
tion, specifications, illustration and 
selling points of all makes of cars 
starting with 1946. The price is 
three dollars. 

* * * 


Punch Lines 
I WANT to take off my hat, too, 
to Ralph J. Meyers of the Bos- 
ton Record-American Sunday Ad- 
vertiser. He has recently produced 
a seven-page mimeographed man- 
ual on used-car advertising. It has 
been distributed generally to New 
England dealers. Perhaps he will 
send you a copy on request. He 
says that large size ads primarily 
distract the reader’s eye from com- 
peting ads, but it is no guarantee 
of more results than well-worded, 
description-selling ads of smaller 
size. 

Then he gives an outline for 
good used-car advertising fol- 
lowed by 54 copy ideas and more 
than a hundred punch lines to 
give life to car descriptions. 

Pacific Finance in the latest edi- 
tion of its house organ observe 
that “There is increasing interest 

in selling used cars on a quality, 
rather than price, appeal. From cus- 
tomer’s viewpoint, he is looking 
more for values, good quality cars 
rather than shopping on a strictly 
price basis as in new-car field. Buy- 
ers of late model used cars realize 
that the biggest slash in way of 
depreciation already has been tak- | 
en by original new-car owner. | 
Price to them is secondary to ap- 
pearance, operating condition.” 

* x * 


Apology to CAM 


I HAVE an apology to make both 
to my readers and to the news- | 
paper classified advertising fratern- | 
ity. In a recent column I stated | 
that classified rates in some news- | 
papers were two and three times | 
the rate of the display sections. | 
While there is lack of uniformity | 
in format and wide differentials in | 
rate schedules, there is not that | 
much difference. This fact is indi- | 
cated in researching I have since | 
carefully made. I can’t find words | 
to express my sorrow for having | 
printed it. The statement was based | 
on hearsay. Many dealers have in- | 
ferred that this is true. Paradoxic- 
ally, I did not check the facts, as 
is my habit, even though I have 
newspaper rates and rates for every 
other medium available in my of- 
fice continuously. 

These published rates, however, 
do not include many rates avail- 
able for local merchants. The 
classified rate is often given by 
word instead of line and is diffi- 
cult to check. I don’t blame my 


One-Level Peg Hits Buyer 
Of Low-End Used Car 


| ITS desire to have the regulation apply in the same 
way to all types of dealers selling used cars, OPS has 
ignored not only the conscientious franchised dealer in 
the provisions of CPR 94 but the low wage-earning public 
as well. 

In making the used-car price ceiling regulation a one- 
level peg and allowing no provision for vehicles to be 
sold under a dealer warranty, the order hits hardest the 
man who can afford to be hit the least. 

Warranties on late-model used cars are of questionable 
value, but to the man who is forced to buy a low-cost, 
older model and who has to scrape the bottom of his 
pocketbook to get the money to make up the difference 
between his tradein and the down payment, the warranty 
may well become the difference between being able to 
keep up the payments and having to lose the car. 


* * * 


Qs also seems to have lost sight of the fact that sound, 
conscientious dealers, who have a sincere desire to 
maintain a good reputation for the product they sell, 
would like to warranty their better low-end cars after 
they have been thoroughly overhauled and reconditioned. 
These dealers wish to build and maintain a reputation for 
selling good usable merchandise even on the low end of 


their used-car stocks. 


resale. 








Many of these dealers will not sell the low-priced cars 
if they can not recondition them and can not give the 
purchaser a performance guarantee. 

If the dealer wholesales all of his low-priced merchan- 
dise, the buyer is then at the mercy of the curbstone 
operator or whoever buys the low-priced units for resale. 


OOD used-car dealers are in a position to select the 
vehicles they retail. They are able to buy only those 
which are in first-class condition and do not have to 
worry about reconditioning beyond cleaning them up for 


Franchised car dealers, however, are general mer- 
chants in the line they represent and have to take what- 
ever type of car is offered in trade, either on a new 
vehicle or a better used car. 

Especially in one-dealer points, the dealer must take 
care af all classes of buyers who wish to drive his product. 

These dealers, at least, should be allowed to recover 
their cost in putting this low-end merchandise into such 
shape that the buyer can buy with confidence that he will 
not be faced with a prohibitive repair bill soon after 
draining his resources to meet the purchase terms. 








PORTLAND, Ore. — The Oregon 
Automobile Dealers Assn. will hold 
its annual meeting Dec. 3 in the 
Multnomah hotel here, according to 
C. R. Parkinson, association presi- 
dent. 

Speakers will be Charles J. Far- 


‘NADA Story’ 


Dealer Groups Offered 
New Color Film 


WASHINGTON. —A _ folder ex- 
plaining how local dealer groups 
may obtain copies of the NADA’s 
new color film, the “NADA Story,” 
has been issued here by the as- 
sociation’s headquarters. 

The film is 60 percent new, 
NADA said, and contains more 
'than 60 scenes which explain the 
|founding, operation, services and 
lorganization of the national dealer 





friends in the classified adver- erThe film is available to local 
tising fraternity for thinking associations, NADA area chairmen 


that I am something like the old 
woman who used to put ashes on 
our slides when we were boys. 

I did not put so much importance 
in the rate question because it is 
all newspaper space, and I did not 
realize that so many classified 
managers feel that used-car adver- 
tising is their own domain and not 
a field for the disrlay ~-:ton. I 
hope, like the old lady who sprin- 
kled the slides, that I might in the 
long run have made a contribution. 
While we did not realize it then, 
the old lady did not want us to 
coast to our own injury to the 
bottom of the hill where there was 
a dangerous road. 


and dealer groups, Equipment 
necessary for a showing consists 
of a 16mm. sound projector, pre- 
ferably with a 1000-watt bulb, and 
a good size motion picture screen. 

In writing for the film, the 
NADA asks that dealers list a pre- 
ferred date and two alternate dates 
for their showings. The film may 
be obtained by writing the NADA 
Promotion division, 1026 17th St., 
N. W., Washington 6. 





Pensacola Packard 
Pensacola (Fla.) Packard, 2727 
W. Cervantes St., was incorporated 
with W. P. Jones*as president. 








Oregon Parley Set Dec. 3; 
Four Speakers Listed 


rington, assistant to the president 
of NADA; Karl M. Richards, man- 
ager, field service department and 
truck division, Automobile Manu- 
facturers Assn.; M. R. Darlington 
jr., managing director, Inter-Indus- 


|try Safety committee, and Charles 


F. Walker, president, Northwestern 
School of Commerce, Portland, Ore. 
New officers will be installed at 
an evening banquet, with Gov. 
Douglas McKay of Oregon (Chev- 
rolet-Cadillac dealer) officiating. 

Edward Fox jr., general manager 
of the association, announces that 
the day’s activities will commence 
with three sessions—a _ directors’ 
meeting, a meeting of the presi- 
dents of local associations and a 
safety committee meeting. 

The general meeting will be in 
the afternoon, to be followed by 
a cocktail hour and banquet, the 
latter two being open to wives of 
members. 





Frost Elected Mayor 
Of Ogden, Utah 

SALT LAKE CITY. — George 
T. Frost (Hudson), of Ogden, 
has been elected mayor of the 
new council-manager govern- 
ment there, it was announced 
last week by the Utah Automo- 
bile Dealers Assn. 

Other dealers serving as may- 
ors in the state include Calvert 
C. Bell (Dodge-Plymouth), Mon- 
roe, and Raymond W. Jiacoletti, 
of Heber Motor Co. (Buick- 
Chevrolet), Heber. 








Batten Down Now 
For Test Ahead, 
Okla. Parley Told 


McKay Warns on End 
Of ‘Lazy Years;’ 
Boston New President 


OKLAHOMA CITY.—A note of 
warning for the stormy time ahead 
was sounded by convention speak- 
ers at the annual convention of 
the Oklahoma Automobile Dealers 
Assn., held here, with an approxi- ° 
mate attendance of 600. 

R. D. McKay, president of NADA, 
told Oklahoma dealers that too 
many bolts and nuts are loose on 
the chassis of the automobile busi- 
ness and there had better be some 
tightening up. He said the “lazy 
postwar years are over and we've 
found we have gone along with 
them too long.” 

Some economists believe that 
as production of automobiles 
goes down under government re- 
strictions, inventories of cars in 
dealers’ hands will go down in a 
spurt of buying, he said. 

“But I would hesitate to lay even 
one small bet on what is going to 
happen in my business during the 
next 30 days or for the remainder 
of 1951,” McKay said. 

Fred Boston, Enid Lincoln- 
Mercury dealer, was elected pres- 
ident of the association at the 


annual business session. J. C. 
Cravens, Oklahoma City Ford 
dealer, was named _ secretary- 


treasurer, and Fred Albert was 
reelected secretary-manager for 
the sixth year, 

New vice-presidents are J. E. 
Sandusky, Kingfisher; Chick Nor- 
ton, Tulsa; C. W. Evans, Chicka- 
sha; Orval Spann, Ada, and B. H. 
Bridges, Cherokee. 

Dr. Alfred P. Haake, Chicago 
industrial economist, said the 
American people are being misled 
by the economic fallacy that in- 
flation is something not to be taken 
seriously because “it may not be a 
bad thing after all.” 





Colorado Dealers 
Pledge Support 
To Safety Drive 


DENVER. — Gov. Dan Thornton 
has been pledged the united sup- 
port of the Colorado Automobile 
Dealers Assn. in the governor’s 
campaign to reduee traffic acci- 
dents throughout Colorado. 

_The governor was told by asso- 
ciation members that they will or- 
ganize on a local level to carry out 
his safety program. The group said 
local automobile dealers will be ap- 
pointed safety chairmen in their 
communities and work with public 
officials to halt highway slaughter. 

An agreement between father 
and son, signed when the youth 
obtains his first driver’s license, 
will be distributed throughout the 
state by the association, members 
told the governor. 


PAA Announces 


Committee Heads 


HARRISBURG, Pa.— Committee 
chairman for the Pennsylvania Au- 
tomotive Assn. have been named by 
L. A. Bloom, president of the PAA, 
it was announced last week by the 
association. 

R. R. Hauser, of Bethlehem, will 
head the convention committee; 
E. P. Blough, Johnstown, by-laws: 
C. V. Lee, Uniontown, employer-em- 
ploye relations; Oscar M. Mohn, 
Lancaster, house; John P. Mooney, 
McKeesport, industry relations; 
Aldo Franconi, Kingston, legisla- 
tive: J. E. Wolfington, Philadelphia, 
vublic relations; C. A. Snyder, 
Butler, safety, and Jenks Watson 
(eastern) and K. L. Bell (western), 
membership. 








Milwaukee Sets 
Meeting Dec. 6 


MILWAUKEE.—Dec. 6 has been 
set as the date for the Milwaukee 
County Auto Dealers Assn.’s an- 
nual dinner meeting at the Mil- 
waukee Athletic club in the Eliza- 
bethan room. 


_AUTOMOTIVE NEWS, NOVEMBER 26, 1951 











The Newspaper of the Industry x * 


x * 
Anttomotiue News 


6i TURINGE SING “ cin rane 
EERE wanF AT wencwnnO— senior 
(Established in 1925) 








Member 


Member Published Every Monday by 
SLOCUM PUBLISHING COMPANY, INC. 
DETROIT 26, MICH. 
Cable Address—AUTNEW, Detroit 

2666 Penobscot Bldg. Telephone WOodward 3-0495 | 
i i les | 
New York Washington Chicago Los Ange 
51 E. 42nd St. 1019 15th, N. W. 360 N. Michigan Ave. 2506 W. 8th St. 


Murray Hill 7-687! National 4303 State 2-6273 Dunkirk 3-0303 








George M. Slocum—Publisher (1933-1949) 

Business Manager—8. B. Crighton 
Advertising Manager—Edward Kruspak 
Midwest Adv. Mgr.—J. Goldstein 
Pacific Coast Mgr.—R. H. Deibler 
Adv. Rep.—Richard Webber 


* Editor—Pete Wemhoff 
Managing Editor—Robert M. Finlay 
Service and Truck Editor—Jack Weed 

Washington—William Uliman 
Advisory Editor—John O. Munn ; 
Associate Editors—Mac Gordon, George Advertising Production 
Deery, Bernie Thomas, Bob Gordon Manager—Jane Gibbs 

Editorial Associates—Tom Hewitt (in Military Service), D. E. Sampson, Carol LeVeque 





RESIDENT CORRESPONDENTS: Akron—Joe Kuebler; Albuquerque—V. N. Conner; Atlanta— 
Geo. Erwin; Atlantic City—F. W. Schwarz; Austin, Tex.—J. Hornaday; Baltimore—Kate Savage; 
Birmingham, Ala.—Stuart Riddle; Boise—H. H. Miller; Boston—Harry Stanton, Guy Livingston; 
Buffalo—G. £. Toles: Butte—Kenneth Mulholland; Casper, Wyo.—B. R. Conger; Charlotte, 
N. C.—D. G. Spencer; Chicago—Mel Adams; Cincinnati—Emery Bacon; Cleveland—Sanford 
Markey; Columbus—Bert Strang; Manchester, N. H.—Guy Langley; Dallas—C. K. Cates; 
Denver—ira Alexander; Des Moines—F. M. Lazell; Frankfort, Ky.—M. Moss; Harrisburg, Pa.— 
George Shelley; Hartford, Conn.—W. O. Abbott; Houston—Ruby Fenoglio; Indianapolis— 
C. L. Kern; Jefferson City, Mo.—L. H. Houck; Lansing, Mich.—Kenneth Harkness; London, Eng. 
—A. E. Jones: Little Rock—Inez H. McDuff; Los Angeles—Slim Barnard; Louisville—A. W. 
Williams: Madison—John Wyngaard; Marthaville, La.—E. E. Gentry; Memphis—L. Abbott; 
Mexico City—Douglas Grahame; Miami—G. S. Connell; Milwaukee—John E. Hubel; Montgom- 
ery, Ala.—W. R. Lynn; Montreal—Roy Carmichael; New Jersey—Bethune Jones; New Orleans 
—Gordon Hebert; Oklahoma City—M. L. Risen; Omaha—A. R. Oleson; Ottawa—M. L. 
Schwartz; Oroville, Calif.—Steve Still; Philadelphia—N. Shiaon; Pittsburgh—L. M. Leffinqwell; 
Portland, Me.—R. F. White jr.; Portland, Ore.—E. W. Peterson; Raleigh, N. C.—A. M. 
Fountain: Richmond, Va.—T. D. Eaton; Salt Lake City—M. Harmer; San Antonio—J. H. Reed; 
San Diego—!. Reynolds; San Francisco—Leon Pinkson: Seattle—D. M. Trepp; South Bend— 
L. E. Dunkin; Spartanburg, $. C.—L. D. Bray; Springfield, I11_—C. C. Hall; Springfield, Mass. 
—J. A. Noll; St. Louis—Sam X. Hurst; Venice, Fla—Joseph Lawren; Sydney, Australia—H. 
Bowden Fletcher; Toronto—James Montaanes; Twin Falls, Id.—O. M. Cook; Vancouver—F. H. 
Fullerton; Wamego, Kans.—G. M. Hunholz. 





Subscription: ONE YEAR $8; TWO Years $14, for United States and Canada, also Mexico, 
Cuba and Panama. To other countries, one year, $12. Single copies 25c. No Free List. 
Annual Almanac Issue, $2.50 per copy. 





Entered as second-class matter Post Office, Detroit, under Act of March 3, 1879 
Member of Audit Bureau of Circulation and the Associated Business Papers 
Advertising Rates: See Standard Rate and Data, or write for rate card. 





AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
D a and dealers in more vehicles, parts and accessories. § 2. A fair profit to 
t the dealers on every used vehicle accepted in partial payment for a new 
A A car or truck. {[ 3. Every dollar of gasoline tax collected by state or federal 
L governments applied to the building and maintenance of highways. § 4. The 
5 5 elimination of government and bureaucratic controls over this industry. 
3 R 15. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


NEWS more of the better things of life than anywhere else in the world. 








Can You Get a Better Deal 
By Selling Harder? 


PINION varies a good deal as to what is going to happen | 
in 1952. 
Most factory men take the view that there will be a short- | 
age of cars during part or all of the year. Many say dealers | 
are silly to move cars at discount prices. 


On the other hand, many intelligent dealers say that 
the experts have been wrong before. They deal from 
day to day and are doing their best to keep stocks down. 


This seems to be darned good sense. Dealers know that 
the quickest way to get into trouble is to let stocks get out 
of hand. 


Auto makers are inclined to minimize the effects of high 
prices, and say prices of cars aren’t out of line. 


But whether they are out of line or not, they are high, and | 
the excise tax boost adds to this market barrier. 


Add high prices to restricted credit terms and you 
wonder if maybe cars might be a little harder to sell 
than factory men think they are. | 





All these factors have cut buyers out of the market. Then, | 
too, style buyers are also a pretty certain victim of the 
defense period. The number of buyers with good cars, who 
will change just for something new, has been reduced. 


However, despite all this, it well may be that there is 
something to what the factory men say. 


Can a dealer get a better deal by increasing his sales 
effort? Is discounting the only way a dealer can sell cars, 
or is it just the easy way? 





It won’t hurt a dealer to ask himself these questions, | 
and to consider them carefully. 


Allowing cars to pile up is a risky practice. But so is| 
giving away justifiable profits. | 








Auto 
Forum 


“The demand for house | 








trailers is going up. It prob- 
ably will continue to do 80, as 
there is an increasing number 
of things to get away from.” 
CLEVELAND PLAIN DEALER. 
* + * 


No Atom Autos 


“Atomic planes aren’t impor- 
tant in the slightest. You have 
to carry too much valuable ma- 
terial in them. This is a toy... 
the Air Force is busy working 
on. They act like small children 
when it comes to this sort of 
thing ... You’re not going to 
put (reactors) in automobiles, 
either.”—Dr. Harold Urey, con- 
sultant to the Atomic Energy 
Commission. 

. + a 


Haulin’ the Mail 


John M. Redding, assistant 
postmaster general, explaining 
the Post Office’s switch from 
rail to truck transport, said: 
“The shift from rail to truck 
contract was dictated by hard 
economic facts ... The outline 
of the trucking program is 
bounded only by the ability of 
trucks to do a better job than 
rails.” 


MISGUIDED MISSILE 


— AND THE DEATH RATE 
SICKENLY CLOSE TO ONE MILLION 


* * * 





Seen in a Mirror? 
“People do not drive auto- 
mobiles because the nation is 
wealthy. The nation is wealthy 











because people make, buy and 








drive automobiles.” — Grorce 


Romney, vice-president of yan SaY* |, 
Nash-Kelvinator Corp. np’ Must KeeP Up 
* * * Jade M t 
civilian =< 


Two-Edged Sword 


“Traffic is a two-edged sword: 
Where it moves unhampered and 
safe, communities flourish and 
grow. Where traffic becomes 
snarled and accident ridden, 
communities stagnate and de- 

















sa oe 
rape Output 
Far From 


Most of 6 Billion i p 
Orders in PIX Pod 
“on™. 




















cline:”—Pyke Johnson, presi- HE |S. 
dent, Automotive Safety Foun- & 
dation. 

a * + 

Not That! —— Letterbox 





“Assuming that women, who 
I understand already own 
more than half of the corpo- 
rate wealth in the United 
States, increased their hold- 
ings until they are owners of 
the great bulk of all property, 


used, if you so request. 





‘Clarity Sought ....... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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No attention is given to unsigned 








including real estate, I believe | 
the world someday may be | 
run by women.”—Dr. George \D & H 

P. Morlok, Yale university de- The following letter 
partment of anthopology. dressed to NADA: 


was ad- 


. Fe 8 I appreciate the fact that through 

Sez He your efforts automobile dealers se- 

. : cured the 5 percent D & H charges. 

Sen. Taft, speaking before a |This in itself, however, is of no 
farm bureau meeting in Biloxi, |yalue, unless we secure a more 


Miss., during his campaign for /|jberal interpretation of D & H, in 
the Republican nomination for |the most recent regulation of OPS. 
president: Delivery and handling, in my 
“The magazine pages are _ (estimation, does not mean delivery 
filled with pictures of beauti- | only, but handling as well, and here 
ful cars, and a lot of people are a few items that in my esti- 
buy more expensive cars than mation, are justified in addition to 
they need when they ought to’ (the actual charges for delivery: 
be spending the difference in Floor Plan Cars—Interest; ware- 
seeing that their family gets |housing; care while in storage; 
better food.” |trips to and from warehouse; ex- 
* change of cars with other dealers; 
\fire; theft and pilferage insurance 
|while in storage; policy adjustment 
jover and above factory warranty 
(ours runs $15 per car); cars dam- 





* * 


Supreme Loyalty 


“I'm going to support the 
Democratic nominee (for Pres- 


ident)—whoever he is.”—Sam aged in transit that neither factory 
Rayburn (Democrat), House |or truckaway company will stand; 
Speaker. “ advertising charges by factory; 
. 1500-mile complete conditioning of 

“Taxes today would drive car; insurance on car while in 


men to drink, but there’s no 
escape there, either, anymore.” 

-Hers SuHriner, television 
comedian. 


transit, or trades with other deal- 
ers. 

| It would be rather difficult for 
'dealers to list all the items as a 








10 Years Ago... 


The Big Story 


A limit of 174,122 cars to be produced in February was ordered by 
OPM in Washington. This figure is 56 percent below the previous 
February figures ... A Washington conference set in motion a plan 
to build a master super-highway to span the nation from east to 
west. The cost was estimated at between. 50 and 100 billion dollars 
. . . There is little likelihood of an increase in the price of trucks 
during the 1942 model season, it was thought in Detroit, unless labor 
and material costs get out of hand. 





a —From the files of Automotive News. 











justified charge on every deal, and 
every deal will vary in cost. 

I feel you know of all these 
items, but urge you to use your 
best efforts to get, for us, a fair 
and clear regulation so that (1) 
we will be compensated for all 
these items, and (2) we have a 
clear understanding of the regula- 
tion so that we will not be in viola- 
tion—A. R. Lauson, president, Lau- 
son Chevrolet Co., Manitowoc, Wis. 

* ” o 


Aluminum in °06 


In your Oct. 8 issue on page 80 
appears an article, “Aluminum Cars 
Old Stuff.” 

In the early 1900s, metal panels 
on Packard cars were made from 
aluminum sheet, and these panels, 
by the way, were form-fitted to the 
woodwork of each body through 
individual hand hammering or 
forming of the metal on small 
anvils. Packard also for many years 
used aluminum crank cases, alum- 
inum rear-axle housing and alumi- 
num transmission cases. 

The transmission case was cast 
integral with the rear-axle housing, 
and the combined rear-axle was 
termed a “bridge.’ 

The writer happens to know the 
foregoing, as he was with Packard 
from 1906 to 1911.—A. H. Drrrmer, 
president, Dittmer Gear & Mfg. 
Corp., Lockport, N. Y. 

* * * 


Pontiac V-8 


Would you satisfy my curiosity? 
Was the Pontiac ever equipped 
with a V-8 type engine and what 
is the connection between the Pon- 
tiac and Oakland automobiles?— 
C. M. Nicnous, Kingsville, Tex. 

Epitor’s Note: The V-8 engine 
was used first in the Oakland 
automobile in 1930. Oakland was 
later absorbed by Pontiac, and 
the V-8 Pontiac was manufac- 
tured only in 1982. 
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Studebaker’ s Assembly Plant in N. J. Turns Out Jet Parts— 


The eastern assembly plant of Studebaker, at the intersection of U. S. 
was formally opened last week. Built as an auto plant, it opened as a plant for the manufacture of 


New Brunswick, N. J., 


1 and the Pennsylvania railroad's main line near 


component parts for jet engines for the Air Force. When Studebaker completes its contract for jet engines, the plant will be 


converted and permanently operated as an assembly plant for autos. 


for the structure ied * — It cost $4,000,000. 


Studebaker La waff Sine, 
Vance Says at New Plant 


NEW BRUNSWICK, N. J.—Har- | 


old S. Vance, chairman and presi- 


dent of Studebaker Corp., said last | 


week that the 
company expects 
to lay off work- 
ers at the South 
Bend plant during 
the first quarter 
of next year. 
peaking at 
the opening of 
the new Stude- 
baker plant 
here, he did not 
indicate how 
many would be 
laid off, but he told industrialists, 
representatives of the Air Force 
and state and civic leaders that 





H. 8. Vance 





Ford Proclaims 
New Model as 
Pace-Setting 


BUFFALO.—“We think our new 
cars will be good enough to make 
the industry pull out the stops and 
try to catch up with us,” Lewis 
D. Crusoe, vice-president and gen- 
eral manager of Ford division, 
declared here at the meeting of 
company directors in the new $35,- 
000,000 stamping plant. 

He said that the company had 
cut back the use of chromium, and 
that savings in the use of copper 
had been achieved by innovations 
in radiator design. It was an- 
nounced that the new Ford will 
have new exterior styling and will 
be introduced sometime after the 
first of the year. 

Henry Ford II, president of the 
company, presided at the meeting, 
which is the first one that has ever 
been held in a plant outside the 
home office in Detroit. 

Ford said that government con- 
trols clouded the picture for next 
year’s business, but added “since 
we do not realize the whole prob- 
lem the government faces, we are 
not in a position to know whether 
controls are needed.” 

Ernest R. Breech, executive vice- 
president, told the directors that 
production of about 4,000,000 vehi- 
cles annually is about as low as 
the industry can go and remain 
stable, and that further cutbacks 
in auto production would bring 
maladjustments. 


© 


P. O. Peterson, executive vice-president, broke ground 


New Cars Trail Last Year... 





WASHINGTON.—The firms that 
hire out dollars to finance the re- 
tail sales of motor vehicles did 14 
percent less business in September 
than in August, according to the 
Federal Reserve Board. 

Sales finance firms reported 
sharp declines in all types of ve- 
| hicle financing for September, 
the FRB said. New cars report- 
edly showed a drop of 12 percent, 
while installment deals on used 
cars were off 17 percent. 





New-car financing in September, 








the reduction in production of 
cars and trucks was not being 
compensated for by military or- 

ders. 

The new plant, built at a cost of 
$4,000,000, was intended for the pro- 
duction of vehicles for the eastern 
market, but will be devoted indefi- 
nitely to the manufacture of com- 
ponents and parts for the J47-S23 
turbojet aircraft engines. 

During his talk, Vance asked the 
assembly to consider a statement 
attributed to Stalin, that “capital- 
ism, particularly in the U. S., will 
be overcome by economic rather 
than my military catastrophe.” 

“Unless there is some better 
thinking done by our people in 
authority, that expectation cannot 
be ruled out of the realm of possi- 
bility,”- Vance said. 

“Emotional thinking is seldom 


Used-Car Bulletin from Detroit .. . 





Novy, 21 


(Because of the Thanksgiv- 
ing holiday, Automotive News 
had to go to press before con- 
clusion of the Aptco Auto 
Auction’s sale of Nov. 21. How- 
ever, Manager Sam Goodman 
advises that prices at the sale 
were steady with the preced- 
ing week. Sales amounted to 
35 units out of 70 offerings.) 

* * ok 


Nov. 14 


(Sold 38 units out of 85 offerings.) 
BUICK—’51 Super Riviera coupe, §2,- 
175*. °46 Special 4-dr., 
CHEVROLET 51 SL’ Deluxe 2- dr., 


$1,600*, $1,550. ‘'50 SL Deluxe 4-dr., 
$1,400*, $1,395. °49 FL Deluxe 2-dr., 
$990; 4-dr., $970. °48 FM 2-dr., 


Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


$770; SM business coupe, $495. °40 
SD club coupe, $150. 
— ’50 Windsor 4-dr., $1,- 
595*. 

DeSOTO — ’49 Custom 4-dr., $1,150; 
Suburban, $1,025. 

FORD—’51 station wagon, $1,695*. '50 
conv., $1,240; Deluxe (8) 2-dr., s.- 
065. °’49 Custom (8) 2-dr., "$980 
$960; conv., $1,105. °'48 SD (8) club 
coupe, $745. °47 Deluxe (8) 2-dr., 
$635. "46 Deluxe (8) 4-dr., $525: 
2-dr., $545. 

MERCURY—’50 club coupe, $1,635. °47 
club coupe, $760. 

NASH—’47 (600) 4-dr., $615. 

OLDSMOBILE — '49 (88) 4-dr., $1,- 
280°. 

PACKARD—’46 4-dr., $540. 


PLYMOUTH—’51 Cambridge club coupe, 
$1,500. °49 Deluxe club coupe, $900. 
'46 (commercial) 4-dr., $440. 

PONTIAC — ‘48 Torpedo (8) 
coupe, $935* "46 SL (8) 


sedan 
2-dr., 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 48, 49 


$630; Torpedo (6) 4-dr., $565. 








sound thinking,” Vance declared. 
“T believe that one of our most dan- 
gerous phrases currently used by 
some of our Washington officials 
is the phrase ‘guns or butter.’ For 





an effective state of defense, we 
must have both.” 
Vance pointed out that this is 


JAMESTOWN, N. Y.—Clifford J. 





the first time that Studebaker 
has had to lay off any employes 
since last April, when about 4,000 
workers were furloughed. 


Vance said that machine tool 
shortages would delay production 
several 
months. Only about half of the tools 
needed for full production have 


at the new plant for 


been delivered, he said. 


Construction of the new plant 
was begun on June 6, 1950, adding 
to the present company facilities at 
South Bend, Los Angeles and Ham- 


ilton, Ont. 


Vance pointed out that Stude- 
baker has been in business since 
1852, and said that he 
was confident that the company 


February, 


was in New Brunswick to stay. 


“As generation succeeds genera- 
tion in this fine community, Stude- | 
baker will continue to be one of its | 
solid and valuable enterprises,” he 


said. 





Robinson Returns 


DETROIT.—William Dean Rob- 
inson, president of Briggs Mfg. Co., 
who suffered a cerebral hemorrhage 
in London two months ago, arrived 
here by plane last week to continue 
his convalescence at Jennings 


Memorial hospital. 








NADA's Public Relations Trophy— 


Carl Fribley, Norwich, N. Y., chairman of the Magazine committee of NADA; J. 
Eustace Wolfington, chairman of national associations’ public relations committee, and 
NADA director of promotion, are shown with the silver anvil 


Walter M. Kiplinger, 


award for recognition of top public-relations activities. 


Fletcher, New York state commis- 
sioner of motor vehicles, termed 
this year’s state traffic accident 
picture “most alarming” and called 
on auto dealers to insure the me- 
chanical safety of all its cars as a 
direct contribution in curbing the 
trend. 

Fletcher spoke at the annual din- 
ner meeting of the county Auto- 
mobile Dealer Assns. from Chau- 
tauqua, Cattaraugus and Allegany 
counties. 

Fletcher revealed traffic statis- 
tics for the first eight months of 
this year. He said: 

“The toll shows that there were 
1,303 motor vehicle fatalities, 82 
more than in the same period last 
| year, and an increase of 7 per- 
| eent.” 

He praised the auto dealers for 
their compliance with the state 
dealer registration law, enacted 
about six years ago at the instiga- 
tion of the organized auto dealer 
industry which, he said, appreciated 
that “controls were necessary to 
deal with a small, irresponsible mi- 
nority who were doing business 
without regard for either the rights 
or safety of the public.” 

Dick Richards, president of the 
New York State Auto Dealers 
Assn., in his talk deplored the 
“few auto dealers who during 
the war chose to make a fast 
buck.” He said: “Like one bad 
apple they spoil the barrel,” and 
urged auto dealers to “get after 


Truck Tax Edict 


Sought in Illinois 


SPRINGFIELD, Ill.—A _ request 
has been made to the Illinois su- 
preme court for an early ruling on 
the validity of a new state law 
increasing truck license fees, now 
being contested in at least four 
cases in various courts. 

The move to get the issues before 
the state supreme court without 
the usual delay was made by Irvin 
L. Kay, a Morris truck operator, 
who asked permission to file a 
mandamus suit which would com- 
pel Secretary of State Edward J. 
Barrett to issue 1952 truck licenses 
at the old fees. 








Dealers Get Safety Plea 


N.Y.’s Fletcher Asks Shop Checks on All Cars; 
Drive Urged on ‘Fast Buck’ Operators 





those shysters who try to tarnish 

our business.” 

He further urged dealers to be- 
come more active in civic affairs 
and praised Jamestown auto deal- 
ers for their program of providing 
autos on election day to transport 
voters to the polls. 

He warned dealers that next year 
they would be confronted with high- 
er prices, the excise tax, new 
prices, which might force custom- 


|ers to step down and buy in a 


lower-car classification. 

Ralph W. Austin, of Jamestown, 
secretary and district manager of 
the association, urged that dealers 
take an interest in civic affairs. 





Detroit Dealers 
To Meet Dec. 11 


DETROIT.—The annual meeting 
of the Detroit Auto Dealers Assn. 
will be held Dec. 11 at the Statler 
hotel. 

Although the evening program 
will be open to members and their 
wives, the afternoon business ses- 
sion will be for members only, the 
association said. 





Auto Credit Deals 
Slump 14 Percent 


the FRB said, was also ‘“consider- 
ably less” than in the same month 
of 1950. However, used-car financ- 
ing was described well above that 
of September, last year. 

The FRB said that the amount 
of money which the public owes on 
the automobiles it is driving in- 
creased only 1 percent in Septem- 
ber, but that the gain brought such 
balances to a new high on Sept. 30. 

Meanwhile, reflecting sharply re- 
duced shipments from factories, 
dealers’ floor-planning of automo- 
biles was less in September than 
in August, The FRB said wholesale 
automotive balances shrunk 4 per- 
cent. 

Purchases of retail installment 
papers on other goods by sales 
finance firms dipped 8 percent in 

September. Declines in paper in- 

volving repair and modernization 
more than offset a 24 percent 
gain racked up by the financing 
of radios, television sets, furni- 

ture and musical instruments. 

Outstanding retail credit  bal- 
ances on goods other than automo- 
biles also expanded by 1 percent 
during September, the FRB said. 

In all, sales finance companies 
reported to the FRB that they 
financed the retail sales of 287,524 
motor vehicles in September, 16 
percent less than in August. 

The number of new cars financed 
in September was 89,426, or 31 per- 
cent of the total; while new trucks 
accounted for 14,991 units, or 5 per- 
cent of the total. 

Used-cars, 168,147 of them, ac- 
counted for 59 percent of the ve- 
hicles sold on credit to retail buy- 
ers in September. Another 5 per- 
cent of the total credit deals were 
accounted for by 14,960 used-trucks. 





Aluminum Makers 
Ask NPA Aid in 


Salvage Drive 


WASHINGTON. — Meeting with 
NPA officials last week, a commit- 
tee representing the aluminum pro- 
ducers recommended that the NPA 
salvage division make every effort 
to induce auto wreckers to salvage 
aluminum pistons and other parts 
to channel more scrap into alumi- 
num production. 

The industry also urged that 
NPA request the OPS “to issue a 
strong statement” to the effect that 
aluminum scrap prices will not be 
increased above the present level. 

Committee members also recom- 
mended that the government ac- 
quire any high cost aluminum, 
either foreign or domestic, that 
will help to meet growing require- 
ments for the metal. 

Committee members attending the 
meeting included D. Wilmot, Alumi- 
num Co. of America, Pittsburgh; 
D. A. Rhoades, Kaiser Aluminum 
& Chemical Corp., Oakland, Calif., 
and R. S. Reynolds, Reynolds Met- 
als Co., Richmond, Va. 





pO thee 
“stompin <tews 


executive vice-president; 












Packard Dealers in Detroit Fete Briggs— 

A dinner and scroll marked the salute of Packard Dealers Assn. of Greater Detroit 
to Clare E. Briggs, recently appointed general sales manager of Packard. Cass 
Siubowski, Quality Motor Sales, Wyandotte, and Carl Wolff, St. 
Detroit, were chairmen of the program. Left to right: Briggs, LeRoy Spencer, Packard 
F. W. Gareiss, Detroit zone manager, and Ralph Sovel, of 
Packard Grand River, president of the association. 


Marys Packard, 
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A Gushion 
for the Future 


Today, more than ever, car buyers are 








seeking lasting value. AIRFOAM cushioning, 
to any motorist, is a sure sign of lasting 


comfort. If your cars have this 





durable cushioning, you've 
got a great sales feature for 


the uncertain days ahead. 


Here’s why AIRFOAM is 
a greater selling feature today 
than ever before 


Long Life—keeps its shape, won’t lump up or 


7 mat down 
Superb Comfort — molds itself to the body, 
provides firm, uniformly restful support 
Protects Upholstery — wear on fabrics is 
greatly reduced 
Stays Cool in Summer — ArroaM is self- 


oy u Re Re - Cc v1 & rf [Ts ) ea ‘ * G BY ventilating ; stays cool in stickiest weather 
Bigger Resale Value — after years of use, 
& cushions still look new, enhancing resale value 
— of car 
G sh a Dy ag AR National Advertising—big full-color national 
ads are helping stimulate the demand for this 





THE GREATEST NAME IN RUBBER wonder cushioning 

















8 


K-F Defense Job 
Seen Requiring 


‘ eye. 
Added Facilitie: 

WILLOW RUN.—Kaiser-Frazer’s 
half-billion dollar backlog of de- 
fense orders is now requiring utili- 
zation of 2,315,000 square feet of 
the company’s total manufacturing 
area, John Hallett, general man- 
ager, reported. 

Along with continuing capacity 
of 1,000 Kaiser and Henry J auto- 
mobiles a day, the K-F Willow Run 
plant currently is manufacturing 
C-119 cargo planes for the Air 
Force and next year will add a sec- 
ond cargo-personnel type plane— 
the Chase C-123. 

K-F engine division plants at 
Detroit and Dowagiac are tooling 
facilities totaling 739,000 square 
feet for manufacture of Wright 
R-1300 aircraft engines, also for the 
Air Force. 

On the West Coast, K-F has its 
100,000 square-foot Oakland plant 
devoted to production of compon- 
ents for Navy P2V patrol bombers, 
and a newly acquired plant at Rich- 
mond, Calif., is tooling 176,000 
square feet for machining com- 





Inspecting a Hydra-Matic Hoist— 


J. D. Adair (right), president of Kent-Moore Organization, 


Inc., demonstrates the 
new Hydra-Matic transmission hoist and adapter for L. H. Sugo, president, Nash Grand 
River, Detroit, and W. A. Cook, Nash national service manager. The hoist and special 
adapters are being made available to Nash dealers. 





ponents for Boeing B-52A bombers. | to more than 25,000 within a year. 
Hallett said that about 8,000 K-F| He said that K-F, as botha prime 
workers are now engaged in de- ' contractor and subcontractor, is 


fense work and that the total may | procuring parts and materials from 
increase to 20,000 in six months and | 2,000 vendors and suppliers. 
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: ie outstanding fact about 


Theory of Evolution 
Guides Auto Styles 





American automobiles is that 


designs have changed on a basis of evolution rather than 
revolution. Practically everybody in the industry has “Buck 
Rogers” car designers. However, by the time an automobile 
has the approval of all the people, who must pass on it, most 


of the radical stuff has been ¢ 


washed out. Even when a car | 


is built completely from 
scratch (the new Willys is an ex- 
ample) the tendency has been not 
to depart too far from accepted, 
popular designs. 

The industry is often criticized 
by outsiders because its cars look 
too much alike. However, execu- 
tives who have to back up their 
judgment with millions of dollars 
are understandably slow to adopt 
the latest styling ideas until there 
are good indications of public ac- 
ceptance. 

The following design trends in 





















| ...GIVES Yowe SHOP 
a big ADVANTAGE 


on Competitive Jobs! 


Tovay there is hardly a car dealer or independent 
operator who doesn’t realize that shop service is once 
again on a very competitive basis. The Defense Effort 
and curtailment of new car production has already 
turned many from sales to service. During the coming 
months shop work is going to be more and more com- 
petitive. Good jobs will be more difficult to get into any 
shop which is not in a position to go out and bring them 
in. Modern road service, with one of the new Holmes 
Wrecker models, is therefore the answer to your 
service problem. It will put you in direct contact 
with the most profitable of shop work. Bring new 
customers into your parts and service depart- 
ments and give your shop the advantage it 
needs on competitive jobs. See your jobber 
or write factory today. 


ERNEST HOLMES CO. 


Chattanooga, Tennessee 





HOLMES Model 525 


For average truck and all automobiles ; Boom 


capacity 6 tons, pulling capacity 15 tons. 













passenger cars seems to be well 
advanced: Fenders, particularly 
rear ones, are becoming less con- 
spicuous. Hoods are being low- 
ered to provide better vision. The 
center of gravity is going lower. 
There has been a big increase in 
the amount of glass used. Grilles 
are becoming less conspicuous. 
The always difficult problem of 
design vs. service is still not clearly 
resolved. On Chrysler cars the 
front fenders are still being built 
in two pieces. For the present, at 
least, the Chrysler policy of separ- 
ate fenders is expected to be con- 


tinued. 
+ * * 


Rear Fender Absorbed 


NTEGRAL rear fenders were first 

introduced in 1941, Today, only 
Chrysler, Cadillac, Studebaker and 
some of the Buick and Olds models 
have separate rear fenders. 

With progress being made _ in 
fender repair techniques, and the 
obvious manufacturing advantages 
of this type construction, this trend 
will undoubtedly be continued. 

Curious things sometimes happen 
to car designs. When it was first 
introduced, the Cadillac dorsal fin 
was one of the most widely criti- 
cised styling features of any GM 
car. 

Today, the fin is a Cadillac 
trademark. It is probably the 
most copied feature of any car. 

The functional advantages of this 
design—plus the fact that it is 
used by Cadillac—have undoubt- 
edly contributed to its popularity. 

Changes in car design often fol- 
low changes in materials specifica- 
tion. In future years, it is expected 
that both aluminum and magne- 
sium will be much more widely 
used in passenger cars than they 
are today. The changeover to an 
aluminum radiator, for example. 
may lead to important changes in 
the front end design of a car. The 
growing scarcity of nickel and 
chromium may have a significant 
| effect on the use of bright work. 

* * 
| Aluminum Role 
| ie IS not generally known that 

Kaiser-Frazer has made exten- 
sive investigations of aluminum 
bumpers. At one time, Chrysler was 
|seriously considering the use of 
|aluminum bumper guards as a re- 
| placement. The scarcity of alumi- 
|jnum has eliminated further con- 
siderations of this proposed change 
in specifications. 

The remarkable new decorative 





|effects that are possible with alu- 
minum may make some important 
| changes in the interior of passenger 
cars. New instrument panel designs, 
| utilizing the beautiful pastel colors 
|that are now possible with alumi- 
num, have been temporarily 
knocked out. These superbly at- 
tractive decorative colors had al- 
ready been adopted for use by a 
prominent producer of refrigera 
tors. 

It is likely that the first depart- 
ure from copper radiators will be 
copperclad steel, rather than 
aluminum. Provisions have _ re- 
cently been made to produce 
enough copperclad steel for ex- 
tensive experimental runs. The 
new material is 80 percent steel 
and 20 percent copper. 

Fabrication difficulties, particu 
larly brazing problems, still stand 
in the way of aluminum radiators 
according to informed industry) 
sources, 





Air Force Catalog 


DAYTON.—The format for th: 
| Air Force’s new extrusion die cata 
|log was approved by representa 

tives of Air Materiel Command an: 
| the Navy Department, AMC’s Sup 
ply division announced here. Know: 
as “Aircraft Extruded Shapes 

Aluminum and Magnesium Alloys, 
the catalog will be a revision of Ai 
Force Technical Order No. 00-458-2 


f1 








until you've 
= Gate ~ VW made them 
:. 4 1%. - | “inside clean’ 


Cie 





Dealers report: *50 to $100 MORE per used car 
is easy to get after simple spray 
job with Fab-Spray costing 


only “a couple of bucks”! 
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Why Fab-Spray can give you 


face 
e ‘6 1 ty” hard sur 
‘ hout leaving pain 
COLORS wit 
@ Fab-Sproy 
unique and beautiful effects 





¢ clog pores 
PENETRAT ES fabric surface; does no 
@ Fab-Sproy 





Not a tint, paint or dye, Fab-Spray actually 
“bathes” fabrics in a deeply penetrating mist. 

| From this mist original fabric patterns and 
color tones emerge with fresh beauty. Fab- 

Spray builds upon the natural fabric texture 

—does not blot it out. You can easily test- 

spray a small patch with Fab-Spray and pre- 

view the finished results. No other redecorat- 

a 


ing product works like Fab-Spray to recreate 
fabric charm. 





‘ ” feel to nap 
: ‘like new 
ringy 
RESTORES sp 
ra Fab-Spray * 


ter blemishes, 
| COV ERS dirt stains, fade streaks, Wate 
b-Spray 
. a and grease spots 


i fading, water, sun 
TECT against wear, 
HELPS PRO 
@ Fab-Sproy 
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AB-SPRAY 
YOUR EASY PROFIT WAY WITH F 


° ipe 
. ded; simply wt 
asking nee 
dealer) @ Nom from metal and glass 
One quart ($2.25 cost f overspray fro 
o™ dan interior 








sprays entire se 
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No expert labor needed; ony 
@ 
can use Fab-Spray 
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Tendo Mat 












" s dry quickly — in few hours, 
kick pads, carpets, seat cushions, rub eee on humidity be Ls | 
ber mats ‘ve interior) @ Any dasieot oe tu Se 
@ Working time ~ rae from assortmen eile 
averages one hour Pe es @ Fab-Spray i sous a 
hy on ar Lapeer . black, clear, alum 
Contact your local Automotive Jobber cept rem 





or Fab-Spray factory direct for immediate 
. shipment or additional information. 
HENDERIZE, INC., 5667 Freeport Blvd., 
Sacramento, California 
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Chevrolet Trucks Up 1.8% 
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Capehart Price Hike 
Waits for ’52 Models 


NEW-CAR manufacturers finally 

will get official OPS permission 
this week to catch up with 
summer’s climb in costs. An over- 
riding regulation, amending CPR 1 
to embody the Capehart formula, 
is scheduled for release any day. 

Most car companies, a survey 
established last week, are think- 
ing of Capehart cost-price relief 
in terms of 1952 models. Price in- 
crease petitions to OPS were be- 
ing held in abeyance until con- 
trollers complete studies of the 
advances until last July 26 in 
labor, materials and factory over- 
head costs. 

OPS mathematicians estimated 
that the Capehart formula would 
allow new-car ceiling prices to rise 
about 4 percent. Commensurate 
boosts in dealer markups, guaran- 
teed by the Herlong amendment, 


last | 


would add another % 
| retail ceilings. 

* + * 
As CAR makers awaited the Cape- 
“i hart go-ahead, Chevrolet be- 
came the first truck builder to take 
advantage of the allowance of pric- 
ing relief for added costs of con- 
| version steel. 


percent to 





| Chevrolet hikéd its suggested list 
| prices by an average of 1.8 percent, 
| with increase amounts ranging from | 
$18 on the half-ton commercial | 
chassis to $35 on the two-ton with | 
stake body. 

Other truck concerns were ex- 
pected to follow suit in applying 
for higher prices under the con- 
version-steel and Capehart cost 
revisions of CPR 30. Chevrolet 
last advanced its truck prices in 
August, following by two months 
similar actions for Ford and 








Dodge commercial vehicles. Inter- 








One Car's Supplies for the Mexican Race— 


Marshall Teague (left), and Les Snow, drivers of a Hudson Hornet in the Second 
| Mexican Road Race, check over the list of spare parts needed to run the 1,933-mile 
event that ended yesterday (Nov. 25) across the river from El Paso, Tex. Grouped 
are the supplies which followed the 


around Car 44, the ‘ 


‘Fabulous Hudson Hornet," 


boys i ina | pickup truck from the southern tip of Mexico to the Rio Grande. 


national 





truck prices in June. 


Meantime last week, Crosley Mo- 
tors announced changeover to 1952 | 
car and truck models, with prices | business 


Harvester slashed 


its | advanced only to take into account 
|the boost in federal excise taxes. 

of the 
Standard— 
station 





Factory-delivered prices 
new Crosleys follows: 
coupe, $943.38; 
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New 1951 “Fortune” Survey 


shows 


JAGUAR 


IS MOST 





DESIRED CAR OF ALL 
IMPORTED MAKES 


18% 
16° 
14% 
10% 
6% 
4% 
2% 





twice 


Bes oe Jaguar 


———= Other imported makes 






A few vacancies for dealers are available in selected territories. 
This important franchise is extended only to accredited dealers. 
expanding business but carries with it all the prestige of handling a famous range of cars—the finest 


of their class in the world. Enquiries should be addressed to the main Jaguar distributors below. 


graph, the latest 


would you consider 
No less than 16.5 
readers prefer JAGUAR—more than 


As you can see by the accompanying 


“Fortune” Car 


12% Study shows that Jaguar is way out 
front as first preference in answer to 


8% the question “ Which foreign car 


purchasing ?”” 
% of “ Fortune” 
next 


as many as the most- 


wanted car! 


JAGUAR DISTRIBUTORS: 


Eastern States : 
THE 
487 Park Avenue, 


HOFFMAN MOTOR CAR CO. 
New York, 22 
and at Esquire Building, South Water St., Chicago 


INC. 


It offers not only 























beeen Jaguar 


@ All other imported makes 


States West of Mississippi: 
CHARLES H. 
9176 Sunset Boulevard, Los Angeles, California 


HORNBURG, 


JR. 


valuable and 





Sales Statistics show that 
MORE JAGUARS ARE SOLD 
THAN ALL OTHER IMPORTED 


MAKES PUT TOGETHER 
in over $2000 class 


Actual Sales throughout U.S.A. 


more than confirm the findings of 
the Fortune Survey for, when the 
‘desiring’ stage reaches the buying 
stage, the remarkable Jaguar is tops 
too! In the over $2000 class, Jaguar 
those of all other 


sales surpass 


imported makes combined. 








| wagon, $1,001.64; Hotshot roadster, 
| $952.07. Super—station wagon, $1,- 


| 076.77; sedan, $1,032.82; convertible 
|sedan, $1,035.38; sports roadster, 
| $1,028.72. Trucks—panel delivery, 


Pee pickup, $925.41. 

Crosley retains the four-cylinder 
|}engine, producing 26% horsepower 
at 5,400 revolutions per minute. 
Wheelbases on Crosley cars are 80 
to 85 inches. 

- . s 

-. ADDITION to putting the final 

touches on the Capehart changes 
in CPR 1, OPS attaches were busy 
getting ready the Special Orders on 
basic list prices which new-car 
dealers will need to prepare the dis- 
play posters required by Dec. 10. 
Posters and special informational 
invoices are made necessary by 
CPR 83. 

Still another source of new-car 
price increases may emanate from 
provisions of CPR 1 allowing re- 
lief to makers introducing substan- 
tially changed new models. Costs 
of engineering and retooling can 
be recovered through higher prices 
on new models not counterparts of 
previous makes in the same line. 

Extension of the Capehart for- 
mula to auto prices also was ex- 
pected to include relief allow- 
ances for conversion steel. Truck 
makers have turned to conversion 
steel to make up for scarcities of 
steel plate. 

As of presstime Wednesday, no 
successor had been named for the 
Economic Stabilization directorship 
being vacated Nov. 30 by Eric 
Johnston. Price Chief Michael V. 
DiSalle said he wasn’t interested, 
and Top Mobilizer C. E. Wilson re- 
portedly was looking for a labor- 
supported man to handle the task 
of piloting wage, price and rent 
controls. 


—Mac Gorvon 
* * * 


OPS Regional Offices 


To Handle Shop Prices 


WASHINGTON. — Price Director 
DiSalle last week announced a dele- 
gation of authority to OPS regional 
offices for certain initial pricing 
functions in the service field, now 
subject to CPR 34. 

While the delegation does not 
provide authority to make price 
adjustments, this will be authorized 
in “the near future,” DiSalle said. 

Among the business establish- 
ments subject to the provisions 
of CPR 34 are auto repair shops, 
parking lots and _ automobile 
storage firms. 

Heretofore, the authority of OPS 
regional offices was generally lim- 
|ited to providing information and 
|promoting compliance with CPR 
co Under the new order the au- 
| 





thority extends to ceilings for new 
services, services which cannot 
readily be priced under the general 
| pricing provisions of 34, and serv- 
ices of a seasonal nature. 





‘Canada Vendors 
To Join Ford 
In Plant Move 


HAMILTON, Ont.— At least six 
| Windsor industries—known to be 
suppliers of Ford of Canada, Ltd.— 
are considering moving operations 
to the Hamilton-Oakville area, it 
was reported unofficially here last 
week. 

One large firm, the report said, 
tried last week to buy a plant here, 
but the local concern would not 
|sell. It is believed that the Wind- 
sor firm would employ 300 or 400 
|persons. Most of the other firms 
were said to be smaller. 

With Ford’s move to Oakville, the 
Hamilton area will become the 
automotive center of Canada, with 
| Studebaker Corp. of Canada, Ltd., 
and the Austin Motor Co. already 
here. 

It was thought that the moves 
would probably be made within th: 
next two vears, or about the same 
time as Ford transfers some of it: 
operations to Oakville. 

Suppliers of Ford, it was pointed 
out, would be at a disadvantag: 
as far as freight rates were con- 
cerned, if they did not move neare: 
to the plant after it is establishec 
at Oakville. 
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: Pay 


Hikes Out of Profits? 


Auto, Steel and Tire Industries Facing Raises 
Without Promise of Price Relief 


By Mac Gordon 
Associate Editor 
4 Seu, tire and steel makers last 
week faced the 
vage-increase round 
have to be absorbed in profits. 

The Capehart formula freezes 

the application of labor and other 
costs in price structures at July 

26, 1951. OPS has just gotten 
around to formulating the effect- 
uating price-ceiling regulations 
and has made no promises or 
provisions for post-July 26 in- 
creases in factory expenses. 

Auto manufacturers already have 
absorbed a one-cent-an-hour pay 
raise, granted Sept. 1 under esca- 
lator contract clauses. Next Satur- 
day (Dec. 1) will bring the next 
review of cost-of-living employe 
bonuses, and the consumer price 
index of the Bureau of Labor Sta- 
tistics is expected to elevate auto- 
motive hourly pay rates a notch or 
two more, 

Ld + + 
MANAGEMENT -LABOR re- 
quest for a 13-cent-an-hour 
raise for tire workers was taken 
under advisement in the Wage Sta- 


of tires and the CIO United — 
ber Workers. 

Opening tomorrow (Nov. 27) in 
Pittsburgh will be the crucial 
steel wage negotiations. The CIO 
United Steelworkers is seeking a 
“substantial” increase, while in- 
dustry executives have warned of 
the impact and excessive raise 
might have on the whole defense 
economy. 

The Dec. 1 review of auto esca- 
lator clauses will be the last geared 
to a pre-World War II price base. 


Jury Retrial 
Hinted in Ford, 


Ferguson Suit 


NEW YORK.—In a $341,600,000 
civil antitrust suit brought against 
Ford Motor Co. by Harry Ferguson, 
British tractor inventor, Ferguson’s 
lawyers maintained before Judge 
Grefory F. Noonan that if the case 





were being tried before a jury it| 


could be dispensed with in five 
weeks. 

At the present rate of procedure, | 
the Ferguson counsel declared, it 
is very likely the trial will not be 
concluded before the fall of 1953. 
This was the cause of some heated | 
debate between the plaintiff’s law- 


yers and the defendant’s lawyers, | 
in which an attorney for Ford | 


claimed that it was necessary for 
him to examine the testimony of 
Mr. D’Angelo in minute detail, be- 
cause of the manner in which the 
plaintiff’s attorney had conducted 
the original examination so as to 
obscure some of the facts. 

U. S. District Judge Grefory F. 
Noonan said that in the light of 
the heavily-crowded court calendar, 
and the contentions made by Fer- 
guson’s attorney, it might be well 
to declare a mistrial at this time, 
remitting the trial to a jury. 

Ford Motor lawyers contend that 
it would be impossible to present 
the case before a jury in the time 
Saunders quotes, and they are re- 
luctant to say just how long it 
will take to conclude the present 
trial, since they still do not know 


the full extent of the plaintiff’s 


case. 


Walker Names 


Award Winner 


RACINE, Wis.—This year’s win- 
ner of the Walker Mfg. Co. Shat- 
tuck Trophy, awarded each year to 
the outstanding district manager of 
the company’s wholesale division, 
is Wayne E. Rapp of Minneapolis, 
north central district manager, ac- 
cording to John L. Engels, vice- 
president. 





The Shattuck Trophy has been | 
awarded annually by the company | 


for the past 13 years and is named 
in memory of Arthur Shattuck, one 
of the two original members of the 
Walker sales force. Rapp has served 
ts a territorial salesman for Walk- 
r since 1937, except for four years’ 
service in the Navy during World 
War II. 


prospect of a} 
which may 


bilization Board. The 13-cent figure | 


was agreed upon by the Big Four | 


|The BLS said last week that a new 
index, using as its floor the 1947-49 
|period, would be_ initiated 
month. 


suits involving UAW-CIO locals 


|with Hudson and Ford promised to | 


|embroil proceedings in legal ground 
jas yet unexplored under the Taft- 
| Hartley law. 

|} Pending preparation of a state- 
ment by attorneys for Hudson 
| (Continued on slniocd 50, Col. 4) 


Briggs to Visit 
Packard Deals 


DETROIT.—C. E. Briggs, Pack- 
ard general sales manager, left last 
week on his first dealer contact 
trip since assuming his new post 
last month. 

Briggs will meet with dealers in 
the Los Angeles, San Francisco and 
Portland zones before returning to 
Detroit early in December. 








1| 


next | 
| 


N DETROIT, meanwhile, damage | 


—_. 


S memmememnntl 
i emeememamaall 
aman 
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Oldtime Shot at Mich. Ad Parley— 


Posed by Sarra, who said, 


| Sarra, 


Frederic R. Gamble, president of 4-A; 





president of Donahue & Coe, New York. 











| 
| 
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| 








2909 SOUTH 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS - 
LIGHTS+ POLICE LIGHTS+ FIRE LIGHTS + DECK LIGHTS AND EMERGENCY LIGHTS 


* 


INDIANA AVENUE 


“Make it a tin-type—the best pose of them all,” 
(left to right) the principal speakers at the recent fall-winter meeting of the Michigan 
Council of American Assn. of Advertising Agencies: Bottom Row: Valentino Sarra of 
Inc.; Earle Ludgin of the Chicago ad agency bearing his name. Top row: 
Lovis N. Brockway, chairman of 4-A and 





are 


executive vice-president of Young & Rubicam; Carl Georgi jr., chairman of Michigan 
council 4-A and vice-president of D. P. Brother & Co., Detroit, and Walter Weir, vice- 


State Department 
Defends GM on 
Parts to Poland 


WASHINGTON. —In answer to 
charges that General Motors is 
lsending auto and truck parts to 
|Communist Poland, the State de- 
|partment said last week that the 
|$210,000 shipment had been recom- 
j}mended by the National Security 
|Council, the highest policy-making 
agency in the U. S. 

The charges were entered by U. 8. 
Sen. James P. Kem, Republican of 
Missouri, who asked for an investi- 
gation from the Senate Committee 
on Interstate and Foreign Com- 
merce at an American Legion post 
meeting at St. Louis. 

Kem said in his speech that he 
had been told that “General Motors 
was only carrying out national pol- 
icy” in making the alleged ship- 
ments. 

State department officials an- 
swered that the shipments referred 
to had been licensed by the Depart- 
ment of Commerce about three 
weeks ago. 











e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 
never through chain stores or other cut-price channels. 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
| head housing and the handle housing pivot on this stationary outside tubing. 
| The corner post is stronger after the Unity Spotlight is installed. 

There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 

You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 


FOGLIGHTS - 
















UNITY MANUFACTURING COMPANY 


° CHICAGO 16, 


ILLINOIS 
BACK-UP 
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By Willia 


Johnson Sees ‘Calm’ 
On Inflation Front 


m Ullman 


Washingt on Correspondent 


PERIOD of “relative calm” in the struggle with inflation | 

is forecast by Eric Johnston, retiring chief of the) 
Economic Stabilization Agency. He made the prophecy at 
a news conference last week. At the same time he also pre- 


dicted that the question of a 
wage increase for the nation’s 
steel workers, an issue which 
is shaping up as a big test of 


the anti-inflation effort, will not 


reach the stabilization agency for 


60 to 90 days. 


Johnston said he does not want) 


to prejudge the steel-wage issue, 
and he described as “absolutely in- 
correct” a report that he resigned 


because of a disagreement with | 


President Truman on this matter. 
He pointed out that management 
and the union are just entering col- 


> 





William Uliman 





United Steel Workers’ demand for 


a “substantial” 
pay increase, and 


added that he be- | 


lieves in collective 
bargaining. 
Johnston’s ac- 

knowledgement 
that the steel 
case may come 
before the ESA 
for a policy de- 
cision followed 
an assertion 
earlier by Ben- 


lective bargaining over the CIO jamin Fairless, president of U. 








Next best thing to owning a Reo 
Truck is to replace the engines in 
your present trucks (regardless of 
make) with Gold Comet Power 
. . « Reo’s amazing NEW kind of 
truck engine. 











REO Piiczing 


= 











S. Steel, that the case probably 
could not be settled by collective 
bargaining and that the final de- 
cision may be made by the gov- 
ernment. 

Fairless, who said a wage in- 
crease above the present permitted | 
levels would cause higher prices | 
for steel and lead to higher living 
costs, argued that the question in- 


volves the basic anti-inflation pro- ' 


gram and affects the entire econ- | 
omy. | 
* * * 


Scrap Outlook Better 


EADING secondary metal refin- | 
ers reported last week that the 
first improvement in_ several 
months has appeared in the flow of 
non-ferrous scrap through trade 
channels. 
It was said the increase marks 
the first indication of success of 
the national defense drive to in- 
crease scrap movements which 
was set up in the non-ferrous 
scrap industry a few weeks ago. 
Though the report said that the 
improved flow is “only micro- 
scopic,” it is expected to increase 
steadily for the remainder of the) 
year because of limitations on the 
use of copper base alloys under 
control regulations issued by NPA. 

The scrap metals showing im- 





EQ Trucks with Gold Comet Power 


Reo Gold Comet Trucks step out 
over the hills fifteen to twenty per 
cent faster than similarly rated 
trucks carrying the same pay- 
load. This means extra trips and 
extra earnings for Reo owners... 
one reason why Reo dealers can 
prove you'll put $1770.00 more in 
your pocket each year for every 
truck you replace with a Reo. 


REO MOTORS, INC.* Lansing 20, Michigan 


EAGER BEAVER 








* 







Paps Motors (Lincoln-Mercury), Hayward, Calif.— 


This new dealership was opened in the San Francisco Bay area by James Paps 
Ford dealer in Oakland for many years. The new dealership will be managed by his 


son, Don Paps. 


provement in supply include critic- 
ally scarce copper, lead and zinc, 


refiners said. 
* * * 


Tin Scarce 


‘/ 2 RFC stockpile of tin now | 


totals 11,340 tons, of which only 
7,500 tons is Grade A, a committee 
representing the tin plate industry 
was informed by NPA officials at 


|a meeting here last week. 


Aside from this supply, 


available for industrial use is that 





** 
ps ) 
¥ 


‘Wolo, 


Reo certainly irons 
out the hills. Don’t 
let your drivers be- 
come frustrated — 
give them their 
chance to get ahead 
by putting them be- 
hind the wheel of 
a Reo Gold Comet 
Truck. 





| 


ck For The 
mS. Army: 


it was | 
| stated, the only other tin presently 


being produced by the government- 
owned Texas City smelter, which 
;now amounts to 1,600 to 1,700 tons 
|@ month. 

| Industry members said that the 
recent government decision to 
cease the stockpiling of tin and 
the announcement that NPA will 
immediately institute additional 
conservation measures designed 
to bring about a reduced con- 
sumption of tin have placed them 
in a very difficult position. 

| Not only do they not yet know 
| how much tin they will have avail- 
able for making tin plate in the 
| first quarter of 1952, they said, but 
|if there are any reductions in the 
|}amount of tin made available to 
|them, they will have no other alter- 
|native than to shut down opera- 
|tions in the latter part of the first 
quarter. 


* * * 


Output Steady 


ROSS national product in the 

third quarter of 1951 was at an 
annual rate of $328 billion, un- 
changed from the preceding quar- 
ter, the Office of Business Eco- 
nomics reported last week. 

This levelling-off, the report 
said, contrasted sharply with the 
large increases in the market 
value of the nation’s output of 
goods and services in each pre- 
vious quarter of the mobilization 
period. 

For the first nine months of 1951 
as a whole, the current market 
value of the gross national product, 
on a seasonably adjusted annual 
rate basis, was 15 percent above 
that for the year 1950. Higher 
prices accounted for roughly half 
of this rise. The real increase in 
physical volume—7'% percent—re- 
sulted mainly from expanded em- 
ployment, but also reflected an ap- 
preciable gain in real output per 
man-hour worked, according to the 
report. 


* * * 


Control Notes 

HORTAGES of controlled mate- 
\/ rials tentatively allotted to the 
industry for the first quarter of 
1952 may reduce the output of in- 
candescent and fluorescent lamps 
for all uses, manufacturers reported 
at a meeting with NPA officials 
last week. 

* x + 

Robert J. Farley, dean of law at 
the University of Mississippi, has 
been named a hearing commission- 
er for NPA. He will preside at pub- 
lic inquiries into charges of viola- 
tions of NPA orders and regula- 
tions in the New Orleans area. Dur- 
ing World War II, Farley was a 
compliance commissioner for the 
'War Production Board. 


INew Willys Gets 


| ; 
‘Coast Preview 


LOS ANGELES.—The first Pa- 
cific Coast preview of the new 
Willys six-passenger sedan was 
held here last week for officials of 
the aircraft and transport indus- 
tries. 

Howard P. Grove, Willys sales 
vice-president, said that the first 
presentation was made to air offi- 
cials because the new Willys was 
the “first car in history to be de 
signed to take advantage of prin 
ciples of aeronautical engineering.’ 

At the same time, it was an 
nounced that the new model would 
be shown to company distributor 
jand dealers in the area and neigh 
| boring states. Public introduction i: 
|scheduled before the end of the 
year. 


Kaul Adds 2 Salesmen 
Dewey Kaul, owner and operato 
of Kaul Motors Co. (Kaiser-Fra 
zer), Wamego, Kans., has name< 








|Carl Ekart and Jim Dike as new 
jsalesmen for the firm. 











Tax Equality Battle 


Assn. Sights 1952 Victory in Campaign for Levies 
Against Exempt Corporations 


CHICAGO. — Executives of the 

National Tax Equality Assn. re- 
ealed here that they “expect to 
vin next year” in their battle to 
tax the untaxed.” 


stormed Washington—in person, by 
letter, wire and _ telephone—and 
within a week, under the pressure 
of political threats of retaliation, 
the committee reversed itself by a 
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|New York OK’s Merger 
(Of Three Bus Firms 
ALBANY.—Merger of three bus 
companies in New York City into a 
single operating company with total 


assets of $28,000,000 has been ap- 
proved by the New York State 
public service commission 


Creating one of the largest omni- 
bus corporations in the nation, the 





vote of 7 to 6. ™ 6 - ; 9 merger includes the Madison Ave- 
M. Lester, president, and Seth “It then proceeded under the ss * nue Coach Co., Kighth , 
Marshall, executive committee | leadership of Senators Taft of Ohio | /*@ining Car for Hominy (Okla.) Students— Coach Corp. and the Sane York city 
chairman, the NTEA pointed out |and Kerr of Oklahoma to enact Newport Chevrolet Co., Hominy, Okla., has presented this new Chevrolet to the | Omnibus Corp. The Madison and 
that it was almost successful in (legislation which is completely | high school driver training program at Hominy high school. From left to right is R. E.| Eighth Avenue lines are wholl 
the fight this year. meaningless in its effect on tax)|Van Buskirk, school superintendent; Alvie D. Simpler, instructor, and Cal Newport,| owned subsidiaries of New York 
President Truman’s statement | duality. Chevrolet dealer. City Omnibus. 
that he is going to demand in- ee ae ae a eas ‘ - - —- —— — 
creased taxes in a new tax bill in 
i952 will give the NTEA its best 
opportunity, the letter said, “be- 
cause it is inconceivable that Con- 
gress will further increase our 
} taxes and continue to permit 35,- 
000 wholly or partially tax-exempt 
corporations to remain tax-free.” 
The NTEA has already begun its 
fight on the 1952 revenue bill, Les- 
ter and Marshall wrote. They con- 
tinued: 


“This fight must be won. A great ; 
principle is involved; one that is . Qa eT 
fundamental to the prosperity and ae 
| (l | f | | ? 
entitication : 


In a letter signed by Garner 





continued existence of private busi- 
ness and the American way of life 
as we know it. As one senator 
stated in debating the subject: ‘If 
we leave them tax-exempt the day 
will come when they and other 
tax-exempt corporations will have 
all the money in the country.’” 

The NTEA’s legal and eco- 
nomic battle for tax equality was 
decisively won in 1951, the letter 
said, but the political battle re- 
mains to be won. 

The group came close to win- 
ning the political fight this year, 
it was pointed out. The vote de- 
feating “proposals to tax the un- os z 
taxed” in the House Ways and aig . 

Means committee was 13 to 10. a J 
In the previous year, a similar . a ines 
tax bill was able to muster only ' + 

five votes, the letter said. The final se 


- > Fa 
vote this year in the Senate ‘ 
OLOSMOBILE wa RIVERSIDE mor 





That’s Where 


Finance committee was 7 to 6 
against the bill backed by the 
NTEA. 


OR Sarey 
| ah ae "RRM = 
= ; oe Pai SPE? Pacem om 


- eee . 
Here’s the proof. See how these 


Some progress was made, the 
letter added. The new tax bill par- 
tially taxes the earnings of mutual 
banks and savings and loan asso- 
ciations. 

Of particular importance, ac- 
cording to the NTEA, is the fact 
that this provision “definitely 
establishes the principle that 
these financial institutions have 
taxable profits.” 

However, the NTEA noted that 
the provisions of the new tax bill 
“do not alter in any appreciable 
manner the present ability of tax- 
exempt cooperatives to escape all 
or a great part of their tax liabil- 
ity.” 

“One provision of the new law 
is significant and a step in the 
right direction,” the letter said. 
“Co-ops must report to the Treas- 
ury department all patronage divi- 
dend allocations or payments in ex- 
cess of $100. 

“In the case of allocations, the 
farmer will have to pay taxes on 
money that he has not or may 
never receive. Aside from this, 
the new tax bill is a betrayal of 
the businessman and taxpayers as 
far as it relates to competitive tax 
equality.” 

Regarding the recently enacted 
tax bill, the NTEA said that at 
one point in the deliberations of 
the Senate Finance committee, 
“substantial provisions that 
would have partially taxed the 
profits of cooperatives, mutual 
banks and savings and loan asso- 
ciations were written into the 
bill by an almost unanimous de- 
cision. 

“When these provisions became 
known, the co-op lobby literally 





Mexico Predicts 


Car Shortage 


MEXICO CITY.—Soaring prices 
of new and used cars and a scar- 
city of the former because of U. S. 
restrictions are _ predicted for 
Mexico. 

Dealers believe the new-car scar- 
city will start in January and 
gradually get worse. 

The demand will lead to price in- 
creases, the dealers predicted, and 
brisker business in used cars was 
forecast. 





More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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PLEXIGLAS signs gleam by day and glow 
at night, with complete legibility “round 
the clock. That’s day/night identifica- 
tion—the best way to keep your name 
out in front. 


Backlighted PLExIGLAs luminous facades 
and interior-lighted letters are not clut- 
tered with visible tubing or spotlights. 
Your sign has the same shape and 
colors day and night. 


Design possibilities are practically 
unlimited with this acrylic plastic sign 
material. And maintenance costs are 
low, because PLExIGLAS—the outdoor 
plastic—resists breakage, weather, and 
discoloration. 


If you’re not getting full sales power 
from your present signs—if they’re 
costly to operate or maintain—tell your 
sign man, “I want a PLEXIGLAs sign on 
my showroom.” Write today for our 
booklet, PLExicLas For Siens. 


] 


Prexictas is a trade-mark, Reg. U. S. Pat. Off. and in principal 
foreign countries. 


Canadian Distributor: Crystal Glass & Plastics, Ltd., 130 Queen's 
Quay at Jarvis Street, Toronto, Ontario, Canada 


CHEMICALS Ri FOR INDUSTRY 





ROHM & HAAS 
COMPANY 


WASHINGTON SQUARE, PHILADELPHIA 5, PA. 
Representatives in principal foreign countries 
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ae 9-3" stile), 
NETWORK 





The sign 


of good 


television 


When this symbol shines out from a 


television screen, it identifies, for viewers 
and advertisers alike, the network where 
they’re most likely to find what they’re 


looking for: 


..where 6 of television’s 10 most popular 


shows’ are broadcast 


..where average ratings are higher than 


on any other network’ 


...where television’s solid-success package 
programs come from ...shows like Mama, 
Toast of the Town, Studio One, Suspense, 


Burns & Allen, Talent Scouts 


..where the new hits will keep coming from: 
I Love Lucy, Frank Sinatra, Corliss Archer, 
See It Now, An Affair of State, Out There, 


My Friend Irma 


...where 59 national advertisers... including 
15 of America’s 20 biggest... are profitably 


doing business today.** 


“This is the CBS Television Network” 


*Trendex TV Program Popularity Report October 1-7 
**October 15 
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Denver Sales Slip 


By Ira R. Alexander 


Staff Correspondent 


New-car sales in Denver during 
October showed a decrease from 
the same month of last year. This 
year, 866 new cars were sold while 
in October of 1950, 1,570 were pur- 
chased by Denver motorists—a de- 
crease of 704 units. 

A decrease was also noted in the 
new-truck field. One hundred and 
fifty-six new trucks were sold in 
October of this year as against 196 
during the same month last year. 

For the first 10 months of 1951 

local dealers sold 12,710 new cars 
as compared to 16,310 during the 

same period last year—a decrease 
of 3,600 cars. During the same 
period this year, 2,135 new trucks 
were sold in Denver as against 

2,319 during the first 10 months 

of 1950. 

Chevrolet again led the field in 
October with 217 new-car sales. 
Ford retained second place with} 
133. Buick and Plymouth tied for 
third with 73 each. Other makes 
finished as follows: Dodge, 61; Mer- 
cury, 45; Oldsmobile, 37; Pontiac, | 
28; Studebaker, 28; Nash, 27; Chrys- 
ler, 26; Cadillac, 21; Hudson, 17; 
Lincoln, 17; DeSoto, 15; Packard, 
12; Kaiser, 8; MG, 6; Henry J, 6; 
Jaguar, 5; Crosley, 4; Willys, 3; | 
Volkswagen, 2, and Hillman Minx, 


" New-truck sales were: Chevrolet, 





52; Ford, 42; International, 20; 
Dodge, 17; GMC, 9; Divco, 7; Stude- | 
baker, 4; Willys, 2; Crosley, 1; | 


Mack, 1, and White, 1. 
ok ok * 


Cleveland 

Evidences of Christmas shopping 
turning buying thoughts away from 
the automotive field are being felt | 
in the Greater Cleveland area 
where sales of new cars slumped 
to 888 for the seven days ended 
Nov. 16. 

The Federal Reserve Bank said 
this was the “second lowest week 
of the year and about two-thirds of | 
year-ago volume.” 

One upswing, however, was not- 
ed in used cars where turnover 

was 1,954, a relatively low volume 
compared with other weeks this 
year, but only 10 percent under 

the year-ago break. The total was 
about 200 units above the previ- 
ous seven-day period. 

In truck sales, new units regis- 
tered totaled 141, up 31 as against | 
the previous seven-day period, but | 
used trucks fell to 87, one of the 
lowest weekly periods of the year. 

(Sanford Markey.) 

* x * 


Canada 
Sales of new vehicles showed 
further declines in September, 
dropping below last year’s levels 


for the fifth successive month, the 
Canadian government announces. 
Sales of new motor vehicles in 
September involved 28,022 units 
with a retail value of $70,887,529, 
down 28 percent in number and 15 
percent in value from the 39,044 
units sold for $83,061,552 in Sep- 
tember last year. There was a sea- 
sonal increase over August when 
21,600 units retailed for $54,957,845. 
The number of cars sold during 
the first nine months of this year 
was 320,320, compared with 331,- 
804 in the same period of last 
year. Passenger cars accounted 
for this decrease, with 16,400 
fewer units sold in the first nine | 
months of this year than in the | 
same period last year. 
Sales of British-made cars fol-| 
lowed much the same course as| 
did American cars, up over August | 
by 3 percent and down from Sep- | 
tember last year by 66 percent. In 
the first nine months the number | 
of British-made cars sold declined 
51 percent, while American-made | 
cars increased 6 percent.—(M. L. 


Schwartz.) 
* 


Hamilton, O. 


Sales of new automobiles and 
trucks in Butler county (Hamil- 
ton), O., during October were sus- 
tained at a high level, although 
they were below 1951 peaks, the 
county clerk of courts reported. 
New-car sales totaled 329 units, 
while new-truck sales were 72. 

New-car sales by makes: Chev- 
rolet, 74; Ford, 27; Plymouth, 35; 
Pontiac, 31; Buick, 26; Dodge, 23; 


* 


Oldsmobile, 15; Packard, 10; Hud- 
son, 10; Nash, 15; Mercury, 20; 
Studebaker, 12; Cadillac, 9; DeSoto, | 
7; Kaiser, 5; Henry J, 4; Chrysler, 
4, and Willys, 2. 

New-truck sales by makes: Chev- 
rolet, 19; Ford, 16; GMC, 16; Dodge, 
7; International, 4; Trailmobile, 4; 
Willys, 2; White, 2; Studebaker, 1, 
and Diamond T, 1.—(Ken Yarber.) 

* * * 


Akron 

A further slackening in sales of 
new cars has been reported by 
Summit county (Akron) dealers in 
recent weeks. 

They believe that the demand 
for automotive transportation 
continues strong but that many 
persons are being kept out of 
the market because of credit re- 
strictions. 

“Many people in the working 
class just don’t have the money it 
takes to swing a deal under present 
credit conditions,” said E. John 
























































Lehman, secretary-manager of the 
Akron Automobile Dealers Assn. 

October used-car sales hit 3,204 
in the county, up about 50 per- 
cent over the same month last 
year. They were 230 units ahead 
of September, 1951. 

In new cars, October volume was 
33 percent under the same month 
last year. The 1,222 total regis- 
tered in the county last month was 
103 under September and nearly 
600 below October, 1950. (Joe 
Kuebler.) 


* 


New Orleans 

New-car sales for October in 
New Orleans were the lowest of 
any month this year as 1,014 were 
titled through authorized dealers 
and 41 through unauthorized out- 
lets for a total of 1,055. July was 
previously the lowest month when 
sales dipped to 1,078. 

October registrations showed a 
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12 Fords Ordered from Safety Motors— 


Tom Leskas, president of South Shore Cab Co., Chicago, is congratulated by Ronald 
Best, Ford Chicago district fleet manager, on placing an order for 12 Ford cabs during 


the American Taxicab Assn. convention in 
Inc., stands at the door of the cab. 


538-unit loss from the correspond- 
ing month of last year. October 
sales were 107 units less than 
September of this year. 

New-truck sales amounted to 225 
in October as compared with 238 
in September. 

New-car sales by makes through 
authorized dealers were: Chevrolet, 
215; Ford, 174; Plymouth, 99; Buick, 
80; Studebaker, 75; DeSoto, 62; 
Pontiac, 57; Dodge, 53; Oldsmobile, 
41; Mercury, 34; Chrysler, 30; Cad- 
illac, 28; Nash, 21; Packard, 12; 


Chicago. F. M. Caraway, of Safety Motors 


Henry J, 10; Hudson, 7; Willys, 5 
Kaiser, 5; Crosley, 3, and Lincoln, 1 

Sales through unauthorized 
outlets were: Pontiac, 5; Buick, 
5; Chevrolet, 4; Cadillac, 4; Plym- 
outh, 4; Ford, 4; Oldsmobile, 3; 
Dodge, 3; DeSoto, 2; Nash, 2; 
Mercury, 2; Chrysler, 1; Packard, 
1, and Willys, 1. 

New-truck sales were: Chevrolet, 


75; Ford, 69; International, 39; 
Dodge, 23; GMC, 21; Studebaker, 
14; Autocar, 5; Diamond T, 4: 


9 


“ 


Mack, 2; Willys, 
(Gordon Hebert.) 


and Crosley, 1 
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On the Financial Front . . 








Nash Cars for Sears, Roebuck Salesmen— 
Walt Stutzel (left), sales manager, Nash Illinois Co., Rockford, Ill., is shown turning |of this year, 


over four 1951 Nash cars purchased recently by individual salesmen in the appliance 
department of Sears, Roebuck and Co. This brings to seven the total number of Nash 
cors driven in the department. Shown left to right are Stutzel; Roger Anderson; Rog 
Seagren, Nash salesman; H. Max Ross; George Welbes; John Gourley, and Russ 
Graham. 


neers; Joseph F. Cerness, to chief | 
metallurgist; W. N. Goldenbogen, 
to chief chemist; Wilbert H. Morri- | 
son, to assistant to the director of | 
research, and Harry Pochapsky, to | 
| chief electrochemist. 


Cleveland Graphite Ups 
Seven in Engineering 

Promotions of seven members of 
Cleveland Graphite Bronze Co.’s 
Engineering division have been an- 
nounced by H. W. Luetkemeyer, 
vice-president. They are: 

Edwin Crankshaw, to chief engi- 
neer for product and design; Jo- 
seph Palsulich and Richard J. 
Schager, to assistant chief engi- 


Newman Promoted 
Robert Newman has become 
president of Bedford Nash Co., 
| Cleveland, succeeding A. M. Hylton. | 


|same period a year ago. 


'when lined up against industry in 


the smallest for the year to date, 


“Wy atom 8. 5% 


relative to 1950 levels, “comparing 
with a year-to-year gain of 21 per- 


By George Deery 
Associate Editor 
| Four passenger car makers have |Cent in the first quarter and a 
reported an average loss of 68.5 decline of 8 percent in the second 
percent for the first nine months /| quarter. 
compared with the! “For the first nine months, com- 
| bined net income of the companies | 


The record shows that Chrys- |was 8.5 percent below the tot: al | 
ler’s net income dived 52 percent; |for the similar period of 1950,” 
General Motors 48 percent; Hud- | Frevert said. 


son 89 percent, and Studebaker 
85 percent. 

In comparison with figures. pre- 
pared by Standard and Poor's 
Outlook editor, Bernard T. Frevert, 
|the auto manufacturers fared badly 


Taxes were the main cause of 
the sharp drop in the motor 
firms. This fact is emphasized by 
the fact that sales for first three 
quarters were off only 16 percent, 
a substantial difference from the 
decrease in profits. 

Frevert estimated that profits for 
the full year for all classifications 
will shrink about 15 percent from 
last year’s record high level, adding 
that “historically, this would still 
represent an excellent level of earn- 
ings, approximately on a par with | 


general which, Frevert says, shows 
a decline of 8.5 percent. 
* * * 
| ge penn for the latest quarter for 
all types of firms was not only 





but also made the poorest showing 


\ Pick your position in this... 


GALLERY of GREATS 





The Sales Manager and Team Co-Captain 
maintains his performance record by driving consist- 
ently for larger scores on the sales scoreboard. By 
alert, heads-up play, he cashes in on the greater 
customer satisfaction in Porcelainized new cars. 








The Service Manager and Team Co-Captain 
knows that Porcelainize is one of his best plays for 
profit. He calls the play and insures its success by 
supervision, by service promotion and by proper 
timing for follow-ups on repeat sales. 





Unless he passes t 





a scoring play. 





The Parts Manager leads the way against 
lost opportunities and lost profits. He clears the way 
for long gains in profit by stocking at all times ade- 
quate supplies of Porcelainize materials. 


AA 


RIGHT END RIGHT TACKLE RIGHT GUARD 
_ Service Salesmen, New ond Used Car Salesmen are the all-t 







The Porcelainize Operator, in this pivotal 
position, holds the reputation of the entire team. 


he ball properly, the play will fail. 


Quality workmanship insures that every play will be 


The Used Car Manager, specialist in con- 
verting, adds extra points after touchdowns with 
ease and surety by Porcelainizing every used car, 
thus “lofting’ quicker turnover and selling prices. 


AR SA 


LEFT GUARD LEFT TACKLE LEFT END 
ime stalwarts of the forward wall. They make the profits 


possible by their “charging” sales efforts. 
_ COACH OF THE YEAR: OWNER OF THE DEALERSHIP who directs the teamwork. His leadership pays off in Porcelainize 


performance to insure customer satisfaction 
_ FREEMAN & FREEMAN, ae 


UNCHALLENGED IN MERIT 
UNMATCHED IN POLICY 
UNEQUALLED IN PROGRAM 


and top service department profits. 


euhentere » orca tcapmin 








_ 

Nt 
those of 1948, the second highest 
on record.” 

OY over the reports so far did 
J rule in some industries, how- 
ever, and helped to ease the aver- 
age percentage decline for those 


in sadder side of the picture. 

Good gains have been chalked 

up by tire, oil, air transport, non- 
ferrous metals, oil-equipment, 
paper and rail equipment outfits. 
“In fact,” the editor of the Out- 
look points out, “the showing of 
the oil industry, which alone ac- 
counted for 38 percent of total 
industrial profits, was a major 
sustaining influence. 

“Excluding this important group, 
| the year-to-year earnings decline 
;would have been widened to 19 
| percent.” 


Philco Net Dips 
9 Months’ Profit Falls 
To $7,963,000 


Sales of Philco in the first nine 
months of 1951 totaled $228,431,000, 
as compared with $229,205,000 in 
the same period 
last year, it was 
announced last 
week by William 
Balderston, presi- 
dent. Net income 
in the first nine 
months of 1951 
after federal and 
state income tax- 
es and_ excess 
profits taxes ac- 
crued at the rates 
provided for in 
the Revenue Act of 1951, amounted 
to $7,963,000, or $2.18 per share. 

This compares with adjusted net 
income of $9,877,000, or $2.72 per 
share in the first nine months of 
| 1950 after giving effect to the retro- 
|active excess profits taxes imposed 
| by the Excess Profits Tax Act of 
| 1950. 
| Sales in the third quarter of 1951 
| totaled $57,408,000 as compared with 
| $82,193,000 in the corresponding 
| period last year. Net income in the 
| third quarter of 1951, including 
| certain items of a non-recurring 
_nature and a refund of excess prof- 
lits taxes in the amount of $427,000 
| applicable to the year 1945, amount- 
led to $2,222,000, or 60 cents per 
ishare. In the third quarter last 
|year, adjusted net income was $4,- 
|068,000, or $1.13 per share. 


* * * 
Auto Fibres Revised Net 


|Reaches $3,153,598 

| J. R. Millar, chairman of Na- 
\tional Automotive Fibres, has re- 
ported that revised figures on earn- 
ings for the nine months ended 
Sept. 30, amended in accordance 
with the 1951 Revenue Act, enacted 
after publication of the earnings, 
show a consolidated net profit of 





Wm. Balderston 











| For the nine months ended Sept. 
30, 1950, consolidated net profit was 
$3,350,562, after federal income tax 
provision of $2,346,724, equal to 
$3.36 per share. 
* 


* * 





No U. S. Rubber Split 


Is Seen Imminent 


Rumors rise periodically in 
Wall Street, and float far be- 
yond, that U. S. Rubber is about 
to get rid of its $8 non-cumula- 
tive and non-callable preferred 
stock, and in so doing will split 
up its common stock, the firm 
states. These rumors usually 
precede or follow a sharp runup 
in stock prices. 

“October was a month for 
such rumors. The truth is that 
our management is always look- 
ing for a plan, fair to both pre- 
ferred and common stockhold- 
ers, which would enable the 
company to retire the 8 percent 
preferred stock. The reason is 
that a rate of 8 percent, which 
was commensurate with the risk 
undertaken when the preferred 
stock was originally issued, is 
out of line with comparable se- 
curities today,” it declares. 

Thus far, however, the com- 
pany has been unable to come 
up with a satisfactory plan, and 
a near-term solution to the 
problem does not seem to be in 
prospect, U. S. explains. 
































Auto Personnel 








Dwight F. Benton has been elect- 
ed sales vice-president by Standard 
Oil Co. (Indiana), succeeding the 
late R. F. Baity. Starting with the 
company at its sales engineering 
school in Whiting, Ind., in 1923, 
Benton rose in the organization to 
general manager of sales and a 
director two years ago. 

S. A. Montgomery, assistant gen- 
eral manager of the manufacturing 
department, and A. C. Sailstad, for- 
mer president of the Stanolind Oil 
Purchasing Co., were elected to the 
board of Standard Oil Co. (In- 
diana). 

+ + * 


Universal Credit Opens 


Office at Ogden, Utah 
Universal C.I.T. Credit Ccrp. has 


opened a new branch office at 325) 
Eccles Bldg., Washington Blvd. at 


24th, Ogden, Utah, and named Lee 
Napper district manager of the new 
area, it has been announced. 

In addition, the company said 
that Ralph M. Nobles, Hattiesburg, 
Miss., has been promoted to branch 


| joined L-O-F in June, 
|have been in sales training at the 


manager of the office at Meridian, 
Miss. His appointment was an- 
nounced by C. E. Wilson, vice-pres- 
ident in charge of the company’s 
New Orleans division 

* 


Libbey-Owens-Ford Names 


3 Sales Representatives 

Three appointments in the dis- 
tributor sales division of Libbey- 
Owens-Ford Glass Co. are an- 
nounced by G. P. MacNichol jr., 
sales vice-president. 

Harvey F. Diehl has been named 
a field representative in San Fran- 
cisco, Dewey B. Johnson at New! 
York City, and Arthur R. Murphy | 
at Boston. All three appointees | 
and since 


company’s general offices and plants 
in Toledo. 


+ * * 
Soss Names Stebbins 
Andrew TenEyck, sales manager 
of Soss Mfg. Co., Detroit, has an- 
nounced the appointment of Mark 
C. Stebbins as sales representative 
for the firm in Michigan and 


Schrader—first name in tire valves—supplies this special 


las S. Gormly, assistant chief 
metallurgist at Dunkirk, N. Y., and 
I. G. Shoff and John Eagleson, 
manager and assistant manager of 
the hot mill department at West 
Leechburg, Pa. The latter two men 
won the citation jointly. 

| * . . 


Vew Bosch Buyer 

Appointment of John M. Reynard 
as purchasing agent of American 
Bosch is announced by the corpo- 
ration. Reynard has been purchas- 
ing agent of Arvin Industries, Inc. 
At American Bosch he_ succeeds 
Sumner L. Young, whose appoint- 
ment as assistant manager of the 
production engineering was also an- 
nounced. 








Air-Minded Visitors at U. S. Rubber— 


N. C. Fisk (left), U. S. Rubber Co. tire development engineer, explains airplane tire 
construction to J. M. Corran (center), of Trans-Australian Airlines and J. Searl, of the 
Philippine Airlines, at a two-day aircraft tire symposium sponsored by the company 
for the Air Force, Navy and major airlines in the interests of rubber conservation and 
effective maintenance. 


Peirce Heads Truck Sales 
For Ford in Midwest 


Paul N. Peirce has been named 
= eee eee manager of Ford’s truck and 
fleet department, Midwest _re- 
gional sales office, according to 





honored in recognition of their out- 
standing achievements. | W. K. Edmunds, midwest regional 
Awards, which include a com-/| sales manager. Peirce joined Ford 
pany citation called “The Presi-| at the Chicago district sales office 
F. Netable Werk dent’s Medal,” and $1,000 in cash,| in 1946. 
eee ee were presented to Schuyler A.| He succeeds C. L. Miller, whose 
Four employes of Allegheny Lud-/Herres, associate director of re-| promotion to assistant fleet sales 
lum Steel Corp., Pittsburgh, were | search at Watervliet, N. Y.; Doug-| manager was announced recently. 
eal | Peirce will coordinate Ford’s 
| truck and fleet sales activity in 
the Chicago, Rockford, Twin 
Cities, Fargo, Omaha, Des Moines 
and St. Louis districts. 


. * * 


Toledo. He succeeds Lowell Myers 
who has resigned. 


* + * 


Allegheny Ludlum Honors 4 





Pariseau Made President 


Oj N. H. Truck Group 

Henry Pariseau was elected pres- 
ident of the New Hampshire Truck 
Owners Assn. at the 21st annual 
convention of the organization in 
Manchester, N. H. 

Other officers named were: Wil- 
liam H. Head, vice-president; Ray 
Allard, treasurer; Joseph Foster, 
clerk, and Andrew J. Staby, Au- 
burn, secretary. Directors are Guy 
O. Hollis, Wilton; Dana L. Clark 
ir.. of Nashua; Morris Silver, Clark 
P. Jones, Henry Pariseau and W. 
A. Stockpole, all of Manchester, 
and Frank T. Buckley, of Derry. 


Two New Branches Opened 
|By Universal CIT 


Opening of two new branch of- 
fices at Natchez, Miss., and Fort 
|Lauderdale, Fla, has been an- 
|nounced by Universal C.1.T. Credit 
| Corp. 

Louis K. Ipson has been appoint- 
ed branch manager of the Natchez 
office at 114% S. Commerce St 
Lester K. Spear was named dis- 
trict manager of the Fort Lauder- 
dale branch at 370 S. E. Second St. 
J. J. Youstin was named branch 
manager. 

a * * 


Brake Shoe Shuffles 
| Division Executives 

William M. Black has been ap- 
pointed president, and Joseph L. 
Mullin vice-president, of Electro- 
Alloys division,. American Brake 
Shoe Co. Walter G. Hoffman, 
formerly president of Electro- 
Alloys, was appointed assistant to 
the vice-president for research 
and development of American 
Brake Shoe. 

Black is a_ vice-president of 
American Brake Shoe and also 
president of the American Man- 
ganese Steel division of the com- 
pany. Mullin is operations vice- 
president for American Manga- 
nese Steel division, and will con- 
tinue in that capacity. Hoffman 
will be assigned to special metal- 
lurgical development projects at 
the company’s research center in 
Mahwah, N. J. 
university. 

* a * 


Four Chevrolet Plants 


Get New Comptrollers 
Appointment of new resident 


Tires that 





tractor tire valve that serves a dual purpose. It not only 
facilitates the addition of water and anti-freeze, but 
seals the air in the tire. Millions of these air-liquid 
valves are performing daily on farm tires throughout 
the world . . . another reason why tire manufacturers 
feel confident in Schrader-made Tire Valves. 


A. SCHRADER’S SON, BROOKLYN 17, N. Y. 
Division of Scovill Manufacturing Company, Incorporated 


work the fields 


Our farm output is constantly increasing. Thanks to modern farming 
methods we are the best fed nation on earth. The majority of farm 
implements ride on pneumatic tires. And a necessity to proper tire 
performance is the valve that /ocks the air in the tire. 





REG. U. S. PAT. OFF. 
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FIRST NAME IN TIRE VALVES 
FOR ORIGINAL EQUIPMENT AND REPLACEMENT 





comptrollers in four Chevrolet cities 
is announced by L. P. Van Arman 
|divisional comptroller. 

J. F. Wardle, resident-comptrolle 
at Chevrolet - Baltimore assembl} 
since 1936, is named _ resident 
‘comptroller at Chevrolet-Detroi 
Gear & Axle, succeeding James G 
Gibson, who died recently. 


| T. A, McDermott, resident-comp 
| troller at Chevrolet-Oakland (Calif. 
assembly, succeeds Wardle at Bal 
|timore. R. J. Byrne, resident-comp 
troller at Chevrolet-Bay City, move 


|to California to succeed McDermott 


lat Oakland. 
T. D. Hyland, assistant resident 
| (Continued on Page 56, Col. 2) 
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**The Dealer’s Stake in Time Selling’’— This interesting study is 
available through your nearest CommerciaL Crepir office. Our representative 
will be glad to show you this timely analysis of the Time Sales Market and 


explain how you may keep profits up even though new car deliveries go down. 





Automatic Insurance Coverage—As soon as your customer signs the contract, his car is 
automatically insured against damage for its actual value with the nationally famous Calvert Fire 
Insurance Company. Calvert’s reputation for prompt, fair claim service is famous with customers every- 


where. And dealers profit by Calvert’s policy of arranging for the selling dealer to do the repair work. 


Car buyers 
| expect a complete 


financing program from you 


OST AUTOMOBILE BUYERS prefer to complete their entire 
M transaction right on the floor of the dealer's showroom. 
Customers who must leave the dealer to establish their credit and 
obtain funds and insurance elsewhere.can become lost customers 

. or even worse, somebody else's customers. Because Time Sales 
account for well over half the sales volume of most dealers, it will 
pay you to investigate the complete CoumerciaL Crepit financing 
package that enables you to control the financing of your stock 
from factory to customer through one dependable source. 
The Commerctac Crepit PLAN offers many extras car buyers need 
and appreciate, such as Automatic Insurance Coverage, Life 


Insurance*, Personal Insurance, Bail Bond Protection, ete. Find 





A out about the CommerciaL Crepit PLAN today . . . write, wire or 
phone your nearest CommerciaL Crepit office for complete 
details, without obligation 
* Not available in California 

ComMMERCIAL CREDIT 
CORPORATION 
A Reliable Service —Dealers everywhere have come to depend on the complete oa : ; : 
financing service offered by the CommerctaL Crepit Pian. After working with dealers on A subsidiary of Commercial Credit Company, Baltimore 
i financing of millions and millions of cars, Commerctat Crepit has earned the reputation of . + + Capital and Surplus over $100,000,000 . . . offices 


being fair, honest and reliable... whether cars are scarce or plentiful... during buyers’ and in principal cities of the United States and Canada. 


sellers’ markets ... in times of prosperity or depression. 




















with 
Ned 
Jordan 











* * * 


tossed into the “clink” for rplagi- 
arism. 

The story begins in September, 
1920, when Ford cut the price and 
the bottom fell out of automobile 
cales all over America. The buy- 
ers were waiting to see what all 
the other manufacturers would 
do. Jordan needed to sell only 
| about 40 cars a day to meet our 
overhead and make some money. 
We had 85 distributors with large 
territories, scattered from Maine 
to California, and from New Or- 
leans to Winnipeg. 


potent retail salesmen, the best we 











CCORDING to the late Fred 


Healy, vice-president and ad- 
vertising director of the Curtis 
Publishing Co. here is the most 


amusing story that ever came out 
of my many years of experience in 
talking publicly to an average of 
1,500 people a week, before lunch- 
eon and dinner clubs all over the 
United States. 

For years Fred used to tell it 
with glee as the most brazen, but 
most effective instance of how one 


guy can steal another guy’s stuff |this would be a flying visit they 









ALL BODIES AVAILABLE IN VARIOUS SIZES WITH 
INTERIOR EQUIPMENT TO SUIT ANY BUSINESS 


HERMAN’S unique production methods provide custom designing 
on a production basis. Options that cover the complete field are 
available on all bodies for all types of customers—the Butcher, the 


Baker, the Candlestick 


AND THEY ARE DESIGNED FOR YOUR CHASSIS... 
Tried and proved by countless thousands of enthusiastic users over 
the years, HERMAN bodies have earned top national recognition and 
acceptance. HERMAN makes your selling job much easier. 





The HERMAN “FORWARD CONTROL” 


Trim, modern, with “room 


interior.” Herman builds many special 
bodies — book- 


interiors for these 
mobiles, display rooms, hatc 
ies, lunchwagons, etc. 





|had in the organization, and picked 
the late Oswald’ G. Heffinger, of 
Chicago, as the head of that pha- 
|lanx. I knew that I could sell any 
ldealer a few cars, if I could get 
| him into a meeting with other 
dealers and _ supported by the 
prominent people of his community. 

Then, Joe Fewsmith, at the fac- 
|tory, wired every important club in 
those 85 cities, telling them about 
when I would arrive in their town. 





|speak befcre their distinguished 
group, and he suggested that since 


Maker... 


to spare 


hery bod- 


The HERMAN “WHOLESALE” 


for Refrigerated 
Store Delivery 


Complete with all equipment 


necessary to maintain 


tinuous 40° product temper- 


ature for store delivery of 
dairy products ... 
etc. No engineering 


with customer. 


D 
par 
sTAN oy 
god on 


SAINT 


meats... 


HERMAN BODY CO. 


a con- 
specifications, 


to do 
FRANKLIN 5300. 


LOUIS 10, MISSOURI 
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and get away with it without being 


I assembled a flying squadron of | 


All I needed was an invitation to 









For complete literature, 
and de- 
tailed information write, 
wire or phone collect— 
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Night View of Blackburn Motor Co.— 


The car on display in this night photo is the prize in a contest in East St. Louis, 
Ill. The window attracted much interest. 








might invite other clubs to join | those cities in which I was sched- 
with them. uled to speak. 

With the depression of 1921 loom- | * 
ing on the horizon, my subject was 
to be “You Can’t Lick America.” 
The newspaners tuned in and we 
had an avalanche of advance pub- dent ... but I figured if we 
licity. Heffinger, a fire-ball retail|could cover those 85 cities in as 
salesman, covered the whole coun-|many days it would mean wide 
try with me while the other men| publicity and would inspire our 
were assigned to steam up the|dealers to make the same effort to 
other associate dealers, adjacent to'sell. There was no organized air 


* 


*Hot-Rod’ Jordans 
a was running for presi- 












SHORTAGES ? 
REDUCED QUALITY? 
NOT HERE 
We're Looking for Business 
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epee The HERMAN “WALK-IN” 
for Retail Delivery 


The easiest in and out body on the 
road. Interior walls are straight from 
front to back and top to bottom. 





HERMAN REFRIGERATED RETAIL MILK 
DELIVERY BODIES 


re 93 Drive-On-The-Road Refrigeration 
@"COLDAIRE” |. seir REFRIGERATED. 

Maintains a product temperature of 40°. Available as a 

package. No engineering to do with the customer 


@ "NIGHTLOADER” 


. 


Plug-In Refrigeration for 
OVERNIGHT LOADING. 


Maintains a continuous product temperature of 40° 24 
hours a day. Especially designed for dairies who want 
to LOAD TODAY FOR TOMORROW. Available as a 


package. No engineering to do with the customer. 


jchassis ... 
= 


transportation then, so we made 
the shorter jumps with “souped up” 
Jordans, each carrying a couple of 
newspaper men as our guests, as 
we burned up the highways from 
city to city ... stripped to the bare 
riding on our own bag- 
. . on the longer 
in Pullmans for a 





gage . oF 
jumps, lolling 
few hours sleep. 
At Chicago, Charles Daniel Frey, 
|advertising genius, presented me 
|with an unexpurgated copy of 
“Aphrodite,” by Pierre Louys, (price 
|$30), the story of that “broad” 
|minded girl of ancient Alexandria, 
|Egypt, most appropriately named 
| “Chrysis.” The poetic descriptions 
|of old Alexandria were priceless. I 
read parts of it aloud to my squad 
chief, Heffinger, who dubbed it 
“pretty high-grade dirt.” His li- 
brary was the sporting page. 
| CAME... San Francisco... 
the Commonwealth Club .. . and an 
linvitation to speak at Portland 
Monday noon. The papers reported 
|Jim Emery of the National Manu- 
facturers Assn., as on the same 
| program. If Jim started first, I’d be 
}an also ran. 


| Sunday afternoon... a tour of 
| the Columbia Valley, in wanton 
| October colors ... fragrant New- 
ton Pippins ...a moonlit picture 
| of Portland that night from 
Council Crest and King’s Heights. 

I phoned Jim Emery .. . “Jim, 
if you'll let me talk first I’ll finish 
in three minutes . .. then you'll 
have time to do your stuff.” 


O.K.... grab “Aphrodite”... lift 
20 paragraphs describing Alex- 
andria from as many scattered 
pages ... change it to read Port- 
jland... change not another word 
| Or comma. Write it out .. . Learn 
|it well enough to sing it without 
| music. 





| Noon on Monday ...A 
|packed luncheon . . . Dishes rat- 
jtling ... “Hey ... where’s muh 
rice pudding?” ... “Hullo, Joe, yuh 
old potato”... “Ha-ha... I'll tell 
that one to Louie.” 
x * * 


| Poetic License 
a by chairman... 

amid din... yelling ... “Ladies 
and gentlemen of Portland (wait 
‘till that guy stops kidding that 
| waitress) ... then... always a 
|moment of nervous, semi-stuttering 
hesitation . . . They think you're 
scared. It arouses sympathy ... It 
gets attention. They can’t resist 
seeing a speaker flop... 

“Ladies and Gentlemen .. . Last 
inight I stood on King’s Heights 
|and watched the moon rise over 
|Portland. Through the golden rip- 
pling sunshine of the Sabbath day, 
I had followed that broad silvery 
|band of beauty, the Columbia, 
|through the rich tapestry of your 
| voluptuous valleys, burgeoning with 
the bounty of a harvest beyond 
compare...” And... so on, until 
... “Soft stealing darkness spread 
|over the superb city, radiant jewels 
|sparkled upon her breast” .. . etc. 

When my three minutes were 
up, a moment of silence preceded 
the applause ... they probably 
thought they were at prayer. 
Then an old gentleman at a 
ringside table arose ... “Mr. 
Chairman, I thought you said 
this young man was an automo- 
bile manufacturer. HE’S A POET. 
I move that we ask the Portland 
Oregonian to print his tribute on 
the front page and that we cir- 
culate 150,000 copies in leaflets 
all over the U. S., giving credit 
to the author.” 


I guess they did, but .. . for me, 
I hustled to wire Cleveland the 
Portland orders while “Heff” and 
I took it on the “hoopy . . . hoo” 
for Pocatello . . . Harding had a 
landslide . . . Salt Lake City to- 
morrow ... Denver, next... then, 
thank God, we can sleep all the 
way to Chicago, 

P.S. In all my talks before a 
mixed audience I never mentioned 
the name Jordan. I knew they 
would all be talking about that 
fact when I got through. I talked 
about the industry .. . the fine men 
in it... the spirit of cooperation 
among them ... and above all, I 
never mentioned competition .. . 
BECAUSE .. . I realized then, 30 
years ago, that “you can never lick 
America,” if the spirit of coopera- 
tion ever takes precedence over the 
old fashioned idea of dog eat dog 
competition. LEAD . let the 
other guy follow if he has the 
character, or that thing I call 
“gazoompah.” 
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Seek Relief of Urban Congestion .. . 





States Tackle Traffic Problems — 


By Bethune Jones 


Staff Correspondent 


ROPOSALS seeking relief of 

urban traffic congestion are re- 
ceiving increased attention in state 
capitals and municipalities through- 
out the country, a survey reveals, 
in a trend increasing proportion- 
ately in importance with the ex- 
pansion of motor vehicle registra- 
tion and use. 

Multi-pronged programs aimed 
at solving the problem include | 
steps to provide additional off- | 
street parking facilities, spread- 
ing installation of parking me- | 
ters, expressway construction and 
efforts to stimulate increased use 
of transit facilities. 

As part of a trend which has 
grown steadily in recent years and 
is expected to continue, new laws 
designed to facilitate the establish- 
ment and financing of additional 
urban off-street parking space were 
adopted this year by at least a 
dozen states—California, Connecti- 
cut, Delaware, Florida, Idaho, Illi- 
nois, Indiana, Massachusetts, New 
Mexico, Rhode Island, South Da- | 
kota and West Virginia. Under | 
these new laws: } 

California allows cities to lease | 
publicly-owned property for periods | 
up to 50 years for off-street park- | 
ing . . . Connecticut permits mu-| 
nicipalities, without seeking special | 
state legislative permission, to cre-| 
ate parking authorities to finance 
off-street parking facilities through 
bond issuance . . . Delaware per- | 
mits municipalities to create park- | 
ing authorities to acquire and op-| 
erate parking projects and issue | 
bonds for such purposes. 

* + . 
LORIDA authorizes all its mu- 
nicipalities, without need of 
special state legislative permission, 
to finance, construct, maintain and 
operate parking facilities. 

Idaho permits municipalities to 
issue revenue bonds for off-street 
parking facilities . . . Illinois au- 
thorizes the Chicago Park District 
to operate underground parking 
lots . . . Indiana allows cities to 
use parking meter revenue for re- 
tiring bonds issued for construction 
of parking facilities. 

Massachusetts allows installation 
of parking meters in city-owned 
lots and permits insurance com- 
panies to invest in a projected $12,- 
000,000 parking garage under Bos- 
ton Common. 

New Mexico allows cities to issue 
bonds against prospective revenue 
from parking meters . . . Rhode 
Island, through a new state con- 
stitutional amendment, allows mu- 
nicipalities to condemn land for 
off-street parking facilities. 

South Dakota requires that all 
cities with parking meters submit 
a proposal at the next general 
election on whether half of the 
meter revenue should be used for 
parking lots. 

West Virginia authorizes munici- 
palities to establish and operate 
parking facilities under supervision 
of five-member municipal boards. 

Besides seeking to clear the 
way for development of off-street 
parking facilities to ease existing 
traffic congestion, city and state 
officials also are showing in- 
creased interest in legislation re- 
quiring that new building proj- 
ects are accompanied by ade- 
quate parking facilities so that 
additional congestion will not be 
created. 

An example of this trend is the 
recent adoption by Kansas City of 
a municipal ordinance requiring 
that all new construction outside 
the central business district be ac- 
companied by adequate off-street 
parking facilities. The central busi- 
ness district was exempted from 
the Kansas City ordinance because 
of high land valuations and the 
concentration of business struc- 
tures. 

Similar ordinances requiring 
builders of industrial, commercial 
and residential structures to pro- 
vide adequate off-street parking or 
garage facilities have been consid- 

ered or adopted in the last two 
years by a number of other major 
cities, including Miami and New 
York City. State legislation em- 
bodying such requirements for 
various types of construction also 
has been proposed in some states. 
s 6 + 


| ADDITION to the metering of 
off-street parking space and the 








use of meter revenues to finance 
more off-street facilities, the on- 
street use of parking meters was 
the subject of legislation enacted 
this year in at least two states. 
California enacted a bill allowing 
local authorities to establish park- 


jing meter zones on state highways 


provided they have the consent of 


|the state public works department. 
|North Dakota’s 


legislature re- 
pealed a 1948 initiated act which 
had outlawed parking meters in 
the state. 

The new law has been referred 
to a vote in the June, 1952, pri- 
mary election, however, and if dis- 
approved by the electorate at that 
time, the former outright ban on 
meters will again become effective 
in North Dakota. 

Meanwhile, the use of parking 
meters in municipalities of all 
sizes continues to spread through- 
out the country. By the end of 
last year, it is estimated that at 
least 2,623 cities in the U. S. had 
adopted metered-parking controls, 


and there have been numerous | 
notable installations since then. | 

Chicago has installed meters, 
with New York following suit, and | 
Philadelphia ordered more. Atlanta 
and Baltimore are listed as the 
only two major metropolitan cities 
which haven’t yet acted toward the | 
installation of meters, and a reso- 
lution proposing a trial installation 
of meters in downtown Atlanta 
was pending in that city’s govern- 
ing body at this writing. 

Construction of urban express- | 


much attention as a means of at- 
tacking the congestion problem. 
One of the major cities to most 
projected, include Baltimore, Bos- 
}/ton, Buffalo, Chicago, Cleveland, 
| Detroit, Kansas City, Los Angeles, 
Milwaukee, Philadelphia, Rochester, 
St. Louis and San Francisco. 


templating expressway projects is 
| Oklahoma City, in which area some 
| $40,000,000 worth of urban express- 
|way construction is proposed. 

| * * * 

C= large cities which in re- 
| cent years have sought at least 
la partial solution to their traffic 
| congestion problems through ex- 
|pressway construction, actual or 


| Eiche 
recently join the list of those con- |—— 
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Third Consecutive Four-Letter Award— 


For the third consecutive year, Curt Campbell (second from right), Ford dealer in 
ways is also continuing to attract | Albany, Calif., has won Ford's “four-letter award."" The presentation was made by 
Clem J. Powell (second from left), Richmond district sales manager. From left to right 


| proaches to the traffic congestion 
| problem, there are increasing evi- 
|dences of recognition of the need 





Together with various other ap- | 


|are: Earl M. Carlile, assistant district sales manager; Powell; Campbell, and Sharon S 
Iberger, general manager of the dealership. 


|to stimulate greater usage of pub- 


lic transportation facilities and to 
coordinate such facilities with 
other steps being taken to curb 


| congestion. 





Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 


| TIVE NEWS gives you the entire story every 


week throughout the year. 





COMMON SENSE BUILDS BUSINESS 





You trade with the people who treat you right 


and so does the automobile buyer. That’s why 


the added advantage of Associates’ Insured 


Payment Plan—the fact that you’re treating 


your customer right when you include it in 


his financing—is so important. 


You'll find, as so many have, that it’s a real 


sales producer right now. What’s more, it’s a 


natural for promoting repeat business that 


spells future profits, too. Your customer 


appreciates the Insured Payment Plan. The 


benefits he gets—broad coverage, prompt 


service, low rates, freedom from worry— 


come right back to you. You’re the man who 


made the benefits possible. 


You’re the man he wants to deal with 


from now on—the dealer he recommends to 


his friends. 


Write or phone your nearest Associates office for full information. 
You'll be glad you did. 


Associate | 


Associates 


Associates Discount Corporation 


nuvestment Company * 


Emimeo Insuran 


South Bend 


ce Company 


Indiana 
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NOW ADY! 
1th Annual Automotive Survey 


The new Crowell-Collier survey again fur- 
nishes authoritative facts for sales planning 
in the automotive field. Additional data in 
this study establishes the vital importance 
of passenger cars for transportation to work, 
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‘of Detroit 


th New Medel Timer Again: 


Across the nation you hear, ‘‘How about the new 
Ford?” ““What’s the new Cadillac going to be like?” 
“Is there going to be a new Chrysler?” ‘“What do you 


hear from South Bend?”’ 


The public is hungry again for definite news about 


your new Cars, 


It wants authentic news, complete news, explanatory 
news. It expects new engineering ideas explained in 


detail — understandable, one-syllable detail. 


For years you have done a brilliant job of educating 
America to think about cars, know about cars, talk 


seriously about cars. 





‘ Sees 


ea... 





You have published your story in the magazines 
people read, magazines that make people think, that 


make families act. 


For years you have recognized that COLLIER’S pro- 
vides a substantial atmosphere of reflective think- 
ing, careful consideration. You have realized that 


COLLIER’S és read, not just glanced at. 


That’s why COLviEr’s has always been high on your 
magazine list. That’s why you have invested millions 


of advertising dollars in COLLIER’S. 


Once again, millions of CoLLiErR’s families eagerly 


await the news of your new cars. 


oltier 


You can’t afford to miss Collier’s: 
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WHEN MAKING UP YOUR 1952 SCHEDULES 
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WHAT'S IN IT 
FOR READERS? 


The Decision Men in the car 


WHAT'S IN IT FOR ADVERTISERS? 


They're reaching the 40,000 subscribers to the 
industry's only weekly newspaper. These are the 


factories and dealerships refer 
to it all year long for authentic 
statistics, charts, graphs, and 
historical data. Since 1933, 
the ALMANAC has been 
the yearbook of America's 
No. 1 industry. It's the indus- 
try's most complete compilation. 
All AUTOMOTIVE NEWS' readers 
will receive it next April 28. 


service, sales, engineering, and merchandising 
people who really count. They pay $8 a year to 
get AUTOMOTIVE NEWS; they renew their subscrip- 
tions at a rate of 86.6%. Both figures are the 
highest in the industry . . . So—you, the advertiser, 
will do @ year-round: selling job in both big 
automotive markets—the car dealers and the 
car, parts, and accessory manufacturers —with 
AUTOMOTIVE NEWS ALMANAC for 1952. 


IT'S NOT TOO EARLY TO RESERVE SPACE—Forms Close March 15 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 





PENOBSCOT BUILDING e DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York— Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-6871 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
les Angeles —R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Woodward 3-0495 














Merchandising 


Memos to Dealers 





By Bob Finlay 








Mp sa hear of statistical indiges- 
4 tion? 

We were talking with Rutledge 
Jay, research statistician under 
contract at Wayne University in 
Detroit, and he says that’s what the 
auto industry has. 

Jay says the auto industry gets 
so many figures that it doesn’t 
know what to do with them. 
| His suggestion is that manu- 
| facturers and other auto organi- 
zations might play around with 
them a little. Instead of trying to 
make every project a $100,000 one, 
and thus a deadly serious one, 
| they might try it on a cheaper, 
less serious basis. 

Often the important findings are 
|the ones you stumble on, Jay 
claims. So, he says, a maker might 
| give an interested statistician a few 
| hundred bucks and say: “Let’s see 
|what you can make out of this 
idea.” 

If the sample showed promise, 
| then the subject could be followed 
| up. 

Jay thinks that manufacturers 
| haven’t used university research 
| facilities enough. He points out 
| that government is more versed 
| in this, and its research projects 
in universities are much more 





Packard Holds 
Price Line on 


52s in Canada 


WINDSOR, Ont.—Packard Can- 
ada announced last week that it 
would not raise prices on its 1952 
models. 

F. C. Williams, general manager, 
|told dealers here that “despite ris- 
jing costs, we are not raising prices 
on the new models. We are willing 
ito absorb the recent increases in 
\costs in order to have the new 
|models retail at the fairest possible 
| level.” 
| In announcing the new “hold the 
lline” policy, Williams said that 
Packard had made more than 70 
|mechanical, appearance and safety 
|improvements in the '52 models, 
|and that the cost of them had been 
absorbed by the company. 

Williams listed the prices of the 
new 200 models, delivered in Wind- 
jsor and including Dominion gov- 
ernment taxes, as: club sedan, $3,- 
|613; touring sedan, $3,686; Deluxe 
|club sedan, $3,832, and Deluxe tour- 
ing sedan, $3,911. The Packard 
Mayfair, sports hardtop, is set at 
| $5,008, while the 1952 convertible is 
| $5,255. 

He said the 300 was listed at 
$4,695 and the 1952 Packard Pa- 
trician 400 was set at $5,714. Wil- 
lliams disclosed the new Packard 
Easeamatic power brakes, optional 
at slight extra cost on all new 1952 
models, would retail at $67.25, The 
|prices of other accessory or equip- 
|ment items remained the same as 
jlast year, including Ultramatic 
| transmission, at $324.50. 





$uggestions 
Ford Electrician Wins 
100 Idea Awards 


DEARBORN.—Ideas are money 
to Herbert J. Klaes, electrician at 
the Ford Rouge plant, Dearborn. 

He has already received 100 sug- 
gestion awards, for a total net of 
$1,375, and suggestions are still 
|pouring from his typewriter, which 
he bought with the proceeds from 
his first two suggestions to be ac- 
cepted. 

At the present time, the company 
said, he is turning out ideas at the 
rate of 12 a month, and as of Sept. 
30, had presented 371 suggestions. 
|The committee is now considering 
|90 of his ideas. 

Ford said since the program 
started, 78,155 acceptable sugges- 
tions have been submitted. Of these, 
21,174 have been adopted, and 
awards totaling $910,124 have been 
made to 17,105 employes. 





frequent and also more modest 

than those business thinks of. 

By the way, Jay sees a field day 
for the research boys coming up 
|He points out that the 1950 census 
was the first one in history in 
which the government got up 
enough nerve to ask people per- 
sonal questions about income. Fig- 
ures will be around before long 

s o . 


Early Model Attraction 


\(.EFFEN MOTORS (DeSoto), 
Utica, N. Y., is attracting pub- 
\lic interest with a series of news- 
|paper ads which challenge the 
|reader to identify early model au- 


|tomobiles sketched in the. ads. 
Typical of the series was a re- 


| cent ad which carried a drawing 
of an old Orient buckboard mod- 
| el of 1903. “Can You Identify This 
| Car?” asked the ad caption. 
| Copy read: “This light machine 
| weighed little more than a motor- 
|cycle. It was rated at four-horse- 
|power and went 30 mph. It steered 
| by a tiller. See if you can guess its 
|name—then check the answer be- 

low.” 

The firm ties in service promo- 
tions with its ad series. 
* * * 


|Knows Job 

Bo gpetceagneeimens Lincoln-Mercury is 
| 4 now running a series of news- 
|paper advertisements entitled “He 
| Knows His Job.” 

The idea is to instill confidence 
in customers who’re looking for a 
good place for automobile serv- 
ice. 

Each of the series contains the 
picture of one of the specialists in 
the service department. The two 
most recent ads have been about 
the wheel-aligning expert; and the 
polishing, waxing and washing 


man. 
* . * 


Reputation 

i. you notice the public-rela- 
tions definition given by Mari- 

on Harper jr., president of McCann- 

Erickson? It is one of the best 

we've come across. He says: 

“Public relations is simply the 

manufacture and distribution of a 

deserved reputation.” 

Each of the words count. Accent 
might be placed on “deserved.” 
Public relations might be able to 
make people think that a sow’s ear 
is a silk purse. But not for long. 
If you’re trying to fool people, you 
can do it, but it’s strictly a quickie 
proposition. 

If you expect to be around for a 
long time ringing the cash regis- 
ter, the reputation has to be de- 
served. 





You've 
Heard About It! 


Carlife. 
Guaranty 


a 


WRITE OR WIRE 


The Carlife Guaranty 


8827 Strathmoor 
Detroit 27, Mich. 
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Germans Draft New Parts Policy 


By George Glaser of the German parts wholesalers 
Special Correspondent who have been complaining about 


GERMANY. The secretary of their supposingly being squeezed 
economics at the Bonn government, |out of the parts business by the 
Erhard, in a written statement /| vehicle manufacturers. 
suggested that the vehicle manu- | By the way, European parts 
facturers should voluntarily give| wholesalers usually consider as 
up the purchasing of parts for re-| g fleet which is entitled to spe- 
placement purposes at the same| ¢ja]l discounts for parts any 
low level as they are buying fee amount of vehicles from 10 and 
production. up owned by one person. 

This testimony will be about | The firm of Hufschmid in Luz- 
equal to a decision in the favor/ern offers a new foolproof faucet 
~ |ecalled “Kimbo” which can _ be 

opened through a Bowden cable 

from the dashboard and which will 

{close by spring power when re-| 

|leased. This faucet can be installed | 

/on the oil pan instead of the drain 

plug. 





Private Haulers 
plaud ICC’s 
Burlington Edict 


WASHINGTON. — An _Interstate|ters about German patent lawyers 
Commerce Commission finding that | especially trained in the motor ve- 
Burlington Mills Corp. conducts |hicle sector. Here is the name and 
trucking operations mainly to fur-|address of one of them: Dr. Ing. A. 
ther its business as a textile man-|Bernharth, Phoebus-House, Munich, 
ufacturer, was commended last|Bavaria, Germany. He's a special- 
week by the National Council of |ist in the automotive field and can 


I have been asked in several let- | 


handle your patent problems in 


Germany. 

Headlights of cars are usually 
adjusted to be correct when the 
car is occupied by one or two 

| persons, but as the car is fully 
loaded it usually changes its posi- 
tion by getting lower in the rear, 
which means that the headlights 
will throw their light up in the 
air. 

The German manufacturer of the 
old make of motorcycles called 
“NSU” realized this fact and on 
the new type “LUX,” which has 
|front-and rear-spring suspension 
jand adjustment for the varying 
|load, and, therefore, light condi- 
| tions can be made. 


| As soon as the driver wants the 
companion to swing up on the 
cycle, he pushes a button which in 
turn makes the headlight dip down 
just as much as would be required 
to adjust it for the change of posi- 
tion. Seems to me that this idea 
may be worthwhile to consider for 
cars, too. 











Private Truck Owners. ~ 

“This regulatory agency,” said 
T. A. Drescher, president of the 
truckers group, “is to be com- 
mended for its consistent action to 
preserve the right of those engaged 
in agriculture, industry and service 
trades to conduct their own distri- 
bution facilities free from unwar- | 
ranted regulation and unreasonable | 
restrictions.” 

Drescher said that the ICC had 
no alternative but to reach the'| 
decision it did in the Burlington | 
case, due to precedent established | 
in previous cases. 

“This uniform application of the | 
law,” said Drescher, “in each of 
the test cases is especially hearten- 
ing in light of the deluge of propa- | 
ganda supplied by railroads and | 
for-hire carriers clearly designed | 
to hamstring, if not altogether to 
destroy, the field of operation for 
private motor trucks.” 


Canadian Curbs 
Force Returnof | 


British Models 


OTTAWA.—It has been reported 
here that thousands of British- 
built cars are being returned to 
Britain because the present Cana- 





dian credit restrictions prohibit 
their sales here. 
Meanwhile, the dealers stated 


that the report was no surprise to 
them, and that the credit controls 
are affecting sales of Canadian and 
U. S. vehicles as well. 

The dealers have pointed out that | 
unless the restrictions are eased, 
new-car shipments from Canadian 
and U. S. manufacturers will be 
refused—even for a later date—be- 
cause of dealer efforts to cut down 
overhead expenses. 

In some instances, dealers are 
planning to go into other lines, or 
add other items to supplement 
earnings, it was reported. Included 
in the additional items are appli- 
ances and parts. 





Fairbanks, Morse 


Shipments Spiral 


CHICAGO. — Orders and _ ship- 
ments of Fairbanks, Morse & Co. 
for the first nine months of 1951 
reached an alltime high, it was an- 


nounced by Robert H. Morse jr., 
president. 
Orders totaled $98,600,000, 27.4 Fully automatic blade 


percent greater than the $77,400,- 
000 reported for the same 1950 pe- 
riod. Shipments were $85,200,000, or 
48 percent over the $57,500,000 fig- 
ure for the same months last year. | 


| 


angle up to 118°. 








Edwards to Head Pageant 
For Engineers in Chicago 

CHICAGO.—Frank W. Edwards, 
director of the department of civil 
engineering at the Illinois Institute 
of Technology, has been appointed 
general manager for the centennial 
of engineering celebration to be | 
held here next summer. 

Edwards is secretary of the Na-| 
tional Conference of Industrial Hy- 
draulics, and has spent 13 years as 
civilian executive with the U. S. 
Army Corps of Engineers. 





SomNOtTENS 











Swampscott (Mass.} School Gets Studebaker— 


New training car for the Swampscott (Mass.) high school driver training program is 
this dual-control car provided by the Swampscott Standard Garage (Studebaker). Left 
to right are James H. Dunn, principal; Edward K. Hempel, chairman of the school com- 
mittee; John A. Purdon of Standard Garage; Frank L. Mansur, school superintendent; 
Rudolph F. King, registrar of motor vehicles, and Francis P. Wall, chief of police. 


“menace” in  Virginia’s rolling 
country, because in going downhill 
they pick up “too much speed” for 
the loads they carry. 


New Speed Limits 
Asked in Virginia 


RICHMOND, Va. — Separate 
speed limits for cars and trucks 
in Virginia have been proposed by 
John W. Smead, Chesterfield 
county trial justice. He suggested 
limits of 40 miles per hour for 
trucks and 50 for cars. 

Smead contended trucks | are a 


Hawver Buys Interest 


Frank Hawver has purchased a 
half interest in Stafford Motors 
(Chrysler - Plymouth), Stafford, 
Kans., from Ed Buchman. Hawver 
formerly was general manager of 
the firm. 








mass 


Direct, electric drive with constant action regardless ot 
engine load or speed. 

Synchronized, two speed operation of Dual arms and 
blades. Tandem or opposed wiping motion. 


parking, adjustable to suit instal- 


lation. Arms up to 12” long. Blades up to 14”. Wiping 


Bad weather power—30 inch/Ibs. torque per blade. 
Thermal cutout protects wiper motor against overload. 


Available for 6 or 12 volt systems. For cars, trucks and 
tractors. 


AMERICAN BOSCH 
DIRECT ELECTRIC DRIVE 
DUAL WINDSHIELD WIPERS 


Fut these TWIN ARCS of CONSTANT VISION 
OL MLLOCLCA 








When the weather turns bad, that’s when car- 
owners need constant, good vision on the road. 
You can put them on the clear route to safety with 
American Bosch DIRECT ELECTRIC DRIVE 
Windshield Wipers. Regardless of engine speed, 
load or acceleration, they always function with 
unfaltering, synchronized action, because they 
operate independently of the engine. There’s no 
lag or stuttering of the wiper blades, even in the 
roughest weather. 


Ask about Model WWB—designed for swift, 
simplified dual installation under cowl on late 
model cars and trucks. Model WWA for vehicles 
requiring single wipers also available for header 
mounting. Rugged, heavy duty American Bosch 
construction guarantees years of trouble-free 
service. Write NOW for details on this sales- 
active conversion unit. Already in wide use as 
original equipment, these Dual Wipers are to- 
day’s answer to greater safety. You can sell good 
vision in bad weather—at a real profit! 


American Bosch 


MAGNETOS © GENERATORS + VOLTAGE REGULATORS + IGNITION COILS 
ELECTRIC WINDSHIELD WIPERS + DIESEL FUEL INJECTION EQUIPMENT 


AMERICAN BOSCH CORPORATION 
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Buses, Commercial Vehicles and Equipment 


Accident-Free Records Should ‘Be Emphasized er 





Roadeo Needs Revision 


NJOW that the annual truck 
1% Roadeo has been dropped as a 
part of the American Trucking 
Assn. convention and will have to 
stand on its own legs, perhaps it 
will be possible to bring back the 
Roadeo’s original intentions. 

The Roadeo was first developed 
to give national attention to 
those truck drivers who had 
demonstrated by their no-acci- 
dent record that they were safe 
drivers. Then, to give the contest 
some showmanship and publicity 
needed by the “for-hire” haulers, 
the simulated problems of over- 
road haulers were added to the 
contest. 

But, as the years rolled by, the 
showmanship and keen competition 
for national honors has all but 
buried the original aims. Instead 
of the winners being lauded for 
the number of years they have 
driven without accident, today they 
are given honor for driving skill 
and ability to perform under ten- 
sion. 


* * * 
N FACT, the Roadeo has reached 
the point where some operators 
give their drivers time off for 
weeks before the Roadeo to prac- 
tice on a course similar to the 
championship course. 

A case is known of the son 
of an operator who spent an en- 
tire summer practicing for the 
local, state and national events. 
While the aim of the Roadeo has 
always been to limit the competi- 
tion to drivers who make their 
living wheeling the big jobs over 
the road, this particular winner did 
not measure up to that standard 
in any way. Yet he was allowed 
to go along through all of the 
events right up to the national 
contest. 

* * * 

HE contest among truck manu- 

facturers to have winners drive 


their vehicles has been almost as | 


bad. It has been rumored, in fact, 
that some truck makers have de- 


signed trucks with special features | 


to make them the choice of the 
contestants. 

And, at various times, the com- 
mittee setting up the specifica- 
tions of the vehicles have been 
accused of ruling out one or more 
makes by the way they set the 
specifications. 

But the great need, as many in 
the business see it, is that of 


can be made such an instrument 
drives recklessly and has recurrent 
accidents would be frowned on by 
employers, law enforcement offi- 
cials and other drivers. 

However, to get this type of 
reaction to the Roadeo, the em- 
phasis should be placed first on 
the truck driver who has had an 
accident-free record for a least 
one full year and thus is entitled 
to enter Roadeo competition. 
Every driver who is eligible to 

enter the contest should be hon- 
ored in his own community, and 
should get some insignia that he 
can wear, signifying that he is a 
safe driver and, at least for the 
past year, has had no accident. 
* + + 
T E MIGHT also receive some- 
thing that he can keep in his 
home attesting to his safe-driving 
record and it would not be going 
too far to have a pennant or some 
other insignia that could be at- 
tached to his truck. Every con- 
testant now gets a belt buckle, but 
it is not recognized as a merit 
award. 

As the driver piled up year on 
year of accident-free driving, some 
method of adding a bar or some 
other designation should be made 
that would show each additional 
year of safe driving. 

If he reached 10 years of no- 
accident driving, as has Adam 
Adamski, this year’s truck and 
dual axle semi winner, then a 
suitable presentation should be 
made to him. 

A project could also be carried 
on by dealers to sponsor a dinner 
for all drivers who enter the local 
contests each year and their wives. 
| At this dinner these drivers could 
| be lauded for their accident free 





|record which enabled them to be 


of importance that any driver who | among the competitors for the com- 


ing event. 
* * * 

i.O ELIMINATE the political 

aspects of the Roadeo, the rules 
could be made to state that the 
applicant must earn his living by 
|driving a truck, and that he must 
drive the same make and size ve- 
|hicle in the contest as he does in 
|his regular work. As far as models 
| go, entrants should be able to com- 
|pete with the latest model in his 
size and type in the interests of 
fair play for all. 

Now that the Roadeo has 
ceased to be a side show to ATA 
convention, there is all the more 
reason for the truck dealers of 
the country to get behind this 
event wholeheartedly. 

They have only to note what the 
Dodge dealers were able to do this 
year by taking an active interest in 
the local Roadeos. Out of the 97 
state winners, 57 of them drove 
Dodge trucks. In the finals, more 
winners drove Dodge trucks than 
all other makes combined. 


But, that is not the best reason 
why truck dealers as a body should 
get behind this event. First it gets 
the dealer and his truck salesmen 
acquainted with the owners and 
drivers of all trucks in his terri- 
tory. These are his potential truck 
customers. 

Secondly, he can be a power for 
the cause of safety on the highway 
by helping in the promotion of the 
local and state events. He can see 
that proper publicity is given to 
the event and to those whose safe 
driving records have earned them 
the right to compete. 

Thirdly, dealers should see to it 
that the event receives the entire 

(Continued on Page 29, Col. 2) 















































glamorizing the thousands of pro- | 


fessional truck drivers who can 
wheel their vehicles, year in and 
year out, on crowded and inade- 
quate highways, without having 
accidents. 
* * 7. 

B* BROADENING the scope of 

the Roadeo so that all profes- 
sional drivers can enter, the Roadeo 


ECAUSE 18 states now have 

laws which impose heavy fines, 
and even imprisonment, for over- 
loading, it is becoming almost man- 
datory that truck dealers and their 
salesmen sell the customer the 
proper-size vehicle. 

In addition to the stringent 
laws there are at least two states 
which make truckers subject to 
prison terms when the overload- 
ing reaches stipulated limits. 
Although practically every state 
in the country has legislation mak- 
ing it a misdemeanor to drive an 

overloaded truck on the highway, 
only seven have a tolerance pro- 


vision written into their overload- | 


ing legislation. 
* * * 


LLINOIS, for instance, in its 
overload law rules: if the viola- 


tion is based upon an overload of | the maximum gross axle weight for | 





Twin Coach ‘Manhattan Express’ — 


Twin Coach Co., Kent, O., has announced the Fageol Super Freighter, ‘Manhattan | goodwill of not only the customer | 














--- by Jack Weed 











N ARION HARPER JR., young|the dealer had told the customer 


president of McCann-Erickson, 


that he certainly would see to it 


Inc., one of this country’s largest | that the complaint would be taken 


advertising agencies, in a talk be- 


fore the Detroit Advertising Club | 


recently, defined public relations so 
concisely and fully in a few well 
chosen words that I only wish that 
|I had some means of putting them 
|before every franchised dealer in 
the nation in such a manner that 
|they would stay there forever. He 
| said: 

“PUBLIC RELATIONS IS 
SIMPLY THE MANUFACTURE 
AND DISTRIBUTION OF A DE- 
SERVED REPUTATION.” 

Harper prefaced his quote with 
the statement: “The function of 
public relations in business is not 


|a matter of black magic, nor any- 


|thing very basically esoteric.” 
| In other words, 


|relations was not the promotion of 
;some smart idea or program that 
took in only one part of business. 
|It was the culmination of the right 
attitude being expressed and lived 
up to in all business contacts. 

* t * 


Applied to Dealers 


f tere his definition of public re- 
lations, insofar as the fran- 
chised dealer is concerned, means 
that the dealer cannot advertise to 
get good public relations nor just 
practice it in his own public and 
personal relations. 

Every phase of a dealer’s busi- 
ness must be so built that each 
department does its share of earn- 
jing the goodwill of the customer 
and the public. 

The service department, the 
new-car and truck sales depart- 
ments, parts department, used- 
vehicle department and every 
department of a dealer’s busi- 
ness must so conduct themselves 
in all customer relations that 
good public relations and good- 
will are “manufactured” in the 
process of doing each day’s busi- 
ness. 

| If we were to analyze it further, 
we might point out that a lavish ex- 
penditure of money in advertising 
|will not overcome the irritation of 


Harper made} 
|plain that in his mind good public | 


care of at no cost to the customer. 
| * * * 


Winning Goodwiil 
1 Petar magy public relations are 
certainly not built by letting 
| the service department be so lax 
|that customers have to come back 
| again and again to have some work 
|done properly. “Comebacks” not 
|only cost the dealer money but 
|definitely lose goodwill for the 
| dealer. They irritate and are the 
|basis for many a festering sore of 
|illwill by those who would other- 
| wise be good customers and boost- 
ers for the dealer’s business. 
Used vehicles, that are misrep- 
resented when sold, are another 
| way not to build and distribute 
good public relations and the 
reputation of the dealer. 

Good public relations can be 
easily built if they are earned, as 
Harper so aptly states, and all the 
gestures in the world are meaning- 
less unless they are backed up by 
day-to-day and incident-by-incident 
acts that earn the reputation for 
fair dealings. 

* . 


* 
Cooling Brakes 
bigs press preview which Chrys- 
ler Corp. threw to show their 
new cars and trucks was one of 
the finest Chrysler shows I have 
ever attended. There have been oth- 
er shows that were more glamorous 
perhaps, but none that gave we 
writing-machine pounders more of 
an insight as to why Chrysler of- 
ficials are so proud of their engi- 
neering department. 

The engineering display was 
different than usually shown by 
Chrysler. In_ several’ exhibits, 
they traced their step-by-step ap- 
proach to several fundamental 
problems. For instance, they 
showed us how they had ap- 
proached the problem of cooling 

(Continued on Page 28, Col. 3) 


High Truck Taxes 





the customer in having to on of Blamed on Lack 


|and fight for a correction of some 
| operational defect that he feels 
|should be covered in his warranty. 
|Many a customer is lost, and the 


Express,"’ designed for use in congested areas. However, the company said, it is also| but of the customer’s close friends 
capable of sustained speeds on cross-country runs. The model, which was designed by 


L. J. Fageol, company president, utilizes a 


standard Fruehauf Trailer body with special 


modifications. The company claims features of greater maneuverability, shorter turning 


radius, and easier parking and storage for 


Penalties Forcing ‘Engineere 


not more than 350 pounds on a 
single axle and the defendant 
proves that such violation resulted 
from an unavoidable shifting of 


the load carried in the vehicle, the | 


fine shall not exceed $1. 


| Iowa allows a tolerance of 3 per- | 
cent on axle weight and 8 percent | 


on gross weight. Fine schedule be- 
gins after tolerance. 


Mississippi has a weight law that 
allows a tolerance of 500 pounds. 

Pennsylvania states that maxi- 
mum gross weight shall not be 
exceeded by more than 5 percent 
with no penalty. 

South Dakota allows a tolerance 
of 1,000 pounds on axle weight, and 
Texas 5 percent. 

Washington state allows a toler- 
‘ance of 500 pounds in excess of 


the model. 


one axle, 100 pounds on two axles, 
1,500 pounds on any group of axles 
and 2,000 pounds on a combination 
of vehicles, according to the wheel- 
base spacing of the group of axles 


as shown in the maximum gross | 


load table. 


* * * 


| J,,OR the benefit of the dealer and 
his salesmen, who want to be 
|sure they know the gross weight 
|the buyer intends to transport and 
/know the size truck with the 
| proper tires that will legally carry 


|that load, the following table of | 
| penalties has been condensed from | 








| Truck Highlights 


Truck New Products 
| Be. Wetter Waites «..cccccccs: 











is destroyed, by dealers making a 
point of issue on some complaint, 
usually of low correction cost, that 
would have built untold goodwill if 


d’ Selling 


the compilation recently made by 
ATA: 

Alabama : Minimum fine is $100 
jand may go up to $500, with prison 
sentence not exceeding 30 days. 

Arizona: First offense not more 
|than $100 or more than 10 days; 
| second offense, not more than $200 
|or 20 days; third offense, not more 
than $300 or six months or both. 

Arkansas: Violator can be 
forced to unload, cited in court 
and fined. California: Fines 
range in an excess weight scale 
from a minimum of $10 to $1,000 
maximum. 

Colorado: Does not assess any 
| penalty for overloading, but officers 
|have the right to require removal 
'of excess loads. 

Connecticut: On home state reg- 
istration the fine shall not be over 


(Continued on Page 32, Col. 1) 


Of Industry Unity 


NEWARK, N. J. — Hugh E-. 
Sheridan, of New York, prominent 
arbitrator of trucking industry la- 
bor relations, declared in an ad- 
|dress here that absence of unity in 
the trucking industry has resulted 
in “excessive and unfair taxation.” 

He spoke at a dinner honoring 
Leonard Tose, retiring president of 
the Associated Express & Truck 
Owners of New Jersey and vice- 
president of Tose, Inc. Tose will be 
succeeded as president of the em- 
ployer group by Joseph Burgmeyer, 
of Burgmeyer Bros. 

Sheridan, who is impartial chair- 
man of labor relations between the 
employer group and Local 478, In- 
ternational Brotherhood of Team- 
| sters, asserted that the trucking in- 
dustry should take its cue from 
unions in presenting a united front 
against “politicians and propagand- 
ists.” 

Because the industry lacks unity, 
he said, “it is open to assault from 
all sources—much to the delight of 
the politicians who need a whip- 
ping boy for new taxes.” 

He said there “could be some 
chance of survival” if the trucking 
industry was half as well organized 
as its employes. He declared that 
|the industry must turn to its em- 
ployes to help defeat “unfair” 
taxes. 
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says 9.9 . 
Cinderella’s’ Chariots 
Article by Dr. Worley Deplores Use 

Of Trucking as Whipping Boy 


NEW YORK. — Trucking is the 
“Cinderella” of the transport fam- 
ily, according to Dr. John S. Wor- 
ley, professor emeritus of transport 
engineering, University of Michi- 
gan, and one of the country’s lead- 
ing authorities on highways. 

The industry, Dr. Worley states, 
is “abused out of hand, badgered 
by punitive legislation and taxes, 


and, above all, blamed for all the} 
ills to which motor highways are 


heir.” 

The noted transportation ex- 
pert expressed these statements 
in an article entitled “In Defense 
of Trucks” in the November issue 
of American Mercury magazine. 

“Road officials, tax officials, auto- 
motive outfits, writers, anyone who 
needs a convenient whipping boy 
for traffic annoyances, has _ it 
ready-made in the trucks and 
trailers,” writes Dr. Worley. 
“They’re too big and too numerous 
to be overlooked. 

“And in our nation of car driv- 
ers, who are obliged to share the 
right-of-ways with commercial ve- 
hicles, the popular mind seems too 
ready to find plausibility in the 
most far-fetched arguments against 
the big ‘intruders.’ ” 

Commenting on articles in na- 
tional magazines which assail 
trucking, Dr. Worley says editors 
are all too human and share the 
“irrational spleen” of their readers. 
This, attitude, he adds, makes them 
easy targets for anti-truck prora- 
ganda with a special interest in the 
ever-lasting competition for the 
transport dollar. He continues: 

“The growth of trucking re- 
flects, and in turn accelerates, an 
American way of life in which 
the small town, not serviced by 
the railroads, expects and gets, as 
a matter of course, products of 
our farms and factories from all 
parts of the country. 

“The truck, unlike the railroad, 
can go wherever there is a road 
and often where there isn’t any. 
Trucks provide indispensable links 
between industry and rail term- 
inals at one end and between rail 
terminals and destination at the 
other end.” 

Moreover, the highway authority 
declares, there is an amazing 
amount of exaggeration with re- 
spect to the condition of our na- 
tion’s highways. Dr. Worley says 


Single Standard 
For Bus Safety 
Sought in East 


NEW YORK.—Agreement to con- 
sider fixing uniform safety stand- 
ards for buses to reduce interstate 
inspections was reached by repre- 
sentatives of six eastern states at a 
meeting here. 

New York, New Jersey, Penn- 
sylvania, Delaware, Connecticut and 
Massachusetts were represented at 
the meeting, which was presided 
over by Assemblyman Elisha T. 
Barrett, chairman of the New York 
state joint legislative committee on 
interstate cooperation. 

It was pointed out that each 
state now has its own safety stand- 
ards for buses and its own provi- 
sion for periodic inspection. Some 
call for annual inspection, others 
semi-annual and still others, such 
as New York, quarterly. Buses op- 
erating between Washington and 
Boston for instance, now must be 
inspected in eight states and the 
District of Columbia. 

Barrett said agreement was 
sought on having a safety certifi- 
cate issued by one state honored 
in all the others. The job of draft- 
ing a uniform safety code will be 
assigned to a committee of experts. 





Big Attendance Forecast 
For Mo. Haulers Parley 


JEFFERSON CITY, Mo. — At- 
tendance at the 1951 convention of 
the Missouri Bus & Truck Assn., 
Dec. 2-3 here, promises to be high, 
according to U. G. Lewellen, man- 
ager. 

Lewellen said all available rooms 
at the Governor hotel have been re- 
served. Other hotels still have room. 
GMC dealers will furnish the en- 
tertainment after the banquet, 
Lewellen said. 


Morrison Names 


5 Distributors 


BUFFALO, N. Y.—Larry J. Bren- 
|nan, sales manager of the carry-all 
service and utility body division of 
Morrison Steel Products, Inc., here, 
has announced the appointment of 
five new distributors for carry-all 
products. 

The new distributors are Brede 
Truck Body and Equipment, Min- 
neapolis; Roy F. Drake Body and 
Equipment Co., Sioux Falls, S. D.; 
Eaton Metal Products Co., Billings, 
Mont.; Iowa Body and Equipment 
Co., Des Moines, and Swanston 
Equipment Co., Fargo, N. D. 


that in a thorough study of the 
nation’s roads he found that “both 
functionally and physically they 
were in a condition equal to or 
better than the average of our! 
| industrial plants.” 

| Wherever there was evidence of 
|faulting in the pavement, it was 
|}due to neglected maintenance and 
| not heavy trucks, he adds. 





Brown Appointed by Mayor 


Ira A. Brown, automobile dealer —— P 
in Portsmouth, N. H., has been ap- !-H Buses Carry Moslems Bound for Mecca— Smith Motor Sales Builds 
pointed by Mayor Richman S. | Work is progressing rapidly on 
Margeson as chairman of the the $200,000 building of the Smith 
Portsmouth salvage committee. He Motor Sales Co. (Chevrolet), San 


This bus, beside a pilgramage ship at Jeddah, is one of 250 Internationals used 





to transport Moslems on the traditional journey to Mecca in which 150,000 persons 


served in a similar capacity during | Porticipated this year. Two hundred were model L-163 chassis with 35-passenger | Antonio, Tex. It is expected to be 
bodies by Superior Coach, the remainder L-183 chassis with bodies from Wayne Works. | completed by Jan. 1. 


World War II. 


+ For QUICK STOPS 


mm Equip Your Vehicles with... 







Husky 7.4 Cu. Ft. 
AIR COMPRESSOR 


The big, powerful Midland Air Compressor puts 
tremendous thrust back of Midland Air Brakes. 
Here’s braking force that gives new meaning to 
the words safety and dependability. Here’s positive 
control for any load—on the straightaway, on curves 
or steep grades. 
















Unique, patented precision compressor inlet valves 
provide tremendous output. 







Governor is an integral part of compressor, oper- 
ating directly on the inlet valves. 







The driver is always sure of sufficient reserve power 
for any emergency. 








Midland’s fully-compensating valve construction 
has been incorporated in the new Air Hy-Power. 
Fine graduation and brake pedal “feel” are provided, 
similar to that in passenger car brakes. 














Investigate the merits of Midland Air Brakes. See 
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Air and 
Electro-Pneumatic 
DOOR CONTROLS 


Air and Vacuum 
% POWER BRAKES 


i World’s Largest Manufacturer of 
AUTOMOBILE and TRUCK FRAMES 



































Truckin ‘ e e * 


By Jack Weed 








| (Continued from Page 26) 
} brakes—and brought out one above admitting that I do make 
very interesting bit of info, at mistakes at rare intervals. 
least to me. Well, anyhow, I reported, follow- 
Most people have looked upon jing the Truck Body Manufactur- 


the fenders that cover the wheels 
as being bad from a heat angle, 
| but Chrysler engineers have proven 
ito themselves that the air to cool 
|brakes comes from under the car 
|and moves out, instead of from out- 
side toward the inside. 

They feel that, as a car or truck 
rolls along at high speeds, the air 
. : : | just above the road is slightly com- 
spectators with transportation around the San Diego Zoo, where hundreds of grottos | nressed and has a tendency to) 
keep animals in natural surroundings. Seven units as shown above, the model L-170,|spread outward rather than flow 
are “galleries on wheels" for about 65 percent of the zoo's patrons every year. Trips | back. Thus to get maximum cooling 
of brakes on cars that will be driv- | 
en at high speeds, the problem is | 
ito channel this air through the} 
The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD | wheels so that it will hit the drum | 
Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? jat a point nearest where the shoe | 
makes contact with the drum. This 
|air flow will also tend to help keep 
|tires cooler. 





Internationals at the San Diego Zoo— 
International truck chassis, equipped with special open-air. bus bodies, provide 


are made every hour. 


Section. 


- 
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Hyped Up Engine | 

HRYSLER showed us a new ma- | 

4 terial that will successfully | 
withstand a high voltage spark | 
that would burn through or crack | 
the normal distributor case in a | 
|matter of seconds. They showed us | 
chrome-plated plastic strips and | 
ornaments, which they claim they | 
|have had in the works for months | 
land which look like the solution | 
|to the scarce nickel and copper sit- 
| uation, insofar as decorative chrome | 
is concerned. 

And then they showed us the 
new Chrysler 180 horsepower en- 
gine that had been “hyped” up 
to 310 horsepower by making a 
few changes in design, such as 
manifolding, etc., the use of dual 
coils and four carburetors. K. T. 
Keller made the statement that 
they didn’t believe in super- 
chargers for an automobile en- 
gine, so they had approached the 
problem of getting maximum 
horsepower out of this engine on 
standard high-test gasoline with- 
out using super-chargers and had 


|O., the local Star-Herald got out 


ers’ meeting in Atlantic City re- 
cently, that G. W. Way of Hughes- 
Keenan Corp. was elected vice-pres- 
ident of the association. I must 
have gotten my notes mixed as G. 
W. was made president for the 
coming year and G. E. Herr, of 
Marion Metal Products, was elected 
vice-president, with Fearson 5S. 


Meeks, of S. J. Meeks’ Son, re- 
maining as secretary-treasurer. 
* * . 


Salute to Shields 

iv; THE occasion of the opening 
in Kosciusko, Miss., of the big 

$2,000,000 Pathfinder Coach division 

of the Superior Coach Corp., Lima, 


special issue of the paper with four 
large sections devoted to the event. 
My old friend, John Shields, presi- 


|red carpet for a “Yankee” indus- 
try. 

Judging from the issue, Shields 
intends to build school buses in the 
| Pathfinder division, which may free 
more room in the Lima plant for 


|their hearses, ambulances and 
funeral director rigs. 
Every move Saul Rose, of 


Grand River Chevrolet, Detroit, 
makes seems to be directed sole- 
ly toward building greater cus- 
tomer following. His latest wrin- 
kle was to send 14 of his mechan- 
ics through the Sun _ Electric 
school for diagnosticians. 

When these boys finished their 
course, Saul threw a graduation 
party for them in his new dealer- 
ship and your column conductor 
was one of those who were invited 
out to “sing for their dinner.” 

Properly written orders eliminate 
the lost time of the mechanic try- 
ing to find out what the order 
writer “guessed” was wrong. 





Rezolin Completing Plant 

LOS ANGELES.—Rezolin, Inc., 
has announced that its new one- 
story office and factory building at 





dent of Superior, sent me a copy of 
the issue, and I got a big kick out 
of the manner in which this con- 





5736 96th St., will be completed by 
Jan. 1. The 13,000 square-foot plant 
will occupy an acre of land and 


tral Mississippi town rolled out the! will cost $225,000. 





THE ANSWER TO ONE OF THIS WINTER’S 
BIGGEST MOTORING HEADACHES 


Sensational VEW 


KRY 





succeeded. 
The four mixing pots, 





two on 


| would feed two cylinders, were also 
jarranged so that one would take 


sary. In other words, they jet into 
a common manifold, if you can 


| say. 


super shindig, Top Truck Brass 
|Lew Purdy lamented that he. had 
|not given the wives of the Roadeo 
drivers, who competed at Chicago, 
|some commendation for the real 
|part they played in what success 
| their men folk had in the showring. 
_ * * 


| Using the ‘Bosses’ 
I KNOW just what Lew was talk- 
| 





HELPER SPRINGS 
BUILD-UP KITS 


When hauling perishable merchandise, the trucker often 
needs to “pile it on” to avoid spoilage. With Trainor 
Helper Springs for 2 to 1 ton trucks and Trainor Build- 
Up Kits for 142 to 3 ton trucks, the payload may be in- 
creased safely from 1,500 to 5,000 pounds and more, 
according to the year and model of the vehicle. Installa- |competed in those finals with their 
tion of Trainor Helper Springs is easy—no drilling is |hubbies, could spot the better driv- 


2 jers as easily as the drivers them- 
necessary, and brackets may be bolted on, using holes | selves and were constantly consol- 


ing about, since during the last 
|Roadeo I sat near two drivers with 
itheir wives and couldn’t help but 
|hear some of the conversation. 
| These boys evidently had been 
| eliminated in earlier runs but to 
|their wives they were still the top 
|drivers at the show. 
| They compared every driver that 
| 


leach manifold set so that each | 
care of a complete bank if neces- | 


junderstand what I am trying to) 


| During the milling around at this | 
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| The experts are agreed—the 
| “flash chrome” of today’s 
| cars will be right at the top 
_of the motorist’s troubles 
| this winter. 


Which means you can cash 
in plenty with sensational 
new Krylon Chrome Protec- 
tor. No other protector on 
the market has all of its 
advantages. 










already in the truck frame. 

The best payload protection is spring protection. 
Sell your truck customers Trainor Helper Springs and Build- 
Up Kits to give them immediate added carrying capacity 
—for larger loads and greater profits. Fifty years of 
engineering experience back up Trainor Helper Springs 
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|ing their men folk for not reaching | 
|the finals. They were constantly | 
showing their “boys” where others | 
were making the same mistakes | 
that they had made, evidently to 
|'make their hubbies feel that dame 
|fortune played quite an active part 
}in whether a driver won or lost. 


| Back of Lew’s thinking, however, 


is another thought that is as basic 
as the sun and the rain. That is in 
the spirit of the Roadeo—safe driv- 
ing. When the wives and the fami- 
lies of the contestants get in their 
pitching like these two gals were 
doing — multiplied by the thou- 
sands of drivers who try out for 
the Roadeo — the industry perhaps 







12 8-oz. applicator-top 
bottles per carton. Re- 
tail $1.29 per bottle. 


d, Sell Krylon Chrome Protector by the bottle. 


2, Apply Krylon Chrome Protector yourself as a service. 
YOUR COST 


YOU SELL FOR 
YOUR PROFIT 


LON 





CHROME PROTECTOR 


wilh SILICONE 






Contains silicone tor hardness 

Stands up under salt, calcium 
chloride, antifreeze, nitric acid 

Has higher gloss than glass—won't 
discolor, because of Acrylic base 

Won't crack or peel... yet is V3 
as hard as glass 

Can be cleaned with detergents 


Krylon Chrome Protector 
comes in a special applicator 
bottle. You simply clean the 
chrome, then brush it on. 
You can brush on a second 
coat, if needed, as soon 
as the first one dries. One 
application gives winter- 
long protection except under 
the toughest conditions. 


Here is a product America 
needs—a product you can use 
and recommend with full 
confidence. The market will 
be big this winter. Don’t miss 
your share! Order from your 
jobber today, or write direct. 


KRYLON, inc. Dept. 711, 2601 N. Broad St., Phila. 32, Pa. 


_prorit 7/7 ways 








$ 9.29 
15.48 
6.19 








is missing a big bet by not making | 
more of these bosses in the driv- | 
ers’ homes. They certainly could be | 
welded into a great force to spread 
the gospel of safe driving on our 
highways. That, after all, is the 
basic reason for the truck Roadeo. 
I’ve got to eat a little humble 
pie and admit that I have made 
an error. My well-wishing friends 
(2), with needles up their sleeves, 
can lay off now as I am not 


New 12-tube display card 
WINDSHIELD SEALZIT 


Put the card on your counter 
— the tubes will sell them- 
selves fast at 29c each! 














2 MORE PROFITABLE NEW ITEMS FROM KRYLON 


New 3-can kit, display material and tags. 


Heavy Diy AUTOMOTIVE KRYLON 


for waterproofing and protecting ignition systems 
COSTS YOU ONLY $4.78 
BRINGS BACK AS MUCH AS $39.60 
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‘Accident-Free Angle Cited turn it over to any other organi- | Clark Gable Purchases 
It simply means that the ATA| | Special Power Wagon 

| will welcome the aid of truck deal-| CLEVELAND. — Sport - loving 


ers in helping them keep the “show | Clark Gable, MGM star, is set for 
on the road.” They want to con-| | fishing and hunting with some 
tinue the event in the interests of unique equipment. For transporta- 
safer driving, better public relations|tion he has purchased a Dodge 
for trucks, raising the status of the | Power Wagon with  four- waeel 
truck driver, and giving more rec-| drive, mud and snow traction tires, 
ognition to drivers who are able to|a front end winch and three aux- 
compete by virtue of safe driving |iliary gasoline tanks. 
standards. | An outstanding feature in his 
It has been pointed out that it is | equipment is the truck body which 
| not too early to start laying plans |he purchased from Lambert Co. in 
| for next year. Many dealers will be | Los Angeles. The body is a regular 
meeting at state and national deal-| 90-inch Craftsman Service Body 
|er conventions, and plans can be | made by Stahl Metal Products, Inc., 
laid then for community or group Cleveland, and is more frequently 
associations to aid the state asso-| sold to plumbers, electricians and 
ciation in full participation. If such | utilities. It is divided up into small 


: : , . | groundwork is laid, a Roadeo on a partitions and trays, which all 
McGinty, school board chairman; Edword year, Such an action and outdoor | jin conjunction with the conven- | new and better basis could be pre- | carsying camping equipment. ~ 


i i for the drivi ; ‘ . . 
co renee ie Club of Rhode show with the best drivers to dis-| tion. But, that doesn’t mean that | sented next summer—and one that | addition, it provides a place to sleep 


H. Ben Garvin, Automobile Club of Rhode : = 
Island, and Davis. play the wares could be something they are willing to give it up, or | Stands on its own feet. | without unloading and reloading. 


New Commercial Car Registrations, Nine Months Total, 1951-1950 


Need Seen for Revision 
In Truck Roadeo 


‘Continued from Page 26) 


to draw large crowds and increase 
interest in the trucking world. The 
national run-off is now being con- 
sidered as a spot for a national 
truck show by ATA officials, it is 
reported. 

It has been admitted by ATA 
officials that the Roadeo is get- 
ting too big for them to handle 


support of all the truck dealers in 
the community, and not just those 
few that it does today. 

* * * 
head of Davis OURTH and most importantly, 
Pontiac Co., Pawtucket, R. |., presents a) each local and state contest 
dual-controlled Pontiac to the Central Falls| should be looked upon as a truck 
school. Left to right are: William F. and truck equipment show of the 





Pontiac Trainer— 
Russell V. Davis (right), 
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‘Engineered’ Selling Pushed 


(Continued from Page 26) 


$500 or imprisonment of not more 
than one year or both. Non-resi- 
dents not more than $100 fine. 
* 7 * 

| ELAWARE: First cffense, fine 

of not less than $10 or more 
than $100 or up to 30 days or both. 
Each subsequent offense, fine of 
not less than $50 or more than 
$200 or not less than 15 days nor 
more than 30 days or both. 

District of Columbia: Fine of not 
more than $300 or 10 days or both. 

Florida: Fine of one cent a 
pound for each pound in excess of 
1,000 pounds, and up to five cents 
per pound when the overload ex- 
ceeds 5,000 pounds. 

Georgia: Penalties are at the 
discretion of the court and range 
from $25 to $100. 

Idaho: Fine not 
or 30 days. 

Illinois: Fines of four cents per 
pound overweight when the ex- 
cess is 2,000 pounds or less up to 
10 cents per pound for over 5,000 
pounds. 


to exceed $100 


under 1,000 pounds. Above 1,000 
pounds the fines range from two 
cents a pound on the excess to 10 
cents per pound over 5,000 pounds. 

Iowa: Fines of $1 per 100 pounds 
excess up to $8 per hundred. 

Kansas: Fine of not more than 
$500 nor more than 30 days or both 
for first offense. Subsequent of- 
fenses, not more than $1,000 nor 
more than six months or both. 

Kentucky: Fine of two cents per 
pound if excess. is under 2,000 
pounds, up to nine cents over 5,000 
pounds, but in no case is fine to 
exceed $500. 


* * * 
OUISIANA: Fine of not more 
than $100. 

Maine; Penalties run from $20 


to $500 and costs. 

Maryland: Fines range from two 
cents per pound under 5,000 pounds 
excess to six cents per pound over 
5,000 pounds excess. 

Massachusetts: 
than $100. 

Michigan: Fine of not more than 
$100 and damages ranging from 


Indiana: No fine if excess is|two cents per pound of excess over 


Fine of not more | 


1,000 pounds to 10 cents when 
excess is over 5,000 pounds 

Minnesota: Minimum fine of $25 
when excess is from 1,000 pounds 
to 2,000 pounds; $50 minimum over 
2,000 pounds. 

Mississippi: Complicated for- 
mula that starts at minimum 
overweight fee of $3 up to a 
maximum of five cents per 1,000 
pounds per mile of a minimum 
of 50 miles for violations of over 
5,000 pounds. Missouri: Fines 
from $5 to $500 or up to 12 
months or both. 

Montana: First offense, not less 
than $10 nor more than $50, or not 
less than five days nor more than 
25. Second offense, fine of not less 
than $50 nor more than $200, or 
not less than 25 days or more than 
100 days, or both. Third and sub- 


sequent, fine of not less than $200) 


nor more than $500, or from 100 
days to six months, or both. 
Nebraska: Not less than $10 nor 
more than $100, or 30 days or both. 
Nevada: Fines range up to $500 
and/or six months in jail. 
New Hampshire: Not less than 





Weve proven it ror 20 years-youget 
SHISICM CUSCONELE, 006 TECHS! 
when you sell trucks mounted with 


HEIL Bodies and Hoists” 


-..says A. A. Gustman, Gustman Chevrolet Sales, Inc., Kaukauna, Wis. 


HEI’s a hit with another dealer! Let him tell you why, in 
his own words: “We prefer to sell Heil Bodies and Hoists 
to our dump-truck customers, because we have learned from 
20 years of experience that these dump units give our cus- 
tomers economical and reliable performance. This is a com- 
bination which develops satisfied customers and much profit- 


able repeat business for us.” 


Get on the gravy train yourself. Let your Heil distributor 
pes 3 you recommend the right body and hoist for every job 
and chassis. After you make the sale, he does the mounting — 


~ 





and continues to give prompt service with genuine Heil qual- 
ity-built parts. Get acquainted with him now — he’s as near 


THe HEIL co. 


DEPT. 59111, 3059 WEST MONTANA STREET, MILWAUKEE 1, WISCONSIN 
Factories: Milwaukee — Hillside, N. J. 
District Offices: Hillside, Washington, D. C., Atlanta, Milwaukee, Detroit, Chicago, 


as your phone. 
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Studebaker Fleet for Light and Power Co.— 

Five new Studebaker trucks have been delivered to the St. Joseph, Mo., Light and 
Power Co. by Carnes Motor Co. (Studebaker). The fleet is trimmed in red, white and 
blue. The unit on the far left is equipped with a hydraulic platform for servicing 


overhead trolleys. 


$25 nor more than $200 for first 
or less than $50 or over 
$500 for any subsequent offenses. 


* + * 


[EW JERSEY: Not more than 
+ ‘% $25 nor over $500 for first of- 
fense, and not less than $500 nor 
over $750 for subsequent, but regis- 
tration may be revoked. 

New Mexico: No penalties. 

New York: $50 or 30 days for 
first offense, not less than $50 nor 
more than $100 or 60 days or both 
for second offense. Subsequent of- 


fenses, not less than $100 or more 







Kansas City, Dallas, Los Angeles, Seattle 






























































































































































than $250 or 120 days or both. 

North Carolina: For first 2,000 
pounds on any part, one cent per 
pound up to five cents per pound 
in excess of 5,000 pounds. 

North Dakota: One cent over 
1,000 pounds excess to 10 cents 
in excess of 5,000 pounds. 

Ohio: Axle overloads, $25 for first 
2,000 pounds or fraction; $25 fine 
plus $1 per 100 pounds to 5,000 
pounds; $25 fine plus $2 per 100 
pounds from 5,000 to 10,000 pounds, 
or 30 days or both; and in excess 

of 10,000 pounds, $25 fine plus $3 
per 100 pounds and 30 days or both. 
Gross overload is also subject to 
fine of not less than $100. 

Oklahoma: First violation, not 
less than $50 or more than $200, or 
30 days or both. For second viola- 
tion in same year, not less than 
$100 nor more than $200 or 30 days 
or both. For subsequent violations 
in same year, not less than $250 
nor more than $500, or six months 
or both. 


* ~ 
REGON: $15 for 1,000 pounds 
or less; two cents per pound 
between 1,000 and 2,000 pounds; 
three cents per pound from 2,000 
to 5,000 pounds, or 15 days or both; 
five cents per pound in excess of 
5,000 pounds, or not less than 30 
days or more than 90 days or both. 

Pennsylvania: Maximum gross 
exceeded by more than 5 percent 
but less than 10 percent, $25 plus 
cost; 10,000 pounds or more, $50 
plus costs. 

Rhode Island: Not more than 
$500 or more than one year or both. 

South Carolina: $25 to $100, or 
30 days at discretion of court. 

South Dakota: Three cents per 

pound over 1,000 pounds; five 
cents for 2,000 to 3,000 pounds, 
and up to 10 cents for over 5,000 
pounds. 

Tennessee: Not less than $25 nor 
more than $300. 

Texas: Not less than $100 nor 
more than $5,000 for each offense. 

Utah: Not less than $50 nor 
more than $299, or six months or 
both. 

Vermont: Not more than $200 
for first offense and not more than 
$300 for second offense during one 
year. 

Virginia: Two cents per pound 
up to 5,000 pounds and five cents 
per pound over 5,000. 

Washington: First conviction, not 
less than $25 nor more than $50; 
second, not less than $50 nor more 
than $100; third, not less than $100. 
In addition to these fines, two cents 
per pound for excess up to 5,000 
pounds; three cents from 5,000 to 
10,000 pounds, and four cents over 
10,000. 

West Virginia: Not more than 
$500 nor more than six months or 
both. 

Wyoming: Not less than $50 nor 
more than $100, or not exceeding 
60 days or both. 

Wisconsin: Two to 10 cents per 
pound for excess. 

* ~ 


* 


* 


At TODAY’S truck prices, and 
“4 with these penalties staring the 
operator in the face, it does not 
pay to overload. Yet, there still 
remain a few operators of the old 
school who continue to cling to 
the idea that they save money by 
overloading. 

By studying these penalties, a 
buyer should materially aid the 
salesman in showing the prospect 
that it will pay him to buy a vehi- 
cle that will give him an allowable 
margin in case he might have an 


occasional load that runs more 
than normal. 
These state penalties, many of 


which were put into force only this 
year, should aid the dealer and 
salesman in not only selling the 
size truck the operator should have 
(and equipment such as _ third 
axles), but should have consider- 
able influence in saving secondary 
and country roads from being cut 
up, especially in the spring. 
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| Auto News 


Number of Vehicles Zooms, Survey Shows; 
Firms Start Using Rayon in Tires 


rMOKYO. — (UTPS) — The number 

of motor vehicles here increased 
sharply and at the end of last June 
reached 69,303 in comparison with 
the prewar figure of 59,577. 

These figures were officially dis- 
closed in a traffic survey for the 
first half of the 1951 published by 
the metropolitan police board. 

Accidents and traffic violations 
also have zoomed, the Japanese 
government announced, admitting 
the necessity for not only stronger 
regulations but also stricter en- 
forcement of those already in ef- 
fect. Narrow roads and the vastly 
increasing population were cited as 
especial reasons for mounting 
traffic accidents, injuries and fatali- 
ties. 

Motor vehicles are increasing 
at a monthly average of 1,500, 
the survey further disclosed. At 
the end of last June there were 
in operation 6,048 private pas- 
senger cars; 3,962 taxi cabs; 1,847 
government and public service 
passenger cars; 12,000 trucks; 
1,077 buses, and 5,870 motorized 
scooters and three-wheel small 
trucks. Foreigners’ cars and ve- 
hicles from outside the greater 
metropolitan area also swelled 
the traffic here. 

Licensed chauffeurs and owner- 
drivers numbered over 170,000 and 
278,653 licenses were granted, ex- 
cluding occupation-owned and driv- 
en vehicles. Females possessed only 


from Japan 





_cording to the local Kansai district 
| tire manufacturers, is the current 





|excessively high prices of cotton 
| cords for automobile tires here. The | 
| firms said they also plan to import | 


| larger amounts of American cotton | © 


|and rayon tire cords for domestic) 
reworking. 
- 


* * 


Prices Raised 

OLLOWING the upward revision 

of cotton goods prices last 
spring and early summer, the offi- 
cial price of cotton cords for truck 
tires (33 by 6, 15 pounds) has been 
raised from approximately $18.33 to 
$35 per piece. 

Later, in midsummer, the tire 
makers successfully negotiated 
with spinning firms for a reduc- 
tion in price to about $27.75, but 
the present situation is such that 
roughly 80 percent of the total 
primary costs of a truck tire is 
represented by cotton cord and 
crude rubber. 

In such a circumstance, tire mak-'! 














2,125 licenses, or eight tenths per- 
cent of the total. 
* 7 


For 1,000 Tires 


HE NITTO TIRE MFG. CO. re- 

cently reached a decision to use 
rayon cord made of cotton linter 
pulp, imported by the Japanese gov- 
ernment’s economic stabilization 
board from the United States, for 
the manufacture of 1,000 automobile 
tires. 

The firm disclosed earlier it had 
an order for these tires from the 
Eighth United States Army in Ko- 
rea, through the Japan logistical 
command, an American Army sup- 
ply organization in Yokohama. 

This is the first time manufac- 
turers are using rayon for tires; 

both rayon and tire manufactur- 
ers are watching the development 
with much interest. 

It was revealed that the Japanese 
Government’s Ministry of Interna- 
tional Trade and Industry for some 
time has been encouraging the use 
of such rayon cord for tires, with a 
view to cutting down tire produc- 
tion cost in this country. Tire mak- 
ers similarly had taken steps im- 
mediately after the MITI decision | 
was announced late last summer. | 
Tire production costs in Japan had 
been rated at $60 per unit as) 
against $50 in the United Kingdom | 
and $44 in the United States. 

It is also announced by the Japa- 
nese Logistical Command that ray- | 
on cords will be utilized in the man- | 
ufacture of 20,800 trailer tires for | 
contract orders previously awarded | 
by the Eighth Army in Korea. } 

Another reason for turning, ac-| 


+ 








Covers |! Years 
Reo Publishes Manual 


About Its Trucks 


LANSING.—Publication of a new, | 
761-page shop manual covering all | 
Reo-built trucks from 1940 to the 
present has been announced by | 
P. H. Hamelink, parts and service | 
manager of Reo Motors, Inc. 

The manual is divided into 16 
sections dealing separately with 
individual Reo truck component 
units and cantains numerous illus- | 
trations and mechanical data, | 
Hamelink said. Provision has been | 
made to keep the book up to date | 
by the insertion of new sections. 

The manual is invaluable for | 
service managers, maintenance 
superintendents, shop foremen and 
mechanics, Hamelink said. 





Economy Used Cars 
Economy Buick, Cleveland, has| 
opened a used-car lot with Lloyd | 
C. Dunham in charge. The lot, lo-| 
cated in suburban East Cleveland, | 
replaces the dealership’s former | 
used-car location in mid-town Eu-| 
clid Ave., according to Frank T. 
Corell, head of the firm. | 
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Chevrolet Fleet to Grayco— 


Del E. Loewen (second from left), partner of Loewen Auto Co., Lodi, Calif., shows 
fellow Chevrolet dealers the contract for a Chevrolet fleet his firm negotiated with 
Grayco Co., of the San Joaquin-Sacramento territory. Left to right are J. Molino, 
Walnut Grove, Calif.; Loewen; C. A. Delong (standing), San Rafael, Calif.; A. W. Vogel, 
Sacramento, Calif., and H. Thatcher, Redding, Calif. 





tained from late summer on 
through the present. Hence, most 
erations at their plants should the;concerns are vitally interested in 
price of cotton cords remain at the| furthering plans for large scale im- 
high levels that have been main-| portation of American cotton cords. 


ers fear that it would become im- 
possible for them to continue op- 












Bransome Suggests 
Evaluating of 


Trucking Industry 


PORTLAND, Ore.—A _ study to 
determine how essential the truck- 
ing industry is to the nation’s 
economy and a road construction 
program in line with the results 
was recommended here by E. D. 
Bransome, president of Mack 
Trucks, Inc. 


Here on a tour of his firm’s 
Pacific Coast facilities, Bransome 


_|pointed out that the number of 


trucks on highways has increased 
from 5,000,000 to 8,000,000 in the 
past few years with no comparable 
increase in highway construction. 

According to Bransome the truck- 
ing industry has proven itself 
invaluable to the nation’s economy 
because, he said, it has speeded up 
distribution. 

He cited an _ instance where 
articles shipped by truck from the 
New York area at 5 p.m. were on 
the shelves in Pittsburgh depart- 
ment stores at 9 am. the next 
morning. 


Follow Jack Weed’s reports on service and 
trucks regularly in AUTOMOTIVE NEWS. 





n-equipped Trucks 


haul more, faster, longer 





trips with full loads 


at lower cost! ~ 


Eston 2-Speed Axles double the 
number of available gear ratios, providing a com- 
bination of power and speed that makes for faster 
; more pay-load miles at lower 
cost per mile. Drivers select the ratio best suited to 
road, load, and traffic conditions—a gear ratio for 
maximum efficiency, economy, safety, and maneu- 
verability. Using the right gear ratio for each 
situation permits engines to run in the most efficient 
and economical speed range. Stress and wear are 


reduced, not only on the axles themselves, but on 


engines and all power transmitting parts; adding 


thousands of miles 


on the job and out of the repair shop. Eaton 
Axles more than pay for themselves—in lower 
maintenance and operating costs, and in higher 
trade-in value. For complete information, see your 


truck dealer. 


Axle Division 


EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 


to vehicle life, keeping trucks 


a Seced 






These Eaton Features Keep Trucks 

on the Job, Reduce Upkeep, Add 

Thousands of Miles to Axle Life 
© PLANETARY GEARING 


© FORCED-FLOW LUBRICATION 
© RUGGED CONSTRUCTION 


EATON 


tick 


AXLES 


@ PRODUCTS: Sodium Cooled, Poppet, and Free Valves « Tappets « Hydraulic Valve Lifters « Valve Seat Inserts . Jet 
Engine Parts « Rotor Pumps « Motor Truck Axles » Permanent Mold Gray iron Castings « Heater-Defroster Units . Snap Rings 
Springtites » Spring Washers « Cold Drawn Steel « Stampings « Leaf and Coil Springs « Dynamatic Drives, Brakes, Dynamometers 











34 





Dealer 





Doings 





James D. Gorham jr. will carry 
on his late father’s business, the | 
Glenside Garage (Oldsmobile), in| 
Skaneateles Falls, N. Y., it was an- 
nounced. Mr. Gorham sr. was killed 


in an automobile accident recently. 
* a * 


Glore to Wagner 
Robert Wagner announces that 
he has purchased Glore Auto Sales 
(Ford), Sidney, O., from L. S. 
Glore. The new firm is called Wag- 
ner Ford Co. Glore will devote his | 
time to other interests, he indi- | 
cated. 
* * * | 
Shelby (O.) Assn. Revived; 
Nevergall Is President 
Reactivation of the Shelby Coun- | 
ty New Car Dealers Assn. and elec- 
tion of Dorsey Nevergall as presi-| 





| 









Oo 
\ 

4 \* 

\ 


dent were twin announcements 
from the Shelby county group’s 
headquarters in Sidney, O. 

Other officers elected were: 
Lloyd Wentz, vice-president; C. L. 
Buirley, treasurer, and Robert 
Wagner, secretary. Named trustees 
were: Michael Johnson, Omar Dil- 
lon and George Stamm. 

* + + 


McKee’s L-M Deal Opens 


McKee’s Garage (Lincoln - Mer- | 
cury), has opened at 235 Cloverdale | 
Ave., Hamilton, Ont. The firm’s new 
building is of modernistic design | 
and features a large display room, 
service garage and parts depart- 


ment. 
+ * * 


Bullwinkel Honored 
Clarence Bullwinkle, Berkeley 


vs * 
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Stromberg Carburetor 
Type NAY 5G-3 
used on M-46 Tank 









Bill McIntyre Motors, Navasota, Tex.— 


This new building has been completed to house Bill Mcintyre Motors (Studebaker). 
The building has a 50 by 30-foot salesroom, and 50 by 55-foot service quarters in the 


rear. The exterior is solid white. 
(Calif.) Ford dealer, has been 
awarded the Benjamin Ide Wheel- 
er award as Berkeley’s most use- 
ful citizen. He was cited for his 
service as president of the local 
chamber of commerce, Berkeley- 
Albany Federation of churches 
and trustee of the Berkeley li- 
brary. 


es 2 


imaginable, every component Pe 
must be engineered to withstand g 


> Ys 
It was, therefore, only logical that f oa 
requirements for medium tank M-46 the® « 
nance Corps would select Stromberg for thesia 
Stromberg has, since the earliest days of the aut 
motive industry, been synonymous with stamina, 
That’s why, today, manufacturers interested in long 


life carburetor performance find their answer to this 
I 
problem in Stromberg* Carburetors. 


ECLIPSE MACHINE DIVISION OF 
* Standard Equipment Sales: Elmira, N. Y. 


* Service Sales: South Bend, Ind. 





Brody Elected President 
Of Chicago Dodge Dealers 


Election of Hy Brody, of Midstate | 


Motors, Inc., as president of Dodge 
Dealers Assn. of Chicago was an- 


nounced. 


The group also elected Joe Spe- 
vacek, of Cicero Motor Sales, vice- 


%, ¥ 
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*R°G. U.S. PAT. OFF. 


AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 


president; Herb Scheurer, of Ken- 
wood Motors, treasurer, and Leo 
Levin, of Yates Motors, secretary. 

* * * 


DeSoto Honors Karl 

Willard Karl jr., service manager 
of Willard Karl Motors, Inc. (De- 
Soto-Plymouth), Pasadena, Cailif., 
has been presented with a master 
technicians service conference 
plaque by Dick Brown, DeSoto dis- 
trict manager. 
* * 


|Service Meetings Stimulate 


'Longpre Pontiac Operation 

“Better customer service” was 
the theme of the latest monthly 
meeting of the service personnel 
|of Bob Longpre Pontiac Co., Mon- 
rovia, Calif. 

The meetings which are held each 
|month and are always fully -at- 
tended, are resulting in good, both 
|for the public and the service de- 
| partment, according to Ken Wash- 
|burn, service manager, and owner 
|R. J. Longpre. 
| * * 
|Ben Arnow Heads Dealers 


\In Gainesville, Fla. 
| Ben T. Arnow, of A & R Motors, 
|has been elected president of the 
|Gainesville (Fla.) Automobile Deal- 
jers Assn., it was announced. 
| Others elected were: Geo, Mont- 
gomery, of Montgomery-Jordan 
| Pontiac, vice-president, and Robert 
Crane, of Crane Motor Co. Direc- 
jtors are: J. C. Andrews, of An- 
|\drews Motors, and Latham Davis 
|jr.. of University Chevrolet Co. 
| * * 
Nance Leases Quarters 
Nance Buick Co., newly appoint- 
|ed Buick dealership in El Paso, 
Tex., has leased El Paso Motor Co. 
location at 1324 Texas St. for five 
jyears, from Joe Goodell. The com- 
| pany is headed by James V. Nance. 
” - * 


S & M Names McArdle 
S & M Motors, San Francisco 
Dodge-Plymouth dealer, has named 
Jack McArdle truck and fleet man- 
ager. 


* 


* * * 


Beny Stock Change OK’d 


Beny Chevrolet-Oldsmobile, Ltd., 
Ottawa, Ont., has been issued per- 
mission to alter its capital stock 
|by the Canadian secretary of state. 
Preferred and common shares will 
|have a par value of $100 each. 

* * * 


Texas Dealer Change 

Sam White, Refugio, Tex., has 
announced the purchase of the 
Oldsmobile dealership at Houston, 
,formerly known as Public Motors 
Co. The new dealership will be 
named Sam White Oldsmobile Co. 

Bob Klare, former general man- 
lager of Sam White Chevrolet Co., 
|Refugio, purchased the dealership 
| there, and will operate it under Bob 
| Klare Chevrolet Co. 


t * * 


Two from Calif. Honored 


&th Time by Studebaker 


Frank H. Afton, president of 
the Studebaker dealership in In- 
glewood, Calif.. and Charles 
Heisler, general manager, has 
been awarded their eighth con- 
secutive annual certificate of 
merit from Studebaker. 

The presentation was made by 
Clyde Riley, Studebaker regional 
manager. The certificate is 
awarded on “high standard of 
service facilities.” 

* = 





* 





Christianson Named 


| Christianson’s Motor Sales, She- 
| boygan, Wis., has been appointed a 
| Studebaker dealer. 

. = = 


| Hendry Joins City Group 

| Donald L. Hendry (Ford), Law- 
|renceburg, Ky., is one of the in- 
|corporators of the Lawrenceburg- 
Anderson County Development 
Assn., a group which is seeking to 
}bring manufacturing concerns to 
|the city. 


* *~ * 


| Chillicothe Forms 
| Chillicothe Motors, 


Ine., Chilli- 
;cothe, O., has been incorporated 
with $10,000 capital by George, 


|Helen and George B. Elsass. 
* * x 


Delph and Reath 

| Don Reath and Rolly Delph have 
|chosen the name of Delph and 
Reath for their new Dodge-Plym- 
|outh dealership in Centerville, 
Calif. Reath was formerly manager 
| (Continued on Page 35, Col. 1) 
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‘(Continued 


f Walter W. Anderson, Hudson 
dealership in Oakland, while Delph 
was comptroller at Fisher Body 
there. 

* * * 


Smith Treats Customers 
D. H. Smith, of Don Smith Mo- 
tors (Chevrolet), Moundsville, W. 
Va., held a party for more than 80 
of his customers recently at the 
Moundsville American Legion hall. 
The program featured an hour-long 
variety show with professional tal- 
ent and a fried chicken dinner 
served by ladies of the Legion 
auxiliary. Guests included inde- 
pendent garagemen and_ service 
station operators. 
* * 


* 


Sponsors TV Grid Games 
Pittsburgh zone Chevrolet dealers 
are sponsoring telecasts of the 
“away” games of the Pittsburgh 
Steelers football team over Stations 
WDTYV at Pittsburgh and WJAC at 
Johnstown, Pa. 
* . + 


Redd Heads Carbon County 


Chapter of Utah Assn. 

Ruel Redd, Buick - Chevrolet 
dealer in Price, Utah, has been 
elected president for the coming 


year of the Carbon county chapter | 
of the Utah Automobile Dealers | 


Assn. 
Other officers elected by the} 
chapter were: John Barton (Lin-| 


coln-Mercury), 

Orval Stevens (Ford), 

treasurer, both of Price. 
+ * * 


Community Chevrolet Co. 


Community Chevrolet Co., Inc., 
Maysville, N. C., has been organ- 
ized with capital stock of $100,000 
to engage in the automobile busi- 


secretarv- 


ness. Principals are J. Melvin 
Jones, James Miles and John 
Holden jr. 

* * * 


Baldwin Heads Local Kiwanis 
W. C. Baldwin, vice-president 
and treasurer of Baldwin Motor 
Co., Clinton, S. C., has been elected 
president of the Clinton Kiwanis 
club for 1952. 
oo * a 
Thugs Visit Sojourner 
Safecrackers entered Sojourn- 
er Chevrolet Co.. St. George, S. C., 
Nov. 6, and C. D. P. Sojourner, 
owner, said an undetermined 
amount of cash was missing from 
a badly damaged safe. 
* * + 


Mariott Heads Sales 


Al Mariott is new sales manager 
for Eisele Motor Co. (Lincoln-Mer- 
cury), Huntington Park, Calif. 

* * * 


Fletcher Ups Kirby 
Fletcher Motor Sales 


ville, Fla., has named C. C. Kirby 
jr.. as general manager. 
x * * 
Tucker Promoted 
San Marco Motors (DeSoto- 


Plymouth), 1218 San Marco Blvd., | 
has appointed | 


Jacksonville, Fla., 
R. Holmes Tucker president and 


general manager. 
. - * 


Heck Gets Packard 


George A. Wagner, manager of 
Earle C. Anthony, Inc., California 
Packard distributor, has announced 
the appointment of Ed Heck Mo- 
tors as the new Packard dealer in 


Ventura. 
. a 


a 
Holahan Sets Up Lot 


Dan Holahan, Ine. (Lincoln- 
Mercury), Flint, has separated 
his new and used-car operations 
by moving the used-car business 
to a lot about two miles north 
of the new car salesroom on the 
city’s main thoroughfare. The lot 
is paved and has a small building 


for an office. 
* * . 


Teller Enlarges 
Teller Motor Sales, Ltd. (Chrys- 
ler-Plymouth), Montreal, has mod- 
ernized and enlarged its quarters 
at Park Ave. and Sherbrooke S&t., 


and now has 40,000 square feet of | 


floor area. 
” * aa 


Honerkamp to Schott 
Honerkamp Motor Sales 


from Page 34) 


| sales 


| Motors, 


vice-president, and | 


(DeSoto- | 
Plymouth), 831 Hogan St., Jackson- | 
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Wards Corner, at the intersection i > 
of Sewell’s Point Road and Taussig : 
Blvd. A two-day open house cele-| @ 3 « 
bration marked the event. ‘ Cs 
W. T. Green is president of the| 34 
firm, and C. B. Gifford jr. is secre-| 
. tary-treasurer. They have been in 
nati, has been purchased by Wal- pysiness since 1939. 
ter E. Schott jr. The new corpora- + 


tion will be known as Sky Pontiac, 
Inc. Personnel include Andy Ander- 


+ 


Welsh Elevated 


son, general manager; Fred Me- Herb Welsh has been named | 
decke, used-car manager; Jim)|service manager with Lawson 
Chaskell, service manager; Bill|Oates Motors, Ltd., Vancouver. 

. * * * 


Moore, parts manager, and Marie 
Biederman, office manager. 
* * + 


Werstein Names Beguhn 
Ed J. Beguhn formerly divisional 
manager for Hudson, has | 
been named president and general 
manager of the newly acquired | 


Davis to Handle Pontiacs 
Dan M. Davis has been appointed | 
a Pontiac dealer at Banning, Calif., 
according to Don House, Pontiac i 
Los Angeles zone manager. 0 bi Gere 
* * * niin 
Atz Buys Furniture Store | Nash with Nash for 25 Years— 
Hudson dealership in Michigan Robert A. Atz, who operated Rob-| Nathan Nash (center), president of Nathan Nash (Nash), Geneva, O., was honored 
City, Ind., now known as W ersem ert Atz Motor Sales Corp. (Olds-| by the company recently at a testimonial dinner in recognition of his 25 years as a 
Inc. Officers of the neW | mobile-Cadillac-GMC), Goshen, Ind.,| dealer. Shown at the presentation of a clock trophy to mark the occasion are, left to 
dealership include: F. A. Werstein, for 22 years until 1949, has bought right, D. A. Johnson, district manager; O. G. Watson, Cleveland zone manager; Nash; 
secretary, and K. J. Werstein, the L. Helfrich & Son Furniture Richard Nash, and R. W. Light, assistant zone manager. 
treasurer. Store at Elkhart. He has no auto-| 
mobile sales connections now. 
* * » 


Wildey Elected President 


Of Chicago Ford Dealers 


The Metropolitan Chicago Ford 
Dealers Assn. elected Carl Wil- 








and Fred G. Litsinger, Litsinger 
Motor Co., treasurer. Directors 
are K. F. Goy, Hoeffel-Goy, Inc.; 
C. H. Stowers, Holmes Motor 
Co., and Charles Habich jr., Ha- 
bich Bros. Motor Sales, Inc., 
Blue Island. 


dey, of Carl Wildey, Inc., presi- | 
dent. He succeeds H. J. MacLeod, | 


Green-Gifford Opens 
Norfolk Showroom 


Green-Gifford Motor Corp. 
(Chrysler-Plymouth), Norfolk, Va., 
has opened its new showroom at 


of MacLeod Motors. 

Other new officers are: D. C. 
Mullory, Morton Motors, Inc., 
vice-president; C. Bradshaw, C. 
Bradshaw, Inc., Harvey, secretary, | 


NEW BEAUTY FOR THE SMARTEST CARS ON THE ROAD 








WITH SEAT COVERS OF 


Mr. Frank McCullogh, New York executive, says: “J chose 
Certified Plasticoted Fibre Fabric because I wanted smartness, 
I wanted tested and proved wear and all year ’round comfort.” 





America’s car riders want “seat-cover mileage”— 
material that’s stronger in weight and weave: easier 
slip-in, slip-out seat smoothness; an easier cleaning 
fabric that’s tougher on scuffing; material that in- 
sulates in nature’s way—pleasant in winter and sum- 
mer; water repellent, resistant to flame and ember: 
won't shear furs, won’t snag nylons, won’t bag, won't 
wrinkle; tailors trimly to all seat contours. 


Pennies—only pennies extra in cost for dollars extra 
in mark-up end added sales ... that is your big 
reason for choosing the finer fibre fabrics that bear 
the CFF Seal. Certified Plasticoted Fibre Fabrics 
perform the difference—a difference for which the 
informed consumer will gladly pay. 





And CFF advertising, merchandising, and promo- 
tion will keep the nation’s car-owning millions well 





‘ (Pon- | 
tiac), 6023 Hamilton Ave., Cincin- | 


Insist on and specify CFF—guaranteed by the repu- 
tation of America’s leading producers of Fibre Fab- 
rics for car seat covers, for original car upholstery, 
trunk mats, headings. The Fibre Fabrice Industry, 
122 East 42 Street, New York, 17, N. Y. 


informed about CFF, the CFF Seal. 


The car-riding millions want smartness, beauty, 
color brilliance; new refreshing designs. Give it to 


them with CFF. 





It’s the seal of tested 
quality that spotlights 
the difference. 

















Dealer Business Counsel 


Most Economical Way of Taking Inventory 
Is During Regular Work Hours 


By J. B. Van Tassel 

_ is the time of the year when 

every dealer should be seriously 
considering taking a physical in- 
ventory of his stock of parts, ac- 
cessories, gas, oils, grease, tires, 
tubes and other 
items to make 
sure that the 
amount of these 
inventories, as 
shown in the 
books, actually 
represents the 
value of stocks 
that are in the 
department. 

There are many 
different methods 
of taking these 
physical inventories. In some cases, 
the stockroom departments are 
closed down for a day or two in 
order to make this count. However, 
this plan is not the best because it 
naturally closes down the shop for 
that period of time. 

Another plan is to take inven- 
tory over a weekend or on a 
holiday. But such a plan isn’t 
very popular with employes, be- 
cause the average employe in this 
day and age doesn’t like to work 
on weekends or holidays. Also, 
when you take these inventories 
on weekends and holidays the 
cost of overtime wages usually 
will run pretty high. 

It has been my experience over 
a period of years that the most 
economical and accurate way of 
taking a physical inventory of your 
stockroom department (and _ still 
be able to keep this department 
and the service department open 
for business) is to make your count 
during the regular working hours 
by a simple system of inserting a 
card in each stock bin, showing the 
count as stocks are added or dis- 
persed. 

Then when you are ready to take 
your tally of stocks all you have 
to do is to add up the total pieces 
as shown on the cards, multiply 
the number of pieces shown by the 
actual cost of the particular pieces 
and arrive at the total inventory 
value. 

This method also makes it pos- 
sible for you to continue to give 
service to your customers while 


Autocar Reports 





J. B. Van Tassel 





|taking the inventory, which means 
|you continue to make sales and 
profits with no inconvenience to 
your customers, 


* + 


| Another Method 


| .HEN there is another method 
which has become quite popular 
\lately. This is engaging the serv- 
ices of an outside firm of inventory 
experts to come in over a weekend. 
This crew generally starts at 
12:30 noon and plans on com- 
pleting the job by midnight. The 
number of men required depends 
on the size of the inventory. The 
charge is usually based on a per- 
centage of cost of the total dollar 
value of the inventory. Generally, 
the charge is figured on a basis 
of 2 percent up to $50,000 and 
1.75 percent over $50,000. 
Stockroom inventories and the 
final tally of them should be taken 
as of the last day of the month, 





either Oct. 31, Nov. 30 or Dec. 31, | 


but preferably at least one month 
before the close of the books for 
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| Professional Shoppers Test Sales Staff— 


Expansion Plans 


Of Akron Hauler 
Top $2,000,000 


AKRON.—An extensive 


program by Roadway Express, Inc., 
here, puts new emphasis on how 


building 


rapidly the trucking industry is 
growing today. 

Current expansion efforts of the 
Akron firm, the country’s second 
largest motor carrier, exceeds $2,- 
000,000. These include three termi- 
nals completed this year and three 
others underway, one of them a 
$550,000 project here. 

Three more terminals costing an 
estimated $1,000,000 are in the plan- 


Klepfer Brothers (Buick), Buffalo, employed professional shoppers in a 15-minute Ning stage. Prior to the start of 
interview with its salesmen, which was recorded without the salesmen's knowledge. this phase of the program, Road- 
Upon completion of the test, the conversations aimed to close the deal and the Way erected seven other stations at 


reactions of the “customers” were played back to the sales staff. “I know each of 
the salesmen learned a valuable lesson from this unique sales aid as they heard their 
best sales arguments torn to shreds before the boss and all their colleagues. It was 
also a chance for the newer men to learn first hand how the more experienced sales- 
man handles the toughest sales problems,” 
| stated. Left to right: Franx J. Klepfer, vice-president and a Buick dealer for 46 years; 


Ward M. Klepfer, president, and Lucius Race, sales manager. 


Harlan A. Klepfer, secretary-treasurer, 


an expenditure of close to $750,000 
These were built in Baltimore, 
Birmingham, Ala.; Durham and 
Charlotte, N. C.; Kansas City, St. 
Louis and Washington. 

In 1947, Roadway had 30 termi- 
nals in 22 states and the District 
_. of Columbia. Since then 29 addi- 
tional terminals have been estab- 





the fiscal or calendar year—so that|can be made in time and not hold lished 
the necessary adjusting entries cov-|up the annual closing of the books | * ‘ 


ering increased and decreased costs|and the certification of the state- | 
and differences of over or short! ment. 
























Ability to Triple 
Output Rates | 


ARDMORE, Pa.—<Autocar Co. has 
informed defense authorities in 
Washington that production could 
be tripled overnight at its truck 
manufacturing plant here if na- 
tional emergency conditions re- 
quired it. 

Edward F. Coogan, Autocar pres- 
ident, reported this to 23 Autocar 
men late this month, as they were 
graduated in the first class of an 
in-factory school for training su- 
pervisory personnel. 

“One of the reasons we could ex- 
pand so fast,” said Coogan at ex- 
ercises in the factory, “is you fel- 
lows. You and others who will fol- 
low you in these classes will build 
up the reserve of supervisory peo- 
ple we must have to increase our 
operations.” 

The training of men for super- 
visory jobs, said Coogan, was in| 
line with one of the basic princi-| 
pals of the company—to advance | 
employes from within the company | 
to key posts. 

Certificates, one from Autocar | 
and the other from the manage-| 
ment service department of Temple | 
university’s community college and 
technical institute, were presented 
the graduates by Coogan. 








Orangeburg (S. C. ) Schools | 
Get Cars from East End Motor 


East End Motor Co, (Lincoln- 
Mercury), Orangeburg, S. C., has 
presented the Orangeburg city 
schools with three new Mercury 
dual-control automobiles for use 
in the schools’ driver-training 
program. 

General Manager Cliff B. 
Morgan made the presentation to 
Larry R. Wells, chairman of the 
school board of trustees. 


In these changing times, it’s easy to lose 
sight of the importance of the family council 
as a purchasing committee. But—new car or 
party dress, new breakfast food or tele- 
vision set—they’re invariably the end result 
of family discussions. That's your personal 
experience, isn’t it? 

Here's a magazine that sees successful living 
as a family affair. Thus creating its own ex- 
clusive type of Family Service. Thus 
giving advertisers a favored entree to the 
purchasing committees of more than 2'2 
million American families. 


The American urges dental care. You adver- 
tise a dentifrice. The American stresses home 
labor-savers. You advertise a dish-washer. 


O 
pushes 
your 


product °? 


More than 100,000 persons read AUTO 
MOTIVE NEWS every week! 


The American advocates separate homes for 
young marrieds. You advertise building 
supplies. It’s as simple as that. 

From the December issue 
Advertisers of travel, wholesale or retail, by 
air, land or sea, of traveler’s checks, insur- 
ance, luggage, sportswear or any apparel, 
read: PIN MONEY PAID OUR WAY TO 
EUROPE, a typical Family Travel Article. 


Advertisers of anti-biotics, tonics, emulsions, 
vitamin tablets, cold remedies, read: THE 
MEDICINE YOU MAKE YOURSELF, oa 
Family Health Article on things about blood 
condition everyone should know. 


Advertisers of television, radio, phonographs, 
records, recorders, sheet music, musical in- 
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News in Brief 








Hutchin’s Legacy 

COLUMBUS, O.—The late A. F. 
futchins, of Hutchins Motor Sales, 
ic., left an estate of $127,568. His 
ife and two sons are the benc- 

iaries. 

* * 4 
Bus Sales Slip 

OTTAWA Sales of buses 
throughout Canada dropped to 60 
units at a retail value of $1,430,986 
during September, compared with 
87 units for $1,458,265 last year in 
this period, the Canadian govern- 
ment Tepes. 


Hartford Gas War 


HARTFORD, Conn.—For the 
third time in the past few months, 
Hartford is undergoing a “gas war.” 
Prices have dropped to 21.9 cents 
for regular fuel and practically all 
major brands are selling at these 
prices. An attempt by distributors 
to halt price cutting by raising the 


tank price was unsuccessful. 
* * * 


Denver Tag Take Jumps 


first 10 months of 
this year were up more than 13 
percent over the same period last 
year, according to Gordon Butler, 
director of the city motor vehicle 
division. Total cash receipts of the 


ceipts for the 


division this year up to Nov. 1 
amounted to $3,045,176. This is 
| $360,649—or 13.43 percent over the 


1950 10-month figure of $2,684,526. 
Included in the receipts ‘vere: $1,- 
128,828 in license fees; $1,822,929 in 
|specific ownership taxes, and $93,- 
|418 in receipts from title issues. 


Burglars Get Big Loot 
ST. LOUIS. — Automobile parts 
|valued at $8,767 were stolen from 


Motor Parts Rebuilders, Pine Lawn, 
St. Louis county. The burglary was 


not discovered until employes 
sought parts to be used in jobs. 
* - + 


| Car Worker Total Declines 
OTTAWA.—There has been a 
|decline in the number of employes 
|engaged in motor vehicle manufac- 
turing, according to results of lat- 


DE N VER. Vehicle license re- |est survey by Canadian government, 


struments, read: | BROKE INTO TV, a timely 
peek behind the scenes of America’s fastest- 


growing industry. 


Advertisers who have a stake in American 
freedom—(what advertiser hasn’'t?)—read: 
STALIN’S GREATEST DEFEAT, 
American negro repulsed the Communist at- 
tempt to foment race hatred here. 


lten 


To sum up: 


item 


Family Service Editorial. 
with The American. ‘tem 
to buy more. ‘tem 
because: !tem 


em Pushes harder. 


Advertising 


The American Magazine. 
tem More than 22 million families. 
Incomes 38.7% over U.S. average. 


Stimulates families 


The American lives longer. 
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Gale Motors, Inc. [L-M), Glen 
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“OAL MotRs 
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Falls, N. Y.— 


This new building has been opened to house the Gale Motors Lincoln-Mercury 
dealership. The structure features a service department with individual bays to offer 
fast _service. The dealership has been in business since” 1947. 





indicating 33,020 employes were re- 
ported at July 1 this year against 
33,671 at June 1, but the average 
weekly wages and salaries dropped | 
to $61.09 at July 1 against $63.24 at | 
June 1 and $62.86 at July 1 last year. | 


* * * 


Nash Driver Wins Again 


SHREVEPORT, La. Herschel | 
Buchanan, veteran stock-car race | 
driver, has been named Interna- 
tional Motors Contest Assn. cham- 
pion for the second consecutive 
year. He was awarded the cham- 
pionship trophy here at a banquet 
attended by IMCA officials and r rac- | 



























nd 


- 
a 


|Inc., 


ing drivers. Buchanan, who drives 
Nash cars exclusively, previously 
won the IMCA championship title 
in 1950. The championship is 
awarded annually on the basis of 
points earned 
sanctioned races. 

* * * 


New Ferguson Tractor 


DETROIT. — Curry W. Stoup, 
general sales manager, and Her- 


|man G. Klemm, vice-president and 


chief engineer of Harry Ferguson, 
left here early in November 
for a five-week tour of Central and 


| South America to officially intro- | 






merican 


MAGAZINE 


Ail 


The Crowell-Collier Publishing Company, 640 Fifth Ave., New York 19, N. Y. Publishers of The American Magazine, Collier's, and Woman's Home Companion 


UT LLL 


in winning IMCA|} 


par 37 


duce to the farm market of the 
Americas the new Ferguson 30 


ry) tractor recently announced in the 


U. S. 


* * * 
Trailmobile Hosts Teachers 


| OAKLEY, O. Educators from 
| Cincinnati watched the construc- 
tion of a commercial truck-trailer 
as part of the observance of their 
|city’s annual “Business-Industry- 
Education Day” when they spent 
the day as guests of Trailmobile, 
Inc., at its main plant and general 
offices here. 


Wichita Plans Meter Hike 


WICHITA, Kans.—Wichita plans 
|to increase its parking meter fees 
| by 400 percent, according to the 
| city commission which has ordered 
| the city’s traffic commission to in- 
| vestigate the possibilities. All of 
| Wichita’s one-cent for 12 minutes 
meters would be increased to five 
|cents for 12 minutes. 
| * * * 


Fla. Drivers’ Licenses 


TALLAHASSEE, Fla.—The state 
highway patrol reported that 1,050,- 
854 motorists renewed their drivers’ 
license during September as com- 
pared with 988,643 last year. 

+ * + 


Canada Ingot Output 


| MONTREAL. — During the first 
eight months of this year the Ca- 
nadian primary steel industry 
established an alltime record pro- 
duction of ingots, nearly 6 percent 
above the tonnage produced in the 
\like period la&St year, according to 
H. G. Hilton, president of Steel 
Company of Canada, Ltd. 
* + ok 


New Graver Container 


CLEVELAND. — Graver Indus- 
tries, manufacturers here of flanged 
and fitted door-repair panels, re- 
ports it has adopted a new shipping 
container for its products. The 
package is constructed of 275-pound 
test boxboard and serves as a self- 
contained storage bin, the firm 
says. 

ok 7 * 
New Warehouse Opens 


CHICAGO.—More than 1,500 per- 
sons attended the official opening 
of Chicago Steel Service Co. gen- 
eral offices and warehouse. Located 
on Kildare Ave. and 45th St., the 
one-story steel frame structure cov- 
ers 120,000 square feet and was 
built at a cost of $1,500,000. 

* . * 


Bus Contracts with City 

SHERBROOKE, Quebec.—Mayor 
Charles B. Howard has signed a 
five-year contract with Laramee 
City Lines Co. to handle bus serv- 
ice in the city. The company will 
begin operations Feb. 1, 1952, and 
will place 30 buses on the urban 
route. 

* * * 
Novel Idea 

NEW YORK.—Standard Oil Co. 
of Indiana is offering customers 
plastic valve caps as a promotional 
give-away. The cap is the com- 
| pany’s familiar red crown and is 
|molded of American Cyanamid’s 
“Beetle” plastic. 





* 


40 CMC Tins 
LEXINGTON, Ky.—Forty new 
|GMC 31-passenger buses are now in 
service on routes of the Lexington 
|Railway System, according to Gen- 
|}eral Manager A. Leoney. 
x * * 


Meehanite Contracts 
| NEW ROCHELLE, N. Y.—Mee- 
| hanite Metal Corp. reports here 
| that it has signed contracts for 
| the production of castings with 
five companies. 


| 





CAR 
DIAPERS 


protect your 
expensive rugs and 
show room floors 


Tie tightly under chassis. Catches oil 
and grease drip. Does not show. Made 
from heavy 8-oz. treated duck. Size 
144-in. long x 36-in. wide 

$7.95 


F.O.B. St. Louis. Each 
| ORDER DIRECT FROM 


COMFORT 


Specialty Company 
200 So. 7th St. Louis 2, Mo. 
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Dealer Nelson Furnishes Training Car to School— 


A Chevrolet four-door sedan was presented to the Bay county high school in Panama lthe third week of 
City, Fla., by Nelson Chevrolet Co. Left to right: M. G. Nelson, J. M. Johnston, principal | December, based 
of the high school, and Thomas Nield, instructor in driver education. The auto will be lon the present 


used for driver training. 


Los Angeles Lets Contracts 


For 104 School Buses 
LOS ANGELES. — A_ $2,191,000 
contract has been awarded for 104 
new school buses, and it is expected 
to save the schools here about $2,- 
000,000 within the next five years. 
The recently organized City 


School Bus System, of which At- 
torney J. Marion Wright is the 
head, got the contract for 94 small 
buses, while Rudy H. Meier was low 
bidder for 10 large buses. 


Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 





\Highways & Safety... 





NADA’s Wolfington 
Presents Safety Plan 


By Sam Sampson 
Staff Writer 
| \ R. AVERAGE Motorist faces 
a problem next month — that 
of keeping himself from being the 
millionth traffic fatality in the U.S 





| It has been predicted that the| 


unwelcome event 


will occur during 


MATIONAL SAFETY 
COUNCIL'S 


ad 
Fibs 


|rate of highway 

deaths over the Ai 
nation, But J. Fz, 
Eustace hooey AUTOMOTIVE 
ton, chairman o 

the NADA Public a 
Relations com- 


mittee, issued a 10-point program 
recently to delay, if possible, the 
fullfillment of an unenviable record. 

“The majority of all traffic ac- 
cidents,” he said, “are the result 











of an error committed by one 
or more of the drivers involved. 
These errors are usually the 
product of carelessness and ig- 
norance.” 

And in cne point of his 10-point 
program he inferred, if not men- 


Knudson Warns 


Of Road Breaks 


A nationwide shortage of high- 
way vehicle maintenance and repair 
personnel is a reality which may 
become more acute in 1952 and 
1953 under present defense plan- 
ning, James K. Knudson, adminis- 
trator of the Defense Transport 
Administration, warned in an ad- 


dress before the 39th National 
Safety Congress in Chicago re- 
cently. 














Mrs. Customer: It’s just right for the family. Plenty of space for all our gear 


when we go campin*. But one important detail is missing. 


Mr. Salesman: Radio? Heater? They can be quickly installed. 


Mrs. Customer: No . . . leather upholstery. With growing youngsters and a 


dog... you’ve just got to have upholstery that will take hard use and like 


it. And genuine leather is so easy to clean. 


Mr. Salesman: We'll get you this car with genuine leather upholstery. Glad to 


swatches. 


American Leather Manufacturing Company, Newark, N. J. 


Blanchard Bro. & Lane, Newark, N. J. . 


The Lackawanna Leather Company, Hackettstown, N. J. 


THE UPHOLSTERY LE 


do it. And in the color you like. Just a moment... and I'll show you the 


Fer distinction, durability and sales appeal nothing takes the place of GENUINE LEATHER 


ATHER GROUP 


Tanners’ Council of America + 100 Gold St., New York 38, N. Y. 


The Ashtabula Hide & Leather Company, Ashtabula, Ohio 


Eagle-Ottawa leather Company, Grand Haven, Michigan . Garden State Tanning Inc., Pine Grove. Pa 


° Radel Leather Manufacturing Company, Newark, N. J 


tioning directly, something of the 
dealers responsibilities in the mat- 
ter. He told the motorists: 

“Keep your car in the best of 
operating condition at all times. If 
your car isn’t safe, neither are you 
no matter how carefully you drive 
| Take it to your new-car dealer, who 
jis best qualified to service your 
j}make of car, for periodic inspec- 
tions.” 


* * > 


Sound Advice 
HE other nine points of his pro- 
gram are sound, too, and could 
well be passed along to friends and 
customers. His 10-point program 


.| advised as follows: 


1. Don’t drive so fast that your 

stopping distance exceeds your 
| seeing distance. 
| 2. Use your rear-view mirror, and 
|signal your intentions before mov- 
jing out of the lane in which you 
|are driving. 
| 3. Pass on the left side of ve- 
| hicles when overtaking them. 
| 4. Give the pedestrian the right- 
| of-way. 

5. Make it a point to turn your 
head and look before backing up. 
| 6. Don’t follow the driver ahead 
| too closely. You should allow a 
} 
| 





distance of at least one car- 
length between you for every ten 
miles per hour of speed, 
7. Drive on the right side of the 
| road. 
| 8. Slow down and look both ways 
at traffic lights—even green ones. 
| 9. Be careful that no train is 
|coming when crossing railroad 
| tracks. 
| 10. Keep your car in the best of 
|operating condition at all times. 
* * t 


Here’s Listing 


Of State Chiefs 
In Road Safety 


A current list of state highway 
|safety chairmen has been prepared 
| by the Inter-Industry Highway 
Safety Committee, it has been an- 
|nounced by M. R. Darlington jr., 
|managing director. By states, they 
| are as follows: 

| Alabama, M. B. Casler; Arizona, 
|Read Mullan; Arkansas, Eugene 
| Still; California, Karl T. Goeppert, 
land J. F. O’Conner; Colorado, R. G. 
|Stovall jr.; Connecticut, James R. 
| Johnson; Delaware, John R. Fader; 
| District of Columbia, Roy J. Dev- 
|ereaux; Florida, Walter C. Mallory, 
|temporary chairman. 

| Georgia, Robert Cowart; Idaho, 
|R. L. Fry; Illinois, B. B. Burns and 
Harold Prehn; Indiana, Joseph E. 
O’Daniel; Iowa, Norman Dunlap; 
Kansas, R. T. Hereford; Kentucky, 
C. E. Brents; Louisiana, S. J. Rog- 
ers; Maine, Cony J. Malcolm; Mary- 
land, F. J. Marsden; Massachusetts, 
A. Edward Lalli; Michigan, Jack 
Rose. 

Minnesota, Lester A. Malkerson; 
Mississippi, Oliver Lilly; Missouri, 
Don F. Riley; Montana, Lester A. 
Olsen; Nebraska, Elsworth F. Du 
Teau; Nevada, Dud E. Wilson; New 
Hampshire, Nile E. Faust; New 
Jersey, C. S. Whitman jr.; New 
Mexico, to be appointed; New York, 
A. H. Bartlett; North Carolina, 
T. A. Williams; North Dakota, John 
Fleck; Ohio, Lou Wilsch; Okla- 
homa, Jack Clark. 

Oregon, Lee Cosart; Pennsyl- 
vania, Roy Marberger; Rhode Is- 
land, Col. Thomas A. Clarke; South 
Carolina, J. A. Cochran; South 
Dakota, E. O. Johnson; Tennessee, 
Joe E. Davis and James A, Ayers; 
Texas, Larry Cain; Utah, Neuman 
Petty; Vermont, Samuel B. Bab- 
bitt; Virginia, C. G. McKimmie; 
Washington, Arnold Reading; West 
Virginia, Charles E. Mays; Wiscon- 





sin, Russell T. Arndorfer, and 
Wyoming, Carl R. Halladay. 
* * * 


Human Factor 
Good Driving Conditions 


Seen as Hazardous 


| 

Perfect driving conditions are 
|often the most hazardous, accord- 
jing to Dr. Ross McFarland, asso- 
|ciate professor of industrial hy- 
giene in the Harvard school of pub- 
lic health. 

At the annual meeting of the 
National Assn. of Motor Bus Op- 
erators, McFarland told the group 
that records showed “a majority 
of serious accidents studied oc- 
curred on clear days, during day- 
light hours when traffic was light, 
|and on dry, level road surfaces that 
| were in good repair.” 
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. Employer Taxes 
In N. Y. Eased 


NEW YORK. State employers 
with stable employment records will 
pay $60,000,000 less in unemploy- 
ment insurance taxes next year, 
according to the New York State 
Labor department. 

The reduction in employer con- 
|tributions is the first to be made 
|/under provisions of the Hughes- 
| Brees bill, enacted by the 1951 state 
|legislature. The new statute, de- 
signed to gear each employer's tax 
rate to the volume of unemploy- 
ment he throws on the insurance 
|fund, was supported by industry 
representatives but opposed by or- 
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Lawsuits Affecting Dealers . . . 


Court Decisions 


By Leo T. Parker 
Attorney at Law 
\ ODERN higher courts consis- 
tently hold that an employer So. 
owes to an employe whom he has. one Morris purchased an auto- | 
employed to work on an automo-| mobile from the Hanna Motor | 
bile a duty to warn the employe  Co., and made a down payment. | 
of any mechanical defects of the| Under the terms of the contract | 





nocently purchases it from the orig- 
inal buyer. 

For example, in Connady, 44 
(2d) 737, it was shown that 


automobile. Failure to warn the! the title to the automobile re- 
employe results in the employer| mained in the seller, the Hanna 
being liable in damages for injuries | Motor Co., until Morris paid the 
to the employe. This appears to be| balance of the purchase price. 

strange law, but it is modern law.| The conditional sale contract was 

For example, in Barnett v. Furst, | not recorded according to the state 
222 Pac. (2d) 470, it was shown an law. Morris drove the automobile | from Lou M. Bowe, New England regional manager. Left to right: Bowe, Edward Bishop, All employers covered by the New 
employer parked the car and set |into another county and sold it and N Seatend , , , ; : } P J t thi 
the brakes. Then he ordered an| executed a bill of sale to the Mc- ew England service representative, Corrigan, Patrick J. Zucco, president and general | York job insurance sys oe 4 a 
employe to wash the car. While |Gough Chevrolet Co. which had no manager of the dealership and Charles Horan, district manager. a have cae onion oe — 
the employe was engaged in wash- | knowledge of the conditional sale o . tax or 2.7 | eg oy Ave dys 
ing the car, and bending over aj;contract under which Morris had by the contract for value without |! ill at =p 3 eT) Bons . Emoio < 
bucket, the car rolled forward and purchased the automobile from the notice.” | with little ‘ines’ Gataneee will ‘say 
struck him and he sustained severe | Hanna Motor Co. |. In other words, this higher court | rates as low as 1.7 percent, while 
ae ee See Se, tae (clerics er cee oe gee | held that Jinright, the last pur-|those with high turnover will con- 
ployer for damages. In holding the |Chevrolet Co. sold the automobile | chaser, had good title, unless the |tinue to pay the old 2.7 percent 
employe entitled to recover $7,500, |/to one Jinright who had no knowl-| al sale contract is recorded, as Hanna Motor Co. proved that it re- | tay : 
the higher court said: ledge of the conditional sale con-| provided by law, it is void as |corded its conditional contract|  — 

“The owner of an automobile (tract with the Hanna Motor Co. | against a person who may have | made with Morris in strict accord- | 
owes to his employe engaged to In subsequent suit involving own-| purchased the property covered | ance with the state’s laws. 
work on said automobile the duty | ~ a ee . aan annie ace iets ens 
of exercising ordinary care in 
making inspection of the mechan- 
ical condition of the brakes of 
said automobile.” 

Other higher courts have held 
that a garage mechanic cannot re- 
ceive damages for injuries caused | 
by a dangerous defect in an auto-| 
mobile on which he does repair | 
work, unless the testimony shows | 
that the employer knew that the} 
automobile was defective and dan-| 
gerous. 








Dealer Corrigan Wins Award— 


William B. Corrigan (center), service manager of Somerville Motor Mart (Chrysler- ; 
Plymouth), Somerville, Mass., smiles happily as he receives medal of merit award |anized labor. 


ership of the automobile the higher 
court held: 
“Jinright’s title, of course, de- 
pends on that of McGough Chev- 
rolet Co. ... Unless the condition- 





Follow Jack Weed’s reports on service and 
trucks regular!y in AUTOMOTIVE NEWS. 








a * * 


Unrecorded Pact 
F AN automobile dealer fails to | 
record a conditional contract of | 

sale, he cannot recover possession | 

of the automobile from one who in- 


Oil Men Decry 
Weight Basis of 
N. Y. Truck Tax 


NEW YORK.—The new weight- 
distance tax was characterized as) 
an unscientific tax defying proper | 
administration and enforcement 
and a “blow at interstate —_ 
merce” in the Tax Economics Bul- | 
letin of the American Petroleum | 
Industries committee. 

Truckers are now seeking a per-| 
manent injunction against the tax | 
in the state supreme court charging | 
it is “unconstitutional, discrimina- | 
tory, arbitrary, unreasonable, ca- 
pricious and leaves the plaintiffs 
without adequate remedy.” 

Terming the tax a “masquerade” | 
attempt to allocate just financial | 
responsibility among various high- 
way user groups, the bulletin said | 
the tax “blandly disregards high- | 
way space requirements, axle loads, | 
engine efficiency and countless | 
other variable factors.” 

The bulletin pointed out that 10) 
cars weighing 3,000 pounds each) 
traveling one mile operate the 
same number of ton-miles as one 
30,000-pound truck, yet the 10 cars 
require far more road space and 
pay no ton-mile tax. 

Calling administration and en- 
forcement of the tax impossible, the 
bulletin said there is no way to) 
check the mileage and tonnage car- 
ried by thousands of trucks and 
that the state will be forced to 
use an “honor system” to get each 
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se fenders awaiting 
nent to a dealer who 
bt well be you, are well 
cted from damage by 
DW RAP held in place 
ADCLIPS. They are 
to handle, nest nicely, 
ff will store in minimum 


ad 


|Since back in '47, when a few of the 
BMufacturers started to ship their fenders pro- 
d by CADWRAP, the automobile dealers 
been saved time and money. The use of this 
e, patented, cushion-type wrapping has prac- 
eliminated the dings, dents, scratches and 
amages that were then inevitable and expected 
ments from the factory. 

















RING THE LAST 
SECAUSE OF 

YOU MUST KNOW Cadwrap 
You may not have known it’s name 
until now, but most dealers now re- 
ceive sheet metal parts from their 

factories wrapped in CADWRAP 
First docleaal to protect fenders, 
or it is now used on all such items as 
no! doors, decks, hoods, fenders, etc. 

WHAT 1s Cadwrap? 

It is a patented wrapping consisting of tough, 
extra-heavy, creped paper, laminated to ex- 
celsior cushioning pads. Because it conforms to 


the pe of the part, it is easily handled and 
fastened in place. 
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WHAT ARE Cadclips? 

A patented metal device which slips 
over the doubled edge of CAD- 
WRAP and is easily clipped in place. 
They eliminate the unhandy wire or 
cords formerly used, making the 
parts easy to handle and, perhaps 
most important, cut down storage 
space because they nest so well. 


fhe factory men realize that a dealer's profit 
fast when he must bump out dings, sand over 


ised at a profit, the part should be in good 





operator to pay his tax. 
Retaliation from other states can 
also be expected as a result of the 
tax, the bulletin said. It pointed out 
that Vermont and Ohio have al- 
ready put into effect retaliatory 
measures against New York truck- 
ers and that an “insidious chain of 
state-by-state retaliations”’ can be 
anticipated. | 








Trailer Maker, Furniture | 
Firm Erecting Building | 
’ ELKHART, Ind. — Pacemaker 
Trailer Co., of Elkhart, and Fred V. 
Gentsch, Inc., Detroit, trailer bed- | 
ding and furniture manufacturers, 
are erecting a $200,000 building on | 
U. S. 112 here for joint use. 

The building is expected to be 
completed by December. 





rives. And it does arrive in good shape 
tects it. 
ive sheet metal parts, take a second 
lected. That heavy, tough, creped 
CADWRAP. You may then 
nen he factory whose 
wise cos 
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Affecting Factories and Dealers... 





Auto Advertising 


By George Deery 
Associate Editor 


Automotive advertising in New 
York City newspapers for the first 
10 months of the year showed a 
shrinkage of 5.13 percent compared 
with the corresponding period a 
year ago, Media Records has an- 
nounced. 

In the January-September pe- 
riod, 124,033,741 lines were placed, 
it adds, which means an 0.59 per- 
cent loss from the like ’50 period. 
All classifications were down, ex- 
cept classified’s hike of 18.84 per- 
cent and an increase of 13.09 
percent for financial. 

Others on the losing side were 
general, 4.04 percent; retail, 3.67 
percent, and department stores, 1.38 


percent. 
* *® * 


Koppers Promotes Chiles 


Henry G. Chiles, assistant sales 
promotion manager for the piston 
ring department of Koppers Co. 
since 1948, has 
been made man- 
ager of sales pro- 
motion and adver- 
tising of that de- 
partment, it was 
announced last 
week by Walter 
F. Perkins, vice- 
president and 
general manager 
; of Koppers Metal 

Products division. 
Henry G. Chiles =~ Chiles succeeds C. 
B. Riddick, who has resigned to en- 
ter business for himself. He worked 
for Standard Oil for a time, then 
was associated for 11 years with 
the Baltimore & Ohio railroad in 
industrial development work. 

” * + 


Kennedy in New Post 


William D. Kennedy, director of 
Ford publications and_ editor-in- 





| 
| 





chief of Ford Times and Lincoln- 
Mercury Times, has been granted 


a leave of absence to serve as| 


consultant to the Government’s 
Phychological Strategy Board in 
Washington. 

Kennedy is a former assistant 
dean of the Harvard business 
school. He was a lieutenant-colonel 
in the Army Air Forces during 
World War II and also served as 
chief of the plans section for the 
Office of Strategic Services. 

* * * 


Busy Miss Iris 

Iris Davenport, editor of the 
woman’s department of Farm and 
Ranch - Southern Agriculturist, is 
nearing the end of a year’s activi- 
ties which may exceed last year’s 
record. In 1950, Miss Davenport 
was guest speaker at meetings at- 
tended by nearly 24,000 women in 
the South and Southwest, under 
auspices of agricultural, civic and 
social organizations. 

Time limitations prevented her 
acceptance of 147 more invitations. 
She appeared on 25 radio programs 
and authored 26 articles and 10 
leaflets for that publication, in ad- 
dition to other editorial duties. 

The magazine’s readers wrote 32,- 
314 letters to her department. They 
also requested 215,316 leaflets and 
396,453 pamphlets. 

* * 


Greatest Story on TV 


For the first time in the five- 
year history of ABC’s Greatest 
Story Ever Told, “the most hon- 
ored program in radio,” the char- 
acters will be seen—on two 
special network telecasts on Dec. 
2 and Dec. 23, from 7 to 7:30 
p. m., EST. 

The -Dec. 2 program will be 
“The Story of Lazarus.” The Dec. 
23 program “No Room at the 
Inn,” which has been presented 














Ford Medallion Sign— 


Horne Motor Co. (Ford, Lincoln-Mer- 
cury), Beaufort, S. C., has installed this 
sign on the front of its redecorated build- 
ing. The company said this was the first 
reproduction of the medallion that they 
knew of on the front of a building. 





previously during the Christmas 
season. The former story tells of 
the miracle of Lazarus and the 
latter the story of the Nativity. 

Sponsored as a public service 
program by Goodyear Tire and 
Rubber without any commercial 
announcements except the spon- 
sor identification required by 
Federal Communications Com- 
mission regulations, the program 
last year won honors from the 
Peabody awards committee as the 


outstanding radio program in 
entertainment and drama. 
* od * 
Cowles Promotes 3 
Gardner Cowles, president of 


Cowles Magazines, publishers of 
Look and Quick, has announced 
the appointment of three vice-pres- 
idents: Don Perkins, ad director 
of Look; John Reiss, ad director of 
Quick, and Fred Bauer, ad manager 
at the Chicago office of Look. 


Perkins joined Look in 1937 as an 





ENGINEERED 


GRills GUARD 
TRUNK GUARD 


ORULE GUARD 
WITH WINGRANS 


Over 1,000,000 / 


Pairs Sold 





ADJUSTABLE Ps 
LICENSE PLATE ; Sf 
FRAME 4 







DUAL RAIL 
TRUCK GUARD 


Cello Products Co. 161 






















You want extra 
profits . . . your 
customers want the 

best protection for 
their cars. When you 
sell CELLO both you and 


the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


Only top-quality materials 


and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


For full information on Cello 
Guards and License Plate frames write 
/ to the factory today for FREE catalog pages 


and price lists. 


GRILLE GUARDS 
your GUARD for life 


Prescott Street, East Boston 28, Mass. 


| une. 


ad salesman, after three years with 
the Des Moines Register and Trib- 


had been with Time, Inc. Before 
joining the Chicago office of Look 
in September, 1937, Bauer had been 
a newspaper representative for 


nine years. 
* * * 


Texas Airs Met 


The Saturday afternoon per- 
formances of the Metropolitan | 
opera are again being brought to 
radio listeners nationwide for the 
12th consecutive year, under the 
sponsorship of Texas Co. The 
broadcasts originate direct from 
the stage of the Metropolitan 
opera house in New York City 
over American Broadcasting Co.’s 
radio network, according to 
George A. Sloan, chairman of 
Metropolitan Opera Assn.; W. 8. 
8. Rodgers, chairman of Texas 
Co., and Robert E. Kintner, ABC 
president. 

The 1951-52 season broadcasts 
include 18 Saturday matinee per- 
formances which will be carried 


Reiss joined Cowles Maga- | 


|zines in December, 1949, as ad di- 
irector of Quick. Prior to that, he 





over more than 250 ABC stations. 
* * * 


True the World Over 


His Majesty Norodom Sihanouk, | 
King of Cambodia, has proved to| 
Pershing Motors, Kaiser-Frazer dis- 
tributor in Paris, that it pays to 
advertise. From the distant king- 
dom of Cambodia in French Indo- 
China, the king’s cabinet chief 
wrote to Pershing to order a new 
Kaiser to be shipped “on the next 
steamer.” He explained that the 
king saw the car advertised in a 
French publication. 

The letter said: “This is to re- 
quest that you ship to His Ma- 
jesty the King, on the next steam- 
er, for his personal account, a 
Kaiser Special automobile as ad- 
vertised in ‘Realities’ published in 
August, 1951, page 17. 

“The value of this vehicle will be 
paid in francs, through bank trans- 
fer, including freight expenses, in 
surance, packing, in accordance 
with the policy of your firm. 

“For your information, I am en- 
closing a copy of my letter to the 
Director of Economical Affairs of 
the Associated Countries, request- 
ing a priority for the shipment of 
this vehicle to His Majesty.” 


* * * 


Packard, Goodyear Cited 


The direct mail advertising 
campaigns of Packard and Good- 
year Tire & Rubber of Canada 
have been cited by the Direct 
Mail Advertising Assn. for the 
“Best of Industry” presentations. 

- oe * 


Joins Florez 


Stanley W. Williamson, for the 
past four years director of sales 
training and later sales promotion 
manager for Nash, has joined 
Florez, Inc., as director of the 
training division, according to Paul 
Kelcourse, general manager. 

* * * 


Cox Joins Herman Body 


Ray W. Cox has been named 
advertising and sales manager of 
Herman Body Co., St. Louis, it 
was announced last week. For 
the past five years he has been 
advertising manager of Metal 
Goods Corp., St. Louis. Cox is a 
graduate of the school of journal- 
ism at Washington university, 
St. Louis. 





* * 


For Reo in Canada 


Reo Motors of Canada, Toronto, 
has appointed Harry E. Foster Ad- 
vertising, Ltd., Toronto, to handle 
its advertising and sales promotion, 
with special emphasis planned on 
dealer and salesmen training in the 
heavy-duty truck field in Canada. 

7” 


- * 
Names 


Gerry Martin has joined Geyer, 
Newell & Ganger, as vice-president 
and account executive. Martin was 
formerly vice-president in charge of 
television for Duane Jones Co. He 
previously served with William 
Esty Co. as assistant account ex- 
ecutive, business manager of the 
radio department, producer and 
later as assistant director of tele- 
vision. 


Brooke, Smith, French & Dor- 
rance, ad agency, has announced 
the appointment of four new cre- 
ative supervisors in the Detroit 
division. They are Thomas E. Arm- 
strong, F. A. Malsom, F. M. 
Rodgers III, and Sanfrid Odhner. 











| 





Fire at Spiegel 


Explosion of an electric light bulb 


caused a $25,000 fire at Spiegel Mo- 
|tors Garage in Tiffin, O. 


The 
COURIER-EXPRESS 


SELLS 


WESTERN NEW YORK 


Because WESTERN N. Y. 
1S SOLD ON THE 
COURIER-EXPRESS 


ONE REASON is that in addition to 
outstanding news coverage, this 
fine paper carries a choice selec- 
tion of nationally known feature 
writers and leading comics. 


THE PROOF is found in the fact that 
the circulation of the Sunday 
Courier-Express* is the largest in 
the eight Western New York 
counties which constitute the 
Buffalo market... and that the 
morning Courier-Express is wide- 
ly recognized as the best key to 
sales to those families with the 
most money to spend. 


*290,348 ABC Audit, 9/30/50 

COLOR for Greater Sélling Power. 
Full color (two, three or four) 
available weekdays... black plus 


one color, Sundays. 


BUFFALO _ 
COURIER-EXPRES 


Western New York's Only Morning 
REPRESENTATIVES: — es 
SCOLARQ, MEEKER & SCOTT 








See What 
It’s All About! 


Carlife. 
Guaranty 
at 72 ve 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 





LICENSE PLATE 
FASTENERS 


On or Off With a Quarter Tura 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens |i- 
cense plate securely in place. Will 
not lose off. 

PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each..... $ .20 
Packed 12 to Box- 
Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 

















Order Direct from . . 





HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 4 


Over 100 Service Items 
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Salesense in Advertising 


Tested Ideas for Small Business 


By James D. Woolf 

Special Correspondent 
pee ee businessmen will 
not dismiss lightly the talk be- 
fore the Boston Conference on 
Distribution by Victor M. Ratner, 
vice-president and advertising di- 

rector of R. H. Macy & Co. 
Ratner asserted that “advertising 
in many ways is still the least} 
effective of all the activities of | 


man.” 
He declared that 80 percent of 
the merchandise Macy’s sells 


every day is not advertised, This 
should not lift an eyebrow among | 
businessmen who have had ex- | 
perience with advertising. The 
80 percent Macy figure is prob- 
ably about right for the nation 
as a whole. 

The products the consumer| 
spends his money for fall into two 
broad classifications. One is the 
minutia of merchandise, such 
trifles of relative nonconsequence 
as cigarettes, candy mints, lipsticks, 
and shaving lotions. The other I} 
shall call “durable goods” for lack | 
of a better name. I suspect that a| 
substantial portion of Macy’s 380) 
percent non-advertised merchan- | 
dise is of the durable goods variety. | 

We hear and “read _ fabulous} 
stories of advertising successes. | 
Most of these successes have to do 
with small-purchase items. The big 
national media, especially maga- 
zines and radio, could not exist 
without the income from cigarets, 
soft drinks, candy bars, hard 
liquors and beer, vitamin pills 
(many of them of: doubtful value), 
minor food items, cosmetics, 
breath-sweeteners, laxatives (some 
of them probably harmful) and 
other patent medicines and pana- 
ceas, “miracle” soap products, lo- 
tions, razor blades, and so on. 

* * fe 


* 





Where Advertising Fails 


T IS unfortunate that advertising 

is not more effective in the field 
of durable goods. It could be. It 
should be. There are a number of 
reasons why it isn’t. One big rea- 
son is the fact that the American 
consumer has little faith in adver- 
tising. 

Every consumer study I have 
seen on the question of what the 
consumer thinks of advertising, 
and there have been dozens of 
them, presents a disturbing picture. 
As far back as 1946, when advertis- 
ing wasn’t quite so zany as it is 
today, the Committee on Consumer 
Relations in Advertising, Inc., 
found that only 12 percent of 2,000 
consumers thought the wisest way 
to buy was to ask for a well-adver- | 
tised brand. 

A study by Henry Abt, managing | 
director of the Brand Names| 
Foundation, found this situation | 
when he questioned a panel of 
consumers: | 

Fifty percent discounted adver- 
tising slightly; 23 percent dis- 
counted it considerably; 17 per- 
cent discounted it greatly; 10 
percent discounted it totally, and 
zero percent gave it full credence. 

In view of this vote of no confi- 
dence,- why is it that advertising 
has been so successful in the pro- 
motion of minutia merchandise, the 
small-purchase items? 

I submit that the reason may be 
that the consumer is indifferent 
about the morality and good taste 
and credibility of advertising that 
deals in trifles. He is not offended 
by advertising of items of non- 
consequence no matter how silly or 
incredible it may be. 

If, like the funnies, it diverts 
him, that’s swell. He may not really 
believe that “Lukies Taste Better 
Than Any Other Cigaret,” or that 
Hamm’s is the “World’s Most Re- 
freshing Beer,” but—so what? 
What’s a guy got to lose on a two- 
bit purchase? 

No sensible person will deny 
that advertising has been guilty 
of many outrageous excesses— 
dreadfully bad taste, barefaced 
exaggeration, humorless bur- 
lesque, mendacity, and outright 
silliness. And advertisers in the 
field of trifling purchases have 
gotten away with it for the rea- 
son stated in the preceding para- 
graph. 

The responsibility for the low 
estate into which advertising has 








fallen rests squarely on the should- 
ers of those who produce and spon- 
sor so much that is hogwash in 
present-day advertising. 


Selling Durable Goods 

LL of the blame cannot fairly be 
“4% parked on the doorstep of the 
slick writers in the big advertising 
agencies. Local advertisers in every 


bracket of retailing and servicing | 


are equally responsible. 

Take silliness, for example. Who 
are the big purchasers of the fool- 
ish syndicated cartoon advertising 
services? The local advertiser, of 


course. 


Take exaggeration. Local news- 
paper and radio advertising reeks 
with bombast and ballyhoo. 

Take bargain sales. How many 
of them are the real McCoy? 

Take salesense. How many 
local advertisers know how to put 
it into their copy? The fact is, 
the retail business has yet to 
develop an effective “art and 


science” of advertising. And this 
goes for R. H. Macy & Co. as 
well as for the little corner store 
in Podunk. 

Retailers have failed miserably 1n 
developing techniques and methods 
for putting effective salesense in 
local advertising. They know only 
one way to make it pay—namely, 
cut the price. 

Purchasers of important products 
want INFORMATION — and they 
|want truth. They want copy that 
|addresses them as reasonably intel- 
\ligent adults. Advertisers of dur- 
|able goods will do well not to ape 
the “clever” techniques and meth- 
lods of the advertisers of minutia 
merchandise. 
| 
| Two from Matway Drafted 
| J. E. Matway, Chevrolet dealer 
| at Donora, Pa., lost two of his 
| key personnel in one month when 
| his son, Ed, and his parts man- 
ager, Paul Ferrier, were inducted 
into the Army. 
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British Set Dates 
For Trade Fair 


LONDON, England. 


5-16, it was announced here 


| ors” 
| 


as the goal of the 1952 show. 

The 1952 fair will occupy three 
exhibition halls, Earl’s Court and 
|Olympia in London, and Castle 
| Bromwich in Birmingham. Advance 
bookings promise a complete sell- 
out of space, Sir Lee said. 


‘Trucks’ for Youngsters 

UNION, N. J.—A special depart- 
ment to make miniature plastic 
trucks for the automotive trade 
has been set up by Pyro Plastics 
Corp., it was announced by Fred- 
eric Bovais, general sales manager. 
The miniature trucks, which have 
the name of the dealer imprinted 
on each of the side panels, is being 
used to stimulate business by new 
and used-car dealers. Dealers find 
that by giving the trucks away 
free they are able to attract young- 
sters, who are usually accompanied 
| by their parents, to the showrooms. 





The 1952 | 
| British Industries Fair will be held | 
}in London and in Birmingham May | 
last | 
|week. Sir Frank Lee announced a| 
|“record number of overseas visit- | 





31 Years With Nash— 


L. B. Kramp (left), president of A. Kramp 
Co. (Nash), Watertown, Wis., was honored 
by Nash at a testimonial dinner in recog- 
nition of his 31 years as a Nash dealer. 
E. D. Stebbins (right), Milwaukee zone 
manager, is shown presenting a clock 
trophy to mark the occasion. 


Fletcher to Quit N. Y. Job 


ALBANY.—Clifford J. Fletcher 
will resign as state commissioner 
of motor vehicles before Dec. 1, 
it was reported. He is expected to 
devote full time to his automobile 








business in Utica. 
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ntenance 
Minimum! 


Go modern- 


-on TIMKEN-DETROIT 


MEDIUM- AND HEAVY-DUTY AXLES 


Today’s military and civilian needs have 

laced a heavy toad on the trucking 
industry—speeding the flow of goods 
between farm, city and industry! And a 
means lost time—and 
the truckers and the 
people they serve. That’s why more and 
more foresighted trucking men are stand- 
ardizing on Hypoid-Geared Timken- 


truck in the — 
money—for bot 


Detroit Axles. 


This rugged axle gearing provides peak 


HYPOID . 


mitting capacity is 
Slower gear ratios 


tical without loss of strength. 


SEND FOR THIS INFORMATIVE ILLUSTRATED BOOKLET ON 
Wy HYPOID GEARING TODAY! IT’S YOURS FOR THE ASKING! 


HEAVY-DUTY GEARING 


The offset Hypoid pinion is big- 
ger and stronger. Bearings are 
bigger. More teeth are in con- 
tact, reducing loading per unit 
of contact area. Torque-trans- 


of day-to-day service. 


less maintenance! 


performance—at bedrock maintenance 
cost. Proved by billions of ton-miles of 
on-the-job operation, dependable Hy- 
poid Gearing handles plenty of power, 
with strength to stand the toughest type 


If you build or buy trucks you'll be wise 
to standardize on Timken-Detroit Axles 
and Brakes, too! They'll pay for them- 
selves with longer life, greater efficiency, 





increased. 
ore prac- 


A 





TRADE MARK 


> 
TIMICEN 


A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 
DETROIT 32, MICHIGAN 


~ 





Standaca)— } 


REGISTERED 


WORLD'S LARGEST MANUFACTURER OF AXLES FOR TRUCKS, BUSES AND TRAILERS 


PLANTS AT: Detroit and Jackson, Mich. 


@ Oshkosh, Wis. © Utica, N. 


Ashtabula, Kenton and Newark, Ohio e@ New Castle, Pa. 


Y. 
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ANSWER: “To get the maximum good out of national advertising, 
at the local level,” says Bill Jones, partner in Nicolson-Jones, Mercury 
dealer in Fort Worth, Texas. ““We are, of course, familiar with the adver- 
tising Mercury does, and we are greatly impressed with LIFE’s interest, 
not only in the mother Company, but in all the individual dealers as well. 
Being familiar with LIFE’s tremendous circulation and readership, we 


are most confident that it is doing a first-class selling job for us.” 





MERCURY: 
ANSWER: “It’s a great aid to salesmen,” adds Charles Webb, sales 
manager for Nicolson-Jones. ““Most of our customers read LIFE, and 
when you call their attention to a Mercury ad in LIFE, you remind them 
of the consideration they have given to previous Mercury ads. Our sales- 
men make good use of LIFE-ad reprints in their selling, and we put 
reprints on the hoods of all the cars on the floor. Those ads are always 
out there selling, when they run in LIFE.” 





OLDSMOBILE: Bray Motor Company, Redwood City, California 


ANSWER: “It made a four-way hit with our customers, our employees, the general public, and 
with our own Company people,” says H. 5. Bray of Bray Motor Company, Oldsmobile dealer in Red- 
wood City, California. “In fact, our general sales manager, G. R. Jones, was here during the promo- 
tion, and he commented very favorably. The display material was excellent, and lent itself to our show- 
room in a fine manner. I sincerely hope we can avail ourselves of such promotional activities again.” 


Nicolson-Jones, Fort Worth, Texas 
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Why are more and more dealers | 
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DODGE-PLYMOUTH: James E. Waters Company, Los Angeles, California 


ANSWER: “LIFE commands respect, as well as attention,” says Bill Griesinger, sales manager for 
James E. Waters Company, Dodge-Plymouth dealer in Los Angeles, California. ““LIFE’s recognition 
as a leading magazine ties in perfectly with our own efforts in keeping Dodge high in public opinion 


and sales.” 


Tie in, locally, with the magazine that in 13 issues 
reaches 75% of all new car buyers 





REMEMBER — in LIFE, the ads featuring your car are presented 
to 23,950,000 Americans each week: In the course of 13 issues, 
this audience grows to a total of 62,600,000 different people, in- 
cluding three out of every four new car buyers.* 

Tie in, locally, with this tremendous selling force. The experi- 


ence of thousands of successful retail promotions all over the 
country is available to you, through vour local LIFE retail rep- 
resentative. You can count on him to help you in planning your 
local-level promotion. For further information, just drop a line 
to LIFE. 


*From A Study of the Accumulative Audience of LIFE, and LIFE Market by Alfred Politz Research, Inc. 





9 Rockefeller Plaza, New York 20, N. Y. 


First in circulation 
First in readership 


First with new car buyers 
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b ceavice ENTRANCE 100 FT. AHEAD | A, 


Midtown Mofors Delivers Ford Specials— 


Midtown Motors, Inc. (Ford), Youngstown, O., has delivered 11 new Ford “‘police 
specials’ to the Youngstown police department. The cars are equipped with heavy-duty 
equipment, and 110 horsepower V-8 engines. 


Chrysler Cites Jarry | ciency award” from Chrysler Corp. 
' | of Canada. It was presented by G. 
Jarry Automobile, Ltd., Montreal, | Carroll, Chrysler district represen- 


has received a “100 percent effi-|tative, to Fernand Jarry. 





_|be scarcities of automobiles, trucks 


[Economic Future in Autos, Stores, Building . . . 





f Ipgeeesomr 
recently in Washington to dis- 
cuss the economic future—one from 
the automotive industry, one from 
lithe department store field and an- 
lother from the construction field. 
Covering the supply and de- 
mand situation in key metals, the 
automotive man said that the 
shortages which were anticipated 
long ago are now beginning to 
take place. 
He said there was no question 
|but what that next year there will 


and home appliances. 

He said such items were in fairly 
good supply now but that inven- 
tories were being fast depleted with 





cutbacks in production. He added 








LADY VOYAGER 


Ladies’ 3-pc. Set consists of Weekender, Wardrobe 
and Pullman in TOP-GRAIN ANILINE COWHIDE. 
Matching cowhide binding gives bumper protection 
the long way around each case... not just the ends. 
Lined with Coronation Satin. 


Dealer's Cost: $127.00 per set 
Also shown: Victoria Train Case. 
Dealer's Cost: $33.00 


WARDROBE p> 


Scientifically designed lightweight hanging fixture car- 
ries eight dresses without wrinkling. Protected by a 
pleated curtain. Tie-tapes and four full-shirred pockets 
care for a large quantity of addi- 
tional clothing and accessories. 
Three shirred pockets keep numer- 
ous small items securely in place. 
(21"'x18"'x8!2"'). 













| 4 PULLMAN 


Ideal for packing bulk wear- 
ing apparel for long trips. 
Five full-shirred pockets, one 
of which is removable, zip- 
pered and waterproof, hold 
accessories. Tie-topes prevent 
shifting. (26''x16''x8"'). 


<q WEEKENDER Holds ample 
clothing for a weekend trip. Smaller 
version of Pullman case (see above) 
(20° x13'/2''xb'2"'). 


| TRAIN CASE An ideo! case for the 


overnight? visit, with ample space for per- 
sonal clothing. Removable eoseled mirror 
in lid. Sliding jewel tray. Shirred pockets. 
Lifetime wear elastic loops hold your 
cosmetic botties and jars. (14''x10''x8'') 


@ Hand-polished solid 
brass hardware 





FIELD EXECUTIVE > 


Men's 2-pc. set consist- 
ing of Convertible 2- 
Suiter and Companion 
in Imported Pigskin 
(hazel) or Top-Grain Aniline Cow- 
hide. Simply snap Maximillian's Ex- 
clusive SUIT-PAC (shown at right) 
out of Convertible 2-Suiter (shown at 
left) and you have an ultra-lightweight all-purpose 
bag. SUIT-PAC permits easier and rapid wrinkle- 
free packing and unpacking. Contains: built-in 
soiled laundry compartment; tie rack; 2 light- 
weight hangers; zipper closed curtain; and stiff 


divider. Dealer's Cost: $96.50 





YOUR CUSTOMER'S INSURANCE POLICY 
for lasting satisfaction. Only Maximillian Luggage is 
BONDED by a National Bonding Company for five years 
against all defects in workmanship and materials. 





THE IDEAL XMAS ( 


Orders Shipped Within 48 Hours! 





$173.00 
EXTRA ON 


EVERY CAR 
» £0) OY EE. 





NOW IS THE TIME! 


Here's your opportunity to increase sub- 
stantially your earnings per car. Car buyers 
are travel-minded and, therefore, excellent 
luggage prospects. Your customers will be 
quick to accept a handsome set of luggage 
which can be paid conveniently as part 
their 
the car. 


of regular monthly payments on 


Make $173.00 when you sell the 4-piece 
LADY VOYAGER set and the 2-piece men's 
FIELD EXECUTIVE set. 


LOW PRICED SPECIAL—make $92.35 when 


you sell the low priced Leather-Hyde* 
6-piece WAYFARER set. 


*Leather-Hyde is a leather-plastic blend. 





ORDER 
DIRECT 
FROM 

THE 
MANUFAC- 
TURER 


TODAY! 






































Advertised 
FIRMAN LEATHER GOODS CORP. Seates tile Seboutnn: mien oe 
137 E. 25th St., NEW YORK 10, N. Y. Quantity Color Dealer's Cost inci. Fed. Tox 
COLORS: Cherrywood (deep cherry-brown), GINGER 7 i . 
{rick qreciium ten}, SADDLE light natural tan}. VOYAGER | #!—*-e* LADY VOYAGER Basle Set 0127.60 $255.00 
also in eggsheli-white RAWTONE. Matching Victoria Train Case $ 33.00 $ 66.00 
Firm Name +2—2 pe. FIELD EXECUTIVE Set $ 96.50 $194.40 
Address_ City State. TRAVEL MASTER 2-pc. Matched Men's Sets (Not Illustrated) 











Buyer's Signature. 








BONDED LUGGAGE — THE IDEAL GIFT 


* Lasting 


* Thoughtful 


* Appreciated 


* Practical * Original Suitable 


21" Weekender; 21'' Wardrobe; 


w hos evervthina 
ho -has acini. 26" Pullman 


* for the person 


Travel Master in Top Grain Cowhide | | $ 77.50 | $157.00 a 

Travel Master in Deep Buff Cowhide | $ 62.50 | $126.00 
6-pc. Leather-Hyde* WAYFARER Set (Not Illustrated) 

Includes Men's 2-Suiter and Com- | ; 

panion, Ladies’ 14"' Train Case; $137.50 $275.85 


| 




















another Korean buying spree but 
ithat retail business had picked up 
| considerably. 
* * * 
pX THE truck field, he said, deal- 
|4 ers once had large inventories 
but that today light trucks are 
again being allocated. 
He said production of motor- 
ized farm equipment is now run- 
ning about 64 percent of what it 
was in the first quarter of the 
year, and that there are bound to 
be shortages of farm equipment. 
However, inasmuch as the farm 
season is over except for the prep- 
aration of next year’s crops, farm- 
ers are not expected to notice the 
shortages until sometime next year. 

He said that makers of motor 
vehicles are experiencing real diffi- 
culty in getting steel and many 
other metals, with the most critical 
situation being in steel and copper. 

* x * 


[pers ded is making studies of 
substitutions for copper and re- 
portedly much progress has been 
made. 

It was recalled that such short- 
ages were looked for long before 
they actually began to take place. 
In fact, it was thought there 
would be shortages the first of 
this year. 

However, the armed forces didn’t 
take steel as rapidly as was ex- 
pected. But they are taking it now, 
said the automotive man, and try- 
ing to get more steel for production 
of civilian goods is a real problem. 
He said he believes there will 
soon be a decided increase in war 
production, adding that it come as 
rapidly as machine tool equipment 
is available. 

* * 
Bur so far, he said, the country 
has hardly started production 

of military equipment. 

The department store official 
said it was his prediction that 
total retail sales between now 
and the end of the year will be 
moderately above last year, with 
food sales substantially up and 


substantially down. 


For the first six months of 1952, 
he said, total retail sales will be 
slightly lower than for the same 
period this year. In the second-half 
of 1952 he looked for retail sales to 
show a rise of as much as 10 per- 
cent over the same period of 1951, 
with food sales providing the prop. 
It was pointed out that people 
will have money to spend—a lot of 
it even after taxes. Whatever may 
come in increased prices, said the 
department store official, there 
never has been a long period of 
time that people with money in 
their pockets didn’t spend it. 
* ~ * 
TEEN, he added, during the cur- 
rent six months government 
spending will be something like 
$4 to $5 billion more than will be 
taken away from people in taxes. 
That, he said, certainly is inflation. 
People will have money coming in 
over and above what they are pay- 
ing out. 

On the other hand, in the first- 
half of 1952, because of the tre- 
mendous amount of tax receipts 
during that period, the govern- 
ment will take away $7 to $8 bil- 
lion more than it will be taxing 
us. That, it was said, will make 
it tough to keep sales going. 

“In the second-half of 1952,” con- 
tinued the department store official, 
“the government will probably 
spend $14 to $15 billion, and possi- 
bly as much as $18 billion, more 
than it takes away from us. That 
means that people will have a lot 
of money to spend and they will 
buy merchandise. 

“As to profits, the outlook is not 
favorable. The gross margins will 
not be great enough to offset in- 
creased taxes.” 
~ x * 

Yb barre construction man charged 

that the motor vehicles indus- 
try is getting a greater proportion 


than his industry is getting. 
Turning to the general situa- 

tion, he said that appraisal was 

difficult because of the complete 

failure of the public to do the 

expected. 

Back when people should have 





sales of goods made of metals | 


of steel than it has had in the past | 


Three Industries View Controls 


wise men got together|that there was no indication of |been tightening up on their pocket- 


| books to keep prices down, he said, 
ithey were spending like mad and 
|buying stuff they didn't need. 

Now, he added, when they should 
|be spending to keep industry going, 
| they are doing just the reverse. 
| Like every other industry, up 
luntil last March the construction 
|industry was doing well. There 
were some government restrictions 
as early as the fall of 1950, but 
there was still an increasing tempo 
of business in both light and heavy 
construction. 

There were some temporary 
shortages, but none of them too 

serious. 

“We have lots of everything to- 
day,” said the construction man. 
“The shortages we have are short- 
ages of shortages. That doesn’t 
mean we have plenty of steel and 
aluminum. Those things we need 
for heavy construction, and there 

are shortages in those metals and 
others. However, we have emascu- 
lated the demand for heavy con- 
struction with these regulations, 
permits, etc. to the point where 
there now seems to be enough to 
go around. 
* * * 

BR giles Washington expects 

industrial construction to ex- 
pand next year. Most of that, how- 
ever, is in these atomic energy 
plants. They are the government’s 
part, the public part, of heavy con- 
struction. Government construction 
is expected to go up about 70 per- 
cent, whereas private construction 
is expected to go up only about 15 
percent.” 

The building trades man said the 
military may have a sharp increase 
in its construction. 

“The government tells us it is 
going to expand military con- 
struction,” he said. “It will double 
that type of construction next 
year.” 

The construction man said he was 
a member of a government indus- 
try advisory committee, but “I am 
not considered safe enough to con- 
| fide in.” 


| “YT am supposed to,” he continued, 
“to be able to advise them on what 
to do without knowing how much 
military construction is going to be 
done or where it is going or what 
it is going to be done for. All we 
know is that so much money is 
appropriated for that purpose.” 
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Guaranty 
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The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 





FIELDER OF TEXAS 
°- 


a € 
- can five you Be 
aHtoY8 He: Service “2: 
on ustom Tailored 
b<*2 
Heavuinines 
AllMakesand = 3 
Models From 1935 
FREE Headlining Cata‘og ee 
& Dealer Price List 
P_E FIELDER MFG. CO. 


405 East Whaley Street 
Longview, Texas 














: Pad 
WEIN IDL SI ISS 











aA 











_ AUTOMOTIVE 


NEWS, NOVEMBER 26, 1951 45 








In the Hopper 








The New York city council 
assed a bill fixing annual license 
ees on tow cars at $25 in addition 
» $2 for each driver or helper. 
finimum towing charges under the 
ew measure will be set at $1 for 
ne mile or less and $1 for each 
dditional mile. 

The bill also provides that mo- 
torists are not required to pay 
more than $1 for storage of their | 
ar during a 24-hour period or less 
ifter it is towed. Violators are 
subject to a $50 fine or up to 30 
days in jail. Complaints from mo- | 
torists that they were abused | 
sparked passage of the law. 

> . + 


Change in License Fee Law 


Considered in Idaho 

Vehicles up to 6,000 pounds would | 
be included in Idaho’s $5 automo- 
bile license fee under a proposed 
change in state law, which will be 
studied by the legislative commit- 
tee of the Idaho County Assessors 
Assn. 

Under present Idaho law, ve- 
hicles weighing more than 5,000 
pounds must apply for a different 
kind of license. 





Canada to Shelve Plan 
To Halt Price Pacts 


The Canadian government in-| 
tends to “shelve” temporarily its | 
proposed new legislation to prohibit | 
minimum price agreements between | 
manufacturers and distributors un- | 
til a joint committee of 26 members 
of the House of Commons and/| 
Senate studies the bill and hears | 
representations from _ those who | 
favor or oppose the new legislation. | 

* + 7 


Chicago Stiffens Rules 


For Gasoline Haulers | 

The Chicago city council has| 
passed an ordinance requiring | 
motor trucks hauling bulk gasoline | 
on the city’s streets to obtain a/| 
certificate of fitness from the fire | 
department, to travel only on | 
routes designated by the traffic en- | 
gineer, and that all trucks bear | 
the words, “Inflammable, Danger,” | 
on the sides, front and rear. 

The ordinance was prompted fol- 
lowing a streetcar-gasoline truck 
crash May 25, 1950, in which 34 
persons died. 

+ + * 





Labor Program | 
In Ky. Asks 
75-Ct. Pay Base 


Kentucky’s labor unions will pre- 
sent a seven-point program affect- | 
ing the industry to the 1952 state | 
general assembly, it was announced | 
by the Associated Industries ad 
Kentucky. 

Included in the demands will be | 
a state wage law which would set | 
the minimum salary at 75 cents an | 
hour, an increase in workmen’s | 
compensation benefits to $35 a| 
week and a law which would give | 
the commission of industrial rela- | 
tions power of enforcement and | 
penalties levy. 

Labor also will seek a law which 
would entitle the worker to pay 
for time-off for voting and unem- 
ployment compensation even when 
a company is striking. 

A labor relations act, similar to 
that of New York, also is being 
asked. Under it, a three-man state 
board would be set up comparable 
to the National Labor Relations 
Board. The board would have the 
power to order elections to pick a 
bargaining agent at establishments 
in intrastate commerce. 

. * z 


Dangerous Load Warning 
Takes Effect in N. Y. 


A new regulation to warn the 
public that motor vehicles are car- 
rying “dangerous articles” became 
effective Nov. 15 in New York| 
state. The action, authorized by | 
the 1951 legislature, was announced | 
by Clifford J. Fletcher, state motor | 
vehicle commissioner, who issued 
the order. 

The regulation applies to vehicles 
transporting specified amounts of 
substances, such as flammable 
liquids and solids, gases, poisonous | 





} 


|pool made up of all employers, and 


or radioactive articles. The regula- | j 


tion does 
which are 


not apply to explosives, | 
covered in the state la- | 
bor law, to flammable liquids | 
transported in tank trucks, or to} 
military or naval forces or police | 
and fire departments. | 


* * * 


New Jobless Tax System 
Approved in Mass. 


A new tax system in Massachu- | 


|setts under which the annual tax 
|rate of state unemployment insur- 


ance employers will be computed | 
on the basis of the previous year’s 
experience only has been signed by 
| Gov. Paul A. Dever. 

Previously unemployed persons | 
|were paid compensation from a} 


the employer’s annual tax rate was | 
based on three years’ experience. | 
Individual accounts were kept only | 
to determine an employer's ratio | 


of unemployment benefits to the} 
|dealer in Santa Maria, Calif., has | Pontiac Los Angeles zone manager. 


total state payment. 


| Unicel Refrigerator Truck-Trailer— 


| new vehicle, first non-metal truck-trailer to be built with the strength of steel, 


ports -proof and its cleaner body can't rust or corrode. 5. It absorbs road shocks | 


Army Completing 
Plan to Cut Parts 


WASHINGTON. A four-year 
|program on _ standardizing high- 
|mortality industrial gasoline engine 
parts used by the Army, Navy and 
Air Force is nearing completion, 
jthe Department of Defense an- 
| nounced. 

Lieut. Gen. Lewis A. Pick, Army 
chief of engineers, said the pro- 
gram is being accomplished within 
the limits of available machine 
tools and current engine designs. 
The industrial engine program was 
assigned to the Corps of Engineers 
wos;and 149 engine manufacturing 
designed and built by the Pressed Steel Car Co., Chicago, for Brown Equipment & firms were surveyed in an investi- 
Mfg. Co. to ease the nation’s pressing shortage of freight-vehicles, the former states. | gation covering gasoline, four-cycle, 
Besides saving war-scarce metals, the company claims the Unicel “reefer"-trailer has | air, and water cooled engines with 
many advantages over conventional metal refrigerator truck-trailers: 1. It's more rigid| cylinder bore ranges of 2% to 4% 
therefore pulls easier, maneuvers more handily. 2. It's better insulated, keeps refriger- | inches. 

ated loads colder at less cost. 3. Though lighter it carries more cargo. 4. It's practically The survey disclosed 138 differ- 
ent engine models being produced 
also a special-built shock-cushioning tandem, a new General Tire & Rubber |in that range with 15 different cy- 
|linder bore diameters. They re- 
|quired 1,187 different high-mortal- 


ity, fast movin arts. These 15 
Van Wyk Honored |been recently granted a Pontiac cane sizes nee 4 2a to five 


John Van Wyk, Pontiac-Cadillac | | Better Dealer award by Don House, basic sizes in a range of 3 to 4 
inches. 





The Unicel refrigerator truck-trailer made of plastic-laminated plywood shown above 
was introduced to a group of the nation's top trucking, shipping and government 
executives attending the American Trucking Assn.'s 1951 convention in Chicago. The 


| better, 
| development helps Unicel to protect cargo, it adds. 











Many truck dealers and truck salesmen, the country over, 
already know that Galion’s famous ABC combination is a 
money-maker for them . . . and they are capitalizing on it 
at every opportunity. 

You, too, can do the same . . . and what’s more there’s a 
Galion distributor right nearby ready and eager to help you 
more sales on dump trucks when equipped 
with Galion “User Preferred" hydraulic hoists and allsteel 


“pin down” 


dump bodies. 


A word from you will bring complete information without 


obligation. 


Ram ceva 
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Fruehauf Trailer Toilers— 


Grace Vaughn (left) and Lillian Kilmer 
weld and then inspect a section of a 
trailer at Fruehauf Trailer's Avon Lake 
(O.), plant. They are two of the many 
women hired by Fruehauf since the start 
of the Korean War. During the past year 
the number of women workers at the 
plant has doubled. Women now account 
for 4 percent of the plant's working force 
and prospects are that this percentage 
will increase as more men are called into 
the armed forces. 





Burt Named Sales Head 

McDonald & O’Boyle (Chevrolet- 
Oldsmobile), Monrovia, Calif., an- 
nounces appointment of Richard 
D. Burt as sales manager. 





“ithe six meters, while the Italian 
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Auto News from Italy 


Closed Markets Crippling Auto Sales; 
Turin Show Is Set 


TURIN, Italy. —(UTPS) 
Automobile Manufacturers 
has announced that the 34th Turin 
International automobile show is 


Italian }of funds for improvement of road 


AAMA leaders. 


The trouble stems only from the 


| 


Assn. |facilities, according to opinion of of Milan. 


to be held here between April 23 fact that the Italian ministry for 
and May 4, 1952. |transports is in the hands of the 
At the same time the Italian |high officials of the Italian State | 


Railways Administration who are 
afraid to lose their jobs. Also, the 
new reorganization of the Italian 
railways passenger and _ freight 


minister for industry asked leaders 
of Fiat Co., of Turin, to go to Rome 
to discuss with the Italian govern- 
ment reduction of working hours in 
their shops, according to Prof. Val- 
letta, managing director of Fiat. |face the competition of the road 
According to Fiat’s leaders, it 1s |transports, it has been outlined by 
impossible to increase the output |Gen. Di Raimondo, general man- 
of motor vehicles in Italy since the |4ger of the Italian State Railways 
overseas markets are closed to the | Administration. 
Italian exports, which have the} Railway charges on wines, fresh 
burden of higher prices of raw) fruits and vegetables from Sicily 
materials than the foreign automo-/| and southern Italy to the Italian 
bile industry. frontier stations on route to 
It is also impossible to increase | foreign countries—do not cover 
the sale of motor vehicles on the | but a third of the actual cost. 
home market, owing to the con- | Thus, the transport brings a 
gestion on Italian roads and to | heavy loss to the administration 
the policy adopted by the govern- | and the Italian taxpayers, with 
ment in favor of railway trans- | the objection of pleasing for poli- 
ports and against road transports. | tical reasons, the Southern popu- 
It is emphasized that between| !@tions who are affected by the 
1910 and 1950 the length of Italian| CTisis of coastwise shipping dam- 
roads has shown an increase from| ®%¢d by the railway competition. 
148,000 to 169,000 km., while the| Reduction of working hours in 
number of motor vehicles circulat-|the Fiat car shops is bound to 
ing in Italy has increased during 
such period from 30,000 to 1,300,000. 
The average width of the Italian 
State roads has remained within 


bile and the Italian oil refining 
industry. The example of Fiat is 
to be followed shortly by Lancia 
& Co. of Turin, and the Alfa 
Romeo of Milan. The Shell group 
has decided to postpone the en- 
largement of its La Spezia refinery. 
Italian output of “white products” 
greatly exceeds demand, owing to 
the limitations of the activity of 


Provincial roads have not gone over 
five meters. 

On the other hand, tax receipts 
on motor spirit and circulation have 
reached 120,000 million lire yearly 
so that the government is not short 
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AMALIE ... offers 30,000-mile new car guarantee 
AMALIE ...has Liquid-Phase refining 
AMALIE ... ideal heavy duty oil for hydraulic valve lifters | 


AMALIE ... helps make steady customers out of new ones 


IN 


AMALIE DIVISION 
4. Sonneborn Sons, inc., New York 10, N.Y. 


REFIMERIES: PETROLIA AND FRANKLIN. PA 


Member Pennsylvania Grade Crude Oi! Association, Permit No, 32 








+ FACTORY: NUTLEY. WJ 


road transports. 


Innocenti of Milan is negotiat- 
ing with the German Volkswagen 
manufacturers for the sale of the 
“Lambretta” motor scooter patent 
to the German firm in exchange 
for the “Volkswagen.” The Milan 
firm is to build a large factory to 
mass produce the Volkswagen. 

The Argentine government has 
approached Alfa Romeo of Milan 
offering to transfer the Romeo 


RFC Reports 

Enough Alcohol; 
- 

Stops Buying 

WASHINGTON.—RFC Adminis- 
trator Stuart Symington disclosed 
last week that the government has 
enough alcohol lined up for syn- 
thetic rubber production until well 
into 1952. 

At present, he said, the RFC is 
making no further purchases or 
commitments for alcohol for the 
synthetic rubber program. 

Meanwhile, Symington said, de- 
spite a fire at a Texas plant, syn- 
thetic rubber production is back on 
schedule and will be at the rate of 
760,000 tons annually in November. 

He predicted that December pro- 
duction would be slightly higher as 
the result of an expanding program 
to reach 860,000 tons annually by 
mid-1952. 


‘Brands’ Award 
To Be Presented 
| To Dealer in ’52 


NEW YORK.—Automobile deal- 
jers will be honored for national 
\leadership in presenting famous 
manufacturers’ brands to the pub- 
lic during 1951 at the annual 
|“Brand Names Retailer of the 
|Year” meeting of Brand Names 
| Foundation. 

It is the first time in history the 
|Foundation will include auto deal- 
jers for the “Certificate of Distinc- 
tion” awards, according to Henry 
|E. Abt, president. 

| A judging committee also will 
Iname the “Brand Name Retailer 
of the Year” at the Foundation's 
jannual meeting to be held at the 
| Waldorf-Astoria Apr. 16. 

| No entry or registration fee is 
required, Abt said. Nomination 
forms and a descriptive booklet can 
be obtained from the Foundation’s 
offices at 37 W. 57th St., New York 
19. Deadline for preliminary nom- 
| inations is Jan. 25. 














|tariffs is based on the necessity to | 





greatly affect the Italian automo- | 





shops in the province of Mendoza 
at the expense of the Argentine 
Treasury, and to start output of 
motor vehicles and aircraft engines. 


Further, French aircraft manu- 
facturers are negotiating the pur- 
chase of the Societa Italiana 


Ernesto Breda aircraft department 
including the patent for 
the ingegnere Zappata civil trans- 
port airplane, which should be built 
in France. 


Kennedy Buys Building 

Jack Kennedy Chevrolet Co., 5400 
Natural Bridge Ave., St. Louis, has 
purchased the sales and _ service 
buildings which it has been occupy- 
ing under lease since 1946. The re- 
ported price was $200,000. Acquisi- 
tion of the property completes the 
firm’s expansion program, giving it 
a frontage of 600 feet on the heavily 
traveled thoroughfare. 
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BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Truck New Products 








Planet Metal Products Corp., 966 
Dean St., Brooklyn 16, has an- 
nounced a free brass fitting cata- 
log which is said to show its 
expanded line of products. The 
company said that listings of all 
types of brass fittings are complete. 


+ * 


Parking Lot Heater 


For Truck, Bus Blocks 


Vapor Heating Corp., 4501 W. 16th 
St., Chicago 23, has developed a 
new answer to the difficult opera- 
tion problem, as to how best to pro- 
tect bus and truck motor blocks 
from freezing, and keep warm, 
ready to go, during non-use hours 
in the winter time. 

The new, oil-fuel Vapor Parking 
Lot Heater is all housed in a small 
4 by 4-foot metal building and 
weighs 1,500 pounds. 


It can be} 


easily moved about from one point | 


to another on the lot and is a com- 
plete package. The heater puts out | 
250,000 BTU’s per hour, enough heat 
to protect 10 buses or 20 trucks| 
during cold weather. 


* * * 


Rollover-Clamp Added 
For Baker Fork Truck 


Newest addition to the Baker line 
of special attachments for fork 
trucks is the Baker Rollover-Clamp, 
made by Baker Industrial Truck 
division, 1250 W. 80th St., Cleve- 
land 2. 


pound capacity Baker fork trucks, | 


| 


| Olsons are 78 inches wide, 70 inches | 





| let 
Designed for installation on 4,000- | 


as clamps for handling miscellane- 
ous objects. 


ROUTE TRUCK BODY—An advance in 
route truck body construction is claimed 
for this model T3-8 Olson aluminum-alloy 
300-cubic-foot body on a 100-inch ge 


base. This is more loadspace than 

usually found on 115-inch wheelbase in 
steel bodies, the maker states. Of mono- 
| coque stress-bearing-shell construction, the 
| payload space dimensions of the new) 


and 96 inches long, inside measurements. 
They weigh 1,000 pounds less than big | 


| steel body route trucks and therefore can | 
carry an extra Y-ton of payload, J. B. E. | 


Olson Corp., 1749 Broadway 19, N. Y., 
says. Gross vehicle rating, with maximum 


| tires, is 7,000 pounds, with 3,000 pounds 


payload possible, it adds. 


a ok BS 


Thermostat Checker 
Practical Products Co., 2632 Nicol- 
Ave., Minneapolis, has 
nounced development of an elec- | 
trically heated thermostat tester 


the Rollover-clamp makes it easier | | designed for checking manufactur- | 


to handle pallet loads of material|er’s markings on new thermostats | 


on the forks, dump skid boxes with | before placement, and for checking | 


the rotating head and use the forks! used thermostats for replacement | 
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| IBecked By The Best “x " 


In The Industry! 


WARD LaFRANCE 


The finest names in the truck industry 


recognize the finest name in the seat- 
ing field! That's why so sony manu- 
. Hydraulic 
Truck Seats either as, standard 
equipment, low cost factory in- 
stalled optional equipment, or 


facturers offer 


accessory equipment. 


To satisty your customers'com- 
pletely, sell them a Bostrom 


seat. } 


a 
* * P: 


soak-up jolts and jars. Fore 
and aft adjuster ‘accommo- 
| dates all drivers. Steel frame 
‘and mechanism outlast the 
truck—eliminate repairs. Snap- 
on seat coverings can be re- 
placed in 10 miriutes.— elimi- 
_ nate upholstery jobs. 
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needs. The device is called the 
Kleer-Flo Thermo-Tester, the com- 
pany said. 
* * 
|Steelcote Paint Protects 
Service Shop Floors 
General Maintenance Products 


| Co., 1026 W. Seven Mile Rd., De- 
| troit, claims its product, Steel- 
cote, a rubber-based paint for 
| auto dealers’ service department 
floors, is highly resistant to 
grease, battery acid, gasoline, etc. 


* * * 


Ratchet Screw Driver 


A new screw. driver 


ular handle said to give maximum | 


leverage on all types of jobs is be- | 


offered by Kipton Industries, 


a | ing 
16 W. Main St., Norwalk, O. 


Inc., 


$4; 


i 





AIR BRAKE VALVE — Wagner 
ny 6400 Plymouth Ave., St. 


Electric 
Lovis 14, 


has announced a high-capacity air brake | 
foot balve for heavy duty use on trucks | 
The company said that the | 
spring | 
| which releases an approximate five pounds | 


ERE \ one buses. 
‘valve has a preloaded metering 


lof air into the system immediately, reduc- 
| ing dangerous time lag. 
| + 2 


| Material Handling Problems 


| Outlined in Publication 
The most efficient means of good 


|materials handling is the subject 
issue of | 
pub- | 
j\lished by Clark Equipment Co.’s| 


in the current 
Handling News,” 


covered 
“Material 
| Industrial 


truck division, Battle 


Starting with the receiving dock, 
| techniques are outlined for storage, 
| processing and assembly, warehous- 
jing and shipping. Actual “on the 
| job” photographs illustrate the best 
|methods for meeting the 
problems. 


varying 


FOR FOUR-WHEELERS—United Mfg. Co., 
25 W. Interstate St., Bedford, O., has an 
nounced the design and production of this 
new front axle assembly in the Caravan 
line of four-wheel running gear. According 
to the company, the new axle will turn 
on a radius of 45 degrees, depending on 
track width and spring location. 


* * * 


California Offers Book 
|On Parts Training 


The Bureau of Textbooks and 
Publications, California Dept. of | 
Education, Library-Courts Bldg., | 
Sacramento 14, has offered a book | 
written by Jack Nall, manager of | 
the Chanslor and Lyons automo- | 


with al 
ratchet “head” fitted onto the reg- | 


26, 1951 


tive parts store, 
of new parts men. 

According to the department, the | 
manuals available now contain 34| 
assignments or lessons, covering a 
mathematics review, receiving, au- 
tomotive principles, ordering and 
inventory. One manual contains the 
lesson material, and the other ex- 
aminations and tests to check the 
students on each lesson. 


on the training 


Chase Banks Offers 
'Freight Pay Plan 

NEW YORK.—Launching of an 
interline freight payment plan for 
truck companies operating along 
the Eastern seaboard has been an- 
nounced by the Chase National 
Bank of New York. The plan is 
similar to one operated since Jan- 
uary, 1950, by the Central National 
Bank of Chicago. 

Purpose of the Chase plan is to 
assure prompt payment of split 
freight charges when two or more 
truck companies participate in the 
delivery of a freight shipment. 


Estes Heads Service 
Joe Estes is new service man- 
jager at Skaggs Motors (Ford), 
| Manhattan, _Kans. 


47 
‘Conv eyor Group 
‘Elects Ostrand - 

HOT SPRINGS, Va.—G. Walter 


Ostrand, general manager of Cald- 
well Plant, Link-Belt Co., Chicago, 
was elected president of the Con- 
veyor Equipment Manufacturers 
Assn, at the group’s annual meeting 


here. He succeeds L. B. McKnight, 
executive vice-president of Chain 
Belt Co., Milwaukee. 

R. C. Sollenberger, head of the 


association since 1945, was reelected 
executive vice-president. Other 
officers are: Harry C. Davis, gen- 
eral manager and board chairman, 
Kanawha Mfg. Co., Charleston, W. 
Va., vice-president; R. F. Tomlin- 
son, general sales manager, A. B. 
Farquhar Co., York, Pa., treasurer, 
and Lee Sekulski, sales manager, 
Mathews Conveyer Co., Ellwood 
City, Pa., —s- 


Shapiro Plans V ermont Deal 


Shapiro Motors Corp., North Ad- 
ams, Mass., plans to build an auto- 
mobile sales and service garage in 
Bennington, Vt. The concern, which 
already has a branch in Pittsfield, 
has purchased 85,540 square feet of 
land in Bennington, from the Rut- 
land railroad, as the site. 
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” PERFECTION 


On this PERFECTION Body the triangular side braces 
are placed on the INSIDE of the side plates--permit- 
ting the sides to be mounted flush with edges of the 





Photos show PERFECTION 
No. 354 Special Dump 
Body and No. 1027 Iso- 
Draulic Roll-A-Lift mount- 
ed on International truck. 
Length of body 192”, width 
96", capacity 16 yds. Can 
be made in various sizes. 


platform. This design increases the inside dimension 


between sides almost one foot, resulting in 


reater 


volume capacity. In comparison with bodies having 
outside braces, this design also has the advantage of 
permitting the use of a smaller body for any given 
volume capacity requirement. This reduction in body 
size may be in height, length or width, as desired. 





Write for complete information 


THE PERFECTION STEEL BODY CO. 
GALION, OHIO, U. S. A. 






































2-dr., 2 at $1,285; FL Special 2-dr., $1,- 
190; SL Deluxe 4-dr., $1,285; SL Deluxe 
° ° 2-dr., $1,390*, $1,200; SL Special 4-dr., | 
sed-Car Auction Prices |. ¥ii."83"F, See sar'Sine. 
Deluxe 2-dr., $1,055, $1,050. '4S FL aero- | 
sedan, $950; SM 4-dr., $775. ‘47 FL 
aerosedan, $875, $835; FM 4-dr., $800 
DeSOTO 49 Custom club coupe, $1,290, 
Market Trend $1,160. "48 Custom 4-dr., $840 
Wholesale used-car prices continued to decline slowly last week as | DODGE—'50 Coronet club coupe, $1,230 
the overall average eased $3 to a median of $901. The dip marked the | “17 Custom f-dr., $710.” ap thstens een 
seventh straight week in which prices have slipped below the preceding | we Bee ag gh Do ge A , atation wages 
week’s level. $925; 2-dr.. $910, $895; Deluxe (8) 2-dr 
Losses were pretty general as all but ’51s felt the softening. The $890. '48 SD (8) 4-dr., $890 he. SD (8) 
. s+ ~ . . * $6 7 $ 5) - $640; 
price of '51s countered the trend by rising $5, while the rest of the list | °OY; 5619, $470; SD (6) dar, soto: 
backed up from $1 to $7. Both ’50s and ’46s slipped $7, while ’48s, ’47s Deluxe (8) 2-dr., $650; (8) 2-ton flat 
and ’41s dropped $3. There was a decline of $6 in ’49s, and ’42s lost $1. red. truck, |$ 325 39 coupe, a 
The slightly weaker prices did nothing to stimulate sales, however. | it heow is Commanere (8) 4cdr.. $735. 
Sales at 10 representative auctions last week amounted to 982 units, '47 Super (6) 4-dr., $590 
or 64 percent of the 1,525 offerings. In the preceding week at the same EOnAT Fae wk oe waitite 
* . . a 7 « - +350". by sta ) 
auctions, sales reached 999 units, or 67 percent of the 1,497 offerings. mami. 
At that, the percentage of cars sold at wholesale looked better than | NASH—'49 (600) 4-dr., $910*; 2-dr., $910* 
last year at this time, when the average at 10 varied auctions was 57 | ,, Satna ea Bp — §2,210°. °80 
. . . 4 = ak vo © - * - . « 
percent. The average price of used cars last year at this time was $854. (88) 4-dr., $1,585*, $1,485*. °49 (98) 
ot ; * indi '° eauinned wi Holiday, $1,540*; 4-dr., $1,310*. 48 (98) 
Prices marked with an * indicate a unit equipped with 4-dr., $090°. '46' (75) sedanet, $660°. °41 


automatic transmission or overdrive. (6) 4-dr., $215* 


PLYMOUTH—’51 Belvedere, $1,925; Cran- 
LOS ANGELES 205. °49 conv., $1,405. '47 4-dr., $860. brook club coupe, $1,510. ‘49 SD 4-dr., 
‘46 club coupe, $890; 4-dr., $705. $1,110. °48 Deluxe 4-dr. (taxi), $325. 46 
(Los Angeles Auto Auction. Sales every | NASH-—’51 Rambler station wagon, §$1,- Deluxe 4-dr., $570, '42 SD 2-dr., $145. 
Tuesday and Thursday at San Gabriel, 580; Statesman 4-dr., $1,550. '49 (600) ’41 SD 2-dr., $200. 
Calif. Prices are for sale of Nov. 15.) 4-dr., $1,030. PONTIAC—’50 SL (6) 2-dr., $1,335. °49 
(Clean cars of all makes and models {|OLDSMOBILE—’'50 (98) 4-dr., $1,810*. SL (8) 4-dr., $1,150. ‘47 Torpedo (8) | 
steady; rough pieces gradually getting "49 (88) 2-dr., $1,550*. '48 (98) conv., 4-dr., $750; SL (6) 4-dr., $735. 
cheaper.) $1,185. ’46 (66) 4-dr., $765; club coupe, | STUDEBAKER—’'50 Land Cruiser 4-dr., 
BUICK—'51 Super Riviera 2-dr., $2,460*; $650. °40 (66) 4-dr., $160. $1,250*; Champion Starlite coupe, §$1,- 
RM Riviera 4-dr., $2,350*; Special 4-dr., | PACKARD—’51 (200) Deluxe 4-dr., §$2,- 060*. '47 Champion 4-dr., $625. 
$1,975. '48 Super 4-dr., $905. ‘47 RM 150*, $2,115*. ‘46 Clipper 4-dr., $700, | MISCELLANEOUS—'40 LaSalle 4-dr., $180. 
2-dr., $875. ‘46 Super 4-dr., $765. a B ibe 
Super 4-dr., $180. "40 Super 4-dr., $210. | PLYMOUTH—’'50 Deluxe 4-dr., $1,180. '49 y 
CADILLAC—’50 (60) Special 4-dr., §$3,- Deluxe 4-dr., $1,095. '48 Deluxe 4-dr., AMARILLO, TEX. 
605*; (62) conv., $3,420*; club coupe, $790, $760. (Amarillo Auto Auction. Sale every Fri- 
$3,155*, $2,950*. ‘49 (61) 4-dr., $2,265*. | PONTIAC—’51 Catalina, $2,510*, $2,495*; | day. Prices are for sale of Nov. 16.) 
'48 (62) 4-dr., $1,800*. ‘41 (61) 2-dr., Chieftain (8) 4-dr., $2,025*; SL (8) 2- (Prices off somewhat due to impending 
0*. dr., $1,755. '50 (8) conv., $1,680*; Chief- | model changes. Demand fairly good. Sold 
CHEVROLET—’51 Bel-Air, $2,200*; conv., tain (8) 2-dr., $1,455. °49 SL (8) 2-dr., 225 units out of 350 offerings.) 
$1.905; SL Deluxe 2-dr., $1,650; %-ton $1,350*. BUICK—’51 RM Riviera coupe, $2,625*. '50 
pickup, $1,550; ‘%-ton pickup, $1,490. | STUDEBAKER—’50 Land Cruiser 4-dr., Super 4-dr., $1,550. ‘49 Special 4-dr., 
"50 conv., $1,600; sedan delivery, $1,150. $1,630; Champion 2-dr., $1,255; Starlite $1,110. '48 Super conv., $915; club coupe, 
‘49 FL Special 2-dr., $1,205; %-ton pick- coupe, $1,290. ‘49 Land Cruiser 4-dr., $815. °'47 Super 2-dr., $665; Special 4- 
up, $905. °48 SM 4-dr., $900. ‘47 FL $1,075 dr., $615. 
aerosedan, $1,030; FM 4-dr., $825; club | WILLYS—’49 Jeepster, $965 CADILLAC—’'50 (62) conv., $3,000*; (61) 


MISCELLANEOUS Jaguar roadster, 


$2,475. 


coupe, $815. '41 conv., $415; 2-dr., $320, "51 
$240. 
CHRYSLER—’'49 Royal club coupe, $1,355. 


club coupe, $2,995*; 4-dr., $2,625. 
CHEVROLET—’51 SL Deluxe club coupe, 


Sannee 48 Det ra $770.41 4-4 E NS $1,650, $1,700; 2-dr., $1,630, $1,690; 
eS -—" eluxe 4-dr., Sous -dr., Bel-Air, $1,705, $2,050*; 4-dr., $1,745, 
BE SBURG, PA. $1,950*; station wagon, $2,025; SL Spe- 


$305. 
DODGE—’49 Coronet club coupe, $1,255; (Ebensburg Auto Auction Co. Sale every cial 4-dr., $1,585; club coupe, $1,505. ’50 
855. 

























4-dr., $1,050. '47 Custom 4-dr., $ Thursday. Prices are for sale of Nov. 15.) SL Deluxe club coupe, $1,325; 2-dr., | 
FORD—’50 Custom (8) 2-dr., $1,320, $1,- (Prices firm with good, clean offerings $1,250, $1,365*; 4-dr., $1,245, $1,250, 
300. '49 Custom (8) 2-dr., $1,125, $1,-| bringing good prices. Sold 79 units out $1,375*; SL Special club coupe, $1,020; 
120; 4-dr., $1,085, $1,040, $1,010; Cus-| of 124 offerings.) 2-dr., $1,100; 4-dr., $1,100. 
tom (6) 2-dr., $1,055; %-ton pickup, | BUICK—’50 Special 4-dr., $1,450. '49 Super | CHRYSLER—’51 Windsor 4-dr., $2,000, 
$805. ’°48 SD (6) club coupe, $800, '47 sedanet, $1,285. °41 Century sedanet, $2.045; NY 4-dr., $2,560*. '50 NY 4-dr., 
SD (8) 4-dr., $900. '46 station wagon, $190. $1,525, $1,615*. °49 NY club coupe, 
$700, $540. "36 coupe, $145. CADILLAC—’50 (62) club coupe, $3,050*; $1,205, $1,210. 
HUDSON—’'50 Pacemaker 4-dr., $1,175. (61) club coupe, $3,050*, $2,975*. °'41 | DeSOTO—'50 Custom club coupe, $1,440. 
KAISER—'48 4-dr., $570. (61) 4-dr., $510. "49 Deluxe 4-dr., $1,170, $1,180. ‘48 
LINCOLN—’49 Cosmopolitan club coupe, | CHEVROLET—’51 FL Deluxe 2-dr., $1,- suburban, $865. 
$1,350; 4-dr., 2 at $1,230, $1,115. 495; SL Deluxe 4-dr., $1,570*; 2-dr., | DODGE—’50 Meadowbrook 4-dr., $1,325. 
MERCURY—’51 conv., $2,340; 4-dr., $2,- $1.655*. '50 Bel-Air, $1,590; FL Deluxe "49 Coronet club coupe, $950, $1,015; 
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checking take more than half the time required for a con- 
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functions of ignition, compression and carburetion are 
tested simultaneously, cutting diagnosis time by 80%. Send 
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FREE! 
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$901 $926 $931 
Nov. Oct. Sept. 














Nov. 1951 October Sept 

Model (to date) 1951 1951 
1951 $1,901 $1,944 $1,945 
1950 1,412 1,411 1,411 
1949 1,135 1,169 1,162 
1948 860 892 896 
1947 720 743 751 
1946 634 668 673 
1942 286 298 316 
1941 258 281 294 
Overall —— —— —— 
Average $ 901 $ 926 §$ 931 


Average Used-Car Prices 


(Compiled by Automotive News/ 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 








4-dr., $1,105. ‘48 Custom 4-dr., $770, 
$790. 
FORD—’'51 Victoria, $1,875, $2,000*; Cus- 
tom (8) 2-dr., $1,710, $1,885*; 4-dr., 


$1,805*; Deluxe (8) 2-dr., $1,600, $1,575. | 
| PLYMOUTH—’47 SD club coupe, $810. 


’50 Deluxe (8) club coupe, $1,170; busi- 


ness coupe, $1,045; Custom (8) 2-dr., 
$1,310; club coupe, $1,320. 

| FRAZER—’48 4-dr., $515. °47 Manhattan 
2-dr., $350. 

KAISER—'49 Vagabond 4-dr., $625. '48 4- 
dr., $375. 

LINCOLN—’50 4-dr., $1,450. °49 Cos- 
mopolitan 4-dr., $1,015. 

MERCURY—’51 4-dr., $2,060, $2,295*. °50 
club coupe, $1,450; 4-dr., $1,370, $1,445. 
'49 conv., $885. 

NASH—'51 Rambler conv., 2 at $1,325; 
station wagon, $1,325, $1,400; Statesman 
4-dr., $1,325. 

OLDSMOBILE—’51 Super (88) 4-dr., $2,- 
405*, $2,440*%, $2,450*; (98) 4-dr., $2,- 
725*. ’°50 (88) club coupe, $1,425, $1,600*; 
2-dr., $1,585*; 4-dr., $1,630*, $1,625*; 
(98) 2-dr., $1,415. 

PACKARD—’51 (200) 4-dr., $1,800. ‘48 
4-dr., $785. 

PLYMOUTH—’51 Cambridge 4-dr., $1,485, 
$1,595. °50 Deluxe 2-dr., $1,150, $1,170; 
4-dr., $1,115. ‘49 Deluxe 4-dr., $860, 

| $865, $870; SD club coupe, $985. 


PONTIAC—’51 Chieftain (8) Standard 2- 
| dr., 2 at $2,050, $2,055, $2,095, $2,250*; 
$2, 250° ; (8) Deluxe 2- 
$2,200; 4-dr., ’50 sedanet, 


Chieftain 
$2,300*. 


4-dr., 
dr., 
$1,280. 
STUDEBAKER—’50 Champion 2-dr., $1,- 
045; Land Cruiser 4-dr., $1,280, °47 
Champion conv., $515; club coupe, $650. 


OAKLAND, CALIF. 


(A. L. Pollock’s Auto Dealers Wholesale 
| Auction. Sale every Wednesday, Prices are 





| for sale of Nov. 14.) 

| BUICK—’51 RM 4-dr., $2,500; Super 

| conv., $2,505*. ’50 Super 4-dr., $1,700; 
Special 2-dr., $1,430. ’48 RM conv., §$1,- 
015, $1,260*. °47 RM 4-dr., $1,060. '46 
Super 4-dr., $900. °’41 sedanet, $400, 
$330. °40 4-dr., $325. 

CADILLAC—’51 (62) 4-dr., $4,010*; (61) 
4-dr., $3,750*. °50 (62) 4-dr., $3,180*; 
(61) 4-dr., $2,955. ’49 (62) 4-dr., $2,- 


200*: club coupe, $2,175. ’41 4-dr., $425. 
CHEVROLET—’51 SL Deluxe 4-dr., $1,- 
705; 2-dr., $1,685; %-ton pickup, $1,- 
475; conv., $1.900. °50 %-ton pickup, 
$1,050; FL Deluxe 4-dr., $1,555, $1,575*. 
'49 FL Deluxe 4-dr., $1,155; station 
wagon, $1,340. '46 %-ton pickup, $680; 
FM 4-dr., $730. '41 2-dr., $260; conv., 
$265. °40 club coupe, $205; 2-dr., $175. 
CHRYSLER—’51 Windsor 2-dr., $2,480*. 
50 Windsor 4-dr., $1,450. ’48 Royal 4- 
dr., $1,080. °41 4-dr., $285, $205, $135. 
DeSOTO—’'5 Custom 4-dr., $2,260. °’48 
suburban, $975; Custom 4-dr., $945. 
DODGE—’49 Wayfarer 2-dr., $1,200; 
Meadowbrook 4-dr., $1,265; Coronet 4- 
dr., $1,375. °48 %-ton pickup, $695; 4- 


$ 

FORD—’51 Custom (8) 2-dr., $1,610; 4- 
dr., $1,695. ’50 Deluxe (8) 2-dr., $1,175; 
club coupe, $1,175; Custom (8) 4-dr., 
$1,305, $1,375; 2-dr., $1,300; conv., $1,- 
360. ’°49 Custom (8) 4-dr., $1,085, $1,- 
080; club coupe, $1,160; station wagon, 
$1,170; 2-dr., $1,205; conv., $1,010. °48 
%-ton pickup, $730; conv., $865; 4-dr., 
$880; (6) 2-dr., $765. '°46 %-ton pickup, 
$605; club coupe, $660; 2-dr., $715; sta- 
tion wagon, $695. 


HUDSON—'51 Hornet 4-dr., $2,245. °49 
club coupe, $1,020. °48 4-dr., $755. 
KAISER—’51 Henry J 2-dr., $950 


LINCOLN—'49 Cosmopolitan’ 4-dr., $1,300; 
Standard 4-dr., $1,225, $1,200. 


MERCURY—’51 club coupe, $2,000. °49 
4-dr., $1,425: 2-dr., $1,375. 

NASH—’49 (600) 4-dr., $925. ’47 (600) 4- 
dr., $540. 


OLDSMOBILE—’50 (88) club coupe, $1,- 
675*. ’49 (88) 2-dr., $1,375; 4-dr., $1,- 
495; (98) 4-dr., $1,410*; 2-dr., $1,395, 

4-dr., ; 2-dr., $770. ’41 coupe, 

$215. '40 2-dr., $135. 

PLYMOUTH—’50 club coupe, $1,390. °48 
business coupe, $760. ’47 4-dr., $830. ’46 
4-dr., $665. °42 4-dr., $245. °41 2-dr., 
$285. 

PONTIAC—’50 Chieftain (8) 4-dr., $1,750; 
SL (6) 4-dr., $1,395. '47 (8) 4-dr., $770. 

STUDEBAKER—’'51 Commander 4-dr., $1,- 
710, $1,795; club coupe, $1,800; Land 
Cruiser 4-dr., $1,860. °’50 Champion 
conv., $1,250, $1,405; 2-dr., $1,225; 4- 
dr., $150. 

WILLYS—’50 station wagon, $1,230*, °41 
4-dr., $115. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 14.) 
(Heavy rains reduced activities. Sold 
52 units out of 83 offerings.) 
BUICK—’50 Special 2-dr., $1,420; business 
coupe, $1,080. '42 Special 2-dr., $230. 
CADILLAC—’50 (62) 4-dr., $2,650*. 
CHEVROLET—’51 Bel-Air, $1,720. '50 SL 
Deluxe 4-dr., $1,360, $1,405; %-ton pick- 
up, $965; %-ton pickup, $880. '49 SL De- 
luxe 2-dr., $1,020, $1,145; 4-dr., $1,230; 
FL Deluxe 2-dr., $1,140. '49 %-ton pick- 
up, $900. '48 FM conv., $855; %-ton 
pickup, $630. '47 SM 4-dr., $700. '46 SM 
2-dr., $720. 
CHRYSLER—’'49 Royal 4-dr., $1,210. 
DeSOTO—’51 Custom club coupe, $1,700. 
DODGE—’49 Coronet 4-dr., . "47 Cus- 
tom 2-dr., $610. '41 coupe, $175. 
FORD—’50 Custom (6) 4-dr., $1,080; Cus- 
tom (8) 2-dr., $1,250. ’°49 Custom (8) 
2-dr., $1,035, $1,080, $1,085, $1,110, $1,- 
070; conv., $950; 4-dr., $1,110. '47 SD 
(8) 4-dr., $675, $720. '46 SD (8) 2-dr., 
$740, $595, $720; club coupe, $600; sta- 
tion wagon, $450. '40 coupe, $130. 





KAISER—’49 conv. 4-dr., $660. 


MERCURY—'50 2-dr., $1,395*. 
NASH—’50 Statesman 2-dr., $900. '46 Am- 
bassador 4-dr., $425. 


OLDSMOBILE—’51 (S88) 4-dr., $2,270*. "49 


(98) 


PONTIAC- 


(8) 2- 


STU 


(Tim 
Sale eve 
of Nov. 


(Prices 
cars held steady. 
has finally 
lower than 


out of 
BUICK 
"50 Su 
$1,300, 
Super 
conv., 


CADILLAC—’51 
sedan, 


(61) 


4- 


DEBAKER 


—'d51 


dr., $1,300. °41 club coupe, $160 

~49 (8) conv., $1,060. '47 SL 

$725. 4 
’47 Champion 2-dr., $750 ’ 


dr., 


ALBANY, N. Y. 


Dealers Auto Auction 
Prices are for sale 


Anspach’'s 
ry Monday. 
12.) 

on all kinds of extra-clean 
Looks like the market 
found its level, but in all is 
a month ago. Sold 105 units 
offerings.) 

Super Riviera 2-dr., $2,270*. 
per sedan, $1,320*; Special sedan, 
$1,360. '49 RM sedan, $1,250*; 
sedan, $1,250, $1,120. 48 Super 
$1,010. ’39 4-dr., $230. 

(62) sedan, 
$2,880". 


140 


"50 
convy., 


$1,710*. "47 (62) sedan, $1,010*, $1,280", 


135. 
CHEVROLET—'51 FL Deluxe sedan, §$1,- 


670*; 
sedan, 


Bel-Air, 


$1,050. 
sedan, 
$890. 
$825. 


$660, $600, $510, $630. 
$250. 


DODGE—’49 Coronet club coupe, 


$260, 
\%-ton 


$910. 
FORD— 


$1,800*. ‘50 SL Deluxe 
$1,200, $1,300, $1,290; 
49 SL Deluxe sedan, 
; SL Special sedan, 
’48 SM sedan, $760, $680; FM 
$810; conv., $800; FL aerosedan, 
’47 SM sedan, $730; FL sedan, 
’46 FM sedan, $700; SM sedan, 
’41 MD sedan, 


Bel-Air, 


$1,200*; 


pickup, $720. °48 Custom sedan, 


51 Victoria, 2 at $1,985*; Cus- 


tom (8) 2-dr., $1,540. "49 Custom (8) 
sedan, $950, $980, $875, $860, $850. ‘47 
(8) conv., $775; Super SD (6) sedan, 
$650. '38 (8) business coupe, $110. 
HUDSON—’51 Commodore (6) 4-dr., §$1,- 
840. '47 Commodore (8) 4-dr., $580. '46 
Commodore (6) 4-dr., $370. 
KAISER—’49 Traveler sedan, $825. ‘48 


Traveler sedan, $360. 
MERCURY—'51 


G 


(sedan), $1,725, $2,000*, 


$1,750*. ’47 sedan, $550. '46 sedan, $535. 

NASH—’49 Ambassador 4-dr., $900*. °'47 
(600) club coupe, $680, $710. °46 (600) 
sedan, $360. 

OLDSMOBILE—’51 (88) 4-dr., $2,230". 
’50 (98) sedan, $1,525*; (76) sedan, §$1,- 
310. °49 (98) sedan, $1,285*. °'48 (98) 
sedan, $980*. ’47 (68) conv., $500*. 

PACKARD—'51 (300) sedan, $1,700*. 


PLYMOUTH—’51 Cambridge 2-dr., 


"50 De 
dan, 


$1,450, 
luxe sedan, $1,300. '49 Deluxe se- 
. ‘47 SD sedan, $670. ‘46 
$650. °41 SD sedan, $120, 


$140. 
PONTIAC—’51 Chieftain (8) 4-dr., $2,300*. 


"49 Chieftain 


(6) 2-dr., $1,120; (8) 


conv., $1,250*. '48 SL (8) sedan, $1,075*. 
°46 SL (8) 2-dr., $670. °40 club coupe, 
$120. 

STUDEBAKER—’51 Champion 2-dr., $1,- 
400; Commander 2-dr., $1,585*; %-ton 
= $1,200. '50 Champion 4-dr., $1,- 
010. 


‘49 1%-ton truck, $440; Champion 
1) 


(Continued on Page 49, Col, 
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Used-Car Auction Prices 








(Continued from Page 4s) 


4-dr., $980. "47 Land Cruiser 4-dr., $575. 
WILLYS—’50 station wagon, $980. ‘47 | 
Jeep, $600; station wagon, $520. '46 Jeep, 


$550. 
MASON CITY, IA. 


(Lapiner’s Car Auction. Sale every Wed- 
nesday. Prices are for sale of Nov. 14.) 
(Sold 119 units out of 162 offerings.) 


BUICK—’'50 Super 4-dr., $1,690*. 
4-dr., $1,180*. '47 Super 4-dr., 
RM 4-dr., $655. 

CADILLAC—’49 (62) sedanet, 
$2,050*. '47 (62) 4-dr., 

CHEVROLET—'51 Bel-Air, SL 
soo 4-dr., $1,510. ’°50 SL Special 4- 

$1,225, $1, 230, $1,245; 2-dr., $1,100, 
$1. 130, $1,180; FL Deluxe 2-dr., $1,320, 
$1,335. '49 FL Deluxe 2-dr., $1, 015, $1,- 
030, $1,035. °48 FL aerosedan, $915; 
1-ton pickup, $675. °47 %-ton panel, $405. 

CHRYSLER—'48 Windsor 4-dr., » “ae 
NY 4-dr., $780. '46 NY 4-dr., 

DODGE—’ 49 Coronet 4- dr., "46 
Custom 4-dr., $450, $460, "$625, 

FORD—’'51 Custom (8) 4-dr., $1, 675*, $1,- 
615, $1,600; conv., $1,925*. ‘50 Deluxe 
(8) 2-dr., $1,145*, $1,210*. °49 Custom 
(8) 2-dr., $920, $930, $985*. °47 (8) 2- 
dr., $670. 

FRAZER—’49 Manhattan 4-dr., 
$820*. '48 4-dr., $575*. 

HUDSON—’51 Pacemaker 4-dr., 
49 Super (6) club coupe, $815. 

KAISER—’49 Deluxe 4-dr., $695*. 

LINCOLN—’49 4-dr., $1,110*. 

J $755. 


$695. 
$2,105", 


$825", 
$1,415*. 


’46 2-dr., 2 
$1,160*. °47 
$420. 

$2,600*. 


at $555. 
NASH—’50 Statesman 2-dr., 
(600) 2-dr., $485*; 4-dr., 
OLDSMOBILE—’51 (98) Holiday, 
"50 (88) 4-dr., $1,510*; 2-dr., $1,485*, 
‘49 (88) 2- dr., $1, 275*. °47 (78) 
$1,590. 


$1,110. 
"47 


PLYMOUTH _’51 Cranbrook 4-dr., 
"50 Deluxe 4-dr., $1,065, $1,100, 
‘49 SD 4-dr. $1,000, $1,025, $1,050. 
SD 4-dr., $580, $675; 2-dr., $465. 

PONTIAC—’51 Chieftain (8) 4-dr., 
$2,030*, $2,100*; 2-dr., $1, 770*; 
lina 2-dr., $2, 2i0*. °49 SL (8) 
1,150*. 


£ 

STUDEBAKER—’51 Champion conv., $1.- 
570*. '50 Champion RD 4-dr., $1,135*. 
$1,145*; %-ton pickup, $745. 


HORSEHEADS, N. Y. 


‘Horseheads Auto Auction. Sale every 
Friday. Prices are for sale of Nov. 9.) 
(Little change in market for past three 
weeks.) 
BUICK—’51 RM sedan, $2,390*. 
sedan, $1,690*; Special sedan, $1,300. 
4 sedan, $1,250*. °41 Special 


80. 

CADILLAC—'48 (61) sedan, $1,650. 

CHEVROLET—’51 SL Special sedan, $1,- 
350; SL Deluxe sedan, $1,600*. 
Deluxe sedan (taxi), $960. 
luxe sedan, $1,125, $1,140; FL Spectal 
sedan, $1,000. ‘48 FM sedan, $720. 
conv., $660, $680. "46 FM sedan, $535. 
41 SD club coupe, $280. 

CHRYSLER—’42 NY sedan, $270. 

DeSOTO—’47 Deluxe sedan, $765. 

DODGE—’47 Custom sedan, $685. 

FORD—’50 Custom (8) sedan, $1,250*. 
Custom (8) sedan, $890. 
dan, $680. '47 SD (6) 
SD (8) sedan, $280. 

HUDSON—’47 Super (6) club coupe, $450. 

KAISER—’51 Henry J (6) sedan, $1,010. 
"49 4-dr., $740. 

MERCURY —'51 club coupe, $2,020*; se- 
dan, $1,855. '50 sedan, $1,360. '49 sedan, 
$1,105. °46 sedan, $340. 

NASH—’51 Ambassador sedan, $1,495*. 

OLDSMOBILE—’49 (88) sedan, $1,265", 
$1,180. °48 (76) sedan, $795. °47 (78) 
sedan, $650. '41 (76) sedan, $305. 

— = sedan, $755. ‘46 


$40. 

PEYMov TH—-'50 Deluxe sedan, $1,310. '49 
sedan, $1,100. °46 SD business coupe, 
$530. ’41 SD club coupe, $310. ’40 conv., 
270. 


$270. 

PONTIAC—'49 SL (6) sedan, $1,260. '48 
SL (8) sedan, $985, $960; (8) sedan, 
$950. '47 Torpedo (8S) sedan, $815. 

STUDEBAKER—’51 Commander 
coupe, $1,580; Champion sedan, 

WILLYS—'50 Jeep, $750. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. 
Friday. Prices are for sale of Nov. 9.) 

(Sold 140 units out of 218 offerings.) 
—'51 Super 4-dr., $2,500*; conv.. 
Riviera coupe, $2,350*. 


2-dr., 


sedan, $690. 


sedan, 


club 
$1,200. 


r 4-dr., $1,750*. ’49 Super conv., 2 at 
$1,150*. '47 RM conv., $700. 
CADILLAC—'51 (62) 4-dr., $4,000; conv., 
$4,150*. °49 (62) 4-dr., $2,095*; (60) 
Special 4-dr., $2,350*. °48 (62) club 
coupe, $1. 875*. °46 (62) conv., $1,250*. 
CHEVROLET—’51 Bel-Air, $1,- 


960*; FL Deluxe 2-dr., $1, \% -ton 
pickup, $1,180, $1,370; SL Deluxe, $1,- 
840*, $1,670; station wagon, $1,825. '50 
FL Deluxe 4-dr., $1,525; 2-dr., $1,435", 
$1.350; SL Deluxe Bel-Air, $1,600*, 
550; 4-dr., $1,385; 2-dr., $1,225; SL 
r., $1,150; suburban carryall, $790; FL 
Special 4-dr., $1,200. °49 SL Deluxe 4- 
Deluxe 2-dr., $1,175. '48 FL aerosedan. 
$850, $900; FM 2-dr., $760. '47 %-ton 
pickup, $435. '46 SM 2-dr., $630. 

CHRYSLER—’50 Royal 4-dr., $1,435* 
Windsor 4-dr., $1,300. 
700° 


"49 


DeSOTO—’'48 Custom 4-dr., ’47 Cus- 
tom conv., $750. 
DODGE—’51 Coronet 4-dr., 
"50 Coronet conv., $1,325. '49 Wayfarer 
2-dr., $1,000. 
FORD—’ 51 %-ton pickup, $900; conv., 
$1,600, $1,675, $1,650; Victoria, $1,850, 
$1,930, $1,875, $2,000*; Custom (8) 2- 
dr., $1,650; station wagon, $1,900; club 
coupe, $1,820; Crestliner, $1,800. 50 Cus- 
tom (8) 2-dr., $1,300, $1,285; Deluxe (8) 
2-dr., $1,205. '49 %-ton panel, $425; 
%-ton pickup, $425; Custom (8) 4-dr., 
$1,005, $1,090; Deluxe (8) business 
coupe, $905. '48 SD (8) 4-dr., $950. '46 
Deluxe (8) 2-dr., $675, $650. 
DSON—’'50 Pacemaker 2-dr., $1,225. 
$1, 510; Special 


$750. 
$2,000, $1,675. 


HU: 
KAISER—’51 Deluxe 4-dr., 
2-dr., $1,250, $1,500. 
LINCOLN—’50 club coupe, $1,600. 


MERCURY—’51 4-dr., $1,900*. '50 4-dr., 
$1,305. °41 conv., $365. 
NASH—'49 (600) 4-dr., $750. 
OLDSMOBILE—’51 (98) 4-dr., $2,300*, 
$2,350°; Holi , $2,600*. "50 (88) 2- 
-, $1,610%, $1,590°. °'49 (76) 2-dr., 
$1,025*. '48 (98) 4-dr., $850*. 


PAOCKARD—’51 (200) 2-dr., $1,810°. 
PLYMOIU'TH—’'51 suburban, $1,800. '50 SD 


"41 | 


| 


} 
| 


| 


4-dr., $1,275; Deluxe 2-dr., $1,265. '49 
SD suburban, $1,280. ‘46 Deluxe 4-dr., 
$600. 
| PONTIAC—'51 Chieftain (8) 4-dr., §2,- 
200*; Catalina, $2,400*. °50 Chieftain 
(8) 4-dr., $1,620*, $1,680*; club coupe, 
$1,600*. '49 Chieftain (8) 4-dr., $1,190. Horner's Used-Car Selling Center— 
| STUDEBAKER—'51 Champion RD 4-dr., P aie 
$1,400*. "50 Champion 2-dr., $1,210. ‘48 Horner Motor Co. (Chevrolet), Lafayette, Ind., has opened this new building several | 
Champion Deluxe 4-dr., $975 blocks from its new-car showroom, where it will feature used-car, truck, and new-truck 
station in on S740 wagon, $925. 48 | sales. Large overhead doors in the used-car area will permit open-air selling in sum- 
’ piety mer, and protection from the weather for the stock in winter. New trucks will be 
N. PLAINFIELD, N. J shown in the corner showroom. 
(Lebanon Auto Auction. Sale every Wed- | nesgro—'50 Deluxe sedan, $1,550. ‘49 ‘47 (98) sedan, $800. ‘41 sedan, $150, 
a ee ce a for = of oan’ Custom sedan, $1,325. '47 Custom sedan, $130. 
og | rr — Sold $830. PLYMOUTH—'51 Cambridge sedan, $1,- 
: , 2 ' DODGE—'51 Coronet sedan, $1,975. '49| 600, $1,455, $1,440, $1,420, $1,410. 49 
BUICK— . RM sedan, $2,430; Special se- Coronet sedan, $1,280: Coronet conv., sD pp ag 47 SD sedan, $830. 
$1340" Rat conv., 41,000°. "49 Dupes ee. $1,260. PONTIAC 50’ Chiefiain (8) sedan, $1,- 
dan, $1,210*. ’48 Super sedan, $1,070. | FORD—'50 Custom (8) sedan, $1,025, $1,- | 440. "49 SL (8) sedan, $1,260*. ’48 (6) 
'47 Super sedan, $675. '46 Super sedan 385*; Deluxe (6) sedan, $1,000. '49 De- conv., $875, $850, $800. °47 (8) sedan 
$575; RM sedan, $645. 41 Super sedan, | luxe (6) sedan, $910, $900; Custom (8) | g§s00.'’46 (8) sedan, $755*, $510. ¢ 
$300. oo a3 pee = as ot wn STUDEBAKER~—’50 Champion sedan, $1,- 
CADILLAC—"49 {61) sedan, $1,950*. "48 7 in oe ae 
(61) sedan, $1,750. pet ea egg ; m 
CHEVROLET—'51_ SL Deluxe sedan, $1,-|HUDSON—'51_ Pacemaker sedan, $1,325.| Transport Office Created 
700*, $1,600*, $1,585*, $1,550. ’50 FL 48 sedan, $770. ‘ 
Deluxe sedan, $1,330. ’49 SL Deluxe se- | LINCOLN—'49 Cosmopolitan sedan, $1,075. gy oa nce ney 
dan, $1,155, $1,140, $1,200, 2 at $1,050, | yweRCURY—’51 sedan, $1,825. '50 sedan, |Of an Office of Transportation by 
Foro Sto $080 $06s, Sedo "4s am | $1:460". "49 sedan, $1,090. ’46 sedan, /the Munitions Board, Department 
sedan, $775. '47 FM sedan, §730. '41 SD Pg si tiie aan. $1,060, |Of, Defense, to handle problems 
NAS — . es n Super sedan, ® 5 Sot ¢ sas 
sedan, $425. , } 47 (600) sedan, $600. arising from increased military re- 
CHRYSLER—’49 Windsor sedan, $1,525. '48 |quirements, is announced by J. D 
Windsor sedan, $1,150. '47 Windsor se- | OLDSMOBILE—’50 (88) sedan, $1,650. '49 |4 , Ss yd. v. 
dan, $900. | (98) sedan, $1,310; (76) conv., $1,200*. |Small, board chairman. 


"49 Super | WILLYS 
"46 | 





"50 Super | 
"49 | 
sedan, | 


"50 SL) 
49 FL De- | 


47 | 


"49 | 
"48 SD (8) se- | 


"47 Jeep, $610. | 


Sale every | 


"50 Su- | 


$1.- | 


’47 NY 4-dr., | 

















| Missouri, 


Reo Names Three 


To Field Staff 


LANSING.—Three additions to 
the field staff of Reo Motors, Inc., 
here were announced last week by 
A. L. Struble, sales vice-president. 

Herman McKEachin jr. has been 
named regional manager of the 
Southeast with headquarters in At- 
lanta. J. D. Rickman was appoint- 
ed regional manager for Arkansas, 
Oklahoma and Kansas. 
Kenneth M. Daline was named 
manager for the region of Wiscon- 
sin, Minnesota and the Dakotas. 


South Gate Brake Ge. 


Buys Rocket Booster 


LOS ANGELES. — South Gate 
Brake Specialties Co. here has ac- 
quired the manufacturing and sales 
rights to the Rocket hydraulic 
booster, formerly manufactured by 
Gilmore & Spaulding, Pasadena. 

According to the announcement, 
the basic operation of the Rocket 
booster will remain the same. How- 
ever, the new booster, to be manu- 
factured by South Gate people, will 
feature several important improve- 
ments in design which will elimi- 
nate the difficulty encountered in 
bleeding the old style. 











A healthy cow exhales about two gallons 
of water per day; and a herd of a hundred, 
almost 6,000 gallons a month...Ina tight 


barn, in cold weather, the trapped moisture 





makes doors and windows swell, walls and 


rafters get mouldy; the building rots and 
sags, hay spoils, disease increases, and milk 


production falls. 


So the smart dairy farmer air-conditions his barn 
.and SUCCESSFUL FARMING in a recent issue tells 
him how to do it, at an operating expense of $1 per 
cow per year. 

builder, traffic 


Architect, ventilating engineer, 


and maintenance expert ...as well as manufac turer 


of grain, meat, milk, and eggs... the smart farmer 
finds that SuccessruL FARMING is indispensable to 
his business—and his family. 

Farming is manufacturing... with problems of 
plant and production, layout, equipment efficiency, 
mechanization, manpower, management . . . getting 
greater output of crops and livestock, at lower unit 
costs, with higher profits. 


Keeping pace with her husband's progress, the 





Mrs. Manufacturer wants the best in modern living 


.is the home decorator 


and designer, selecting 


draperies and floor covering, new furniture and 


furnishings, tv, labor saving electric appliances... 


is a major prospect for quality merchandise. 


Best market for manufacturers are the nation’s 


best farmers and their fan 


SUCCESSFUL FARMING, 


with 


lilies... best reached by 


more than a million 


circulation concentrated in the fifteen agricultural 


Heart states.. 


and _ plant, 


-with the best brains, land, 


livestock, 


highest investment in buildings and 


machinery, largest yields and incomes. ‘The average 


SF subscriber's yearly earnings easily exceed the U.S. 


farm average by 50% 
Advertising in general n 


nation’s best farm 


audience... 


1edia misses much of the 


needs SUCCESSFUL 


FARMING to balance your national advertising effort. 


With potent penetration, 


high readership, broad 


influence based on almost a half century of service, 


SUCCESSFUL FARMING 


opp* yrtun ity today . 


MEREDITH PUBLISHING COMPANY, 


also New York, 
Detroit, 


Des Moines. 
Cleveland, 


San Francisco, Los Angeles. 


is your 
Ask any SI 


Atlanta, 


greatest car selling 


othce for full facts. 


Chicago, 
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Chain Store to Handle ‘Allstate’ Car in 17 Southern Cities .. . 





Sears to Sell ‘Henry J’ 


(Continued from Page 1) 


from K-F at the same price. How- 
ever, a volume purchaser usually 
commands a better price, and the 
Sears people have a good reputa- 
tion as buyers. 

In view of this, the situation may 
change if Sears obtains volume 
sales. 

K-F dealer opinion on the plan 
was divided. Some thought it 
would be a good promotion 
scheme, while others thought it 
would hurt their already poor 
sales position. 

Some saw the K-F move as one 
of desperation. They pointed out 
that 2,800 K-F dealers sold about 
85,000 Henry Js and Kaisers in the 
first nine months, averaging about 
3% cars a dealer per month. 

Even at full profit, this would 
cover only a small part of the cost 
of running a dealership. And dis- 
counting practices have been gen- 
eral this year. 

+. * s 
OW Sears, selling at a fixed 
price, could compete with deal- 
ers selling practically at cost is a 
question that intrigued several 
sources contacted in the AvutTomo- 
tive News roundup. 

The question of nationwide 
service for the Allstate also came 
up. 

T. V. Houser, vice-president in 
charge of merchandising for Sears, 
said that the stores selected to sell 
the new car are retail stores which 
already have necessary display, 
sales and service facilities. 

However, since these are concen- 
trated in Texas, there is consider- 
able doubt as to whether the All- 
state will have a service home away 
from the Southwest. 

Some K-F dealers indicated that 
they would like the extra service 
business, while others said they 
would shun it. Other make dealers 
and independent shops may or may 
not welcome the business, but it is 
obvious that the Allstate will not 
have the widespread approved serv- 
ice facilities available to other 
makes. ea 


Sears to Handle 


Own Warranty 

EARS will sell on its own war- 

ranty. It is interesting to note 
that the big problem the mail-or- 

der houses ran into in early auto 
ventures was that of satisfying cus- 
tomers on service. 

Sears sold the Sears Motor Buggy 
between 1908 and 1912. Montgom- 
ery Ward sold the Modoc at about 
the same period. Neither venture 
was profitable. 

Edgar F. Kaiser, president of 
K-F, said last week that K-F be- 
gan exploration of the possibility 
of merchandising cars through 
Sears as early as 1948. 
Announcement of the agreement, 
he said follows many months of 
consultation with K-F dealers and 

distributors. 

“Our prime consideration,” said 
Kaiser, “has been to reach an 
agreement that will prove to be 





highly beneficial to our dealers, 
distributors and the corporation.” 

Benefits to dealers, if the venture 
proved successful, would be through 
lower prices as the result of vol- 
ume. 

However, it is understood that 
future plans call for greater indi- 
vidual identity for the Allstate car. 
But unless parts remain _ inter- 
changeable, the economy of volume 
would not be realized. 

DeMartini asserted that K-F’s 
agreement with Sears calls for K-F 
dealers to get cars first in case of a 
shortage. 

* * 


No Special Quota 


For the Allstate 

HECKS with the National Pro- 

duction Authority revealed that 
K-F has asked for no separate pro- 
duction quota for the Allstate. How- 
ever, NPA men pointed out that if 
K-F’s quota is raised, as planned, 
from 1.55 percent of the industry 
total to 2.47 percent there would be 
a sufficient margin for the Allstate. 

K-F previously had a quota of 3 
percent, but because of inability to 
sell up the quota the company ac- 
cepted a lower figure on the under- 
standing it could have its previous 
percentage back when needed. 

Sears saw the sale of the new 
car by its stores with service fa- 
cilities “as a logical development 
of its automotive merchandising 

program.” 

It picked stores for the “feeling- 
out process” where the store man- 
agers believed in the project and 
had facilities and display areas. 

It is said that Sears will probably 
wholesale used cars it takes in 
trade. 

When it comes to used Allstates, 
however, the situation may become 
more complicated, since resale val- 
ue of a used car is aided in no small 
measure by a strong dealer organ- 
ization. 

+ * 


Chicago Leader Stresses 


Big Dealer Investment 

fae respect to the possible 
threat of the mail-order plan 

to outside dealers, James F. Good- 

win (Dodge-Plymouth), president of 

the Chicago Automobile Trade 





European Group 
Visits Detroit 


DETROIT.—This city played host 
to a group of top European indus- 
trialists and their families who 
arrived here for a four-day visit 
to inspect military and civilian pro- 
duction might. 

The visitors from 14 countries 
were taken into the homes of local 
industrial, banking and civic lead- 
ers over the _ post-Thanksgiving 
week-end for an interlude of Amer- 
ican family life. 

Of the 200 European industrial- 
ists being brought to the U. S. by 
the Economic Cooperation Admin- 
istration, the majority have selected 
Detroit as their first choice among 
the 12 U. S. cities that have offered 
to show their productive facilities. 








From a Jeep to a Wrecker— 


Ashton Sales, Inc., 1701 W. Lafayette Ave., Detroit, has announced the development 
of special wrecker equipment that may be mounted on the back of a Jeep one-ton 
pickup, with lifting and towing capacity rated at two and a half tons. The company 
said that Ashton engineers worked with Willys to develop the demountable wrecker. 
The adjustable boom can be quickly removed, leaving space behind the winch and 
support for delivery work. The equipment includes a number 10 Tulsa winch, 100 feet 


of %-inch steel cable, 
compony said. 


tow bar and lift bar assembly, and safety chains, the 


Assn., said that other makers would 
not be interested in following the 
example of Sears and K-F. 

Goodwin stressed that merchan- 
dising and servicing of automo- 
biles require large dealer invest- 
ments and should be regarded as 
a specialty rather than a side- 
line. 

Reaction among K-F dealers was 
mixed. In Chicago one said the 
“idea is so new it’s difficult to pre- 
dict as to results, but if and when 
the plan hits the Chicago area, an 
important factor will be the price 
element as between Kaiser-Frazer 
dealers and Sears stores.” 

The Southwest area test will de- 
termine much, the dealers said, with 
some fearing that Chicagoans may 
buy Allstate cars while in that ter- 
ritory. 

Other points emphasized were 
that the Allstate may be regard- 
ed as another car on the market. 

Since, however, it will be built by 
Kaiser-Frazer at Willow Run, there 
was worry over whether the plant 
can handle its big defense orders 
and at the same time adequately 
take care of Kaiser-Frazer dealers 
and Sears stores with cars. 

Other Kaiser-Frazer dealers con- 
tacted stated that the new arrange- 
ment “won’t be good for us in the 
long run” and will force a number 
out of business. 

* + + 


Texas Dealer Calls It 


A Good Promotion 

| gel AUSTIN, TEX., C. H. Luetcke, 
general manager of Capital City 

Kaiser-Frazer, commented: 

“It sounds like a good deal. It is 
a good promotion scheme. It will 
help get more cars on the market. 
And we expect to service the Sears- 
sold cars, so it will help our service 
department.” 

In Detroit, most K-F dealers felt 
that their business would be hurt 
seriously. 

“Sears has other ways of paying 
overhead,” one pointed out, “and I 
don’t think I, or other average 
dealers, are going to be able to 
compete with a big-chain store.” 

“They’re going to lose a lot of 
dealers,” another said, “includ- 
ing me.” 

“I don’t like it,” a third stated. 
“It’s taking the bread and butter 
out of our mouths, and we haven't 
been eating too well for quite a 
while, anyway.” 

In answer to the service problem 
that Sears will face, many thought 
that they would attempt to farm it 
out to dealers in the customer’s 


area. 

Most dealers said they would flat- 
ly refuse to take it. 

“We don’t want their headaches,” 
one said. “My mechanic told me 
that if he had to do work on that 
basis, he’d work for Sears and 
make them pay the high dollar, or 
nothing at all.” 

Only one dealer was ready to sit 
back and await further develop- 
ments. He said that perhaps the 
fact that Sears is handling the 
product, and that it is considered a 
reputable firm, might enhance the 
sales of the product. 

“I don’t want to jump at conclu- 
sions at the moment,” he said, “un- 
til the smoke clears away. In the 
matter of service, if I can make a 
little profit by taking ‘farmed out’ 
service from Sears, I'd be receptive 
to it.” is 

7: * 


May Be Forced 


Into Garage Business 


NOTHER dealer pointed out 

that he thought as an all over 
effect, dealers would soon be forced 
to take Sears accounts if they are 
to stay in business at all. 

“But,” he complained, “if that is 
the case, it will throw my business 
all out of balance. 

“T’ll be doing service work on a 
lot of cars that I never sold—main- 
taining a status of a dealership by 
virtue of a few cars on hand that 
I probably can’t sell, anyhow and 
be simply a garage. I’m not inter- 
ested in being in the garage busi- 
ness.” 

In New York, dealers indicated 
they were not particularly per- 
turbed about the Sears plan since 
they felt it was a problem for the 
dealers in the South and South- 
| west. 











Winner of a 1951 Pontiac— 


Miss Carol Ann Jackson, New Orleans, receives the keys of a 1951 Pontiac she won 
as a prize on a national radio contest. James C. Carper, district manager of the 
Memphis office, presents the keys, while J. A. Paretti (second from right), of Paretti 
Pontiac Co., Inc., delivers the title. From left to right are H. Gordon Hersch, regional 
manager of the Atlanta office; Carper; Miss Jackson; Paretti, and Omer H. Odell, 


district manager. 





Autos, Steel, Tires Facing 
Squeeze on Pay Raises 


(Continued from Page 11) 


Local 154, Chief Federal District 
Judge Arthur F. Lederle reserved 
decision on the union’s contention 
that it can sue for wage claims on 
behalf of all Hudson hourly-rated 
employes. 

Frank Cooper, Hudson at- 
torney, argued that the Taft- 
Hartley law does not entitle a 
union to act for individual work- 
ers in suing a company. The com- 
pany and union agreed that the 
portion of the suit dealing with 
checkedoff union dues is bona- 
fide under federal statutes. 

Local 154, aided by UAW Inter- 
national attorneys, has sued for 
dues and wages for 8,000 workers, 
allegedly lost because of last sum- 
mer’s Hudson work stoppages 
which are branded a “lockout.” The 
company’s counter-claim, charging 
production slowdowns, ask for $1,- 
500,000 damages. 

oa * * 

— spokesmen said the com- 

pany would reveal next week 
its answer to the damage suit filed 
by UAW Local 600. But Mel B. 
Lindquist, Ford’s general industrial 
relations manager, released a state- 
ment denying the “job runaway” 





Obituaries 





Brown, 59, Distributor 


For Packard at Reno 

SAN FRANCISCO.—Howard 
Brown, 59, vice-president of Brown 
Motors in Reno, Nev., since 1922, 
died Nov. 9 in a San Francisco hos- 
pital following a brief illness. 

Brown Motors has been a Pack- 
ard distributorship since 1933, 

* ” * 


Robert H. Ward 
ATLANTA, Ga.—Robert H. Ward, owner 
of Ward Motors here before his retirement, 
died Nov. 12 at a local hospital. 
* * 


* 
John E. Leach 
HOPKINSVILLE, Ky.—John E. Leach, 
55, Ford dealer here, died of a heart ail- 
ment at his home. Mr. Leach had been in 
the automobile business here 12 years. 
* * * 


Edward E. O’Neill 
ELMIRA, N. Y.—Edward E. O’Neill, 58, 
former president of American-LaFrance- 
Foamite Corp., died Nov. 11. He was also 
a director of LaFrance Fire Engine and 
Foamite, Ltd., of Toronto, Ont. 
* * * 


John P. Halstead 
BUFFALO, N. Y.—John Preston Hal- 
stead, 65, co-developer of America’s first 
light delivery truck, died here Nov. 15. 
Mr. Halstead moved to Buffalo in 1936 
and for 15 years had been an independent 
sales engineer. 
* * * 
D. F. Wallace sr. 
WILMINGTON, N. C. — David F. Wal- 
lace sr., 53, president of Coastal Motors, 
Inc., died at his home Nov. 13. Prior to 
coming to Wilmington in 1946, Wallace was 
with General Motors Acceptance Corp. in 
Charlotte and Fayetteville, N. C 
* * * 


Tom A. Stalker 

DETROIT.—Funeral services for Tom A. 
Stalker, 61, Packard service engineer, were 
held here Nov. 21. Mr. Stalker, who died 
after a brief illness, joined Packard in 
1908 and operated one of the first chauf- 
feur’s schools in the country. At one time 
he assisted Packard President Henry B. 
Joy in his many surveys of the Lincoln 
highway. 





Tyjeski Ups Two 
Kenneth G. Wood has been ap- 
pointed general sales manager of 
Tyjeski Motor Co. (Hudson), Cleve- 
land, and Paul Schrubb has been 
named head of the used-car di- 
vision. 





charge on which the Rouge union’s 
suit was based. 

Lindquist said that construction 
of new Ford defense plants, in the 
Detroit area and elsewhere, would 
provide more than 13,500 new jobs. 
He attributed a decline of 10,900 in 





Big Pittsburgh Deal 
Added to Allen Chain 


PITTSBURGH. — Don Allen, 
New York state dealer, has an- 
nounced purchase of Winston 
Chevrolet, Inc., auto dealership 
here, from P. D. Winston. Pur- 
chase price was not disclosed. 

The 15-year-old firm is re- 
ported to be the largest Chev- 
rolet dealership in Pittsburgh. 
It has been renamed Don Allen 
Chevrolet Co. 

The Allen organization oper- 
ates two dealerships in Buffalo, 
one in New York and one in 
Albany. 





the Rouge plant payroll to govern- 
ment restrictions on automobile 
output. He cited expenditure by 
Ford of $100,000,000 to modernize 
and expand operations at the huge 
Rouge plant, from which the Local 
600 suit said 20,000 jobs were pulled 
in the last year. 

Ford’s assembly plant in Kan- 
sas City resumed operations last 
week after a UAW-CIO strike 
that lasted a month. An agree- 
ment on production standards 
brought the 1,200 workers back 
to their jobs. 

Prior to closing down for inven- 
tory and model changeover, Stude- 
baker reported its car and truck 
lines were curtailed by a strike at 
~ Ross Gear plant in Lafayette, 
Ind. 

Ross Gear is also a supplier for 
Willys-Overland and International 
Harvester. 








Ought'a Be a Hint— 


This half-moon 31-inch speedometer on 
the rear of police cars is intended to show 
drivers the exact speed at which the cars 
of the law are traveling, and is said to 
have had a noticeable effect on speed- 
sters, since it affords motorists a chance to 
check their own speed against the police- 
car rate. Prof. Homer J. Hanna, (shown 
above) Washington State college, and 
Capt. R. W. Zottman, traffic chief of the 
Seattle police department, are the in- 
ventors.—{Acme photo.) 





a 
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Makers to Get Capehart Go Sign... 





Delay on U. C. Prices 
to Dec. 31 Expected 


(Continued from Page 1) 


controls law, is required to allow 
manufacturers to add all their di- 
rect and indirect costs to pre- 
Korean prices, up until last July 
26, the factory figures will have to 
be returned to OPS for OK, the 
price’ agency Official stated. 
* + ~ 

T THE OPS automotive branch, 

a spokesman told this reporter 
that there was little doubt that the 
Dec. 20 effective date of the used- 
ear ceiling price regulation would 
be postponed until Dec. 31. 

While the process will take a 
little time, he said, there was no 
one in the agency known to be 
opposed to the change. 

He explained that the term “30 
days after issuance of the regu- 
lation” would have been OK had 
the order been issued several 
weeks ago, as expected. In the 
delay occasioned by examining 
other features of the regulation, 
the 30-day provision in the origi- 
nal early order was simply for- 
gotten and thus, when the regu- 
lation was issued, it bobbed up to 
the consternation of OPS officials 
as well as the auto dealers. 

The correction, he said, may be 
counted on, probably this week, but 
in any event, soon. 

In another OPS division, a spokes- 
man said that virtually all car 
makers have requested price relief 


Merritt Elevated 
In Clayton Sales 


EL MONTE, Calif.— William O. 
Merritt has been named sales man- 
ager of the Dynamometer division 
of Clayton Mfg. Co. it is an- 
nounced here, by J. A. Cortright, 
general sales manager. 

Merritt, who came to the com- 
pany in January, 1950, as sales pro- 
motion and advertising manager, 
will handle all domestic and Cana- 
dian sales and advertising activi- 
ties of the division. He succeeds 
D. T. Ankeny, resigned. Merritt 
was formerly director of training 
and sales promotion for Bear Mfg. 
Company. 








Autocar Building 
Lighter Tractor 


ARDMORE, Pa.—Autocar Co. re- 
ports it has developed a new light- 
weight tractor in the heavy-duty 
field, one of less than 10,000 pounds 
(including fuel, oil and water) with 
a gross hauling capacity of 50,000 
pounds. 

Conventional in design and gaso- 
line powered, the new model, the 
C-65-T, fits into the Autocar line 
between the company’s 50 series of 
lightest trucks and tractors and its 
70 series, the company says. 


ADVERTISEMENT 


7,522 DEALERS POST 
OPS CAR PRICES 


Federal Law Requires Prices up by Dec. 5th 


Kansas City, Mo.—According to Frank D. 
Jackson, president of the Jack-Bilt Corp., 
up until now 7,522 Auto Dealers have al- 
ready ordered OPS posters to post ceiling 
prices, as required by Reg. 83. According 
to Office of Price Stabilization these prices 
must be posted by Dec. 5th, 1951. 


To make it easy for you to comply with 
this Government law, the Jack-Bilt Corp. 
has ready for immediate shipment, price 
posters, size 22x28”, for all makes of new 
Passenger cars. These posters are so de- 
signed that all models, body styles, basic 
price, transportation, federal taxes, acces- 
sory groups, handling and delivery and 
retail delivery ceiling price is shown. 


As these OPS price posters are made for 
all makes of cars, all you need to do is 
to send the make of car that you handle, 
along with your check for $3, and two of 
these OPS posters will be sent you post- 
paid, including actual names and models 
of all cars that you sell. For $5 four posters 
will ‘be sent, so that you may have extra 
ones on hand, for any price changes. 


Mind you these posters are used by many 
dealers’ associations and have been pre- 
pared carefully to comply with this law. 
The Jack-Bilt Corp. is prepared to send 
them immediately. Being located in the 
Heart of America, Air Mail reaches them 
overnight. Be sure to mail your order to- 
day to the JACK-BILT CORP., 906 Central 
St., Kansas City 6, Mo. Do this today so 
you can have posters on display when the 
Government inspector shows up. Money back 
guarantee, if you are not 100% satisfied. 











under the Capehart amendment. 


+ * * 

HEN the Joint Committee on 

Defense, sometimes called the 
“watchdog” committee and at other 
times the Maybank committee, be- 
gins its inquiry into the operations 
of the controls law since it was 
finally passed by Congress, first 
witnesses will be Defense Mobilizer 
Charles Wilson, Price Stabilizer Di- 
Salle and NPA Administrator Man- 
ly Fleischmann. 

That was the lineup late last 
week, and at the same time it 
was expected that what progress, 
if any, made under the Capehart 
amendment would come in for 
special scrutiny. 

“We want to review what has 
been done in the way of controls 
under the legislation we passed,” 
Sen. Maybank said. 


Maybank said there have been) 








Rootes Exhibit at L. A. Motorama— 

A full range of the Rootes Group line was shown at the Motorama in Los Angeles 
by Peter Sartori, distributor in that city. In the foreground are the Humber Hawk, 
Sunbeam Talbot convertible and Hillman Minx sedan. In all, 11 models were shown. 





some complaints about administra-|but he emphasized that there was 
tion of price controls, and also/no notion on the part of the com- 
some criticism of steel allotments, | mittee to pre-judge. 





Reopened Mine 
To Buoy Ford’s 
Iron Ore Supply 


DEARBORN. — Ford and Cleve- 
land-Cliffs Iron Co., Cleveland, soon 
will begin mining operations to 
produce 400,000 tons of concen- 
trated iron ore a year from the 
Marquette range at Humbolt, Mich., 
on Upper Peninsula property which 
has lain dormant to commercial 
mining since 1920. 

The crude ore will be mined from 
an open pit and passed through 
concentrating units which will pro- 
duce a product substantially higher 
in iron content than the ores now 
being commercially mined in the 
Lake Superior region, it was stated. 

First of the concentrating units 
will be capable of producing 200,000 
tons annually. Development of the 
property will begin immediately 
and capacity production is expected 
by late in 1953. A second unit of 
similar capacity is scheduled to be 
in operation by 1955. 

It is also planned to build another 
plant at a later date to agglomer- 
ate the ore concentrate into pellets 
suitable for use in both open hearth 
and blast furnaces. 








To help you, 


Here are the facts on retail trade 


in the Philadelphia market 


The Philadelphia Bulletin has dug local market facts out of the 
final U. S. Census data covering 1948 Retail Trade in the Philadelphia area. 


This sales ammunition -—- available in a detailed report comparing the 1948 with 
the 1939 Census of Business -- is yours for the asking! 


The Philadelphia Bulletin report gives you 35 pages of facts and figures. 
From them you can visualize the size and scope of the Philadelphia market. 
The report highlights these facts: 


In 1948, total retail sales in the 14—county ABC Philadelphia 
@ market hit $4,171,260,000 -- an increase of 190% over 1939. 


2 In total retail trade in 1948, the city of Philadelphia alone 
e accounted for 51% of the sales -- more than half the dollar 
volume of the entire 14—county ABC market. 


vy 
4. 
5. 


In Philadelphia County, 
sales volume in 10 major retail trade groups broken down into 


the report shows stores and 


89 types of business. 





6. 


In communities of 2500 or more population, 
@ is shown by the 10 major retail trade groups. 


A copy of The Philadelphia Bulletin report will give you 
many of the answers you want on retail trade in the 
Philadelphia market. 
National Advertising Department, The Philadelphia Bulletin, 
Philadelphia 5, Pa. 





In smaller counties, 
are subdivided by 58 types of business. 





the 10 major classifications 


You can obtain your copy by writing to 


sales volume 


The Bulletin report shows comparisons between the 1948 and the 
@ 19359 Census of Business, with changes in number of stores and 
growth of sales volume by counties and by types of business. 


Data is reported for each of the 14 counties in the Philadelphia 
market as well as for 107 communities of 2500 or more population. 








The Philadelphia Bulletin evening ana suncay 


In Philadelphia nearly everybody reads The Bulletin 


ApVERTISING Orrices: Philadelphia, Filbert and Juniper Streets * New York, 


285 Madison Avenue 


National Advertising Representatives: Sawyer-Ferguson-Walker Company, Chicago, Detroit, Atlanta, Los Angeles, San Francisco 
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Herbert Chevrolet Mofors, Hillside, N. J.— 


Grand opening of Herbert Chevrolet Motors, Inc., 1445 N. Broad St., Hillside, N. J., 
has been announced by Herbert J. Rusinow and Samuel H. Rettig, who have been in 


the automobile business 22 years in Hillside. Besides 14,000 square feet under roof, 
the dealership has 15,000 square feet paved on the adjoining corner lot for a used-car 


selling center and customer parking. 


NEW YORK.—Eastern truck op- 
erators, who have launched a con- 
test to select the man who has 
rendered the most outstanding 
service to the industry in 1951, will 
present the award at the National 
Transport Vehicle Show and Fleet 
Maintenance Exposition here Feb. 
26-28. 

H. Franklin Turner, president of 
the Exposition, declared that the 
Outstanding Service Award will be 
presented the winner in any one of 
the following classifications: 

1. An outstanding contribution 
to public relations in the promo- 
tion of the trucking industry. 

2. The most far-reaching im- 
provement in service to the public. 

3. Introduction of better methods 
in the field of cost analysis, with 
emphasis on the importance of 
knowing cost of operations on mile- 
age, tonnage or vehicle day basis. 


4. Bringing the greatest benefit 
to the trucking industry through 
advanced mechanical design, de- 
vices or construction methods. 


5. Most commendable achieve- 
ment in developing favorable labor 
relations between the teamster lo- 
cals and the trucking industry. 

Entries may be submitted by 

any person or firm and should be 
addressed to Public Relations 

Committee, Room 1602, One Hun- 


Truck Operators to Name 
‘Top Men of 1951’ 





dred Fifth Avenue, New York 11. 

Since work on this contest began 
the membership on the Public Re- 
lations committee has been consid- 
erably augmented and now consists 
of David Askin, Askin Trucking 
Co.; William G. Baumann, Rent- 
ways, Inc.; Phillip Boehm, Boro 
Express Transfer Co.; Edward J. 
Costich, B. G. Costich & Son; Clar- 
ence E. Galston, Motor Haulage 
Co.; G. S. Greenleaf, Associated 
Transport, Inc.; R. W. Hopes, Mer- 
cury Trucking Service. 

Ralph T. Horgan, Ralph Horgan, 
Inc.; William G. Pritchard, Coastal 
Tank Lines; S. Ripans, Pyramid 
Motor Freight Corp.; A, Rukin, 
Fordham Transit Co., Inc.; Nathan 
Schwartz, New England Motor 
Freight, Inc.; Charles Trayford, 
Mural Trucking Service; and R. S 
H. Vance, Sheffield Farms. 





Dead Auto Passenger Guilty 
CHARLESTON, W. Va. — James 





Leon Darling jr., 23, an auto pas- 
senger who was killed here in a 
car-train crash, was guilty of “neg- 
ligence” in the opinion of the West | 
Virginia supreme court “because he | 
had a chance to warn the driver of | 
the impending danger but failed to | 
do so.” Darling’s father, James | 
Leon Darling sr., lost a $10,000 suit | 
against the Baltimore & Ohio rail- | 
road on those grounds. | 








— Coming Events== 








Dealer Conventions 


Nov. 26-27—Arizona Automobile Dealers 
Assn.—Reno Motor Car Dealers Assn., 
joint session, Las Vegas, Nev. 

Nov. 26-28 — Automotive Trade Assn. of 


Virginia convention, John Marshall hotel, 
Richmond, Va. 

Nov. 27-29—Annual convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, 

Dec. 3 — Annual 
Auto Dealers 
Portland. 

Dec. 6—Annua! convention, Utah Automo- 
bile Dealers Assn., Newhouse hotel, Salt 
Lake City. 

Dec. 6—Annual meeting, 


Fla. 
convention of Oregon 
Assn., Multnomah hotel, 


Milwaukee 


County Auto Dealers Assn., Athletic 
Club, Milwaukee. 
Dec. 7-8— Annual convention, Montana 


Automobile Dealers’ Assn., Placer hotel, 
Helena, Montana. 


Dec. !!—Annual meeting, Detroit Auto 
Dealer Assn., Statler hotel, Detroit. 
Dec. 14—Annual meeting of Portland 


Auto Dealers Assn., Multnomah hotel, 
Portland, Ore. 

Jan. 27-30, 1952—NADA convention, Wal- 
dorf-Astoria hotel, New York City. 


March 10-11, 1952—Annual convention of 
Louisiana Automobile Dealers Assn., 
Hotel Jung, New Orleans. 

Apr. 7-8, 1952— 13th annual convention, 
Missouri Automobile Dealers Assn., 
Muehlebach hotel, Kansas City. 

* * * 


Dealer Auto Shows 


Feb. 16-24, 1952—44th annual Chicago Auto 
Show, International Amphitheater, Chi- 


cago, 

Feb. 22 - Mar. 1, 1952—Washington Auto- 
motive Trade Assn., National Guard 
Armory, Washington, D. C. 

Feb. 29- Mar. 6, 1952 — Kansas City Auto 
Show, sponsored by Motor Car Dealers 
Assn. of Greater Kansas City, Municipal 
auditorium, Kansas City. 

March 3-8, 1952 — 40th automobile show, 
Coliseum, Denver. Sponsored by the 
Denver Automobile Dealers Assn. 

March 8-15, 1952—Pittsburgh Automobile 
Dealers' Assn., Hunt Armory, East End, 
Pittsburgh, Pa. 

March 29-Apr. 6, 1952—Seattle Auto show, 
sponsored by Seattle Automobile Deal- 
ers Assn., Field Artillery Armory, Seattle. 

* 7 * 


Aftermarket Shows 


Feb. 28-March 2, 1952—Pacific Automotive 
show, Pan Pacifie auditorium, Los An- 


eles. 

PP 20-23, 1952—l0th annual Southwest 
Automotive show, Sam Houston Colli- 
seum, Houston, Texas. 

* 7 * 


General 


Dec. 3-4—Annual Oil Industry T. B. A. 
meeting, Chase hotel, St. Louis, Mo. 
Dec. 3-5—Annual convention, Motor and 
Equipment Wholesalers Assn.. Stevens 

hotel, Chicago. 

Jan. 15-18, 1952—3lst annual meeting, 
Highway Research Board, National 
Academy of Sciences, Washington, D. C. 

Jan. 27-30, 1952—i\th annual convention, 
Truck Trailer Mfg. Assn., Hotel Sham- 
rock, Houston. 











ORRIN W. FOX, PONTIAC CO., PAS- 
ADENA, CALIF., HAILS FIRST YEAR 
RESULTS WITH GENERAL TIRE DE- 
PARTMENT—“‘We have been extremely 
pleased with the results of our tire depart- 
ment. The success of our tire business is 
mainly due to the constructive help the 
General Tire Company has given us. Your 


ADVERTISEMENT 


er TIRE EVER BUILT 


representatives have spared no effort to 
do everything possible to make our tire 
department profitable and an asset to 
our over-all business.” 

Join smart car dealers everywhere who 
make more profit per car sale witha 
Top-Quality General Tire Department. 
—Gen. News Service. 





Feb. 7-8, 1952—\3th annual meeting, Na- 
tional Council of Private Motor Truck 
Owners, Hotel Statler, Washington. 


Feb. 7-18, 1952—I3th annual meeting Na- 
tional Council of Private Motor Truck 
Owners, Inc., Hotel Statler, Washing 
ton, D. C. 


American Petroleum In 
Book-Cadillac 


Feb. 18-19, 1952 
titute meeting hotel, 
Detroit 

May 16-17, 1952 — Southeast Automotive 
Show conference, Asheville, N. C. 

June 23-27, 1952—50th anniversary meeting 
American Society for Testing Engineers, 
New York City. 


‘La. Haulers Ask 
ICC Retraction 
Of Tax Report 


BATON ROUGE, La.—The Louis- 
iana Motor Transport Assn. has 
demanded that the Interstate Com- 
merce Commission publicly retract 
“unfounded statements” whica 
created “precarious conclusions” 
that state motor carriers do not 
pay their fair share of taxes. 

LMTA Secretary-Manager Bab- 
ington charged that the _ report, 
which was made out by Claude A. 
Rice, ICC examiner, contained 
“gross untruths and personal opin- 
ions.” The examiner, reportedly, 
stated that the Louisiana Depart- 
ment of Highways “had charged a 
total expenditure of $10,314,095 to 
construction and maintenance of 
highways in 1950.” 

The report indicated there was 
no showing that any substantial 
part of the highway fund is paid by 
motor carriers of freight for-hire, 
according to the LMTA manager. 

Rice reportedly admitted that he 
did not have any figures which 
indicated what amount of highway 
fund or other taxes is paid by the 
carriers. 

Gasoline taxes during that year 
amounted to almost $45,000,000, and 
motor trucks and buses paid 45 per- 
cent of this figure, more than was 
expended on all Louisiana high- 
ways, the LMTA manager said. 








Trip- Leasing 
Of Trucks Faces 
Fla. Court Test 


TAMPA, Fla.—A case involving 
the trip-leasing of trucks in the 
state has been thrown into prom- 
inence through the _ intervening 
petitions entered into the case by 
interested firms on both sides of 
the issue. 

The suit was brought by Bruce’s 
Juices, Inc., here, against the state 
railroad and public utilities com- 
mission after the commission’s in- 
spectors had arrested drivers of the 
trucks leased by the Tampa firm 
for the duration of the trip. 

Only two witnesses were called, 
J. Adams Bruce, head of Bruce’s 
Juices, and Ralph F. Lyons, office 
and traffic manager for the firm. 
Both testified to details of the oper- 
ation of the trip-lease plan. 

On the side of the plaintiff, inter- 
vening petitions were submitted by 
Mann Brothers Packing Co; 
Choate and Atkins, Inc., and Burk- 
art Products. The Mann and Burk- 
art plants both use the trip-leasing 
method now, and the Choate and 
Atkins firm, while not using the 
method at the present time, wished 
to reserve the right to do so. 

Petitions were entered on the 
commission’s side by Great South- 
ern Truck Lines and Central Truck 
Lines—both common carriers under 
the commission’s certification. The 
companies charge that the trip- 
lease practice is a subterfuge to 
make the truck under lease a pri- 
vate carrier and thus not subject 
to commission rules and controls. 

The case was shortened, it was 
reported, when the attorneys nar- 
rowed the issue down to questions 
of law pertaining to the legality of 
trip leasing. 





Car Is Not Exemption 

FRANKFORT, Ky.—If a car is 
the only thing you own, and even 
if you sleep in it, you cannot clas- 
sify it as household property for 
the $250 tax exemption. That’s what 
| Hal Williams, counsel for the state 
revenue department, ruled follow- 
ing a query from C. G. Thompson 
if it would apply to a person who 
lived in a furnished apartment and 
didn’t own anything but the auto. 





GM’s Scrap Haul ; 
For Month Equals 
Wt. of 547 Tanks 


DETROIT.—General Motors col- 
lected 27,909,178 pounds—or more 
than 12,459 gross tons—of non-pro- 
duction scrap metal from its plants, 
suppliers and dealers in the past 
month in its continuing scrap drive, 
lit was announced. This is_ the 
| weight equivalent of about 547 light 
tanks. 

With 35,010,502 pounds previously 
collected since July 1, GM’s total 
contribution to the scrap drive re- 
quested by NPA is 62,919,680 pounds 
or more than 28,089 gross tons. All 
of this was in addition to produc- 


tion scrap which GM _ regularly 
returns to steel mills. 
Aviation engine progress was 


noted in the GM scrap campaign 
by the contribution by its Allison 
division of 1,060,000 pounds of tool- 
ing formerly used in the production 
of the discontinued Allison V-1710 
“piston” aircraft engine which pow- 
ered many American fighter planes 
in World War II. Allison now pro- 
duces turbo-jet and _ turbo-prop 
engines exclusively. 


Nance Buick 


Nance Buick Co., Dover, Del., has 
filed a charter for incorporation 
with a capital stock of $200,000. 








Yes! You Need 


Carlife. 
Guaranty 
79" 


WRITE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 


OR WIRE 








3 TON POWER‘ UNITS 
with Big Truck features 


Mounted on % or 1 ton pickups. Excellent 
for service calls and for local towing. Rear 
body controls. Designed for service sta- 
tions and repair shops. Discount to deal- 
ers. Open territory available. 

Write for catalog. 


WELD-BUILT 
BODY COMPANY 


5903 Preston Court 
Brooklyn 34, New York 








: in 
Addressing 


UNLIMITED QUANTITY 
© FAST SERVICE © EXPERT TYPISTS 
© REASONABLE RATES 


M. VICTOR Sterling 9-8003 


130 Flatbush Ave.. Brooklyn 17,N 
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hc 
Second Used-Car Lot for Lon 


has opened this second lot on W. Huntington | without overloading their trucks. 


Longpre Pontiac Co., Monrovia, Calif., 


Dr. to keep in step with the public’s demand for used-cars in the area. The lot is well | 


lighted, and has a small sales office on the 


gpre— 


grounds. 








RENO, Nev.—-Although no pro- 
test was made by regular freight 





lic service commission that they, 


[the miners, cannot make a profit | 


Payment of overload fines 
| ranging from $50 to $500 for each 





‘No Overload, No Profit’ 


That’s What Nevada Miners Declare in Plea 
Against Imposition of Heavy Fines 


and other truck line operators, Ne- | 
vada mine operators complained at | 
a special meeting of the state pub-| 


| violation, they asserted, would 
| drive a score of marginal opera- 
tors out of business. 

The PSC named a committee of 
five mining men to work with 
commission officials in seeking a 
possible solution of the problem. 
The commission has been crack- 





ing down on overweight trucks 
since the 1951 Nevada _legislature 


53 


called for stringent enforcement of 
the load limit law. 

Norman Hanson, speaking for the 
Basic Refractories at Gabbs, told 
the commission his organization “is 
operating on a very small margin 
of profit and any increase would 
make us take a very close look at 
any expansion program.” 

It also was suggested that the 
overloading truckers be issued cita- 
tions but that no fines be handed 
out to them. 


Wondering how new-car and truck produc 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story ever) 
week throughout the year. 


New Passenger Car Registrations, 16 States for October, 1951-1950 
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Kansas ‘5! 649 4 2 154 | 557 3} 212 298 | 5 80 13 60 2039 | "51 Kansas 
‘50 842 9 | 136! 1} 619) | 139 124! 2 3 5 | 51] aon 2019) '50 
Maine ‘5! | 199 54) 2 180) | 73 102) i 25 5 23 | 676|'51 Maine 
‘50 ! 2 163) 4\ 2) 133 | él 34) 2 | 27 “ 19] | 490 ‘50 
Michigan ‘5! 10 1 1028 i 27) 405 | 2) 1075 274 238 12 5 23 76 25 66 2 3280/'5! Michigan 
‘50! 7 1723 12 28; 539 2| 1472 | 285) 159 17 38; 86 18 51} || 4438)/'50 
New Jersey ‘SI 7 29; 74! 1) iT il 224 6, 556) 1 200; 241 | 48 | 6 5 2 67) 29) 45 1} 2231|'5! New Jersey 
"50 2! 44 691 | 32 17} 243 14 720 | 176 151 39 3 12 | 45) 52 42) 2 2305 | ‘50 
New Mexico ‘51| 2) | 189 | I | 46 125) | 78 59 a 10, 23 2 33 574) ‘51 New Mexico 
‘50! 308) | | 49} | 194 | 91} 46} 3 44 1} 22] | 759) '50 
North Carolina ‘SI 1 937 2 9 314 735 280 328 42 3 | 166) 29 52) 2 2901 | ‘5! North Carolina 
50 17| | 1117] 4) 4) 5| 283} 3} 885 | 228 195 62 2 2 120} 39 48 20 3037 | ‘50 
North Dakota ‘S| | | 196) | 1 52) | 221} | 75 212 26 29 1} 813,'5! North Dakota 
50 216) + 50 | 228) | 43) «8 | | 33} —s af | __677/'50 
Oklahoma ‘SI | | 650 | 3 3 186 | 473) 2 206 254 13 2 63 25 23 1906 | ‘5! Oklahoma 
50 | 854 ! ! 8 183 710 ! 153 129 3 2 7 79 40 % |  2207|'50 = 
West Virginia ‘5! | 4) 303) | 2; 118) 3} 235] | 107 75 | a 3 ! 23 7) 65 | 951 ‘51 West Virginia 
‘50 365 1! 4 1} 127 1} 263 90 32 6 | 3 | 8) 53) | 975 |'50 
Wyoming ‘SI | 159) | 45 | 122 75 99 | 17 3; 46! | 567\'51 Wyoming 
‘50 |__ 209} | 4} 1] 36) | 127 | 46! 40 26! 3] 53} | __5451'50 
18 States Reported ‘5I| 32; 38; 8563; = 12)—s«118| = 105) «2785; += 31| 7102! 8 2467 3304 3; 230 2 37 8! 8 1014, 296) 705 40, 26981 ‘SI 18 States Reported 
To Date for October 50 52! 49 10481! 12/ 147 92| 2856) 25| 8427! 3} 2038! 1951! 3) 184 20 108 5 890 306! 66! 36| 28346) '50 To Date for October 
Year SI) 1633) 1796 | 283662 352, 3695; 3099; 83806 825'199185 360| 80178 73554 520| 7917 232 678 2802 275' 25138) 9754) 18916; 1060! 799437)'5! Year 
To Date 50) 1575! 16481329359! 345) 4400! 3126) 72165! 1051'247137' 228) 74126! 83148 460' 7010 1221' 2743 266 37485! 8726 18545’ 1367) 896131''5O To Date : 
The following advertised-delivered prices 4-dr. sed., $1,754.09; cl. cpe., $1,718.39. 
pede a 9 ee, b: my = = efe 7 Cranbrook—4-dr. oot. Nanas el. Be: 
» as es y ce $1,810.95; Belvedere, ,129.12; conv., 7 
Price tabizsien Tie’ rience Current Ceiling Prices on New Cars _ [2 
federal excise taxes and factory handling PONTIAC—Chieftain 6—4-dr. sed., $1,- 
charges, and dealer delivery-and-handling 902.98; 2-dr. sed., $1,847.70; Catalina, §2,- 
charges. They do NOT include transpor- | 409.97; cl. cpe., $2,387.64; Town & Coun- | 785.40. (Gyro-Matic optional at $102.61 on NASH—Rambler Super—Suburban, §$1,- | 181.54; stat. wag., $2,469.60. Chieftain 6 
tation charges, state and local taxes or [try wag., $3,082.55. Windsor Deluxe—j|all models.) 885.15. Rambler Custom — Country Club | Deluxe—4-dr. sed., $2,006.10; 2-dr. sed., 
optional equipment. 4-dr. sed., $2,628.43; cl. cpe., $2,604.74; FORD—Deluxe 6—4-dr,. sed., $1,606.94; | sed., $1,968.25; conv. stat. wag., $1,933.25. | $1,950.85; conv., $2,314.39; Catalina, §$2,- 
BUICK—Special — 4-dr. sed., $2,138.92; | Newport, $2, 972.79; 8- -pass. a $3,435. 60. 2-dr. sed., $1,554.74; bus. cpe., $1,454.58. | Statesman Deluxe — bus. cpe., $1,841.40. | 244.30; stat. wag., $2,555.72. Chieftain 8 
2-dr. sed., $2,079.92; cl. cpe., $2,045.51; -dr. sed., 3,040. 58; cl. cpe., | Deluxe 8—4-dr. sed., $1,687.40; 2-dr. sed., | Statesman Super—-4-dr. sed., $1,955; 2-dr. |—4-dr. sed., $1,977.41; 2-dr. sed., §$1,- 
bus. cpe., $1,986.51. Special Deluxe—4-dr, | $3,013.93; Town & Country wag., $3,- | $1,635.70; bus. cpe., $1,548.90. Custom 6 | sed., $1,928.50; cl. cpe., $1,951.80. States- | 922.14; Catalina, $2,256.98; stat. wag., 
sed., $2,185.13; 2-dr. sed., $2,127.13; Rivi- | 706.33; 8-pass. sed., $3,937.14. New Yorker |—4-dr. sed., $1,701.74; 2-dr. sed., $1,-| man Custom—4-dr. sed., $2,125.45; 2-dr. | $2,544.03. Chieftain 8 Deluxe—4-dr. sed., 
era, $2,224.93; conv., $2,561.14. Super—|—4-dr. sed., $3,402.81; cl. cpe., $3,373.04; | 649.56; cl. cpe., $1,649.56; stat. wag., | sed., $2,099.05; cl. cpe., $2,122.30. Ambas- | $2.080.55; 2-dr. sed., $1,922.14; conv., $2.- 
4-dr. sed., $2,436.78; Riviera, $2,356.19; | Newport, $3,822.89; Town & Country wag., | $2,214.77. Custom 8—4-dr. sed., $1,787.56; | sador Super—4-dr. sed $2,330.10; 2-dr. | 387.82; Catalina, $2,319.73; stat. wag., $2,- 
conv., $2,727.80; stat. wag ,132.82, | $4,050.99. Imperial—4-dr. sed., $3,698.76; |2-dr. sed., $1,735.88; cl. cpe., $1,741.72; | sed., $2,303.65; cl. cpe., $2,325.85. Ambas-|629.15. (Hydra-Matic optional at $168.80 
Roadmaster—4-dr sed., $3.043.62; Riviera, |Cl. cpe., $3,686.31; Newport, $4,067.05; | Victoria, $2,103.90; conv., $2,128.97; stat. | sador Custom—4-dr. sed., $2,500.65; 2-dr. |on all models.) 
$3,143.42; conv., $3,283.03; stat. wag., | COMV., $4, 427.28. Crown Imperial — lim., | wag., $2,301.59. (Ford-O-Matie optional | sed., $2,474.20; cl. cpe., $2, 496.40. (Hydra- ROOTES—Hiliman Minx. — sed., $1,533; 
$3,780.46. (Dynafiow optional at $181. 15 $6, 740. 39. (Fluid-Matic optional at $131. 81 at $177.22 on eight-cylinder models.) Matic optional at $168.80 on Statesman | cony. $1,890; stat. wag., $1,938. Sunbeam. 
on Special and Super, standard on Road-|0n Windsor, standard on Windsor Deluxe| wENRY J—4—2-dr. sed. _f 362.72. De- | 2nd Ambassador models. ) Talbot—sed., $2,685; conv., $2,911. Hum- 
master. ) aoe on ee. ea ae = luxe 6—2-dr. sed., $1,4 OLDSMOBILE—Super 88 Deluxe — 4-dr, | ber—Hawk sed., $2,041; Super Snipe sed.. 
CADILLAO—Series 62—4-dr. sed., $3,-|Trnerial series, stendard’ on Grom, in pi ate Sar arr ill $2,212.26: | sed., $2,327.55; 2-dr. sed., $2,264.79; cl. | $3,369; Pullman lim., $5,110. Rover 75 
527.85; cl. cpe., $3,436.24; Coupe De Ville, me din dhellie euammet ae $225.75 mm, | 2-dr. sed., $2,159.79; bus. cpe., $1,991.89; |cpe., $2,219.04; Holiday, $2,558.28; conv., | Sed., $2,552; Land-Rover, $2,011. 
$3,843.11; conv., $3,986.86. Series 60 Spe- Saratoga, New Yorker and Imperial series, | 2-4r._ Traveler, $2,264.72; 4-dr. Traveler, | $2,673.13. 98 Deluxe—4-dr. sed.. $2,610.37; | STUDEBAKER — Champion Custom - 
elal—4-dr. sed. $4,141.61. Series 75—7- standard on Crown Imperial.) ’ | $2,317.21. Deluxe—4-dr, sed., $2,327.70; | Holiday, $2,882.49; conv., $3,025.07. (Hy-|4-dr. sed., $1,667.42; 2-dr. sed., $1,633.85; 
Pass. sed., $5,199.54; lim., $5,405.02. “ 2-dr. sed., $2,275.23; cl. ecpe., $2,296.22; |dra-Matic optional at $168.80 on alljicl. cpe., $1,661.75; bus. cpe., $1,561.05. 
(Hydra-Matie optional at $185.74 on Series | DeSOTO—Deluxe—4-dr. sed., $2,247.37; |9-ar. Traveler. $2,380.17; 4-dr. Traveler, | models. ) Champion Deluxe—4-dr. sed., $1,749.30; 
75, standard on other series.) <. a, $2,235.38; Carry-All sed., $2,-| $0432.63. .(Hydra-Matie optional at PACKARD — 200 — 4-dr. sed., $2,528; |2-4"- sed., $1,715.76; cl. epe., $1,743.64: 
CHEVROLET—Styleline Special — 4-dr. 71; S-pass. sed., $3,020.73; Custom— | $168.30 on all models. ) 2-dr. sed., $2,475. 200 Deluxe—4-dr. sed, |DUS- cPe., $1,643.07. Champion Regal— 
sed., $1,593.50; 2-dr. sed., $1,540.06; cl. |4-dr. sed., $2,457.65; cl. cpe., $2,437.70; | LINCOLN—4-dr. sed., $2,795.89; cl. cpe., | 2.675. 3:dr sed., $2,622. 250--Maytair, |4-4F. sed., $1,833.48; 2-dr. sed., $1,799.94: 
cpe., $1,545.44; bus. cpe., $1,459.72. Fleet- | Sportsman, $2,780.52: conv., $2,881.69; | $2,744.94; Lido, $2,957.16. Cosmopolitan— | $3293; conv., $2.450° 300-4-dr sed $3,. [cl cPe., $1,827.82; | bus. epe.,’ $1,727.25; 
Ss Species 006. ep. $1 540. 06, Stvieline | 006.55, (Tip-Toe oy ‘optional at $131.97 | 2k, °€4-,,$8:471.55:; cl, | Spe-,,85415.96; | 004. Patrician 400 —4-dr. sed., $3,767. | COnV-» $2,157.50. Commander Regal--4-dr. 
es ; sed., ee apri, $3,652.81; conv., ,233.98. (Hydra- ‘ ( ms at | 904., ,032.01; 2-dr. d., $1,997.04 1 
$1,628.79; el. epe.,, $1,646.94; Bel-Air, $1,- | 0m Deluxe, standard on Custom.) Matie $182.83 on all models.) ull fw By E&I oy $2,026.10. Commander’ State—i-dr. 
913.51; conv., $2,030.15; stat. wag., $2,-| DODGE — Wayfarer — 2-dr. sed., $1,- Y—4-dr. sed., $2,188.65; cl. | at $39.45 on all models.) ° sed., $2,143.05; 2-dr. sed., $2,108.08; cl. 
190.83. Fleetline Deluxe—sed. cpe., $1,- | 953.31; bus. cpe., $i. ae. 38. Meadowb: rook | cpe., $2,131.91; Monterey, $2,314.24 (all- ; \ epe., $2,137.14; conv., $2,481.01; Land 
— Bs ee optional at $168.60 on ea ien; ‘ont $2,076.90 ss ry — sed., — or 33); aw, $2,597.10; stat. oO ee eg — oo. ae. 2. pad $2,289. 33. (Automatic optional at 
luxe . cpe., 149.81; plomat, optional 21; us. cpe., $1,551.97; Subur . | $208. on Champions, $217.12 on Com- 
CHRYSLER—Windsor — 4-dr. sed., $2,- | $2,495.11; conv., $2,585.41; stat. wag., §2,-' at at $i77, 22 on all $2,078.93; Savoy, $2,197.20. ) 
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Buchanan Wins Shreveport Sprint— 

winner of the International Motor Contest Assn. 
championship for the second consecutive year, is shown with his trophy and the 1951 
Nash Ambassador with which he won the title. The veteran stock car driver from 


Herschel Buchanan, 


Shreveport, 


stock car 


La., scored the highest point standing among IMCA stock car drivers 


during the 1951 racing season. Buchanan took second place in the 100-mile stock car 


race at the Louisiana state fair in Shreveport prior to accepting the trophy. 








NADA Committee Urges 
Quality Dealer Program 


(Continued from Page 1) 


that a “quality dealer program” to 
make existing dealerships better 
businesses, was far more desirable 
than an expansion program by 
which the number of dealers would 
be increased by indiscriminate ap- 
pointment. 
* * 

HE committee reviewed the ef- 

fects of the expanding defense 
program and the ensuing curtail- 
ment of automobile production on 
servicing and repair, especially 
from the angle of highway safety. 
It asked for joint factory-dealer 
programs to help keep the nation’s 

cars rolling. 

George F. Ziesmer, chairman of 
the committee, pointed out that 
Chrysler Corp. recently announced 
the formation of a factory-dealer 
council for the Chrysler division, 
and the committee commended 
the Chrysler division for the for- 
mation of this council. 

“It is encouraging,” Ziesmer said, 
“to note that several of the manu- 
facturers who do not presently have 
such councils are giving them seri- 
ous consideration.” 

The committee recognized that 


|automobile servicing and 





repair 
would increase because of the cur- 
tailment in new-car production. It 
voted unanimously that the manu- 
facturers who do not have a plan 
be urged to adopt a more liberal 
new parts return plan by which 
dealers could carry necessary and 
essential automobile repair parts to 
service the 40,000,000 cars on the 
nation’s highways. 

“The automobile dealers of this 
country have demonstrated their 
willingness to give complete co- 
operation to the defense effort,” 
Ziesmer pointed out. 

* ~*~ * 

N VIEW of this fact, the com- 

mittee voted to recommend that 
all manufacturers take steps imme- 
diately to initiate a cooperative 
scrapping program which would be 
carried on as a joint project by 
both the dealers and the manufac- 
turers to eliminate unsafe automo- 
biles from the highways,” he said. 

The committee recommended that 
all functional parts of the automo- 
bile, such as automatic transmis- 
sions, be billed at not less than 
the regular car discount. 











Ya to 2-ton models. 
F.0.8. Chicago + Tox extra 
A minor added in- 
vestment protects 
the major invest- 
ment — particularly 
important now. 
Easy to install. Write 
for details. 


World's Most Widely Used Grill Guard 
VOLTZ BROS., IN 


2520 S. INDIANA AVE. 
CHICAGO 16 





STUR-DLE set GUARDS 





Divisions to Help Implement New Guidebook eee 





GM Eyes Dealer Public Relations 


(Continued from Page 2) 
him, and that from a_ business | 
standpoint the worth of his repu- 
tation is inestimable. 

“What we do—the policies and 
practices we follow in conducting | 
our business—might be above re- 
proach. But if people do not know 
that we are good business citizens, 
or if they misunderstand and mis- 
interpret what we do, we are no 
further ahead however well we try 
to conduct ourselves. Therefore, 
the doing, while important, is not 
enough. It must be supplemented 
by the saying—selling yourself and 
your organization to the people in 
your community as an asset to its 
business and civic life. 

“With a small investment in 
time, and little or none at all in 
money, the dealer can draw on 
the suggestions in this guide to 
help him build a better com- 
munity—and make more friends 
for himself, his product, his divi- 
sion and General Motors.” 

Suggestions about press and radio 


Tucker Report: 
Assets $381,491, 
Debt $9.9 Million 


CHICAGO. — Assets of Tucker 
Corp. here are listed by Trustee 
John H. Chatz at $381,491, as 
against claims of $9,983,806, as re- 
ported through Norman Nachman, 
attorney, to Federal Judge Michael 
L. Igoe last week. 

The figures, it was pointed out, 
did not include the worth of a 
profitable subsidiary, Aircooled Mo- 
tors, Inc., Syracuse, N. Y., which is 
being offered for sale at $2,500,000. 

The court was told that Aircooled 
made a profit of $350,000 in the past 
10 months, and has assets of $2,- 
527,615, as against liabilities of 
$970,377. In addition, the company 
has uncompleted military contracts 
amounting to $6,475,000, it was 
reported. 

A fee of $169,000 was applied for 
by Chatz and Nachman. Formerly, 
Judge Igoe had authorized $152,000 
to them and the late Aaron Colnon, 
who served as a trustee with Chatz. 

Judge Igoe is ruling on reorgan- 
ization and other details of com- 
pany settlement. 








Pontiac 
(Continued from Page 2) 


said that it can’t come soon be- 
cause of the new-tooling ban. 


Pontiac production has been run- 
ning 90 percent eights and 10 per- 
cent sixes. The division expects to 
end its current production year 
with 345,000 cars, compared with 
469,000 last year. 

* * 


Law pointed out that Pontiac 
will hold dealer meetings in 
25 cities. 

Eastern sales meetings are under 
the direction of E. J. Chapman, 
Eastern assistant general sales 
manager, and western sessions 
under Dan O’Madigan jr., Western 
assistant general sales manager. 

Meetings still to be held include: 

New York, Nov. 26, Waldorf 
hotel; Philadelphia, Nov. 27, Bell- 
vue Stratford hotel; Washington, 
Nov. 28, Hotel Statler. 

Charlotte, Nov. 29, Hotel Char- 
lotte; Atlanta, Nov. 30, Biltmore 
hotel. 

Milwaukee, Nov. 28, Milwaukee 
auditorium; Minneapolis, Nov. 29, 
Prom Ballroom, St. Paul. 

Kansas City, Nov. 29, Town 
House; Omaha, Nov. 30, Frontenelle 


hotel; Oklahoma City, Nov. 28, 
Biltmore hotel; Dallas, Nov. 27, 
Baker hotel; Houston, Nov. 26, 


Shamrock hotel. 

San Francisco, Dec. 5, St. Francis 
hotel; Los Angeles, Dec. 6, Biltmore 
hotel; Portland, Dec. 3, Multnomah 
hotel; Denver, Nov. 30, Cosmopoli- 


tan hotel. 





Highway Trailer Expanding 

CINCINNATI.— Opening of a 
larger branch of Highway Trailer 
Co. at Colerain Ave. in January 
has been announced. The new quar- 
ters, to be announced by L. E. Craig 
jr., will include more than 16,000 
square feet of shop space, a parts 
department, offices and storage lot. 


|relations are given in the booklet | 
as follows: 

“To help create better public un- | 
derstanding every available medium | 
|should be used. Many dealers have | 
jfound that local press and radio | 
provide one of the most effective | 
channels to tell their story to the | 
community and increase goodwill. | 
At the same time, poor or indiffer- | 
ent handling of press and radio | 
relations can result in unfavorable | 
community reaction. 


“Sometimes local editors and 
commentators tell only one side | 
of a story. But they would tell | 
both sides if all the facts were 
at their disposal. Reporters and 
commentators are generally co- 
operative if the dealer is favor- 
ably known and their inquiries 
are given a friendly reception. 
“The first step in building good 

relations with the press and radio 
is for dealers to become acquainted 
with and make themselves readily 
accessible to local newspaper and 
radio people. It is not enough to 
be on good terms with the owner 
or the publisher of the paper—the 
people who plan and write the 
news stories, editorials, local col- 
umn and feature articles are the 
ones who can help or harm the 











reputation of the dealership in the 
| community. 

“Here are some suggestions that 
|dealers have found helpful in han- 
|dling local press and radio rela- 
ICIORS 2. « 

“A.—Get to know and understand 
press and radio people in the area. 

“B.—If there is a newsworthy 
story, tell it to them on a friendly 
| basis. 

“C.—Keep up regular contacts 
with local newspaper and radio 
men. 

“D.—Put them on the mailing list 
and send them institutional ma- 
terial and other information that 
|may be of interest. 

“E.—Build a reputation for 
prompt, friendly and adequate re- 
| plies to requests for information. 

“Good press and radio relations 
are effective in multiplying good 
impressions and extending public 
acceptance of the dealership in the 
a «i 





uw. S. Rubber Adds Outlet 


WOONSOCKET, R. I.—U.S. Rub- 
ber Co. has set up a plant here for 
the manufacture of Koylon foam 
mattresses and cushioning. Previ- 
ously all Koylon foam was pro- 
duced by the company in Misha- 
waka, Ind. 








WHO WANTS 


Few jobs 
opportunity you'll find here! 


for a top man. 


If you are experienced in the 


sell cars, you qualify. 


letter. 





MAJOR OPPORTUNITY FOR A REAL 
AUTOMOTIVE MERCHANDISING MAN 


in the whole country offer the scope and 


The position open is that of Merchandising Manager for a 
large, long-established automobile manufacturer. It’s defin- 
itely a top-echelon home-office job—and naturally, it calls 


successfully originated and directed merchandising activities 
—if you know how to work with dealer organizations and 
factory field-personnel—if you know how to teach men to 


Write to day in detail about your experience, giving age and 
all pertinent personal information. An appointment for a 
personal interview will be arranged on the basis of your 
Your letter will be held 
Address Box AN 190, c/o Automotive News, Detroit 26, Mich. 


TO CLIMB! 


automotive field—if you have 


in complete confidence. 














The McFarland “GREAT” 
“GREAT” UMBRELLA that turns 


and make you money! For full information, 
BRELLA CO., Division of McFARLAND Awning 





21-FOOT UMBRELLA FOR CAR LOTS— 


UMBRELLA (21-foot spread) and new 
s, are now working for progressive lots in 36 states, from 
coast to coast. A “GREAT UMBRELLA will make your lot more attractive—help your sales 


call, wire or write McFarland ‘‘GREAT” UM- 
Corp., 242 S. W. 8th Street, Miami, Florida. 
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| DeSoto V-8 Engines Roll 


‘Push Button’ Line Produces 160-H.P. Motors 


Due for Introduction Early in ’52 


(Continued from Page 2) 


yur new engine,” C. E. Bleicher,|single transfer machine on the in- 


DeSoto’s president, said. 

Completion of the plant gives 
DeSoto an integrated automobile 
manufacturing operation consist- 
ing of assembly plants in Detroit 
and Los Angeles, new body and 
engine plants, and a press plant. 

The new plant occupies 328,229 
square feet adjoining the new De- 
Soto body plant on Warren Ave. 
in Dearborn. It has a machining 
capacity of 60 engines per hour. 

The engine block is machined 
entirely on transfer machinery, 
which is fully automatic. These 
machines, averaging 84 feet in 
length, do the milling, drilling, 
reaming, boring, topping, and all 
other operations on the block. 

Similar machines are used on the 
intake manfold, bearing caps, cylin- 
der head, and chain case cover. 

The machine operators scan 
control panels where banks of 
lights inform them of the prog- 
ress of the part through the 
machines. The panels are of vary- 
ing length, the largest being 26 
feet long, 6 feet high, and one 
foot wide. It has a total of 175 
starting, timing, and relay con- 
trols. 

There are many machines that do 
work never before attempted on 
automatic machines in fine engine 
building, the company reported. A 


Peak Still Ahead 
In Synthetic 
Rubber Output 


AKRON. — Synthetic rubber pro- 
duction, now at the rate of 843,000 
tons annually, is at the highest 
point in history, and only lack of 
raw materials will keep it from 
growing higher, according to Chem- 
ical and Engineering News, a pub- 
lication of the American Chemical 
Society. 

Present production execeeds the 
peak wartime output by 23,000 tons, 
the magazine said. It reported that 
operations in the 28 plants of the 
U. S.-owned system have been fully 
reactivated. 

The magazine said that these 
gains were achieved through tech- 
nological advances, and not through 
factory expansions. Most of the 
advances have been made in the 
improvements in synthetic rubber 
processes and the elimination of 
production bottlenecks. 

About one-third of the synthetic 
rubber being made is now “cold 
rubber,” the product of an impor- 
tant new development, the publi- 
cation said. It predicted that 75 
percent of the output will be of 
this type by late 1952. 

A section of the report dealt with 
the new “oil-extended” rubber, 
which involves a process of adding 
oil to the rubber while still in a 
liquid form. Two Akron companies, 
General and Goodyear, developed 
the process. 

Future synthetic production de- 
pends on the supply of butadiene 
and styrene, the report said, which 
are two basic raw materials in the 
production of general purpose syn- 
thetic. 








take manifold performs, with one 
exception, all of the machining, 
drilling, milling, spot facing, and 
tapping required for the part. 
Another unique machine per- 
forms 96 operations at 34 stations 
on the chain case cover, an ex- 
ceptionally difficult part to tool be- 
cause of its complicated design, It 
is necessary for the machine to 
turn the part twice in order to 
perform work on three surfaces. 


Sunday Shutdown 
In Chicago Hailed; 
Sales Unaffected 


CHICAGO. — Inaugurated six 
weeks ago by Chicago area dealers, 
the voluntary Sunday closing move- 
ment is “steadily picking up mo- 
mentum” among new-car dealers in 
the city and suburban regions, it 
was announced last week. 

With the “overwhelming major- 
ity” of dealers maintaining the Sun- 
day closed-door policy, it was re- 
ported that the public has fallen in 
line with the result that a marked 
decrease in the number of “Sunday 
shoppers” was noticeable. Propon- 
ents of the plan expressed confi- 
dence that “as time goes on, the 
traditional family shopping day will 
fade into unlamented oblivion.” 

Dealers adopting the Sunday 
closing procedure stated that their 
total weekly sales volume held up 
to previous levels and the quality 
of sales actually improved. They 
noted also that customers have 
more genuine intention of buying a 
car on a weekday than they do on 
Sunday “when merely shopping 
around.” 

Used-car advertisements of deal- 
ers for the most part carried the 
line “Closed Sundays” in the classi- 
fied advertising columns of news- 
papers. 

Although a voluntary movement 
among dealers, and not a Chicago 
Automobile Trade Assn. promotion, 
Sunday closing carries the CATA 
endorsement with the further state- 
ment that the association has for 
many years favored it. 


Minshall, Patrick 
Head B-W Plant 


DECATUR, Ill. — Appointment of 
Robert J. Minshall as president and 
general manager and of G. V. Pat- 
rick as vice-president and assistant 
general manager of the Marvel- 
Schebler Products division of Borg- 
Warner Corp. was announced here 
last week. 

Minshall also is president of the 
Pesco Products division of Borg- 
Warner at Bedford, O., and the 
Wooster division at Wooster, O. 
Patrick, who joined Borg-Warner 
in 1948 as eastern sales manager 
for Pesco, was transferred to De- 
catur in September, 1950, as assist- 
ant general manager of the newly 
established Marvel-Schebler plant. 

Reorganization of the Marvel- 
Schebler executive staff followed 
the retirement from the presidency 
of S. W. Gray. 











Chevrolet's New Elevator Loader— 





A specially-designed truck body offered by Chevrolet dealers, which is said to 
reduce the physical effort of handling and delivering heavy merchandise and equip- 
ment, is shown here. Mounted on a Chevrolet forward-control chassis, the body is 
equipped with a hydraulic lift gate with a capacity of 1,000 pounds. Driver here is 


loading coin-operated candy machine. 





American Finance Executive Group— 


Elected at the 18th annual convention in Chicago, were (first row, left to right): 
Byron S. Coon, chairman, General Finance, Chicago; Victor L. Brown, president, Motors 


Acceptance, Milwaukee; E. P. Latimer, 


president, 


American Discount of Georgia, 


Charlotte, N. C.; R. Earl O'Keefe, president, Southwestern Investment, Amarillo, Tex., 
who was elected president of AFC; Robert Oare, chairman, Associates Investment, 
South Bend, chairman of the executive committee; and James F. Watson, treasurer, 
Pioneer Credit, Great Barrington, Mass., who was elected a vice-president. Back row 
(left to right): David B. Cassat, president, Interstate Finance, Dubuque, la.; Maxwell C. 


King, president, 
president of AFC, Chicago; Clarence L. 


Pacific Finance, los Angeles; Thomas W. Rogers, executive vice- 


Landen, president, Securities Acceptance, 


Omaha, and H. L. Solomon, president, Colonial Finance, Lima, O. 





Brief Staff on 


Stassen Urges 


DETROIT.—Harold E. Stassen 
called on American employers last 
week to re-educate their employes 
to the advantages and benefits of 
modern capitalism. Such enlighten- 
ment among U. S. workers, he said, 
will insure both a victory in the 
cold war and a cessation of the 
drift toward socialism.” 

Addressing the Economic Club of 
Detroit, the University of Pennsyl- 
vania president called the re-educa- 
tion program “the most important 
single informational job that needs 
to be done in America.” 

“The American workman to- 
day,” Stassen said, “is grossly 
mis-informed about the operation 
of his own economic system; he 
is sadly lacking in understanding 
of that system. 

“He has been subjected to a 
steady bombardment of misinform- 
ation by leftwingers, by many labor 
leaders and by many politicians. He 
has received precious little of ac- 
curate information, particularly 
until recently, from businessmen, or 
from politicians. And that little has 
rarely been in understandable 
form.” 

Stassen emphasized the import- 
ance of maintaining economic free- 
doms along with individual civil 
liberties. He outlined the following 
seven-point program of “principal 
pillars essential to the future free- 
dom of a people in modern society:” 

1. Ownership and management of 
basic industries by private citizens. 

2. No government controls over 
capital investment. 

3. An independent medical pro- 
fession. 

4. No government subsidies or 
controls for farmers. 

5. Locally - administered schools 
without “governmental domination 
or indoctrination.” - 

6. A sound currency free from 
runaway inflation. 

7. An economic system encourag- 
ing producer initiative and penal- 
izing loafing and waste. 

“Every attempt in history to 
establish a loafer’s paradise has 
wound up a dictator’s hellhole,” 
Stassen declared. 

The speaker advocated an all-out 


_|“offensive” to entrench the eco- 
nomic freedoms at home and 
abroad. 


“Every group in our economy 
needs to understand the importance 
of the other; each must guard the 
freedom of his fellow men as 
jealously and effectively as he 
guards his own. 

“The automobile manufac- 
turer’s economic freedom to pro- 





Phila. Dealers Appoint 


Group for Scrap Drive 


PHILADELPHIA.—A commit- 
tee to handle the local scrap 
drive for NPA has been an- 
nounced by the Philadelphia 
Automobile Trade Assn. 

It includes: William T. 
Plachter, M. B. Jones and Frank 
J. Miller. Dealers in the area 
will be asked to d te at least 
one junker to the drive, along 
with other clean scrap. 











Capitalism, 
Employers 


duce and sell and profit is really 

inseparable from the professor’s 

freedom to teach and write and 
carry on research. 

“The laboring man’s right to 
work and to quit work and to 
change work is really inseparable 
from the rights to publish and to 
assemble. The entire way of life of 
free men springs from one concept, 
the concept of the individual free- 
dom of man as a creature who 
possesses human dignity and is 
endowed with inalienable rights, as 
the founding fathers so well set 
forth.” 

Stassen, a prospective Republican 
presidential candidate next year, 
was introduced to the overflow 
session by John J. O’Brien, chair- 
man of the University of Pennsyl- 
vania Michigan club, and a Demo- 
crat. 

—Mac Gorpon 


Clark Fork-Lifts Add 
New Steering Axle 


BATTLE CREEK, Mich. — An 

Elliott-type steering axle, designed 
for improved operating efficiency, 
is cited as a new feature on the 
Yardlift-60 fork-lift truck, product 
of Clark Equipment Co. 
Torsional rubber bushings are 
used at both pivot mount points 
to absorb shocks that otherwise 
would be transmitted to the frame, 
the company says, resulting in 
easier riding and steering qualities. 
In addition, underclearance is re- 
portedly increased over that of the 
old-type axle. 








Trevellyan Expands 

Expanded facilities for the Tre- 
vellyan Buick Co. have been com- 
pleted by the purchase of a 250 by 
177-foot parcel directly across from 
its 3901 Laclede Ave. headquarters 
in St. Louis. The new acquisition is 
a one-story building with space 
for parking cars. A reported $55,000 
was paid for the site. 


55 


|Steel Shortages 


Called Result of 
Bad Distribution 


PITTSBURGH. — An immediate 
return to the use of normal com- 
mercial channels that possess the 
experience and the “know-how” to 
provide proper distribution in ac- 
cordance with economic needs and 
national importance, would cure the 
maldistribution of steel, according 
to Arthur Homer, president of 
Bethlehem Steel Co. 

Sharply critical of the methods 
employed under the controlled ma- 
terials plan, Homer contended it 
was responsible for the creation of 
a “no-steel myth” and a distortion 
of the overall steel picture. 

“It isn’t shortage of steel that’s 
the trouble,” he said, “it’s bad dis- 
tribution. There’s all the steel the 
country needs, both for defense 
and to support a thriving civilian 
economy. Steel is pouring from the 
mills at rates beyond what the 
country’s steel-consuming indus- 
tries have ever been able to use.” 

Homer said that there was no 
way the government could set up 
the organization of able men neces- 
sary to handle the distribution 
problems efficiently. He urged, in- 
stead, that distribution be turned 
over to the steel industry, which, 
he said, was fully equipped to han- 
dle the problem. 


Wacker Retires 


From Goodyear 


AKRON.—Clarence W. Wacker, 
senior sales representative for the 








©. W. Wacker O. M. Stewart 


Automotive, Aviation and Govern- 
ment division of B. F. Goodrich in 
Detroit since 1942, has retired. 

He will be succeeded by Colin M. 
Stewart, G. E. Brunner, division 
general manager, announced. 

Wacker was with Goodrich 40 

years. He started with the company 
as a stock clerk. He had various 
sales posts in Kansas City, Cleve- 
land and Akron before being as- 
signed to Detroit. 
Stewart joined Goodrich in 1942, 
starting in the truck tire sales de- 
partment. One of his most recent 
assignments was as general man- 
ager of a manufacturing concern 
in Cuba with which Goodrich is 
associated. 





Wyoming Gas Take Up 
CHEYENNE, Wyo. — Wyoming 
collected $539,402.69 from its 4-cent 
gasoline tax during October, an in- 
crease of $55,789.14 over the same 
month last year, according to the 
state treasurer’s office. In addition, 
the state collected $135,318.53 dur- 
ing the month from its new 1-cent 
gasoline tax for farm-to-market 
roads. 














absorb impact. 


A victim of the new model machine-tool ban by NPA, according to Designer John J. 
Chika, was the Safe-T-Table, which Chika developed with a view of making the right 
front seat safer. Chika cites national statistics which show that seven out of 10 people 
killed in cars were occupants of the so-called ‘‘guest’’ or ‘‘death"’ seat. Before NPA 
issued the new-model ban, Chika says that one of the Big Three makers was studying 
the possibility of designing his device into the dash panel of future models. Now 
Chika hopes to have it built as an accessory. At left, the table is pulled out from the 
dash and may be used as a table or arm rest. When a collision or a sudden stop 
throws the passenger forward, the table tilts and provides considerable surface to 
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. — |comptroller at Chevrolet-Flint, suc- 
@ | ceeds Byrne as resident-comptroller 
lat Bay City. 


* * * 


K-F Fills Three Posts 
In Engine Division 

The appointments of Clarke A. 
Silcott as general manager and 
K. J. Flood as manufacturing 
manager of the engine division 
of Kaiser-Frazer Corp. have been 
announced. 

Silcott succeeds T. A. Bedford, 
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Curved Dash Model— 


recently named K-F manufactur- 

M. C. Snively, office manager of| ing vice-president. Assistant gen- 
Weaver-Beatty Motor Co. (Oldsmobile),| eral manager of the engine plant 
Denver, drove this 1902 curved dash| since January, Silcott has been 


with K-F since 1946. Flood has 
been with Kaiser-affiliated com- 
panies since 1930. In another en- 
gine division appointment, D. L. 
Mapes was promoted to procure- 
ment director. 


model at a recent outing of the Denver 
Horseless Carriage club. The license num- 
ber indicates that the vehicle is a one- 
cylinder, two passenger job, and repeats 
the information. 


Gabriel Research Head 





* * 


Bendix Ups Kucharek 


Appointment of William Kucha- 
rek as district application engineer 
at Detroit for the Scintilla Magneto 


Gabriel Co., Cleveland, has ap- 
pointed Dr. Lan Jen Chu, director 
of research. The appointment was 
made by John Briggs, president. 








QUESTION: amie) We 
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(What quality glaze outlasts 
any other wax, polish or glaze? 





That’s because Mirror Glaze is a paint preservative that actually 
penetrates the pores and body of the paint. The result is 
greater depth of protection and a longer-lasting, more beautiful 
job. So if you want the world’s finest automobile finish, if you 
want supreme beauty with maximum protection... 
you want Meguiar's Mirror Glaze! 










EASTERN DIVISION: 
1830 Eye Street, 
Washington, D. C. 
Offices in major cities 


Available for use \ from coast to coast 


by hand 


or machine “fine polishes since 1901” 


MIRROR BRIGHT POLISH CO., Pasadena, California 











DEALERS: PRESERVE "SHOW ROOM" LOOK 
of NEW ENAMEL or LACQUER FINISH CARS— 


BEFORE THEY LEAVE 


Enamel Finish Cars, 
such as Ford, Plymouth, Bnd Sales Floor! es 
Dodge, Mercury, Stude- CLENTONS PROCESS 
Rakes Chrysler Nash also preserves and pro- 
5 ® ° tects new lacquer finishes 
DeSoto, Lincoln, Kaiser, on Chevrolets, Buicks, 
Henry J and Willys— Pontiacs, Oldsmobiles, 
these cars can be treated Hudsons, Cadillacs and 
immediately—no 3 to 6 Packards, Sell wax seal 
months waiting neces- job on delivery of any 
sary car and win customer 
al S goodwill! 





WORLD'S ONLY WAX SEALER — REQUIRES NO RUBBING! 


Look! There’s nothing like CLINTONE SPRAY WAX ANYWHERE! You'll 
‘‘wax enthusiastic’’ about this PURE WAX, made under a patented process, 
that gives any car finish protection no other preparation can, Send for our 
Instruction Manual today . .. with it, any of your service men can qualify 
as an expert. You owe it to yourself and your customers to get full details 
about CLINTONE Spray Wax and the way to use it to GREAT advantage. 
Contact your automotive jobber or write us direct. CLINTONE is not an ‘‘off 
the shelf’’ or ‘‘over-counter’’ item . . . it’s strictly for professional use. 


CLINTON SPRAY WAX CORPORATION %5! W. Albion Avenue 


FACTORY: MILWAUKEE, WISCONSIN Lincolnwood 45, Illinois 





(Continued from Page 18) 


|division of Bendix Aviation Corp. 
|is announced by W. C. Moore, su- 
|pervisor of sales engineering for 
Scintilla. Kucharek, who was previ- 
ously sales staff engineer at the 
| Scintilla plant in Sidney, N. Y., will 


jassist J. J. McCarthy in coordinat- | 
ling the division’s sales and engi- | 


neering activities in the Detroit 
area and in Michigan, Indiana and 
Ohio. 

* * * 
Humphrey Gets Promotion 


At Timken Roller. Bearing 


Timken Roller Bearing Co. has 
announced the appointment of 
George T. Humphrey jr. as as- 
sistant general manager of its 
Service Sales division. 

Humphrey, who leaves his post 
as assistant branch manager of the 
Service Sales division of Dallas, 
was instrumental in developing 
Timken distribution centers. in 
|Mexico, and in promoting Timken 
| sales in that country. 

+ + * 
Scott Named Heil Agent 
For Chicago Region 

Appointment of Charles T. Scott 
as special sales representative in 
the Chicago area for Heil Co., Mil- 
waukee, has been announced by 
Joseph F. Heil, president. 

Heil manufactures earth-moving 
equipment, truck bodies and hoists, 
petroleum transport tanks, milk 
transport and storage tanks, milk 
and beverage bottle washers, agri- 
cultural and industrial dehydrators 
and oil and gas-fired home heating 
equipment. 





| * . 
|Noechel Heads Research 


For Goodall-Sanford 


Appointment of Fred W. Noe- 
chel as director of research for 
Goodall-Sanford, Inc., has been 
announced by F. Everett Nutter, 
vice-president of design and de- 
velopment. 

Prior to joining Goodall-San- 
ford, Noechel was assistant to 
the general manager of Deering- 
Milliken Co. in Johnston, S. C. 
He was formerly associated with 
Botany Mills, Inc., of Passaic, 
N. J., for 22 years and with Cal- 
laway Mills, La Grange, Ga. 


* * * 


Sands Heads Up Sales 


For Bogue Electric 


Appointment of Leo G. Sands as 
general sales manager at Bogue 
Electric Mfg. Co. is announced by 
Edward P. Schinman, president. 

Sands reportedly resigned as di- 
rector of public relations and ad- 
vertising for Bendix Radio division 
of Bendix Aviation Corp. to accept 
his post with Bogue. 


|Du Pont Co. Appoints 2 
In Specialties Sales 


Two new appointments in the 
specialties sales section of du Pont 
Co.’s fabrics and finishes depart- 
ment have been announced by H. 
R. La Towsky, manager. 

Duncan B. Cramer, formerly 
West Coast sales supervisor in San 
Francisco, has been named general 
sales supervisor over automotive 
and household specialties in Wil- 
mington, Del., and L. Gordon Me- 
daris, formerly sales representative 
in the Memphis area, becomes 
West Coast sales supervisor. 

. * * 


Turner Gets Cummins Post 


In Cleveland Region 


W. G. Turner, former regional 
manager at Atlanta, has been trans- 

















SPECIALIZED DELIVERY VEHICLES 


Want More Truck Sales—with EXTRA Profit? 
Sell more Dairies, Bakeries, Laundries, etc., your chassis 
with Montpelier Specialized Delivery Bodies—by offering 
what they need and want for most efficient delivery 
service. You handle complete deal—with our full co- 
operation—one vehicle or large fleet. 


Phone, Wire or Write for Details 
THE MONTPELIER MANUFACTURING CO., MONTPELIER. OHIO 








ferred to Cleveland as_ regional 
|manager, it is announced by L. W. 
|Beck, sales vice-president, Cum- 
mins Engine Co. 

Turner was appointed manager 
at Atlanta in March, 1948. Previ- 
ously, he served as assistant re- 
gional manager in New York. He 
joined the Cummins sales force in 
June, 1947. 

* * 


Bowers Heads Field Service 
For Police Chiefs Group 


George C. Bowers is the new 
director of field service for the 
traffic division of the Interna- 
tional Assn. of Chiefs of Police, 
Evanston, Dl. Bowers, who has 
been assistant field director since 
the early part of this year, suc- 





lucts and Saginaw Steering Gear 
|division of GM. 

Gearing named Lorne F. Lavery 
to succeed McCall in Detroit and 
| Howard A. Offers as assistant gen- 
eral sales manager at Bristol. 

” * * 


Standard Oil of Indiana 
Names 5 in Promotions 
Standard Oil Co. (Ind.) has an- 
nounced a series of promotions in 
the company including H. B. Glair, 
former general manager of manu- 
facturing, to the newly created post 
. . ° jof director of purchases. 
McCall Succeeds Miller In addition, S. A. Montgomery 
At New Departure | was named general manager of 
Milton L. Gearing, general man- | Manufacturing; Dr. W. J. McGill, 


> i vigi assistant general manager; Dr. R. 
ee Se ee ee C. Gunness, assistant general man- 
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ceeds Robert E. Raleigh, who re- 
signed Nov. 1 to become traffic 
police consultant for the newly- 
created Citizens Traffic Safety 
Board of Chicago. 

Hudson R. Hamm, southern 
field representative for the IACP 
traffic division with headquarters 
in Atlanta, was named assistant 
director of field service. Appoint- 

| ments were announced by Frank- 
| lin M. Kreml, director of the 
IACP traffic division and of the 
Traffic Institute of Northwestern 


* * * 


General Motors’ Corp., Bristol, ager of manufacturing, and J. H. 
Conn., has announced the appoint-| Forrester, manager of research. 
ment of Charles D. McCall, former se «6 


manager of the Detroit division, as | 
general sales manager. He succeeds 
Frank J. Miller, who resigned be- 
cause of poor health after 33 years | 
with the company. 


NPA Ups Tracy 


National Production Authority 
has announced the appointment of 
Osgood V. Tracy as director of its 
chemical division. Tracy, from Esso 

McCall has been with the com-| Standard Oil Co., came to NPA 
pany 18 years and previously was/|Oct. 12, 1951, as deputy director of 
sales manager with Muncie Prod-|the chemical division. 




















IN SPECIALIZED 
TRUCK EQUIPMENT 


Look on your Truckstell distributor as headquarters 
for dual-axle drive conversions and all items of 
special truck equipment. He can handle all your re- 
quirements for special equipment, installation, and 
service. The Truckstell Company, Cleveland, Ohio. 


see your 


TRUCKSTELL 











",..ethe service emblem that 
brings the new cars I sell 
back to me for servicing..." 








You can bring those new cars back for servic- 
ing by installing a Stemac Service emblem on every 


h : , Kis g 
new car that leaves your mua floor. Here’s why MOSSEMWTODS 

elt'sa tant r der to your cus- a 
tomer that he will get friendly, better serv- 
ice from you... 

@ it tells your shop personnel here is a 
new car customer...one who deserves top 
notch courtesy and service... 

@ it tells the second and third owners 
they can get authorized parts and service 
from you... 1 

@ It tells thousands of other motorists 
and pedestrians you proudly place your 
reputation back of the car you sell... 


Mail Coupon for FREE Samples 


We'll gladly send an actual sample of this quality 
Stemac Service Emblem to you for FREE inspection 
and comparison. We want you to see why leading 
new car deolers the nation over have chosen Stemac 
as the service emblem to represent them once the cor 
has left the sales floor. 


r -STEMAC i oe. 2407 15th Street, Denver, Colorado .. —— —— 









There is no substitute for 
STEMAC QUALITY and : 


DESIGN. 


ALL NEW METAL gives flexibil- 
ity to mount on curved surfaces. 
CLEAN CUT die cast letters give 
more readability. EASILY IN- 
STALLED...will not come off... 
has life-of-the-car durability. 


Gentlemen: SURE, I’m interested in bringing back my new car customers for regular 


service. Please send FREE typical Stemac Service emblem for inspection...comparison. 


FIRM NAME 
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FTC to Enforce 
Merger Clauses 


Of Clayton Act 


WASHINGTON. Chairman 
Mead, of the Federal Trade Com- 
nission, last week gave orders to 
staff members in charge of en- 
forcing the new anti-merger pro- 
visions of the Clayton act to “pro- 
‘eed promptly” with the job. 

“Today the nation is witnessing 
another great wave of mergers,” 
Mead said. “At the end of 1947, 
there were approximately 500 mer- 
gers annually. The current rate is 
about 750 a year, and has reached 
the highest level in 20 years during 
the second quarter of 1951.” 

At a conference with attorneys of 
the Bureau of Antimonopoly, Mead 
said that within the limits of con- 
gressional appropriations, “you are 
to determine to competitive effects 
of corporate mergers or acquisi- 
tions subsequent to enactment of 
the amendment to section 7 of the 
Clayton Act. When there appears 
to be a violation of the law, you are 
to make appropriate recommenda- 
tions to the commission.” 

It was explained that the amenda- 
tory legislation, which became ef- 
fective Dec. 29, 1950, is designed to 
close the loophole that had devel- 
oped under the old Clayton act. 

It bans mergers or consolidations 
of corporations where the effect 
may be to substantially lessen com- 
petition or tend to create a monop- 
oly in any line of commerce in any 
section of the country, regardless 
of whether the transaction was ac- 
complished by acquisition of capital 
stock or by purchase of physical 
assets. Under the original act only 
stock acquisitions were prohibited. 


35 Directors 
Of Ad Council 
Head for Detroit 


DETROIT.—More than 35 direc- 
tors of the Advertising Council will 
come here to attend a _ business 
meeting Nov. 27, it was revealed by 
Henry G. Little, executive vice- 
president, Campbell-Ewald Co., and 
chairman of the Council’s Detroit 
Meeting committee. 

Little, a Council director, ex- 
plained that board members of the 
organization would come here from 
New York, Chicago and other key 
cities for a one-day “salute to De- 
troit on its 250th anniversary,” 
culminating in a foreign-policy ad- 
dress by John Foster Dulles, special 
representative of the President, in 
the ballroom of the Statler hotel 
that night. 

Fairfax M. Cone, president, Foote, 
Cone & Belding, as chairman of 
the public service advertising 
group, will head the delegation and 
preside at the closed directors’ 
meeting. At the dinner session, the 
Council officials will be joined by 
some 500 business executives of 
the Detroit area. 

Dean James E. McCarthy, college 
of commerce, University of Notre 
Dame and director, Outdoor Adver- 
tising Foundation, will preside at 
the dinner meeting. Louis N. 
Brockway, executive vice-president, 
Young & Rubicam, Inc.; and Philip 
L. Graham, publisher, the Wash- 
ington Post, both vice-chairmen of 
the Council, also will attend the 
Detroit meeting. 








Railroad to Face Court 
In B-O-P Land Sale 


WILMINGTON, Del.—(UTPS) 
—Baltimore & Ohio railroad will 
be arraigned in Federal District 
Court here tomorrow (Nov. 27) 
on charges that it granted what 
amounted to illegal freight re- 
bates to General Motors. The 
charges were returned last win- 
ter by a grand jury which in- 
vestigated the deal by which GM 
acquired land for its Buick- 
Oldsmobile - Pontiac assembly 
plant on Boxwood road. 

B. & O. specifically is accused 
of selling GM 128 acres of land 
for $150,000 after paying nearly 
$300,000 for the site. This was 
called the equivalent of a rebate 
by federal officials, who noted 
that the Elkins act prohibits any 
refunds or concessions which 
might allow cheaper rates on 


freight shipments. | 





Montana State Police Pick Up Hudsons— 

A group of 15 members of the Montana state police highway partol, headed by 
Chief Jack England, arrived in Detroit to pick up 30 1951 Hudsons to add to the 
Hudson fleet now in operation in Montana. Sam Frame (right), of Hudson's owner 
delivery department, greets R. B. Fraser, Hudson distributor in Billings, Mont., who 
accompanied the contingent, and England (left). 










But Curb on Tradeins Assailed .. . 





ceilings from being reinstated. 
* * * 


from NADA. However, it’s 
known that new-car dealers gener- 
ally favored an “as is” and “war- 
ranty” system of used-car ceilings. 

Such a plan, they contended, 
would make it possible to sell older 
cars, which had been reconditioned, 
at prices closer to their true value 
than the “one-level” program per- 
mits. 

This provision could become 
of paramount importance, new- 
car dealers believe, if used-car 
prices rise in the next year and 
there is a shortage of new cars. 

Under such circumstances, older 
cars would be selling at ceiling 
prices regardless of condition, and 
those dealers who make a practice 
of guaranteeing the used cars they 
sell would be “over the barrel” in 
such a market. 

* * * 
wo dealers are a good deal 
more concerned about the drop 
in sales of used cars than they are 
about the latest ceiling prices an- 
nounced by Washington. 

Virtually all areas reported sales 
as very slow. Wholesale prices are 
continuing to slide, threatening to 
widen even more the gap between 
retail and ceiling prices. 

Stocks appear to be pretty 
| much in line, generally. Most 
dealers have kept their buying as 
close as possible to their sales 
volume for the past several 
months, in order to avoid being 
caught with their inventories up. 

New-car dealers were generally 
unimpressed with the new ceiling 
prices of used cars. Lawrence E. 
Read, president of the Buffalo Au- 
tomobile Dealers Assn., asserted 
the new regulation was “very poor- 
ly timed.” 

7 a 
HE SAID it was particularly un- 
fortunate that the ruling came 
at a time when dealers are trying 
to dispose of “leftover” ’51 models. 

“Generally, we plan to go over- 
board a little in giving allow- 
ances on such models,” he de- 
clared. “But if the prices at 
which we can resell these used 
cars are dropped, we won’t be 
able to make so attractive an of- 
fer, and dealers may find it in- 
creasingly difficult to move ’51s.” 
| Read also condemned the ruling’s 
effect on the value of exceptionally 
|clean, older cars, although he con- 
| ceded that most used cars in Buf- 
falo have been selling about 10 
| percent under prevailing ceiling 
| prices. 
| A check of used-car classified ads 
jin Detroit showed asking prices 
|ranged approximately 30 percent 
|under the OPS ceiling prices slated 
{to go into effect next month. 
| * * * 





| (GRANTED that such prices are 
probably “leaders,” most De- 
|troit dealers agreed that current 
|retail prices are about 15 percent 
|under OPS lids. 
“What’s more,” one of them de- 
|clared, “they’re very tough to sell 
at that price. I’d consider pros- 
|perity was here if I could get ceil- 
ing prices for half of my stock.” 
Several dealers suggested that 


O COMMENT was forthcoming | 





New Used-Car Order 
Fails to Stir Dealers 


(Continued from Page 1) 


“as is” and “warranty” system of| some amendment be made in the 


OPS ruling which would permit 
higher selling prices for old cars 
in good shape. 

Others were in favor of higher 
ceilings generally. One dealer com- 
mented: “Higher ceilings help out 
the buyer by making it possible 
for us to overallow on the tradein 
so he can meet the requirements 
for a one-third down payment. 

“With a lower ceiling, we’ll have 
to hold the tradein allowance down, 
too. As a result the buyer will have 


| payment.” 





to scratch harder for the down 


* * * 
PINION was widespread that 
the new ceiling price regulation 


might have a bad effect on cus- 


tomer morale. Dealers think many 


people, who might otherwise have | 
bought, will wait for the new ceil- 


ings to become effective. 

In this connection, William E. 
King, president of the Richmond 
(Va.) Used Car Dealers Assn., said: 


“I hope people don’t get the idea| Johnston, were 


that if they wait to buy a used car, 


the prices will be lower. They will 


not be affected by this new order.” 

King added that “the average 
retail price doesn’t even come 
close to the ceiling price.” He 
said the high level of ceilings has 
been a laugh to dealers ever since 
they were established. 

Several Richmond dealers pre- 
dicted, however, that used-car 


prices might rise sufficiently in the | 
next few months to catch up to) 


the new ceilings. 

“When new taxes on new cars 
really begin to be felt,” one of 
them said, “there will be more de- 
mand for older models. Prices will 
rise accordingly.” 

* * + 

N NEW YORK, most dealers re- 

ported they have been selling 
used cars at 10 percent under ceil- 
ing with few exceptions. They 
characterized the new order as 
“completely meaningless” or 
“crazy.” 

The market has been soft in New 
York, most dealers agreed, al- 
though there was some improve- 
ment after new-car prices were 
raised by higher taxes last month. 





Higdon Joins Henderson 

Rodney Henderson, owner of the 
Auto Corral, Jackson, Miss., has 
announced the appointment of Bar- 
low Higdon as office manager and 
salesman. 
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R. I. Officials 
Help U. C. Group 
Mark Birthday 


PROVIDENCE.—State motor de- 
partment officials were among the 
guests at a dinner-dance marking 
the 15th anniversary of the Rhode 
|Island Used Car Dealers Assn. 
| Attending the affair, held in 
Mary E. Conley, 
deputy registrar for the R. I. reg- 
jistry of motor vehicles; 
Sullivan, chief license examiner; 
|Harry A. Holmes, chief investiga- 
|tor; Joseph Byron, secretary of the 
| dealers’ license commission, and 
| John Stubbs, investigator for the 
| dealers’ license commission. 
| Sheldon Stiegel, the association’s 
|newly elected president, welcomed 
|the guests and also a group of for- 
|mer unit officials, headed by Rich- 
ard E. West, a past president. 
| President Stiegel also served on 
the arranging committee which was 
headed by Irving Solomon and in- 
cluded E. Roger Robi, Alfred Cer- 
rone and Herbert Rois. 








Four Cities to See 


Chrysler K-310 


DETROIT.—Chrysler Corp.’s ex- 
perimental car, the K-310, on dis- 
play here until Nov. 28 at the 
Chrysler division showroom, will 
also be shown in New York, Chi- 
cago and Los Angeles, it was an- 
nounced. 

The model will appear Dec. 3-12 
at the Chrysler Bldg. in New York. 
From Jan. 17-24, it will be shown 
at the Ambassador hotel in Los 
Angeles, where the company’s 
“New Worlds in Engineering” ex- 
hibit will also be on view. The car 
will then be shown at the Chicago 
Auto Show, Feb. 16-24. 








DESIGNED TO 
MEET THE MOST RIGID 
ROAD CONDITIONS 


ii] 


oll 


























Built to withstand the abrasive action 
of mud, sand, stone and ice. Made of 


heavy gauge molded 
bined with woven fabric. 
bar, 


plated steel 


rubber, com- 
A_ brass 
imbedded into 


mounting edge, provides a tear-proof 


grip for holding 


bolts. Standard De- 


luxe type (woven fabric and rubber) 


is available in 3 
x 36" and 24" x 


sizes—24"" x 30"; 24" 
40"', packed one set 


per box. Economy type Splash Guards 
available in two sizes—24"' x 30" and 
24" x 36''—packed four per box. Both 


types are pre- 


mounting. 


punched for easy 


UNIVERSAL MOUNTING BRACKET 


A complete unit — 

especially designed to 

mount splash guards— 

made of heavy-gauge 

rust-resisting steel. 

Holds Splash Guard 
securely on three 
sides. Adapta- 
ble to fit any 
model truck or 
trailer. 





° 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U, S. PRODUCTION ONLY) 






































Week Week Jan, 1 dan, 1 
Ended Same Ended Nov., to to 
Nov, 24, Week, Nov. 17%, 1951 Nov. 25, Nov. 24, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 15,844 25,290 20,621 65,708 1,099,606 1,139,229 
Chrysler 2,488 3,041 3,276 10,531 153,534 160,942 
DeSoto 1,762 2,226 2235 7,168 113,957 111,165 
Dodge 4,044 5,809 5,188 16,633 301,447 305,359 
Plymouth 7,550 14,214 9,922 31,376 530,668 561,763 
FORD 12,580 12,835 20,915 60,712 1,427,964 1,084,018 
Ford 9,389 8,578 15,188 45,163 1,094,423 835,194 
Lincoln ; ae vs sal) > aia 31,311 24,501 
Mercury .... 3,141 4,218 5,727 15,549 302,230 224,323 
GENERAL MOTORS 26,577 46,755 36,562 115,827 2,749,811 2,092,536 
Buick 4,298 10,123 6,169 20,302 500,581 376,487 
Cadillac ...... 1,126 2,575 1,887 5,659 103,461 — 96,243 
Chevrolet ...... 14,512 17,218 18,154 56,854 1,361,412 1,034,511 
Oldsmobile .... 3,051 8,111 5,094 15,888 361,692 267,462 
Pontiac ................... 3,590 8,728 5,258 17,124 422,665 317,883 
KAISER-FRAZER 994 3,002 1,154 3,691 sss,ses 89,824 
10 See 
Frazer er ; ? x 
Kaiser 994 3,002 1,154 3,691 122,088 89,824 
CROSLEY 42 127 54 202 6,776 4,673 
HUDSON ..... 240 «2,266. ; 240 125,008 88,263 
NASH ... 1,778 2,389 3,062 5,815 169,789 145,133 
PACKARD 1,006 1,694 1,838 5,534 59,484 70,364 
STUDEBAKER ..... - 8,527 «3,880 = 10,182 243,540 208,067 
WILLYS-OVERLAND+ 281 742 340 ©1,190 += 34,619 += 24,448 
Total Cars, U. S... "59,382 98,627 88,426 269,051 6,048,902 4,946,605 
FiIncludes station wagons and Jeepsters. *Revised. __ 
COMMERCIAL CARS 
(U, S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan, 1 
Ended Same Ended Nov., to to 
Nov. 24, Week, Nov. 17, 1951 Nov. 25, Nov. 24, 
1951 1950 1951* to Date 1950* 1951* 
019 3,195 «779. 20,130 461,729 398,277 
CHEVROLET 5 a : . - pom = 
: 79 88 99 375 «5,525 «968 
AL 64 101 80 144 4,419 + = 4,008 
2,776 2122 3,862 11,839 108,553 155,031 
48 14 60 127 1,604 2,361 
3,076 3,399 4,812 14,546 317,813 295,610 
"7484 2191 2,241 6,798 100,004 116,061 
AL 15 2,600 «2,027» «4,607 +=: 89,897 142,769 
ee 199 305 ~~ 242 871 10,680 15,550 
Ke 222 168 252 1,011 7,571 15 
STUDEBAKE Sa 648 1,112 2,642 45,018 46,666 
WHITE .......... 230 265 400 «1,277 = «13,175 (14,688 
WILLYS-OVERLAND. 1,422 1,140 1,818 6,207 42,491 87,359 
MISCELLANEOUS 204 221 289 898 9,236 14,680 
Total Trucks, U. S. ~ 14,859 16,460 24,101 71,629 1,218,207 1,311,862 
, Trucks, 
on = ul ; 74,232 115,087 112,527 340,680 7,267,109 6,258,467 
ks 
pmo — ah * 5.029 «6,513. 7,551 22,422 «855,675 372,252 
Grand Total ‘. 
Ss, F 
us pears prawn 79,261 121,600 120,078 363,102 7,622,784 6,630,719 





*Revised. Miscellaneous includes Autocar, 
Drive, Sterling, Nash, ete. 





Week’s Output Declines 
To Near Postwar Low 


(Continued from Page 1) 


been built in any month since 
December, 1949. . 

ECEMBER car production pros- 

pects this year are also poor. 
The month offers only 20 working 
days and absenteeism is always 
high during Christmas week. Fur- 
ther, Ford will be out of the pro- 
duction lineup for two weeks in 
December. 4 

U.S. plants will have to build 
342,000 cars in December in order 
to realize the 1,100,000 cars allowed 
under NPA restrictions in the last 
quarter of this year. Right now, 
the chances of that many cars be- 
ing built appear slim. 

It was the consensus of most 
observers last week that the pos- 
sible effect of the government’s 
recent order limiting vehicle 
makers to 60 percent of the plate 
steel they will need in the first 
three months of next year, had 
been greatly exaggerated. The 
other 40 percent of plate is sup- 





Auto Stocks 


Nov. Nov. 1951 

20 14 High Low 
Chrysler 66% 68% 82% 65% 
Crosley 23% 2% 5% 2% 
GM 49% 50 54 46 
Hudson 1234 125% 20% 12% 
K-F 6% 6% 8% 6% 
Nash 19% 19 22% 17% 
Packard 4% 4% 6% 4% 
Stude. 31% 31% 385% 25% 
Willys 9 9% 2 1% 
Average 22.38 22.65 


Compiled from reports of trading on the 
N. Y¥. Curb and N. Y. Stock Exchange. 








Corbitt, Marmon H., Brockway, Four-Wheel 





posed to come from conversion 

steel. 

Actually, the order was of so 
little significance to passenger car 
builders that they were not even 
invited to be present at a meeting 
| when NPA announced it. Relatively 
|little plate steel is used in making 
|a passenger car. 
| + * * 
| THE order was really aimed at 

truck makers, because a good 
deal of steel plate goes into truck 
production. However, truck makers 
still aren’t too worried about get- 
ting steel plate next year. The sup- 
ply of steel plate via the conver- 
sion process is expected to be 
ample. 

What bothers truck makers is 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 
California. Low Rates: EIGHTEEN CENTS (18c) PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
at regular rates, but if signed ‘Box No. ......, in care of Automotive News, Detroit 26, Mich."’ add One Dol- 
lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 
received. Display Ads: $9.80 per inch, per insertion. 

WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH. 














Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 





AUTO MECHANICS. Packard dealer in St. 
Petersburg has one of the finest service 
layouts in Florida. Our big winter season 
is just starting. You can make good 
money and enjoy the finest climate in 
the world. Communicate direct with J. 
Earl Waters, Inc., 701 9th St. 8., St. 
Petersburg, Fla. 

SERVICE MANAGER for large metropoli- 
tan Studebaker dealer southwestern Ohio. 
Volume about $20,000 monthly, potential 
larger. 20,000-square-foot shop in new, 





plus 
livewire, 
full responsibility for complete service 
operation including new and used cars 
and large baked enamel painting setup. 
Write full experience and references. Box 
5634, c/o Automotive News, Detroit 26. 


BOOKKEEPER. Jerome Olds-Cadillac Co., 
280 S. Saginaw St., Pontiac, has an 
opening for a bookkeeper to take full 
charge of the dealership office. We are 
equipped with the most modern book- 
keeping machines and record systems. 
Applicants will only be considered who 
have had 3 or more years’ experience in 
automobile dealership. Apply in writing 
for interview. 


percentage gross 








WANTED 


Sales Representatives for the 
Most Substantial Proposition 
in America! 


Earnings unlimited. 


We have a few choice territories availabie 
in the Mid and Southwest for aggressive 
men interested in building their own 
profitable, permanent business. Here is 
something every franchised dealer NEEDS 
NOW . more than ever before. 


Write giving full particulars to 


THE CARLIFE GUARANTY 


8827 Strathmoor Detroit 28, Mich. 
VErmont 8-5077 





SALESMEN, Manufacturer of custom auto 
Seat covers expanding territory. Highly 
successful with complete line for new car 
dealers. Good commission. Write for in- 
formation, giving qualifications, etc. Box 
5581, c/o Automotive News, Detroit 26. 


SERVICE MANAGER, preferably with 
Ford experience. Established 20 years as 
Ford dealer, good customer relations. 
Opportunity unlimited for right man. 
Write or wire if interested, giving quali- 
fications. Box 5612, c/o Automotive 
News, Detroit 26. 


SALESMAN (2), with car dealer follow- 
ing in New York State-New England 
States. One of the larger distributors of 
body hardware, parts and accessories. 
Salary, car expense, liberal commission. 
Experienced only. National Automotive 
Parts, Inc., 310 W. Cumberland S&t., 
Philadelphia 33, Pa. 

SALESMEN WANTED for degreasing solv- 
ents to automotive dealers, distributors, 
etc. Enormous repeating with prosperous 
future. Donn Chemical Co., 1415 E. 
Sixty-First St., Chicago 37, Il. 











clean concrete building. Attractive salary | 
proposition for | 


experienced man, who assumes | 








HELP WANTED 


POSITION WANTED 





SERVICE MANAGER for one of the larg- 
est volume General Motors dealers in 
Detroit. The man we want has a back- 
ground of many years of successful ex- 
perience in service department manage- 
ment with a record of good business 
judgment, which will permit him to func- 
tion on one of the fastest tracks in the 


GENERAL MANAGER- SERVICE MAN- 
AGER., Presently employed Chrysler 
products. Desires permanent position with 
future. 200 car dealership or over. Thor- 
oughly experienced all phases dealership 
operation. Can produce results. Manage- 
ment minded. Very best references. Pre- 
fer western U. S8., excluding coastal 





country. An exceptional opportunity for states. Would consider other location. 
the right man. Address Box 5649, c/o Box 5615, c/o Automotive News, De- 
Automotive News, Detroit 26. troit 26. 

EXPERIENCED NEW CAR sales man-|sERVICE MANAGER, 43 years old, will 


ager for large volume dealership. Above 
average salary and incentive plan. Pres- 
ent sales manager accepting another po- 
sition in this firm, Please send qualifi- 
cations, recommendations and _ photo. 
Write Bob Jackson, Jackson Chevrolet 
Co., Pueblo, Colo. Phone 1371. 

BALTIMORE NASH DEALER needs a 
parts man. Advise references, experience, 
etc. At once. Landay Nash Sales, 812 
S. Paca St., Baltimore 30, Md. 

FORD BOOKKEEPER. Have opening for 
experienced man or woman familiar with 
Ford system. If interested, send qualifi- 
cations. Quality Motor Co., Inc., White- 
ville, N. Car. 

PARTS MAN for Chrysler dealer. Expe- 
rienced. Navarro, Inc., Key West, Fla. 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
tates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 


























relocate in Florida, near Miami, Tampa 
or St. Petersburg. Experienced. has know- 
how with Chrysler and its products. Pre- 
fer permanent deal. Box 5636, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


PROSPEROUS NEW CAR DEALERSHIP 
in clean middle Texas town. handling 
one of ‘‘Big Three.’’ Low priced line, 
medium priced line and trucks. Long 
term lease broken up with several option 
renewals. Very modern factory approved 
building. Very reasonable rent. Beautiful 
showroom, roomy service department 
area, warehouse and used car lot. In- 
ventory approximately $13,000 with no 
depreciation. 10 months this year, own- 
ers net income $20,000. Cash price is 
$25,000, which is figured at approximate- 
ly a one year payout. Only reason for 
selling is to get large dealership in same 
line. You must be factory approved. A 
bank statement of your financial ability 
to handle this size of deal should be en- 
closed with your reply to expedite an 
answer. Box 5644, c/o Automotive News, 
Detroit 26. 











DESIRE EMPLOYMENT as assistant man- 
ager or salesman by any ‘‘Big Three’’ 
or large volume used car dealer. Have 
just sold my own business so would be 
available immediately. Would consider 
any location west of the Mississippi. Am 
forty years of age, married and have 
two children. Have had eight years’ ex- 


perience in new and used cars, sharp 
appraiser, experienced in reconditioning 
used cars; experienced in training and 


handling men. Can furnish best of refer- 
ences as to character and ability. Box 
5635, c/o Automotive News, Detroit 26. 


GENERAL or SALES MANAGER. Can 
prove ability to take over entire active 
management, keep operating expenses at 
desired level; train salesmen to make 
profitable trades; keep used car stocks 
moving; develop profitable service and 
parts operation; retain loyalty of old 
customers and develop new; develop loy- 
al organization—make them like the 
company they work for. Thirty years of 
automobile experience. Salary and profit 
sharing basis. Box 5639, c/o Automotive 
News, Detroit 26. 

A-1 MECHANIC DESIRES position as 
foreman for Chrysler or DeSoto dealer. 
Twenty years’ experience, sober, can 
handle shop personnel. Consider position 
in small shop where act as parts man- 
ager and service writer. Good customer 
contact and reliable. Box 5640, c/o Auto- 
motive News, Detroit 26. 

SALES OR GENERAL MANAGER. mar- 
ried, 36 years old, presently employed as 














manager. Aggressive, volume producer. 
Used cars or trucks no problem. Life- 
time experience with finest references. 
Box 5646, c/o Automotive News, De- 
troit 26. 
GENERAL MANAGER or new car man- 
ager. 28 years’ of practical experience 


in new and used car selling. Thorough 
knowledge of service absorption. Prefer 
dealership delivering at least 1,000 new 
units a year. Must earn a minimum of 
$15,000 a year. Box 5637, c/o Automo- 
tive News. Detroit 26. 

WILL ACCEPT MANAGEMENT of Chrys- 
ler products parts department, wholesale 
or large dealer operation. 20 years’ ex- 
perience, best references, with proven 
ability to manage, purchase and mer- 
chandise. Box 5638, c/o Automotive 
News, Detroit 26. 

GENERAL MANAGER. 35. fully experi- 
enced and qualified all phases dealership 
operation. Available on or after January 
lst. Prefer New York state operation, 
but would consider others. Family, de- 
pendable, best of references. Box 5629, 
c/o Automotive News, Detroit 26. 














{that conversion steel is a lot more | 
expensive than steel through regu- | 
lar channels and, like car makers, | 
their cost structures are being | 
| squeezed already by higher operat- | 
jing costs. 

As far as steel is concerned, 
most vehicle makers think the 
metal may be coming out of the 
country’s ears by the middle of 
next year. They think they will 
have plenty of steel to build up 
to the levels permitted by the | 
government. 
But that doesn’t mean that the | 
|auto industry will be able to build | 
| all the vehicles permitted by NPA. | 
| Getting enough copper may be too} 
big a barrier to surmount, even 


though makers are and have been 
working feverishly on substitutes. 
Radiators account for most of | 
the copper that goes into a motor | 
vehicle, and it is here that makers | 
are running into brick walls in try- | 
ing to make substitutions. | 





iron, 


miss basis, 


do if... 





MR. AUTO DEALER 


Your dealership is not making the money it should be making, 

You are a slave to your business, 

Your salesmen are playing horses and trading jokes instead of cars, 
Your service department is costing instead of making money, 

You wind up at the end of the month with a bunch of high priced 


Your overhead is too high, and yet you can't cut it down, 
In general, the morale of the entire organization is on a hit and 


THEN READ ON 
BECAUSE YOU NEED A VITAMIN AND | AM IT 
“YOUR NEXT GENERAL MANAGER" 
HULL-DOBBS TRAINED 


Am 43 years of age, married, have 22 years’ of automobile experience, 18 years as one 
of America's top service managers, 4 years in retail sales, leading a force of 20 men 
and competing for national honors in '50-'5!. 

| will guarantee to crank up your entire organization within 30 days. Make you more 
money than you have made in a long time, and enough free time to enjoy it. 

Write giving full details as to size of contract, used car operation, facilities and 
equipment, customer labor per month, and what you think your dealership could 


| WERE THERE 
BOX 5610, c/o AUTOMOTIVE NEWS, DETROIT 26 








DEALERSHIP, handling most popular in- 
dependent line of cars, ideally situated 
in world’s largest market on west coast 
Attractive modern 4-car showroom, 
large adjacent used car lots. Clean com- 
pact service department. convenient parts 
bar. Sales last 21 months nearly $2,500,- 
000, including 600 new cars. If you qual- 
ify with factory. you can have choice of 
terms. Imminence of new model makes 
this a particularly good buy at this 
time. Must have immediate action for 
reasons of health. For further informa- 
tion, write Box 5633, c/o Automotive 
News. Detroit 28. 

DEALERSHIP. now handling Lincoln-Mer- 
cury. One of the best in Los Angeles. 
Building and equipment practically new 
Everything the very st. Box 5643. 
c/o Automotive News, Detroit 26. 








WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 
LEO J. KLEM 


430 W. McNichols Rd. Detroit 21, Mich. 





DEALERSHIP FOR SALE, 
Nash—the fastest growing independent 
Ohio county seat town of 40.000. 1950 
gross sales—-$330,000. New modern build- 
ing on main U. S. highway, 3 car show- 
room, modern repair shop fully equipped. 
Large service potential. Will sell or lease 
real estate. Box 5642, c/o Automotive 
News, Detroit 26. 

NOW HANDLING DODGE-PLYMO!MTH in 
north Texas. Annual gross $225.000 
Lease building and used car lot. MNe- 
tails to qualified requests. About $30,900 
to handle. Larger dealership in view. Box 
5622, c/o Automotive News, Detroit 26 


DEALERSHIP 
NOW HANDLING FORD 
350 cars per year. No real estate investment. 
Parts at inventory. Cars at wholesale. Durina 
‘950 our profits were $700,000. During 195! 
through the month of October, our profits 
have been $55,000. The reason | am selling— 
' am buving a deal three times this size. This 


now handling 








is_ the first time this franchise has been 
offered for sale. 
Box 5648. c/o Automotive News, Detroit 26 





DEALERSHIP, now handling Ford. north- 
western Indiana county seat town—3,000 
population. Doing large volume. operat- 
ing cost low. Good lease on building. 
Owner has bought larger agency and 
wants fast action. J. L. McHugh Co.. 
Inc., Long Bldg., Kansas City, Mo. 


HAVE EXCELLENT DEALERSHIP. now 
handling Ford within 109 miles of Chi- 
cago in citv of 2,500. Sold 343 new units 
in 1950 for almost $70,000 net. 181 
units this year for about $45.000 net. 
$87.509 buys entire corporation. Box 
5647, c/o Automotive News, Detroit 26. 


MANUFACTURER 


of best known make of 
FUNERAL CARS and AMBULANCES 
(S&S—Built on Cadillac Commercial 
Chassis) 
has established territory open, comprising 
Texas and part of Louisiana. Delivered 28% 
of market in first six months of 1951. 

Prefer a Texan. Excellent opportunity for 
aggressive man, experienced in new and used 
car sales. Very modest capital investment. 
Factory maintains productive program of ad- 
vertising and promotion. 

Interviews will be held in Dallas, week of 
November 26th. Send resume of personal in- 
formation and experience. 


Address to Charles A. Eisenhardt, Jr., 
c/o Baker Hotel, Dallas, Texas. 
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_ DE AL ERSHIPS AV VAILABLE 


0 SiR “CONTRACT, handling Dodge- 
Plymouth, Ohio county seat town—8,v00 
population, Good money maker. Box 5632 
‘/o Automotive News, Detroit 26. 

~ DEALERSHIP WANTED 


HSALERSHIPS WANTED. Buyers, 





sell- 


ers, we specialize in automobile dealer- 
ships and handle all matters confiden- 
tially. Have buyers with experience and 
financial responsibility, some already ap- 
proved by ‘‘Big Three.’’ J. L. McHugh 
Co., Inc., Realtors, Long’ Building, 


Kansas City, Mo. 


WANTED AUTO AGENCIES 


We have qualified buyers for all size fran- 
chises throughout the United States. AN re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 28 Years 
150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 








AUTOMOBILE DEALERSHIP wanted in 
Florida; Miami or vicinity. Factory ap- 
proval assured. Your reply strictest con- 
fidence. Box 5641, c/o Automotive News, 
Detroit 26. 





AUTOMOBILE DEALER WOULD 
LIKE TO BUY 

Wanted one-half interest from active partner 
or retiring dealer on a buy out pian. Inter- 
ested only in Ford or GM approximately 
j00 unit annually. Have received factory au- 
inorization. Release your corporate net worth 
at the most favorabie personal tax level and 
with capital gain. Box 5607, c/o Automotive 
News, Detroit 26. 





G.M. or FORD DEALERSHIP in Texas. 
Buy all or part. 25 years experience. Re- 
plies confidential. W. H. Mahan, 2339 
Dunstan Road, Houston, Texas. 

BUSINESS FOR SALE 

FOR SALE—Body shop, complete and fully 
equipped including a Binks spray booth. 
All in like new condition. Building may 
be leased. This equipment may also be 
purchased with or without spray booth 
to be removed. Address B. A. Bohl, 
Beaver Dam, Wisc. 

DEALER SERVICES 

INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized. for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 














ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 


___USED C ARS FOR SALE 





USED CARS FOR SALE * 


ACCESSORIES WANTED 


MISCELLANEOUS 

















—AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—At— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 


both these auctions. 
R. D. WEST, PROP. 
Jos. E. Johnson Tex Rickard 
Auctioneers 








Again We Are 


WHOLESALING 
OUR TRADEINS 


Your Buyer Is Welcome 


HARLEY BUICK, 
INC. 


3752 Cass Ave. 
Detroit 1, Mich. 
TE 1-4807 











INVENTORY SERVICE 


Parts and Accessories Depis. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
— Special buy-sell service, oe 

—in since 1939. 
booklet on Parts Department operation cont 
on request. Cali or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 








AUTOMOTIVE SURVEY—Large and small 
dealerships. Is your operation inefficient 
or costing money needlessly? An aggres- 
sive, clean cut survey performed on the 
job by a technically competent automo- 
tive maintenance engineer with years’ of 
experience in all phases. Corrective meth- 
ods for profitable operation presented. 
Fee basis. Write or wire, Gables Auto- 
motive Service Corp., P. O. Box 122, 
Wantagh, N. Y. 





INVENTORY SERVICE 


Parts Accessories 

Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
ali the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 

ALLIED INVENTORY Co., INC. 
1831 Chicago, Illinois 

oe 5-8300 


224 &. 38th St., New York i6, 
Murray Hill 2-0004 


-..%. 








USED CARS FOR SALE 


ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 








Buy Now at Low Prices 


1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, Mar. 
SARATOGA 17-2300 SHERWOOD 7-1700 








CARS — TRUCKS 
WHOLESALE 


New and Used Large Selections 
All Makes All Models 
New Location 
ROOSEVELT MOTORS, INC. 
2247 N. Cicero Ave., Chicago, Ill. 
Established 27 Years 
Wire or Phone National 2-2524 





ju NUSUAL CARS—Cords, Auburns, Tatra 

| Customs; these and many others listed 
in Autolog No. 10, 25 cents. Speed Spe- 

cialties, Box 5983-D, Indianapolis, Ind. 

} PARTS FOR SALE 

| PON TL AC. Har ard-to- get body and fender 


parts for Pontiac and related GM cars. 
Immediate shipment anywhere. Call Tren- 


ton 4-5194. Stacy Trent, Pontiac, 224- 
236 W. Hanover, Trenton, N. J. 
— ABLES OE LEME LE ALE 


Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


e 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 

Shippers of All General Motors’ 

Parts . . . Same Day Service 

On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 




















AUTO AUCTION 


SALE 
Montpelier, Ohio 


Every Monday of Every Week 
Regardless of holidays or weather 
Dealers Only Buy 
Come and Bring Your Friends 


We also honor checks from buyer to 
seller if sold through the auction sale. 


No Reservations — Come Early 
SELLERS—Bring Titles 
BUYERS—Bring References 
WOODRUFF, JENKINS & DRAKE 
Co-partners 
MONTPELIER 
AUTO AUCTION CO. 


Telephone Saturday and Sunday P.M. 
9009 or 129 








AUTO AUCTION 


TIM ANSPACH 
“Midway, S 20 
pow. AB y Road 
ALBANY, N.Y. 

{For Dealers Only) 

EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 














THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 


(In the Heart of the Nation) 


Phones: E -2% 


Open all night, Monday night 
No Reservations 
Operated by Cari E. Marker 
324 W. Main St. 


Ft. Wayne, Ind. 








KEN SCHAEFFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
NDIANAPOLIS, INDIANA 
Grandi, Auctioneer 


Art 
915 N. Iilinois St. Phone Lincoln 5383 








AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 











Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 





We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY !! 
DEXTER MOTORS 


PARTS DEPT. 


Ist Ave. & 98th St. N.Y. C., N.Y. 
SAcramento 2-7600 


























TRUCKS FOR SALE 


1—1951 2% TON FEDERAL TRUCK, mod- 
el 2501-148-119, serial No. 152536 with 
dump body, model 300 cab, marker 
lights, heater, defroster, tow hooks, fifth 
wheel. Price $3,000. This truck has 
never been licensed. Lee Incorporated of 
Fostoria, 1600 N. Countyline, Fostoria, 
Ohio, Phone 6684. 








FOR SALE 


1951 G.M.C.—450 with dual axle and over- 
drive trans. Equipped with Holmes W45E 
wrecker and body and Braden MBI44 auxil- 
iary winch and cable. This unit has only been 
in service 4 months and has been driven ap- 
proximately 900 miles. 
JOHN SHISLER 
Canal Winchester, Ohio 











TRUCKS WANTED 
WRECKER WANTED: Used late model 
wrecker, complete. Five Point Motor Co., 
Quitman, Ga. 
BUSES FOR SALE 
TWO NEW CHEVROLET school buses. 48 
passenger Indiana specifications. 46 pas- 
senger Illinois specifications. Used °42 
International, 36 passenger, excellent 
condition. Clark Chevrolet Sls., Cayuga, 
Ind. 














10 NEW SCHOOL BUSES 


Heavy duty Chevrolet with Ward Deluxe 48 
Passenger capacity body—$3,185. 

With Wayne 48 passenger capacity deluxe 
body, $3,285. 

With 36 passenger 
body—$2,975. 
immediate Delivery 

c/o Automotive News, 


capacity Ward deluxe 


Box 5645, Detroit 26 








SHOP EQUIPMENT FOR SALE 








PONTIAC PARTS 
TRY US ON ALL G.M. PARTS 
Shipped Anywhere 
Direct Phone — AM 2-7117 


FRANKLIN-WEBER PONTIAC 


6101-25 N. Clark St. Chicago, Ill. 








HARD-TO-GET 
GENUINE 
STUDEBAKER PARTS 


Below Factory Cost 


180437 Cushions, lots 100 . . $.10 
674993 Insulator, lots 100 . .20 
189888 Flex Lines, lots .100 -30 
513229 Thermostats, lots 100 . 65 
187776 Elbow, lots 100 . .06 
266937 Weatherstrip, lots 100 .20 
JAMES R. CULLEY 
873 Virginia Avenue, Indianapolis, Indiana 








GENUINE BUICK PARTS 


Wholesale and Retail 
SHIPMENTS MADE PROMPTLY 
McGUIRE MOTOR CO. 


14355 Livernois Detroit, Michigan 
TExas 4-511] 








PARTS WANTED 








ATTENTION 
FORD DEALERS 


Must Be Genuine Ford Parts 
WE NEED 
(3) ZEQ 4203B Gears 
(10) 7RT 4235 Axles 
(6) 8Q 4235A Axles 
(4) 8QH 4235 Axles 
GRAND AVENUE FORD 


Grand at Victoria St. Paul, Minn. 








LEMPCO K.H. brake drum lathe with 
grinding attachment. Used once. $1,000. 
Frank Zemina, 35 Dow St., New Haven 
10, Conn. 

MISCELLANEOUS 

1,000 EMBOSSED BUSINESS CARDS— 
$3.95 postpaid. Write for free samples 
and style chart. N.Y.C. phone for repre- 
sentative. State Printing Service, Dept. 
1601, 200 West 34 St., N. Y N. ¥. 
LA 4-2820. 











WASH RACKS and garages. Reduced price 
on Kuick white wall tire cleaner. Bulk 
only—50 pound pails. Under 250 pounds 
—15 cents per pound. Over 250 pounds- 
13 cents per pound. Order now. Direct 
from factory or send for a free sample 





Money back guarantee. Kuick Chemicals 
Co., 1762 Main St., Buffalo 9, N 
ENGINE REBUILDING — ‘Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 


Lynchburg, Virginia. 


Export order 
Consolidated 


5,000 WHITE-WALL TIRES 
cancelled. Sell at cost. 





Equipment Co., 420 Lexington Avenue 
New York City. MU 3-9297. 
WE HAVE 119 sets Weed truck chains 


700x20 through 1100x20. Priced, dealers 
cost less 10%. Gene Baker Motor Co., 
Hazard, Ky. 





AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 
Guide Cables and 
BRAKE HOOK-UP $61 45 
Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 
ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


Exclusive Factory Tae 


AN 3-8888 Nit. 4-840! 
DE 2-0700 ss DO 3-8373 
40 South Clinion St., Chicago 6, Illinois 








PROFIT CONTROLLER 
NEW AND USED CARS 


A management control of new and used 
car profits—salesmen's evaluation—trad- 
ing guide. Provides facts for sound com- 
petitive selling. No change in bookkeep- 
ing required. Instructions, guide and sup- 
plies for one year included. Cash with 
order—up to 300 car contract $1.75. Add 
50c for each additional 200 cars. 


(Refund, of course, if not satisfied) 


WILLIAM F. ZIMMERMANN 
599 Fifth Avenue Troy, New York 


Tire Chains 


tiahl 








A 
quantities. 


for immediat 





shipment, large 
Get our proposition FIRST 
Write—Wire—Phone 


MARKAD MOTOR COMPANY 


13219 Superior Avenue 
East Cleveland 12, Ohio 
ULSTER 12400 














your invoice. Can take 


P.O. BOX 174 





CHEVROLET DEALERS 


We will buy new untitled Chevrolet cars and light duty trucks at $125 over 
combination deals 
“We guarantee that these cars will not be re-sold above OPS ceiling prices.” 
Call or Write 
GEORGE KINCAIDE, New Car Sales Manager 


or 


DICK DELLENBACH, New Truck Sales Manager 
JACKSON CHEVROLET COMPANY 


PUEBLO, COLORADO 


from combination dealerships. 


PHONE 1371 








New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years4$14 [1] 
for which check is attached [_] or seéd bill [] 








Street Address 


City... 


Jobber [) insurance [J 
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Were proud of 


John H. Castner, driver for Pierce Freight Lines, A.T. A. Champion 


— 1949, 1950, 1951 and current Driver of the Year. 


In our book John H. Castner is a 
real “pro,” a winner’s winner in the 
A.T.A. Roadeos. 


In the finals this year, he wheeled 
through the difficult Roadeo course 
with a total of 312.5 points. His big 
International LFD-405 with 60 foot 
trailer swivel-hipped its way in and 
out of more tight spots than the 
average driver hits in days. In his 
capable hands, the International 
Truck responded smoothly and 
easily—and beautifully demonstrated 
the ease of handling and maneuver- 
ability that has made new Inter- 
nationals a favorite with thousands 
of professional drivers everywhere. 


Besides winning three straight 
titles at A.T.A.Roadeos and wearing 


the crown of A.T.A. Driver of the 
Year, John Castner is a working pro 
for Pierce Freight Lines of Portland, 
Oregon. 


Since 1937 he has logged nearly a 
million miles. He has better than 12 
years of accident-free driving to his 
credit. He has helped enough people 
on the road to fill a sizeable hall. 
He is senior driver and instructor 
for Pierce and much in demand for 
safety lectures to schools and civic 
organizations. For ten years he has 
done an outstanding job of improv- 
ing public relations for the trucking 
industry. 


He is John H. Castner, a real 
“‘pro”’ in every sense of the word, 
a “‘pro” we’re all proud of! 


John Castner flashes his winning smile 
for A.T.A. photographer in the winner's 


circle at Chicago Roadeo. 








John H. Castner stands beside International LFD-405 and 60 foot “double-bottom” rig with 
which he won the A.T.A. National Roadeo truck and full trailer championship for third straight year. 







































International Harvester Builds McCormick Farm Equipment and Farmall 







Tractors... Motor Trucks...Industrial Power... Refrigerators and Freezers 


INTERNATIONAL HARVESTER COMPANY + CHICAGO 


TRUCKS 


“Standard of the Highway” 


NAA 





WW 


INTERNATIONAL 


